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THE AGENCY

Agency was founded in 2003 as a local creative
boutique named Indigo.

In 2005, Indigo worked with 2 out of 10 Moldovan top
advertisers, taking a shape of a full service operation
by media and BTL directions development.

In 2006, Indigo became Indigo Ogilvy by the decision
of Ogilvy Central & Eastern Europe headquarters.

As a result of the global rebranding in 2018, the agency
was renamed in Ogilvy Moldova.

For media operations, we are MediaCom and Mindshare
affiliates in Moldova.

Indigo Group Moldova today is a growing business with a
team of 60+ young professionals, one of the best creative
and strategic potential in the market.
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PORTFOLIO
CREATIVE&IDENTITY
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Moldtelecom

Indigo Ogilvy manages the fixed telephony and
internet access ATL account of

Assigned to the Moldtelecom media account in 2006 and
2007—TV, planning & buying.

2007—developed the brand identity for the MTC mobile
operation launch in the CDMA 2000 standard—Unite.
Brand of the year 2007.

2008 & 2009—full service for Unite Account, media
planning & buying for the account.

2018 - we've developed a new identity, the first company
brand book, and the integration with Unite mobile and
Business divisions.

In 2021, due to the merger of "Unite" mobile telephony
with Moldtelecom, we developed the new Moldtelecom
logo. We created a new communication platform whose
brand ambassador is the singer Irina Rimes.
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OPERATOR TIONAL

MOLDTELECOM Moldtelecom

1990 2018

The national operator had until 2018 a logo created in the 90s. In 2018 we made the
new logo that corresponded to the new modern trends and we made the first
brandbook of the company.



Moldtelecom

2018 \ MTC \ Identity Branding materials and Business divisions.
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2021\ Moldtelecom \ Identity New identity & positioning. |
brand with the Moldtelecom
brand and create a new com
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Un singur operator
pentru a le face pe toate

€ % Moldtelecom

Moldtelecom \ Identity New identity & pos itioning




net + tv acasa + mobil

Abonamente la
jumatate de pret!

2021 \ Moldtelecom \ ATL B2S campaign with new logo with Irina Rimes as brand ambassador.



2022 \ Moldtelecom \ ATL

Cartela Moldtelecom campaign

NELIMITAT
RETELE SOCIALE
& APELURI

IN RETEA -

O Moldtelecom




2023 \ Moldtelecom \ B2S campaign Cartela Moldtelecom campaign with Satoshi as brand ambassador. KV, TVC,
copyright.




Combina mai multe servicii
pentru toata familia

Economiseste
pana la 5000 lei

timp de 2 ani

\preuna cream viitort =\ £
Siiha sctats 8 1180 ( J Moldtelecom

2024 \ Moldtelecom \ Spring campaign ATL Spring campaign. KVs, TVC, copyright.




Efes Vitanta
Moldova Brewery
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EVMB \ Various can designs for Chisinau Beer Package design
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EVMB \ Relaunch campaign  New platform and communication strategy.
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Equity campaign. OOH and TV Commercial

EVMB \ Relaunch campaign



Prieteneste
pentru arta

EFES

MOLDOVA

EFES Moldova\ Social project\ Identity Logo, identity kit for social project "Friends for business". It is a grant project to
support small businesses in Moldova developed by the largest beer company in the
country.



The Coca-Cola
Company
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Ziua buna incepe
cu micul dejun

Ziua buna
incepe
cu micul
dejun.

Coca-Cola \ Rich&Dorna Food photography and retouching
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Coca-Cola\ 25 Years in Moldova Branding and event organization



Coca-Cola \ Xmas zone Concept development, 3D visualization and
production of Xmas zone.
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Coca-Cola \ Fanta Frontier project Fantastic Office Campaign. Online & Outdoor communications. Youtube, Instagram and

Facebook video, OOH campaign
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Coca-Cola \ Fanta Frontier project Fantastic Office Campaign. Website with weekly challenges.




4+ o% Reteta Momentelor Magice

Reteta Momentelor Magice

Coca-Cola\ Easter campaign Easter Campaign. Local photo and video production. TVC and online campaign for Moldova and
Ukraine.



Linella
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De 20 ani 20 de ani de

avem grija sa “opriti la Linella”
nu ai nici o grija
nilinella 2panilinella
20de ani de 20 de ani de
“sa nu viti sa treci “ne vedem
pe la Linella” la Linella”
g ieta 2panilinella

Linella 2021 \ Aniversary campaign Aniversary campaign: KVs, TV commercial, branding
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Alaturi zi de zi

Zi de z1 aduném
Moldova la mand MARELE PREMIU

i S . Automobil Ford Transit Custom
FO-fi cumparaturile la Linella
si castiga premii valoroase

Perioada campaniel 6 octombrie - 14 decembrie 2022 ‘Imagine cu titiu reprezentativ
Mai multe detalii pe www.lamasa.linella.md

Linella 2022\ Image&Promo campaign Image&Promo campaign: KVs, TV commercial, media campaign
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Perioada campaniei 12 octombrie - 20 decombrio 2023
Mai multe detalii pe www.acasalinella.md Imagne cu tiths reprezentativ

Linella 2023 \ Image&Promo campaign Image&Promo campaign: KVs, TVC, copyright, media campaign.
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Linella 2024 \ Image&Promo campaign Image&Promo campaign: New Characters, KVs, TVC, copyright, digital media campaign.



Wine portfolio
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Brand concept, packaging design, launch campaign

Bostavan\ Portfolio



Purcari \ Vinohora

Limited edition, labels with art pieces.

Viwolova
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Purcari \ Calendar Ambassadors of Moldovan culture, in partnership with Primaria Chisinau
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Purcari \ KV Xmas 2020 KV for Xmas 2020 campaign. TOP 10 BEST Sparkling Wines.




FTUR UBERNET'EAUVIGM?\
, (E‘PTUTM - TN
- DEMISEC J‘BERW?UVWL\
w mes CEPTURA
i = ¢ Lk DO M
——g—

Crama Ceptura \ New identity Structured portfolio, new umbrella identity, new labels for the entire range
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Bardar \ New identity Concept & package design
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Chateau Vartely \ Reserve collection Launch of a new range of wines under a new brand. Naming, logo and guidelines. Brand
concept, packaging design, launch campaign.



Vinaria Hincesti \ Portfolio
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Identity. Brand concept and naming, packaging design, launch campaign
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Impartdseste ceea ce faci mai bine, o
alaturi de Vindria din Vale VINARIA
VALE

IMPARTASESTE
CEEA CE FACI

MAI BINE

VINARIA
VALE

FETEASCA NEAGRA

Vinaria din Vale \ Equity campaign



DOMENTILE
DAVIDESCU

Vinaria din Vale \ Identity Naming and Brand concept for Romania, packaging design and logo.



Radacini \ Relaunch campaign 2024 New brand platform, concept, KVs, TVC, copyright, media & smm campaign.



FMCG portfolio
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KRAFT Foods \ Barni “Back to School” BTL BTL campaign + POSM. KV + POSM for Belorussia, illustration
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Nestle\ KitKat Xmas campaign SMM content development
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Carmez \ ATL Identity & products design all range. Launch campaign: KVs, TV commercial, branding
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Carmez\ Identity One of the largest producers of meat and sausage products in the country. Identity, guidelines
& products design all range with relaunch campaign.
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Carmez \ Eguity campaign Equity campaign 2024: KVs, TV commercial, outdoor & digital campaign.



Financial portfolio
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&3 ICOR/BANK

world elite

mastercord

2017 \ Victoriabank \ Debit cards redesign
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2019 \ Victoriabank \ Financial education The idea and production of a series of graphic video spots.



maib.md

2021 \ maib \ Relaunch Relaunch campaign. KVs




2021 \ maib \ Relaunch

Relaunch campaign. Event. Spectacular drone & laser show.




Pharma portfolio
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Berlin Chemie \ MIG campaign TVC production + all the accompanying prints for European markets



Don't let indigestion*®
steal the best moments

BERLIN-CHEMIE
MENARINT

Berlin Chemie / Mezym

Mezym. !
Don't let indigestion® : Don't let indigestion®

steal the best moments - steal the best moments

BERLIN-CHEMIE
MENARINT

TVC production & visuals prints for international markets

BERLIN-CHEMIE
MENARINT
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Naming, identity & guidelines




Associative and
non-profit sector
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festival international
al artelor scenice

20-30 mai 2010

pentru o lume
mai buna

S et e 21 (e e

bZ.
Bienala Teatrulul

“Eugene lonesco”
Editia IX

Nl i @

BIiTEI\
International Festival of Living Arts

YWYWWTEIMD TEL 233-833

oo Cori = @

Logo, key-visuals and printables for 3 editions

MINISTERUL CULTURII AL REPUBLICII MOLDOVA  TEATRUL EUGENE IONESCO

FESTIVALUL INTERNATIONAL AL ARTELOR SCENICE

MAKE THEATRE, NOT WAR

21 MAI - 15 [UNIE 2014




_ RISING.PRILHARMONICIMD

The project for reviving
/'(he National Philharmonic
of Moldova

Filarmonica Nationala \ Rising Philarhmonic Logo, key-visuals, website design, social media and digital materials




VISA |

Cempanin AFariCash s=te organeati de Azociate
Bincior dn Moldea in pareneriot o Visa § 00
sprjimd ntror ncior comuriain din Moldove

Alege
sa platesti
online

Cu suortul Prosctund Tehnclogiit Vinonda
finanat de USAID. Stedia ¢t Mored Britnrie

VISA |

Canpania #F5raCHsh exte organiats de Azociatie
Banckor din Moldov In parteneriot cu Visa 2 cu
spijind tutiror bameilor comarniaia din Moldenn

Alege
sa platesti
online

Cu suportul Pyciectuna Teinologiile Vitondul
finanat de USAID, Suedia & Meres Britarie

VISA

Carmpania #FEraCush exte orgerzat de Asociatie
Banolor tn Moldova in perieneriat cu Visa & cu
aprjinul tutiror BmeBor comarciale din Moldave

Alege
sa platesti
online

Cu suportul Prosettun Tehnologiile Vitondul
finaat de USAMD, Suedia ¢ Maree Britarie.

Moldovan Banks Association\ Cashless ATL campaign: TVC, POSM, website concept design, social media and digital
campaign materials.




PORTFOLIO
TVC 2019 - 2024

It's hard to imagine a national communication campaign
without a commercial video spot. Over the years we
have developed hundreds of screenplays and made as
many TV commercials.

For each spot we develop the detailed script, we write
the copyright carefully for each word, we select the best
production house and we supervise the production of the
spot so that in the end its impact is maximum.

For one of them, an animated spot for the “Festival”’

brand of EFES Moldova, we even won the Cannes Lions
Grand Prix in Moldova.

On our YouTube channel you can watch the latest
commercial video spots. Follow the link:

Ogilvy


https://www.youtube.com/channel/UCI6kIs8Pb8H1W69mhI6AbJg/videos
https://www.youtube.com/channel/UCI6kIs8Pb8H1W69mhI6AbJg/videos

PORTFOLIO
SMM Activations
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Ajutam un producator T
= S R - AT sociatia
mic sa ramana voinic micilor producatori

de vinuri
din Moldova

Group by Asociatia Micilor Producatori de Vinuri din Moldova

VinulMeu

Q Public group - 7.5K members

2020-2022 USAID \ VinulMeu The idea, identity, content creation, administration and supervision of the new
community #VinulMeu in social media.
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2020 \SMM campaign \ USAID\ VinulMeu The idea and implementation of live events for the community #VinulMeu in social

media.
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2020 \SMM campaign \ USAID\ VinulMeu User Generated Content by the community #VinulMeu in social media.
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2021 \SMM & PR campaign \ USAID \MCP The identity of the PR & SMM campaign, communication plan, content creation and
supervision of donors SM pages




$Mica pensiune de pe
malul Nistrului, unde
turistii sunt cazati
in casute din lozie
in copaci.”

€ Creatoarea sistemelor
de identitate ale
Centrului Creativ
Artcor si a Centrului
de tehnologii media
MEDIACOR. !

2021 \SMM & PR campaign \ USAID \MCP

€€impreuna cu fratele
meu, am revenit in satul
de bastind Trebujeni
si continuam mica
afacere in turism
a parintilor. Casa din
Lunca este prima
pensiune rurald din
regiunea Orheiul Vechi?)

%O tranzitie
* de la cresterea
strugurilor
la producerea .
vinurilor de calitate ?*

| Sava

“Daca putem
schimba lumea
noastra mica
acasd, putem face

€2 fabrica Bombonici

din satul Sadaclia
lucreazi 140 de oameni,
70% din ei sunt sateni
de-ai locului, ceilalti

din satele vecine.
Astfel, ei pot sa faca

un ban acasi §i sa fie,

in acelasi timp, aldturi
de familiile lor.??

The identity of the PR & SMM campaign, communication plan,

supervision of donors SM pages

Vinuri de
Comrat —
camas
HarpaxaeHHas
BUHOLEbHSA
laraysuu.

¢ Cea mai puternici %
sursa de inspiratie
pentru mine este
natura, povestile,
folclorul si nu in
ultimul rand:
familia mea. g9

content creation and
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ea 1700 ’
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Interviu cu designerul Constants lurasco

CUM S-AU MODERNIZAT PENSIUNILE $1 VINARIILE DIN
MOLDOVA

Interviu cu Dlane Lszidr, Prokectil de Compatitivitate din Makiaes

Intecnety Graleste 9123 - ANTICIPATE se poste 5| AJUTOR pentru Tauber
Femeia indragosita de vinl Este una dintre primele doamne somelier din Republica
Moldova si stie totul desprs orice soi de bautura lul Bachus, ,Nu era o profesie pe care
mi-o doream” - VIDEQ

o © Sears Partesta. s ¥70 T¢
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Nicolae Tronciu - vinificatorul care vrea sa-gi
SRUON oaduca feciorii acasa

Primesti @ s 00000

FRETRRAVUE  viniticenceut Nicoos Troaciu ests indrdgostit & viticulturd de Gnd se fios mikess.
decat Nicolae $-8 ndscut -0 familie Cu tradithi fumosss in acest domueniu, cane

ntorcit

4
La fabrica Bombonic din
Sadacka lucreazs 140 de
TO% din ef sunt sitani ¢
loculul, caily
Astfel, of pot s

Do dceste kocur soiuri nol de vith-de-vie din Romania i dn sxanatate, Ncolsn
Troncin da ba cine it omsaril ar acum vees
8 be transmita mal deosrte

¢ ¢ fie, In ace!
de familWe lor. 9

K3
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DESCOPERA CRAMA MIRCESTI, DIN MICA TOSCANA A MOLDOVE! mmfémbsxxlad;g:g\l@ PRSRCR g RSl GG pestid
Interviu cu Arcadii Fognea, vinificatos ‘ O
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2021 \SMM & PR campaign \ USAID \MCP The identity of the PR & SMM campaign, communication plan, content creation and
supervision of donors SM pages



produsele locale
si de sezon

(C:Z( L0~ -
~ VARTELY

— ' FERICIREA ARE GUST
° M | .

Chateau Vartely\ 2021 \ SMM campaign The strategy, campaign identity, content and supervision of the SM pages
#ChateauVartely

Domestic sales growth in 2021 by 35-40% compared to last years.
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2021 \SMM campaign \ Chateau Vartely

Coacem
sparanghelul
la gratar in jur
de 5 minute

Asezonam cu sare,
piper negru si
{ ardei

Stropim cu ulel
si invelim in bacon

Abia asteapta
_sd se faca dulcl

Pentru a bucura
% jofticiosii dik ;m‘é s
e g

&~

Presardm cu
patrunjel tocat

de spanac si
in stare cruda sau
Fierte. Le punem in forme
la congelator,

Asartam cu

vinul gastronomic
Pinot Noir de la
ChateauVartely

The SMM strategy, the identity of the campaign, content creation, administration and

supervision of the SM pages (Facebook, Instagram)
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De

porneste de la oameni

in ce zi
obisnuesti sa-ti o
facl cumparatunle

¢ | la Linella?

»M-am bucurat impreuna
cu echipa atunci cand
am initiat programul de 10%
reducere pentru pensionart,
activ in ultimele 2 duminici
din fiecare luna.”

| sef,
hipa Linella

2grilinella

2021 \SMM campaign \ Linella The SMM strategy, the identity of the campaign, content creation, administration and
supervision of the SM pages (Facebook, Instagram)



Urmareste si castiga

Automobile

T | - g SUZUKI VITARA

Automobile
SUZUKI VITA

7 oxtontrie - 15 decembrie 2021 2¢oanilinella
www,20ani linella md q Mater! x do o ;

2021 \SMM campaign \ Linella The SMM strategy, the identity of the campaign, content creation, administration and
supervision of the SM pages (Facebook, Instagram)



Linella Influencers Collaboration
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2021 \SMM campaign \ Linella Collaboration with influencers
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SPARGE
TACEREA

#SpargeTacerea

Spune despre violentd ACUM!

#STOPVAW

AGAINST
WOMEN

P P3topvaw
/ Posceorg

HSTOPVAW

AGORAMD —
ta impotriva femeilor nu trebuie Sparge Faceti swipe up pentru
Técerea! mai multe info si ajutor

Wihu.ojovan HKSTOP VIOLENTA fagh do femei ¢i fote )
? mk 18 mama .
e B | 0 e

L2

» I #osceorg bl o) 11943715723
‘ Se00 Mossage VS

2020 \SMM campaign \ OSCE\ VAWG Awareness campaign about gender-based violence in Moldova, through powerful local media
and influencers.
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Descopera

Descopera

2020 \SMM campaign \ ONVV

e

Descopera
tot ce ai mai
bun in tine!

@< 8B

ATU Winery
“ATU Winery -
descopera tot ce
ai mai bun in tine”

The SMM strategy, campaign identity, content creation, administration and supervision
of the SM page #MyWineOfMoldova



| Agricultura Performanta

'.‘ in Moldova

. Plantam viitorul azi

2022 \SMM campaign \ USAID \HVAA The identity of the SMM campaign, communication plan, content creation and
administration of the HVAA social media pages (FB & IG)




Y 4
. Strugurii
' de masa

Plantam viitorul azi

@ Usa

4
»Un scop atins in 2022 este livrarea
mieril ambalate Regina Naturii
intr-o retea din Marea Britanie.
Acum negociem extinderea
vanzarilor in aceeasi
retea in Germania."

il Regina Maturs™

Sectorul a beneficiat

din partea proiectului
USAID APM de granturi
in valoare de 1,491,782%,
care au generat investitii
aditionale de 8,198,017%.

Plantam viitorul azi

»E posibil de facut lucruri- . &
frumoase si de succes
la noi, in Moldova.
Investim in viitorul nostru,
ca ai mei copii sa creasca
aici, acasa.”

diciei Taranest|
n"

In mai bine de cinci ani de activitate
a proiectului USAID APM:

729 de antreprenori
au fost instruiti,
iar 537 au adoptat /

noile practici.
X

Plantam viitorul azi
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pe sistem Pergola au crescut

de la 10 hectare in 2016

pana la 400 de hectare in 2022.
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2022 \SMM campaign \ USAID \HVAA The identity of the SMM campaign, communication plan, content creation and
administration of the HVAA social media pages (FB & IG)
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SMM communication \ MAIB Leasing \ 20t The development of the anniversary logo, the implementation of the anniversary

anniversary campaign campaign on Maib Leasing Social Media pages (FB & IG)
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KIA Stonic KIA Sorento KIA Sportage

surmo rotel lunare avons propriu termen de finontare. sumao rotel lunore ovons propeiu terrmen de finontare ul 1 b QvanG propriu termen de finantare

The administration of Maib Leasing Social Media pages (FB & IG), communication plan,

2022 \SMM communication \ MAIB Leasing content creation & publication



_ RISING.PRILHARMONICIMD

The project for reviving
/'(he National Philharmonic
of Moldova

Filarmonica Nationala \ Rising Philarhmonic Logo, key-visuals, website design, social media and digital materials




RISINEPHILNARNENIC. WD

,O noua cladire
a Filarmonicii
ar fi un simbol/
si un templu
al muzicii,
culturii
si al artei”
Alexandra Conunova,

viclonista, membra
a Consiliului Tutelar

2022 \SMM communication \ Rising

,Moldova
are nevoie
de o noua
filarmonica”
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Philharmonic project on FB, IG and Linkedin

rising.philharmonic R | ¥

ELIGIBLE
APPLICATIONS
AND COUNTING

A new Philharmonic

building would
beasymbol
and a temple

of music,
culture
and art”

Development of Social Media pages & communication of Rising Philharmonic



Thank you!

Odilvy



