	
	
NOTICE OF PARTICIPATION
on procurement: Promotional services on Social Media channels related to the country brand Wine of Moldova for 2020 events in Poland.




	1. Name of contracting authority: PI “National Office for Vine and Wine”
2.  IDNO: 1013620012945
3. Procurement Procedure Type: Public bidding
4. The object of the acquisition:  PR and Communication services for National Office for Vine and Wine in Poland
5. Code CPV: 79341400-0
6. Date of publication of the notice of intent: 10.04.2020
7. Source of budget allocations / public money: own budget.
8. Payment Methods: Bank Transfer.
9. E-mail  and web address of the contracting authority: achizitii_onvv@wineofmoldova.com
	
The buyer invites interested economic operators to meet their needs to participate in the public procurement procedure for the delivery / performance / execution of the following goods / services / works:

The integrated digital performance campaign including PR services.

LOT I:  PR and Communication services for National Office for Vine and Wine in Poland


	No. d/o
	Code CPV
	Name of the goods
	Unit of measurement
	The amount
	Full technical specification requested

	
	LOT 1:  PR and Communication services for National Office for Vine and Wine in Poland

	1.1
	
	Communication stategy and Media Plan
	unit
	1
	Elaboration of the communication plan and communication messages for 2020 based on the calendar of events offered by the National Office of Wine and Wine and the basic objectives of the activity of Wine of Moldova. The communication plan will also include proposals / topics that can become news and analysis topics within the TV and Radio programs, within 2 weeks from signing the contract.

	1.2
	
	Landing page
	Unit
	1
	Art Creation – Key Visual + graphic art of Landing Page (LP). Functional model of the LP
Programming, Tests. The greatest qualities of Moldova: culture, tradition, food, wine, destinations. Social media plugin - feed. RWD design - "mobile first strategy deployed".

	1.3
	
	Web Banners
	Unit
	14
	Master banner - 750x200 (1 pieces), Display: 120x600 (1 pieces), 300x600 (1 pieces), 160x600 (1 pieces), 300x250 (1 pieces), 750x100 (1 pieces), 750x300 (1 pieces), 728x90 (1 pieces), FB: 1080x1080 (PPLA) + 3-4x 1080x1080 (Carousel Ad) (1 pieces), Google Ads: 1910x1000 (1 pieces), 1000x1000 (1 pieces), Other formats on the Horizontal
Websites (1 pieces), video 8", 15" and 30" (1 pieces)

	1.4
	
	Marketing Editorial Articles
	Service
	3900000
	Articles with Big Data tracking code. 3 900 000 impressions.

	1.5
	
	Blogs / Influencers
	Service
	4 300 000
	articles on blogs (lifestyle, parenting, cuisine, travel, wine) with Big Data tracking codes implemented.  4 300 000 Impressions

	1.6
	
	Press Tour
	Service
	1
	Organizing the press tour with the
Journalists from the biggest Polish media + influencers. Up to 10 people. Minimum 4 380 000 impressions.

	1.7
	
	Micro campaign 
(Social Media Content)
	Unit
	25
	Set of minimum 25 posts – creative idea.
Total 25 posts.

	1.8
	
	High quality content engaging the Polish travel community.
	Service
	1
	The bidder will assure high quality content engaging the Polish travel community. It will include:
-Minimum 500 000 Impressions, 
- minimum 180 000 reach, 
-minimum 15 000 clicks.

	1.9
	
	GDN (Google Display Network)
	Service
	1
	The bidder will assure a GDN service with:
- Minimum 6 600 000  Impressions,
- minimum 2 200 000 reach,
- minimum 22 000 clicks.

	1.10
	
	YouTube
	Service
	1
	Pre-Roll and midroll next to tourism and fine food Topics (video 15" and 30").

Note! the final options will be coordinated and approved in advance with the contracting authority.

	1.11
	
	Facebook & Instagram
	Service 
	1
	Carousel AD (3-4x 1080x1080 with max. 20% text) and video 15" and 30".
That will include:
- Minimum 600 000  Impressions, 
- minimum 4 600 000 reach,
- minimum 33 000 clicks.

	1.12
	
	Display RTB and Geotargeting
	Service
	1




	Behavioral data display to users who looking for place for vacation. That will include:
-Minimum 3 500 000  Impressions, 
- minimum 2 400 000 reach, 
- minimum 26 000 clicks.

	1.13
	
	Remarketing
	Service
	1
	Campaign targeted to:
-users who visit campaign website
- display;
- RLSA - remarketing in Google Search Engine -
Text.
That also will include:
- Minimum 2 500 000  Impressions, 
- minimum 850 000 reach, 
-minimum 8 600 clicks.

	1.14
	
	Look-a-Like
	Service
	1
	Emission to the people who are similar to the people who visited Moldova and are interested in Moldova connected themes including vine and wine.
Food display.
- Minimum 3 500 000  Impressions,
-minimum 800 000 reach,
- minimum 15 000 clicks.

	1.15
	
	Traffic management
	Service
	1
	Dedicated traffic manger and front end developer for implementation tracking codes, activate an setting up dedicated ads server, providing tech stats,
managing campaign. 

	1.16
	
	Data Management Platform (DMP)
services
	Service
	1
	The bidder will provide: Cookie files collection, behavioral profiles, remarketing and retargeting on a hand-created look-a-likes. 
Technical requirements:
- access to third party data for CEE Market,
- access to desktop data (cookies) at least half
- Direct integration with two or more DSP platforms
- data synchronization with a maximum delay of 24 hours
- Licensing the data to the DSP for a certain period of time
- the possibility to generate reports with audience information from the data of third parties
- a dedicated person to be managed by calculating the agency's attribution

	1.17
	
	Management of the PL Facebook profile
	Service
	144
	The bidder shall provide the number requested by the contracting authority.
Post frequency: 12 posts per month;
Total: 144 posts.

	1.18
	
	Real time marketing (graphics,
copywriting, video services)
	Service
	120
	The bidder will provide real-time marketing services of at least 10 hours per month.
In total: 120 hours.

	
TOTAL BUDGET (without VAT):                     1 200 000- MDL



LOT II. Communication and PR services for Summer Event „Modovan Culture Days in Poland”.

	No. d/o
	Code CPV
	Name of the goods
	Unit of measurement
	The minimal amount
	Full technical specification requested

	2.1
	
	Facebook
	Impressions
	1 500 000
	Page post, carousel ad
Minimum 1 500 000 Impressions

	2.2
	
	YouTube
	Completed Views
	1
	Preroll and midroll next to tourism and fine food topics. Minimum 750 000 completed views

	2.3
	
	Google
	Clicks
	20 000
	Campaign on Google Ads targeted on Topics and Interests tourism, culture, food


	2.4
	
	Programmatic
	Clicks
	20 000
	Display campaign targeted on the people with Moldova interst profile

	2.5
	
	Look a-like
	clicks
	20 000
	Display campaign to the people similar to those who visited campaign LP

	2.6
	
	Radio - spot campaign
	units
	100
	Promotion of the event in top polish radio station – target Warsaw.
Spot duration: 15 seconds.

	2.7
	
	e.g. ticket service  cooperation
	Impressions
	35 000

	Promotion of the event on leading Polish ticketing platform

	2.8
	
	Video production
	unit
	2
	The bidder will provide video clips:
 Duration:
- up to 2 minutes.
- the video format will be established and adapted according to the needs requested by the contracting authority.

	2.9
	
	Photo service
	session
	1
	The bidder will provide a photo session and will provide 100 photos of the event.
Session duration (hours): 4.

	2.10
	
	Media relations
	Impressions
	2 000 000
	Media relations with the top Polish media Journalists

	2.11
	
	Traffic management
	Service
	1
	Dedicated traffic manger and front end developer for implementation tracking codes, activate an setting up dedicated ads server, providing tech stats,
managing campaign. 

	2.12
	
	Data Management Platform (DMP)
	Service
	1
	Data Management Platform (DMP) services.
Technical requirements:
- access to third party data for CEE Market,
- access to desktop data (cookies) at least half
- Direct integration with two or more DSP platforms
- data synchronization with a maximum delay of 24 hours
- Licensing the data to the DSP for a certain period of time
- the possibility to generate reports with audience information from the data of third parties
- a dedicated person to be managed by calculating the agency's attribution.

	
TOTAL BUDGET (without VAT):     800.000- MDL



              10. Admission or prohibition of alternative offers: _______ is not allowed_____________

11Terms and conditions of delivery / delivery / execution requested: The services must be delivered to the contracting authority according to agreements, not later than: providing services for the Polish market. 
12. Term of validity of the contract: 12 month from signing of the contract. 
13. Purchase contract reserved for protected workshops or that it can be executed only in protected employment programs (if applicable): NO
(indicate yes or no)
14. The provision of the service is reserved to a certain profession under certain laws or regulations (as the case may be):_____________________________________________
(the respective laws, regulations and administrative acts are mentioned)

15. Short description of the criteria regarding the eligibility of the economic operators that can determine their elimination and the selection criteria; the minimum level (s) of the requirements imposed; the requested information is mentioned (DUAE, documentation):

	
	Description of the criterion / requirement
	Method of demonstrating the fulfillment of the criterion / requirement:
	Mandatory

	1
	Form F 3.1
	the bidder will complete and apply the electronic signature. (signature and stamp) and upload within the electronic platform.
	Mandatory

	2
	Form F 4.1
	the bidder will complete and apply the electronic signature. (signature and stamp) and upload within the electronic platform.
	Mandatory

	3
	Form F 4.2
	the bidder will complete and apply the electronic signature. (signature and stamp) and upload within the electronic platform.
	Mandatory

	4
	Form ESPD (DUAE)
	the bidder will complete and apply the electronic signature. (signature and stamp) and upload within the electronic platform.
	Mandatory

	5
	Guarantee Bid offer
	The guarantee for the offer will be confirmed documentary and upload within the electronic platform. This can be done by:
1- transfer to the bank account of the contracting authority according to the requisites annexed to the procedure. The economic operator will be obliged to attach this guarantee scanned within the electronic platform and the electronic signature applied.
2- or it can be a bank guarantee (issued by the banking institution). In this case, the economic operator will be obliged to attach this guarantee scanned within the electronic platform, together with the other requested documents, and the electronic signature applied. NOTE! At the same time, the bank guarantee will be presented in the original (in envelope) at the headquarters of the institution of the contracting authority until the deadline for submission of tenders.
The guarantee amount for the offer constitutes 1% of the value of the offer without VAT.
	Mandatory

	6
	Guarantee of good execution
	The guarantee of good performance is to be presented only by the tenderer declared the winner, until the contract is signed. This can be done by:
1- transfer to the bank account of the contracting authority according to the requisites annexed to the procedure. The confirmation of the payment / transfer made will be presented.
2- or it can be a bank guarantee (issued by the banking institution). In this case, the economic operator declared winner will be obliged to present the original of the document at the headquarters of the contracted authority.
The guarantee amount for the offer constitutes 1% of the value of the offer without VAT.
	Mandatory

	
	In accordance with the provisions of art.20, of the Public Procurement Law no.131 of 03.07.2015, regarding the DUAE, the tenderer will present confirmatory documents, in established terms, for the following qualification criteria (see also other information in item 35) :
	

	7
	Demonstrate minimum years of experience.
	The tenderer will confirm the professional experience of at least 3 years in Poland (between 2016-2019), PR and digital promotion of tourism destinations. The economic operator will present contracts and / or invoices for each year of experience, in original or copies authenticated by signature and stamp and / or electronic signature, from 2016-2019.
	Mandatory

	8
	Demonstrate experience in campaigning
	The economic operator will demonstrate experience, by means of confirmatory documents / documents, regarding the development of at least 3 international online campaigns in the last year.
	Mandatory

	9
	Demonstration of experience in organizing press-tours.
	Demonstration of experience, by means of demonstrative documents / documents, in the organization of at least 2 press-tours, from 2017-2019.
	Mandatory

	10
	Experience and access to technology, advertising platforms, research systems and development opportunities
	The economic operator will demonstrate experience and access to technology, advertising platforms, research systems and development opportunities.
NOTE! The economic operator must use tools that allow us to reach at least 80% of the internet users on the Polish market.
	Mandatory

	11
	Demonstrate experience in using marketing automation tools.
	The economic operator will demonstrate at least one year's experience in running campaigns using marketing automation tools.
	Mandatory



16. Reason for resorting to the accelerated procedure (in the case of open, restricted and negotiated bidding), as the case may be ___-____________________________________________
17. Specific awarding techniques and tools (if applicable, specify whether the framework agreement, dynamic purchasing system or electronic auction will be used): -
18. Special conditions on which the performance of the contract depends (indicate where appropriate): __________________________-________________________________________________
19. The evaluation criterion applied for the award of the contract: the lowest price and the complete assembly of the specifications.
20. The factors of evaluation of the most economically advantageous offer, as well as their weights
	Nr. d/o
	Denumirea factorului de evaluare
	Ponderea%

	
	
	

	
	
	



21. Deadline for submission / opening of tenders:
- until: [exact time] _ According to SIA RSAP (Mtender)
- on: [date] According to SIA RSAP (Mtender)
22. Address to which tenders or requests to participate must be submitted:
Offers or requests to participate will be submitted electronically through the SIA RSAP
23. The term of validity of the offers: 30 days.
24. Place of opening of tenders: _SIA RSAP
(SIA RSAP or opening address)
Delayed offers will be rejected.
25. Persons authorized to attend the opening of tenders:
The bidders or their representatives have the right to participate in the opening of the bids, unless the bids were submitted through the "RSAP" SIA.
26. Language or languages ​​in which tenders or requests to participate must be drawn up: _Romanian and English.
27. The respective contract refers to a project and / or program financed from EU funds: ____________________________________________________________
(specify the name of the project and / or program)
28. Name and address of the competent dispute resolution body:
The National Agency for Solving Appeals
Address: Chisinau municipality, bd. Stephen the Great and Holy no. 124 (et.4), MD 2001;
Tel / Fax / email: 022-820 652, 022 820-651, contestatii@ansc.md
29. Date (s) and reference (s) of previous publications in the Official Journal of the European Union regarding the contract (s) to which the notice relates (if applicable): _____________________________________________________________________
30. In the case of periodic purchases, the estimated timetable for publication of future announcements:_
31. Date of publication of the notice of intention or, as the case may be, the indication that no such announcement was published: _BAP no. 17 of 10.04.2020

32. Date of submission for publication of the participation notice: _ according to SIA RSAP.

33. In the public procurement procedure, the following will be used / accepted:


34. The contract is subject to the Agreement on Government Procurement of the World Trade Organization (only in the case of announcements submitted for publication in the Official Journal of the European Union): _________NO_________________

35. Other relevant information: Pursuant to art.17, from the Law on public procurement no.131 from 03.07.2015, the participating economic operator may present in full the following information / requirements / additional documents related to the qualification criteria requested in point 15 no. d / o 7-11, in original and / or copies authenticated by signature and stamp of the company, in an envelope sealed by signature and stamp, to the address of the contracting authority, up to the deadline for submission or maximum within 3 days from the request.


IMPORTANT! All requirements  should be provided  and confirmed by documents/ contracts in original or copies, authenticated by signature and stamp and / or electronic signature).






Submission deadline: until the deadline for submission of tenders set within the SIA RSAP (M-tender) electronic platform.




           
Person in charge: _______________________________________________
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  NOTICE OF PARTICIPATION   on procurement:  Promotional services on Social Media channels related to the country brand Wine  of Moldova for 2020 events in Poland.  

 

1.   Name of contracting authority: PI “National Office for Vine and Wine”   2.     IDNO: 1013620012945   3.   Procurement Procedure Type: Public bidding   4.   The object of the acquisition:   PR and Communication services for National Office for Vine and Wine in  Poland   5.   Code CPV:  79341400 - 0   6.   Date of publication of the notice of intent:  10 .0 4 .2020   7.   Source of budget allocations / public money: own budget.   8.   Payment Methods: Bank Transfer.   9.   E - mail  and web address of the contracting authority:  achizitii_onvv@wineofmoldova.com       The buyer invites interested economic operators to meet their needs to participate in the public procurement  procedure for the delivery / performance / execution of the following goods / services / works:     The integrated  digital performance campaign including PR services.     LOT   I :     PR and Communication services for National Office for Vine and Wine in Poland    

No.  d/o  Code  CPV  Name of the  goods  Unit of  measure ment  The  amou nt  Full technical specification requested  

 LOT  1 :    PR and Communication services for National Office for Vine and Wine in Poland  

1.1   Communication  stategy and  M edia  P lan  unit  1  Elaboration of the communication plan and  communication messages for  2020   based on the  calendar of events offered by the National Office  of Wine and Wine and the basic objectives of the  activity of Wine of Moldova. The  communication plan will also include  proposals /  topics that can become news and analysis topics  within the TV and  R adio programs ,   within 2  weeks  from   signing the contract.  

1. 2   Landing page  Unit  1  Art Creation  –   K ey  V isual   + graphic art of  L anding  P age (LP) .   Functional model of the LP   Programming, Tests. The greatest qualities of   Moldova: culture, tradition, food, wine,   destinations. Social media plugin  -   feed. RWD   design  -   "mobile first strategy deployed".  

1. 3   Web  Banners  Unit  14  Master banner  -   750x200 (1   pieces ), Display:  120x600 (1   pieces ), 300x600 (1   pieces ), 160x600  (1   pieces ),   300x250 (1   pieces ), 750x100 (1   pieces ), 750x300 (1   pieces ), 728x90 (1   pieces ),  FB: 1080x1080 (PPLA) + 3 - 4x 1080x1080  (Carousel Ad) (1   pieces ), Google Ads:  1910x1000 (1   pieces ), 1000x1000 (1   pieces ),  Other formats on the Horizontal   Websites (1   pieces ), video 8", 15" and 30" (1   pieces )  

1. 4   Marketing  Editorial Articles  Service  39000 00  Articles with Big Data tracking   code. 3   900   000  impressions.  

