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INTEGRATED COMMUNICATION AGENCY

PLEASE VIEW IN PRESENTATION MODE!



A PLUS. SOMETHING ON TOP OF EVERYTHING. 
A CONNECTION. AN UPGRADE. INTEGRATION. A HANDSHAKE. A MATCH. 

MCCANNPR + EVENTS + DIGITAL + CONTENT.

MCCANNPR + 
A TEAM. ON TOP OF EVERYTHING.

PLEASE VIEW IN PRESENTATION MODE!



WHO WE ARE

PLEASE VIEW IN PRESENTATION MODE!

One of the world’s greatest 
PR networks.

A unit of Interpublic Group of 
Companies (NYSE: IPG). 
London based European HQ.

AFFILIATE 
MEMBER OF



WHAT DO WE DO?
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EXPERTISE

Research and strategy
Integrated communication campaigns
Creative concept, ideas & executions, design
Social media and mobile content
Digital media management
Consumer brand activations     
Shopper experience
Product and corporate branding
Corporate events
Field activations

Experiential marketing
Community relations
Risk & crisis management
Public affairs
Sustainability strategy and advice
Media relations
In-depth industry practice: 
TECH I health I FMCG I energy I auto I  
retail I insurance I financial I entertainment



2022

AWARDS

PLEASE VIEW IN PRESENTATION MODE!

No 1 PR agency in Romania in 2022



2020-2021

PLEASE VIEW IN PRESENTATION MODE!

Silver for Internet’s 
residency exam, Regina 
Maria

Silver for the Blood 
Donation campaign for the 
Red Cross

Gold (PR) for Bloodcast, 
Crucea Rosie

No 1 PR agency in Romania 
in 2021



EXTENDED PORTFOLIO



OUR WORK
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NATY
Sweet yourself



1. THEME & CAMPAIGN CONTEXT
At the beginning of June, Coca-Cola HBC Romania brought  
England’s favorite coffee brand in Romania. The excellent taste  
of Costa Coffee has arrived in the country during challenging  
moments, due to the pandemic, entering the market in a time  
when virtual gatherings over a well-brewed cup of coffee can  
fill the vacuum of physical interactions and can provide a  
certain sense of normalcy.

50 years brand legacy
into 50 minutes of live-streaming to almost 50 journalists,  

KOLs and Coca-Cola members.

100% RFA certified beans
into 100% attendance rate of top Romanian business  

& trade media andinfluencers.

Therefore, we’ve translated Costa’s strong brand attributes  
into that perfect kind of event that fits in today’s sensitive  
context, through authenticity and human approach.



2. PLANNING:
We aimed to get top-level KOLS and biggest  
mass-media outlets in Romania talking about  
Costa Coffee and take an active part in the whole  
launching experience.

First, as an incentive, goodie packs and a save the  
date invitation were prepared and sent out to  
relevant media opinion leaders.

Alessandra Stoicescu(one of the most iconic  
TV anchor),LucianMindruta (well-recognized  
journalist), Ziarul Financiar (No.1 business  
publication inRomania) or the PROTV station  
(leading TV Station)– just to name a few.

For the launching livestreaming event, we’ve
producedhighquality video content that had
the power to bring dynamism to the whole virtual
conference experience. Also, exclusive interviews
were planned to be released in the same day with
the official launch.

As well, the launching plan included: a mix of
intrinsic andextrinsic messages created
to inspire consumers to love great coffee,
strategic partnership with one of the most
known Morning Show in Romania and with
relevant lifestyle magazines.



3. IMPLEMENTATION:

A save the date invitation was delivered to a well-selected  list of 
guests. Then, as a reminder, one day before the  launching event, 
the targeted audience received a goodie  pack kit containing all 
Costa Coffee blends, a coffee tree  and a short brochure.

The next morning, on 19th of June over 50 journalists, KOLs
and Coca-Cola System’s partners logged in for a virtual
experience.

A short mood video showcasing the most important  proof points to 
believe in Costa Coffee opened the event  and triggered the 
curiosity of participants from the very  beginning. Then, attendees 
witnessed a virtual  demonstration with tips & tricks on how to 
brew the  perfect cup of coffee at home, the entire moment being  
delivered by a Cezara Cartes –Coffee Capabilities Expert  at Coca-
Cola Hellenic Bottling Company.

Then, key information on Costa's history and brand proofs  were 
delivered by Jovan Radosavljevic, General Manager  Coca-Cola HBC 
Ro & Mihaela Hoffman, Marketing  Manager, Coca-Cola HBC Ro. In a 
virtual Q&A session,  journalists from top business media, trade 
press and  mass-media asked many relevant questions and were  
provided with real-time feedback.

More, the same day with the event, a series of exclusive  
interviews with Jovan Radosavljevic & MihaelaHoffman  for 
Ziarul Financiar (leading business newspaper) BIZ  (top outlet 
featuring marketing topic) and PROTV
(TV station with the highest visibility in Romania)
highlighted the importance of Costa Coffee for
Coca-Cola HBC Romania portfolio and Romania market.



4. RESULTS:

After the official launch, for 4 weeks, everyMonday  
and every Friday, Razvan and Dani, the two TV  
anchors of the most appreciated morning show
in the country, talked about Costa’s attributes or
recreated a mishap context during thei show.

Also, in partnership with lifestyle magazines we  
presented the Costa Coffee story in written  
advertorials.

news stories @TV, print,  
online & socialmedia.

In 24 hours from the kick-off:

70+

media articles and social media posts, shared  
by top - business media, trade&fmcg press,  
generalistic mass-media and KOLs.

The KOLs’ channels activated through Costa kits  
unboxing content reached up to more than

265k & counting

The launch generated an extremelyimpactful  
earned media response, leading to more than

105

The press coverage contributed  
greatly to the reaching of over

+3mil people

Click here to see  

preview of theevent

Click here to see the morning show section

https://www.youtube.com/watch?v=8FFbN5tN6lg&feature=youtu.be










LAUNCH IN ROMANIA









CONTEXT
With over 700 stores,
Mega Image is one of the top players 
in the supermarket sector in 
Romania. Their stores are well 
designed with several activation areas 
like: Mega Apetit (prepacked food), 
Ready for Meal (Sandwiches) and 
Gastro (cooked food).

THE BRIEF
In 2019 Mega Image wanted to merge 
the Apetit, Ready and Gastro areas 
into one big area.

Mega Image / Gastro / Mega Apetit



OBJECTIVES

Mega Image 
shopper profile

redefine the Gastro area with a 

new concept with 

INNOVATION, AUTHENTICITY 

and MINIMAL BRANDING

in mind.

INTEGRATE Coke & 

Meal into the Gastro 

area with a tailored 

campaign

make it RELEVANT for 

the shopper and 

DISRUPTIVE

FOCUS on shopper freedom 

to combine “any” beverage 

with “any” Gastro product 

and educate them on 

healthy lifestyle.

LOYALIZE shoppers 

with subscriptions, 

Mega Image card, 

promos.

DIGITALIZE the Gastro 

area with LED TV’s, 

Menu Machines and 

Waze integration of 

Gastro offers.

Create 24/7 

occasion COMBO 

MENUS

INDIVIDUAL

LEGAL ENTITIES 

CORPORATE 

AGE

51% 
49%

57%80% 
10% 
10%

MEN
(which tend to buy more)

WOMEN MBA

OF SHOPPERS HAVE HIGHER 
EDUCATION

&

5%
35-44 y.o.



OUR SOLUTION 
We bring

APETIT + READY + GASTRO
together organically with the 

COMBO PACKAGE
by offering Mega customers

HOW?
COMBO PACKAGE let’s you drop in, shop and take away 

you favorite food combo:

CHOICE TO EAT ON 
SPOT

DIGITAL SHOPPING DIGITAL 
INFOTAINMENT

SANDWICH x
BEVERAGE

SOUP x
SALAD

HOT x
BUBBLY

STAY & EAT
for a digital treat with our smart 
tables equipped with:

INFO TOOLS
display nutritional values, 
recipes and food 
infographics.

SELF-CHECKOUT
or schedule a delivery 
@home.

COMMUNICATION TOOL
show in store promos & food 
pairings.

SHOPPING TOOLS
fill your cart while you enjoy 
your meal. You can pick it up 
and pay when you’re done



COFFEE LIKE AN URBAN JOURNEY
by Nespresso & Mihaela Glavan

THEME
Coffe aficionados and design lovers will love the new CitiZ by
Nespresso machine: the retro-modern design, the latest
technology, the unmistakable Nespresso taste. Iconic and
pioneering, catering to the complete range of Nespresso’s
encapsuled indulgence, CitiZ is a classic Nespresso innovation
created to the city by storm.

CONTEXT THE FOUNDATION

In its second year in Romania, Nespresso was already established on the 
market, with its brand fundamentals firmly in place (from its brand universe 
to its state-of-the-art innovation system and sustainable coffee practice). It 
was time for the individual personalities of the Nespresso machines to take 
center stage.



CLIENT
Nestlé Nespresso SA is the pioneer and reference for highest
-quality portioned coffee. The company works with more than
70,000 farmers in 12 countries through its AAA Sustainable
Quality™ Program to embed sustainability practices on farms
and the surrounding landscapes.
Nespresso opened its commercial operations in Romania in
2015 and operates offline via Nespresso Boutique, an iconic
flagship store in Dorobanti Street, a pop-up store in Baneasa
Shopping City, via selected partners and online through the
dedicated portal and webstore.

OBJECTIVES THE FOUNDATION

CitiZ, the epitome of Nespresso’s promise to coffee-
loving urban dwellers was the perfect novelty to take 
a step further into the Nespresso philosophy.
Our mission was clear as a morning after a cup of 
Nespresso: Create the valuable premises for the 
adoption of the CitiZ machine range in the Romanian 
market

Drive awareness and visibility for the new 
product
Ensure Nespresso favorability and generate 
word of mouth

AUDIENCE HELLO, URBANITES!

“I love the city, its mixture of classic iconic design and modern intervention. 
Walking about feels like an inspiration, each step
opening up new possibilities, creativity is in the air, electrifying. 
A Nespresso coffee is the perfect complement to the experience: inspiring, 
stimulating, sophisticated”.

Liberal, daring, open to new experiences, fans of modern design yet aware of 
the classics, our coffee aficionados are reluctant to being pinned down. Time-
poor, media-literate, trend-sensitive and culturally-aware, these survivors 
create the new mantra of luxury and are always keen on trying out new 
products and services.
They influence those around them and will stop at nothing to
satisfy their curiosity for the best and the latest. Their confidence speaks of an 
understated authority that needs to be appreciated and indulged.

CITIZ, FASHION AND THE 
CITY: THE PERFECT 

DESIGNATROIS



PLANNING URBANITES AND THEIR CITY

CitiZ by Nespresso, a coffee machine inspired by the cities of the world, was the 
perfect pretext for a conversation long overdue: the relationship between the people 
and their cities. A conversation about style, about the things that define us – both man 
and the city, inspired and motivated by a machine that’s standing at the intersection 
between design and technology, aesthetics and performance.
This is a conversation about how urbanites face the city, with
its up and down, its always charming, ever-changing moods.

ENTER MIHAELA GLĂVAN

This struck a cord with us and we knew we had to take her on
board. Fashion designer, coffee lover and design buff, Mihaela
Glavan was the final missing piece in our conversation with
the city.

“It may sound strange, but I need two secret weapons to face
the city: my shoes and my coffee.”

CREATIVE IDEA
CITIZ, FASHION AND THE CITY: THE PERFECT DESIGNATROIS

The creative idea was shaping: we would challenge Mihaela Glavan, one of the most 
prominent Romanian designers, to dramatize the urbanites' journey through the 
city: with its contrasts, charm, beauty and aspirations.
This experience - like a journey, step by step, through the urban landscape - would 
result in an original, one of a kind, design object crafted to mirror both the city and 
the CitiZ machine that inspired it.

WE GIVE YOU: THE CONCEPT CITIZ SHOES.



IMPLEMENTATION
Honored by the challenge, Mihaela created the most exquisite piece of design, 
inspired by the precise, curved edges of the machine and the personality of Bucharest, 
a city as creative and diverse as the people who inhabit it.

LOCATION, LOCATION

An exclusive industrial-chic loft right in the heart of Bucharest was chosen to be the 
venue of a manifesto event that redefined the urbanites’ experience in the city.
We presented the CitiZ Shoes alongside Mihaela Glavan’s Fall Winter shoe collection 
and surfaced the new CitiZ by Nespresso machine center stage as the main inspiration 
piece. The urban micro-universe created with specific decors emphasized the
designer’s leitmotifs: love, freedom and evolution in the city.

A FASHION DISTRICT

KOLs, business partners and Mihaela Glavan’s distinguished customers became part of 
the conversation we’ve opened about the city and its people. They’ve also had the 
exclusive chance to experience first-hand the exquisite indulgence of a Nespresso
coffee extracted by the one and only CitiZ machine.

It’s not often that a brand goes beyond its corporate message
about functional attributes and product benefits, yet with the
CitiZ launch, Nespresso created a breeding ground for a local
conversation about much more than just coffee. The relationship
between the people and the city, a theme more relevant now
than ever, took Nespresso out of its comfort zone and inspired a
project with a unique personality that enabled the product to find
its way organically on the Romanian market, at the intersection
between fashion design, urban lifestyle and technology.
This sets Nespresso apart from its competition.

INNOVATION & CREATIVITY

The solution we’ve crafted not only creates an individual brand
story, but paves the way for a long term communication in
association established with our star designer, Mihaela Glavan:
each pair of CitiZ shoes has naturally become a communication
vehicle for Nespresso!

CAMPAIGN RESULTS

Event metrics - over 300 participants (media, KOLs, designer clients) 
have directly engaged with CitiZ machines
Brand visibility - over 150 direct brand referrals in print, online, TV and 
radio media –70% earned media
100% positive tone of voice
Project PR value - 66k EU

The PR campaign acted complementary to the ATL and online
media campaign, together to an overall exposure of over 10
million impressions.



Coke Lime
launch
activation



Context:

On October, Coca-Cola Lime entered the 
Romanian market under the motto In a world 
full of lemons, be more lime. This means: In a 
world full of conventions, dare to express in a 
distinctive way. So we looked for the best & 
daring way to surprise bloggers & popular 
vloggers in Romania. 
Idea: A special DRONE DELIVERY.

Opportunity:

We targeted top relevant Stakeholders: M&A journalists and v/bloggers sending them some Coke Lime Bottles via 
a unique drone delivery. We had an excellent team of v/bloggers that have joined this experiment: Mikey Hash 
(the first vlogger in Romania over 1 Million Youtube Subscribers); Bromania (a pupular vlogger in Romania with 
over 1 Million Facebook Fans); Laura Giurcanu (a popular video vlogger in Romania with large communities on 
Snapchat 
& more that 240k FB fans); Noaptea Tarziu (popular vloggers with over 689K Youtube Subscribers);  Cristian Florea
& Ionut Bunescu (well-known bloggers and Coca-Cola fans).

Discover more: https://www.facebook.com/cocacolaromania/videos/1331454713554763/

https://www.facebook.com/cocacolaromania/videos/1331454713554763/












2 TEAMS: RED & GREEN

1 “FIGHT”

2 VIPs:

CHRISTMAS CAMPAIGN:

CABRAL IBACKA ANDREEA RAICU

ONE CONCLUSION:

WHAT WOULD CHRISTMAS BE 
WITHOUT RED & GREEN?





OTHERS WHO HAVE 
JOINED THE “FIGHT”

ANDREEA 
BERECLEANU

RĂZVAN 
FODOR

IRINA 
FODOR

CRISTIAN 
MANAFU



And the big truce

What would Christmas be without red & 
green?



SOME OF THE 
FUNNIEST 
COMMENTS



COVERAGE SUM UP
TOTAL

LIKE: 53,304
SHARE: 146
COMMENT: 673
TOTAL No. FOLLOWERS:
2,720,831

+

SPLIT

Followers Facebook Instagram

FB INSTA Nume like share comm love comm

500,191

106,061

Cabral 1,900 8 106 8,134 31

Cabral 706 6 50 3,980 27

Cabral 1700 22 90 5,285 46

Cabral 847 7 37 2,807 13

114,020

Share pagina personala 
postarea 3

220 1 14

Share pagina personala 
postarea 4

103 - 5

843,280 283,731

Andreea Raicu 678 60 3 3,531 27

Andreea Raicu 527 2 9 1,927 13

Andreea Raicu 1,800 13 15 3,654 27

Andreea Raicu 218 4 2 1,954 9

Sponsored - postarea 2 547 2 9

Sponsored - postarea 3 2,079 13 59

489,015 153,384

Andreea Berecleanu 2,696 28

Andreea Berecleanu 820 2

Andreea Berecleanu 129 - 4

11,531 4,984
Cristian Manafu 16 - - 141 1

Cristian Manafu 4 - - 189 -

26,851
31,483

Irina Fodor 3,661 24

Irina Fodor 90 1 3

Irina Fodor 152 2 2

Irina Fodor* 23 - 1

4,725 Share pagina persoanala 35 1 1

112,891 38,684

Razvan Fodor** 2,351 9

Razvan Fodor 100 1 3

Razvan Fodor 251 3 4

Razvan Fodor 49 - -

2,102,504 618,327 TOTAL 12174 146 417 41130 257

LIKE: 12,174 
SHARE: 146
COMMENT: 417

LIKE: 41,130
SHARE: -
COMMENT: 257

*+ Instastory &
Facebook story

**+ Instastory 











YOUR TEAMYOUR TEAM



Senior expert communicator with a 

track record of over 15 years in local 

and international marketing & 

advertising industry, including highly 

successful leadership roles, in both PR 

and healthcare communications.

Proud winner of over 50 awards in 

reputable international competitions.

Ruxandra Vasilescu
BUSINESS DIRECTOR

YOUR TEAM

Senior Partner McCannPR Romania, 
Lavinia is a top PR specialist with 

almost 20 years of experience in this 
industry. For 4 years, she has been 
partnered in the no 1 PR agency in 

Romania, according to  BiZ and Unlock 
Market Research.

Besides overall company business 
strategy., Lavinia is responsible for 
coordinating the communication 

strategies on accounts such as Coca-
Cola Romania, Coca-Cola HBC, 

Heineken, Afi Europe, Philip Morris, 
Petrom OMW.

Lavinia Chican
SENIOR PARTNER

In 2004 she created an internal PR 
department within McCann 

Erickson Romania and only one 
year later it became an 

independent agency affiliated to 
Weber Shandwick.

Since then Imola extended the 
portfolio covering the most 

important industries in Romania, 
building the most creative PR 

agency, as it was recognized, once 
again, in 2020.

Imola Zoltan
MANAGING DIRECTOR



Andrei Alexandru
HEAD OF STRATEGY

YOUR TEAM

Teodor is Account Director, with a 9-
year experience in the field.

His client portfolio comprises of 
Heineken Romania (brands: Heineken, 

Strongbow, Birra Moretti), UPC 
Romania (including All for Kilimanjaro 
project), RWEA, HTC Romania, Philips 
TV, McDonald’s, Ana Hotels, Sandoz, 

MSD, GSK, Coca-Cola, Enel, COSR and 
many others.

Teodor Hedesiu
CONSUMER AND LIFETSYL  PRACTICE LEAD

More then 15 years of 
experience in advertising, 

covering the most industries: 
from finance to automotive, 

from health to retail, from 
energy to cosmetics, still having 

FMCG in focus, working for 
almost 9 years for TCCC, local 

and global projects.
Effie and Golden Drum Awards

Laura Aldea
CHIEF GROWTH OFFICER

A public relations consultant with an 
extensive experience of over twelve years 

in intelligence research, marketing and 
corporate communications.

Adriana handled full PR services for 
Microsoft, Nokian Tyres, Federal Mogul, 

GEFCO Group and project-based 
involvement for Exxon Mobil and 

Honeywell.
Adriana is rejoining agency life after a one-
year corporate loan in which she acted as 

Communication Director for Microsoft 
Romania.

Ada Brutaru
HEAD OF B2B/TECH
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