	
	
NOTICE OF PARTICIPATION
on procurement: PR and Communication Services in the UK and other international markets.




	1. Name of contracting authority: PI “National Office for Vine and Wine”
2.  IDNO: 1013620012945
3. Procurement Procedure Type: Public bidding
4. The object of the acquisition:  PR and Communication Services in the UK and other international markets.
5. Code CPV: 79342200-5
6. Date of publication of the notice of intent: 09.02.2021
7. Source of budget allocations / public money: own budget.
8. Payment Methods: Bank Transfer.
9. E-mail  and web address of the contracting authority: achizitii_onvv@wineofmoldova.com
	
The buyer invites interested economic operators to meet their needs to participate in the public procurement procedure for the delivery / performance / execution of the following goods / services / works:

.

 Table 1.    LOT I:  PR and Communication Services in the UK and other international markets.

	No. d/o
	Code CPV
	Name of the goods
	Unit of measurement
	The amount
	Full technical specification requested

	LOT 1:  
	79342200-5. PR and Communication Services in the UK and other international markets.

	1.1
	
	Timeline communication plan 2021-2022
	Unit
	1
	Development of the Communication Plan Timeline 2021-2022.
a) Once activity has been agreed and signed off, compilation of a detailed timing plan: 1 document; 

b) Researching and reporting availablilty of wines in the UK: on- and of-line -2 times per period.

	1.2
	
	
Trade media communication



	Unit
	










8


















	Project - Year One ( march 2021-june 2022) Communications Plan Planning and Implementation. 

8 units of Trade Media Communications which include:
a) 4 x press releases sent to trade key media (UK); suggested topics: Marketing plans, Vintage Report, Harvest Report, Export data etc., 20 x  trade media (UK) reached per release / newsblast;

b) 4 x newsblasts are used to communicate short news stories and updates; suggested topics: 
-Competition results, grape varieties;
-24 x articles across the year;

c) minimum 320,000 impressions across the year;

d) Global amplification of Trade Press releases & Newsblasts;
e)These will distributed to 6 x  English speaking markets including North America & Australia;
f) 60 x trade media per release;
d)18 x articles per release;
g) Sending out samples on an ad-hoc basis
(including logistic costs in UK but not including costs of wines);
h) Ongoing media liaison - answering queries, providing photography etc., 20 hours per month.

	1.3
	
	
Consumer media communication 
	Unit
	3
	Consumer Media Communicationsc which include:
a)  Press releases to Wine specialist & consumer media; suggested topics: Grape varieties & Terroirs;  National Wine Day ;
- 120 x consumer media (UK) reached per release;
- 50 x articles across the year;
- 500,000 x impressions across the year;

b) Ongoing media liaison - answering queries, providing photography etc.;

c) Sending out samples on an ad-hoc basis
(including logistic costs in UK but not including costs of wines);;

d) 2 x sample mailouts to wine writers:
 - 1 x case of wine to 5 x wine writers (May 2021);
 - 1 x case of wine to 5 x wine writers (Sept 2021);

This equates to 20 hours per month.

	1.4
	
	
Social media communication

	months
	14
	1. Facebook & Instagram (Consumer):
a) Creation of monthly consumer-focused content plan (shared across platforms);
b) to include 2 x posts a week with a wine and tourism focus; plans to be created on Trello portal;
c) 2 x posts / per week;
d) Attracting an audience (followers from the UK) for:
- Facebook: minimum 2500 followers in UK;
-Instagram: at least 2500 followers in the UK;

2. Twitter (Trade):
a) Creation of monthly trade-focused content plan; to include 2 x posts a week with a wine and tourism focus;
b) 2 x posts / per week;
c) To increase the number of UK followers to 5 000 people.

	1.5
	
	Media briefings 

	units
	4
	Media briefings
a) 121 briefings for key trade media with a representative from ONVV/Wines of Moldova, held ON LINE (over Zoom or other);
b)Topics covered will include Marketing Plans, Harvest update, exports, grape varieties etc. 
Briefing notes prepated by AGENCY ahead of each meeting.

	1.6
	
	Partnerships with influensers

	Unit
	2
	Influencer partnerships wich include:
a) Collaborations with 2 x influencers, over the 12 months to produce exclusive content;
Content to be published at agreed time.
b) 6 x Posts/ videos;
c) 10 x Stories;
e) 80.000 x reachs.


	1.7
	
	Content/video creation / adaptation 


	Unit
	8
	Content creation / video:
a) Adaptation of existing content and provided by Wines of Moldova / winemakers; 
b)videos can be subtitled;  
c) delivered in 2x bursts eg bud-break and harvest
d) 8 x short videos (no longer than 2mins)

	1.8
	
	Press visits
	Unit
	2 
	Press visits which include:
a) Organisation of 3 days press trip for 3-4 key media; attended by a member of the contracted AGENCY team;
b) Minimum 300 000 x impressiions.

	1.9
	
	Virtual testings
	Unit
	2
	Virtual tastings which include:
a) Organization of virtual tasting for 6 x media and influencers hosted by a Moldovan wine expert, previously agreed with the contracting authority; 
b) Each tasting will be moderated by a member of the contracted AGENCY;
c) Participants to receive 4 x wines ahead of the session;
Topics :
1) Grape varieties;
2) Terroirs;

Minimum requests:
-6 x attendees per session
-6 x features / SM posts
-300,000 x impressions

	1.10
	
	Reporting
	Unit
	6
	2 Month Reports in PP with indication of all achived KPI and media/digital indexes.

	
TOTAL BUDGET (without VAT):                     2 300 000- MDL



              10. Admission or prohibition of alternative offers: _______ full meeting of the minimum requirements required in Table 1 (above).

11Terms and conditions of delivery / delivery / execution requested: The services must be delivered to the contracting authority according to agreements, not later than: providing services for the Polish market. 
12. Term of validity of the contract: untill 31.12.2022. 
13. Purchase contract reserved for protected workshops or that it can be executed only in protected employment programs (if applicable): NO
(indicate yes or no)
14. The provision of the service is reserved to a certain profession under certain laws or regulations (as the case may be):_____________________________________________
(the respective laws, regulations and administrative acts are mentioned)

15. Short description of the criteria regarding the eligibility of the economic operators that can determine their elimination and the selection criteria; the minimum level (s) of the requirements imposed; the requested information is mentioned (DUAE, documentation):

	
	Description of the criterion / requirement
	Method of demonstrating the fulfillment of the criterion / requirement:
	Mandatory

	1
	Form F 3.1
	the bidder will complete and apply the electronic signature. (signature and stamp) and upload within the electronic platform.
	Mandatory

	2
	Form F 4.1
	the bidder will complete and apply the electronic signature. (signature and stamp) and upload within the electronic platform.
	Mandatory

	3
	Form F 4.2
	the bidder will complete and apply the electronic signature. (signature and stamp) and upload within the electronic platform.
	Mandatory

	4
	Form ESPD (DUAE)
	the bidder will complete and apply the electronic signature. (signature and stamp) and upload within the electronic platform.
	Mandatory

	5
	Guarantee Bid offer
	The guarantee for the offer will be confirmed documentary and upload within the electronic platform. This can be done by:
1- transfer to the bank account of the contracting authority according to the requisites annexed to the procedure. The economic operator will be obliged to attach this guarantee scanned within the electronic platform and the electronic signature applied.
2- or it can be a bank guarantee (issued by the banking institution). In this case, the economic operator will be obliged to attach this guarantee scanned within the electronic platform, together with the other requested documents, and the electronic signature applied. NOTE! At the same time, the bank guarantee will be presented in the original (in envelope) at the headquarters of the institution of the contracting authority until the deadline for submission of tenders.
The guarantee amount for the offer constitutes 1% of the value of the offer without VAT.
	Mandatory

	6
	Guarantee of good execution
	The guarantee of good performance is to be presented only by the tenderer declared the winner, until the contract is signed. This can be done by:
1- transfer to the bank account of the contracting authority according to the requisites annexed to the procedure. The confirmation of the payment / transfer made will be presented.
2- or it can be a bank guarantee (issued by the banking institution). In this case, the economic operator declared winner will be obliged to present the original of the document at the headquarters of the contracted authority.
The guarantee amount for the offer constitutes 1% of the value of the offer without VAT.
	Mandatory

	According to the provisions of art.20 paragraph (8) of Law no.131 / 2015, regarding public procurement,
The tenderer will present within 3 days, from the date of the request from the authority
contracting documents, the supporting documents by which it will demonstrate the fulfillment
all qualification and selection criteria in accordance with the information contained in the DUAE, as follows:

	7
	Professional experience
	Proven experience of at least 5 years of activity, with the presentation of at least 3 projects made with well-known international brands in wines and / or alcoholic products.
	Mandatory

	8
	Availability of human resources
	Confirmation of human resources availability for successful task implementation. The economic operator will confirm the qualification of the agency staff / team by the following minimum requirements:
- the team must be native English speakers,
- providing a dedicated person with proven experience, for digital promotion, in the alcohol category;
-PR managers to have experience of collaboration with well-known brands / wine regions (confirmation by CV, projects, presentations, etc.).
	Mandatory

	9
	Availability of technical resources
	The bidder will confirm the availability of a UK media database
	Mandatory

	10
	Letters of recommendation
	Presentation of at least 3 letters of recommendation / thanks from international clients and at least 3 letters of recommendation / thanks from well-known Media representatives. (magazines, journals, publications, etc.).
	Mandatory

	11
	International recognition
	Minimum 1 international nomination (distinctions, appearance in the international press, etc.) as an agency or of a project carried out, within the ratings of international publications.
	Mandatory



16. Reason for resorting to the accelerated procedure (in the case of open, restricted and negotiated bidding), as the case may be ___-____________________________________________
17. Specific awarding techniques and tools (if applicable, specify whether the framework agreement, dynamic purchasing system or electronic auction will be used): -
18. Special conditions on which the performance of the contract depends (indicate where appropriate): __________________________-________________________________________________
19. The evaluation criterion applied for the award of the contract: the lowest price and the complete assembly of the specifications.
20. The factors of evaluation of the most economically advantageous offer, as well as their weights
	Nr. d/o
	Denumirea factorului de evaluare
	Ponderea%

	
	
	

	
	
	



21. Deadline for submission / opening of tenders:
- until: [exact time] _ According to SIA RSAP (Mtender)
- on: [date] According to SIA RSAP (Mtender)
22. Address to which tenders or requests to participate must be submitted:
Offers or requests to participate will be submitted electronically through the SIA RSAP
23. The term of validity of the offers: 30 days.
24. Place of opening of tenders: _SIA RSAP
(SIA RSAP or opening address)
Delayed offers will be rejected.	
25. Persons authorized to attend the opening of tenders:
The bidders or their representatives have the right to participate in the opening of the bids, unless the bids were submitted through the "RSAP" SIA.
26. Language or languages ​​in which tenders or requests to participate must be drawn up: _Romanian and English.
27. The respective contract refers to a project and / or program financed from EU funds: ____________________________________________________________
(specify the name of the project and / or program)
28. Name and address of the competent dispute resolution body:
The National Agency for Solving Appeals
Address: Chisinau municipality, bd. Stephen the Great and Holy no. 124 (et.4), MD 2001;
Tel / Fax / email: 022-820 652, 022 820-651, contestatii@ansc.md
29. Date (s) and reference (s) of previous publications in the Official Journal of the European Union regarding the contract (s) to which the notice relates (if applicable): _____________________________________________________________________
30. In the case of periodic purchases, the estimated timetable for publication of future announcements:_
31. Date of publication of the notice of intention or, as the case may be, the indication that no such announcement was published: _BAP no. 10 of 09.02.2021

32. Date of submission for publication of the participation notice: _ according to SIA RSAP.

33. In the public procurement procedure, the following will be used / accepted:

34. The contract is subject to the Agreement on Government Procurement of the World Trade Organization (only in the case of announcements submitted for publication in the Official Journal of the European Union): _________NO_________________

35. Other relevant information: according to art.17, from the Law on public procurement no.131 from 03.07.2015, the participating economic operator may present in full the following information / requirements / additional documents related to the qualification criteria requested in point 15 no. d / o 7-11, in original and / or copies authenticated by signature and stamp of the company, in an envelope sealed by signature and stamp, to the address of the contracting authority, up to the deadline for submission or maximum within 3 days from the request.


IMPORTANT! All requirements  should be provided  and confirmed by documents/ contracts in original or copies, authenticated by signature and stamp and / or electronic signature).



Submission deadline: until the deadline for submission of tenders set within the SIA RSAP (M-tender) electronic platform.

           
Person in charge: _______________________________________________
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