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THE AGENCY

Agency was founded in 2003 as a local creative
boutique named Indigo.

In 2005, Indigo worked with 2 out of 10 Moldovan top
advertisers, taking a shape of a full service operation
by media and BTL directions development.

In 2006, Indigo became Indigo Ogilvy by the decision
of Ogilvy Central & Eastern Europe headquarters.

As a result of the global rebranding in 2018, the agency
was renamed in Ogilvy Moldova.

Ogilvy Moldova today is a growing business with a team
of 40+ young professionals, one of the best creative and
strategic potential in the market.

Odilvy
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Asociatia Agentiilor
de Publicitate din Moldova

L

American Chamber
of Commerce in Moldova
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AIESEC 7513

AIESEC Chisinau
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Asociatia Femeilor
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Telecommunication
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O Uniteé Unité

2007 2016 2018

For the launch of the third mobile operator in Moldova, we’ve developed the logo,
the philosophy, and an exhaustive set of guides that shaped the brand for almost ten years.

Later we adjusted the logo of the new trends of the time.

Unite \ Brand identity
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MOLDTELECOM Moldtelecom

1990 2018
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MTC \ New identity For the new identity of the biggest telecommunication operator in Moldova, we've developed

the first company brand book, and the his integration with Unite mobile and Business divisions.



Moldtelecom

MTC \ New identity For the new identity of the biggest telecommunication operator in Moldova, we've developed
the first company brand book, and the his integration with Unite mobile and Business divisions.



Moldtelecom
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Moldtelecom \ New identity New identity & positioning




Un singur operator
pentru a le face pe toate

( Y Moldtelecom

Moldtelecom \ New identity New identity & pos itioning




Financial
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Se foloseste pe suprafete
inguste, verticale

MICB \ Banking Identity, guidelines, merchandise, and many others.



Victoriabank \ VB24 New logo and guideline for internet banking services VB24.



Fashion



BY NATALIA MELNIC

Sekana \ Apparel for women Name, identity, guides, look book
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Alina Bradu \ Apparel for women Identity, navigation, merchandise, and many others.



Moft \ Apparel for children



Food
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CARMEZ

Din 1904

Carmez \ New identity
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Carmez \ New identity

Identity & products design all range
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Retail
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Zikkurat \ New identity  Identity & guidelines



Zikkurat \ New identity  Identity & guidelines



Masina de gaurit
siinsurubat

BOSCH
Universal
Impact 700

Zikkurat \ New identity

LICHIDARE
DE STOCK




Conluxart \ Roofing Identity & guidelines



Associative &
others



Logo, basic

AFAM

AFAM \ New logo



Logo, detailed

ASOCIATIA FEMEILOR
ANTREPRENOARE
DIN MOLDOVA

AFAM \ New identity






Y P
2 «

r™
FARM

Federatia Agricultorilor din Moldova

Agroinform \ FARM Naming, identity, merchandise, and many others.



Agroinform \ FARM

Naming, identity, merchandise, and many others.
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Moldova Concert\ Palatul National Logo, symbol, facade
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Moldova Concert\ Palatul National -

B
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Logo, synibol, facade
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Concept #1

Prieteneste
pentru turism

OOOOOOO

Efes Moldova\ Proiectul “Prieteneste” Logo, identity kit



Concept #1

It’s a Handshake It’s a Heart It’s a Check Mark.
Partnership. Passion. Friendship. Work done.
From heart.

Efes Moldova\ Proiectul “Prieteneste” Logo, identity kit



Variatii de logo

Paleta cromatica diferita pentru cele 6 elemente simbol reprezinta domeniile de activitate care sunt sustinute de catre Efes Moldova.

Prieteneste Prieteneste Prieteneste

pentru mediu pentru agricultura pentru femei
EFES, EFES, EFES,

Prieteneste Prieteneste Prieteneste

pentru sport pentru arta pentru turism
EFES, EFES, EFES,

Efes Moldova\ Proiectul “Prieteneste” Logo, identity kit



Reguli de machetare pentru materialele print

Aici este demonstrat principiul machetarii materialelor print si a utilizarii elementului V in calitate de element de baza pentru introducere
imaginilor legate de proiect.

6 castigdtori . 6 castigatori
ai concursului de granturi ai concursului de granturi

Prieteneste Prieteneste
pe ntru tu rlsm pentru Denumirea proiectului

Culoarea proiectului

Loc pentru imagine

v

Prieteneste
pentru turism

EFES.

n parteneriat de.

ANTRIM

Sponsorul general

Partenerul proiectului

Efes Moldova\ Proiectul “Prieteneste” Logo, identity kit
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Picasso Art Studio \ Art studio for children

Identity & guidelines

PICASSO

ART STUDIO

PICASSO PICASSO

ART STUDIO




CHISINAU
INTERNATIONAL
PRESCHOOL

CHIPS \ Chisinau PreSchool Identity and printed materials



f val international
1elor scenice

20-30 mai 2010

pentru o lume
mai buna

FESTIVALUL INTERNATIONAL AL ARTELOR SCENICE

MAKE THEATRE, NOT WAR

21 MAI - 15 IUNIE 2014

Nyt = @

BiTEl 2010-2014 \ Logo, key-visuals and printables for 3 editions

International Festival of Living Arts



Spirits and Wine



Nameplate.

BOSTAVAN

BOSTAVAN

Owr logo ks the fund al visual exp
used 10 identify Bostavan,

It is simnple, modern and distinctive.

Consistent and proper usage of the logo is absolutely essential. But,
taking into consideration the variety of carriers, we let a certain degree
of freedom In the usage of logo mameplate (within the limits of the cor-
pocate color palette).

3OSTAVAN

BOSTAVAN

This is the logo to be used in all branding materials or communications. Ex-
amples inclode letterhead, business cards, print ads, direct mail, television
commercialy, videos, websites and more,

The rectangle and the type should always be kept in proper proportion to
maistain the integrity of the loge.

Materials should be designed with the nameplate as the primary logo. The
materials in certain cases, the type can be pulled out of the nameplate and
used as olive, white or black. Basically, it depends on how buasy the back-

ground is. (see ex

Bostavan\ Portfolio New brand concept, packaging design, launch campaign.



Bostavan\ Portfolio

B« RARA NEAGEA <
CABERNET SAUVEN

\VAN

New brand concept, packaging design, launch campaign.



Bostavan \ Spumant Brand concept, packaging design
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Crama Ceptura logo consists of the typographic part and a graphic element, which is an inwling representation of the name - the
entrance 1o the wine cellar.

Consistent and proper usage of the logo is absolutely essential.  However, given the variety of carriers, a certain degree of
freedom s necessary for the usage of the logo. This is the logo to be used in all branding materials or communications. Examples
include letterhead, business cards, pent ads, drect mad, telenision commercials, wdeos, websites and more. The space around
the logo and the type should always be kept in proper propoction 1o mantan the integrity of the logo. The logo may only appear
in golden, black or whle, depending cn how busy the background s

Crama Ceptura \ New identity Structured portfolio, new umbrella identity, new labels for the entire range
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Crama Ceptura \ New identity Structured portfolio, new umbrella identity, new labels for the entire range
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Bardar \ New identity

Logoul

Barda

_— FONDAT 1929 —
DIVIN

BARDAR

Concept & package design(new logo, brand book)

DIVIN
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Bardar \ New identity Concept & package design(new logo, brand book)
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Bostavan \ Winery Brand concept, packaging design, launch campaign



INDENVIDO INDEVIDO

SETEA PENTRU PERSONALITATE SETEA PENTRU PERSONALITATE

Versiunea cu linii de arama Versiunea cu linii de bronz

Chateau Vartely \ Reserve collection Brand concept, packaging design, launch campaign
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Chateau Vartely \ Reserve collection Brand concept, packaging design, launch campaign



Vinaria Hincesti \ New Identity New Identity aplication
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Vinaria Hincesti \ Portfolio Brand concept, packaging design, launch campaign



DOMENIILE

DAVIDESCU

Vinaria din Vale \ Winery Naming and Brand concept for Romania, packaging design and logo.



Minis Terrios \ Winery Identity, brand concept, packaging design

Who are MinisTerrios?

Minis terrias are small lands with a stroeg personalty that
passes on to the people that work them, who take pleasure
N Creating and tasting this wire

Aongside with the carefully sebected grapes, we've put o
greet deal of love, 3oul, enthutiaam and rupication into our
effcet, together with a portion of drearma and plara to make
this world & bt betier, one grape at a tise



Minis Terrios \ Winery Identity, brand concept, packaging design
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Package design

Various can designs for Chisinau Beer



Social media



Vinul Meu

& Private group

About

Discussion

Announcemens TIMPUL & LOCUL
Memoers PERFECT PENTRU
Bvens A DESCOPERI

Vigeos VINURI NOI

Photos

nis group Q «+« More | Join this group to see the discussion, post and comment.
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USAID \ VinulMeu The idea, identity, content and supervision of the new community #VinulMeu in

social media.



#VINULMEU

Sambata
23 mai
21:00

Jo
25 iunie

21:00
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USAID \ VinulMeu The idea and implementation of live events for the community #VinulMeu in social

media.



@ 4 June 11:41 am

sVvinuULMED sVviNnULMED

WI H E Aceasta vinarie poarta
numele de familie a
proprietarului. Acelasi
Q U E S l nume il purta si un renumit
cantaret de la noi, care

canta odata "Dulce-i vinul,
dulce-i vinul, dar mai
dulce-i méndra mea..."”
Despre ce vindrie este
vorba?

ffortunaelvica a fost
norocoasa care a luat
acasd un vin
Fdunitraswinexy si o
carte minunatd de la

feartegobookstore

USAID \ VinulMeu The mechanics and logistics of Wine Quest for the community #VinulMeu in social
media.




< Vinul Meu's post

Cele mal tarl
chrti despre vinuri
¢l arta de a le servi

[ﬁ Like (D comment #> Share

2.591 people reached > (O Boost Unavailable

USAID \ VinulMeu The idea, mechanics and logistics of partnerships for the community #VinulMeu in
social media.
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Descopera

Descopera

ONVV \ SMM campaign

tot ce ai mai
bun in tine!

“ATU Winery -
descopera tot ce
ai mai bun in tine”

The strategy, branding identity, content and supervision of the SM pages
#MyWineOfMoldova

Gap =4
ATU Winery
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produsele locale
si de sezon
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. FERICIREA ARE GUST
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Chateau Vartely \ SMM campaign The strategy, branding identity, content and supervision of the SM pages
#ChateauVartely
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Chateau Vartely \ SMM campaign The strategy, branding identity, content and supervision of the SM pages
#ChateauVartely



Thank you!

Odilvy
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