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https://drive.google.com/drive/folders/1JJ2GLk3eQSoMK7ke-NT6MPxpINub12bi?usp=sharing

Performant,é

Impact @

335,7 K + 59k

Vizite

Vizite pe Facebook (1)

300
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100

10 feb.

STATISTICI

Interactiuni cu continutul @

497 » 83,4%

SOCIAL MEDIA

Urmaritori ©
Total

211K

12 feb.

Clicuri pe link @

162 + 4,0 K%

14 fe

Zilnic Date cumulate

Minute de vizionare @

689 T 2,2 K%

Defalcarea impactului

Total
335.658 1 59K%

Din continut organic

6.278 " 14,8%

Din reclame

329.665 " 1248 K%
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https://online.fliphtml5.com/xxgle/ffbo/
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BELGIA



)  Wine of Moldova X . Audienta

amse  Sponsorizat - @ y Locatie: Belgia
* Découvrez @WineofMoldova a Vinexpo Varsta: 30 - 54 ani
Paris 2024 : Un carrefour d'expertise vinicole Gen: femei/barbati
internationale ...Vezi mai multe

Interese: Wine, Sommelier, Winemaker, Wine tasting, Viticulture

e Obiectivul campaniei
A DECADE OF GLORY Vizibilitate (Impact)

,_

Rezultate
Afisari: 28 965
Impact: 28 563

Costuri
Buget: 14,00 S

g Cost per impact asupra 1000 persoane: 0,49 S

Colebrate withus Link catre anunt
1(Tears«wine https://fb.me/1P301j20NwpsHiP

“Revolution



Wine of Moldova
Sponsorizat

7_ Audienta
Locatie: Belgia
@ WINE OF Varsta: 30 - 54 ani
MOLDOVA Gen: femei/barbati

Interese: Wine, Sommelier, Winemaker, Wine tasting, Viticulture

A PREMIERE AT
VINEXPO PARIS

Obiectivul campaniei
WINEXPO Vizibilitate (Impact)

12-14 February 2024

Rezultate

Afisari: 22 884

Impact: 22 487

HALL 5.2 // STAND B161

Celebrate with us
ea rs Costuri
Buget: 13,65 S
o’ of WYne Cost per impact asupra 1000 persoane: 0,61 S
| >\eVOl'u t 10N Link catre anunt

https://fb.me/2JyKOB;jj1YS9aDK
& Afli mai multe




Concluzii
52 047

afisari

0,535

cost pentru 1000 afisari (CPM)

27,65 S

buget total Belgia




DANEMARCA



)  Wine of Moldova X

wee  Sponsorizat - @ Audienta
Locatie: Danemarca
£ Et arti med excellence: Over 6500 medaljer Varsta: 30 - 54 ani

Tor@Wine ot Moldeva Gen: femei/barbati

~Yezimalmuile Interese: Wine, Sommelier, Winemaker, Wine tasting, Viticulture
Obiectivul campaniei
Vizibilitate (Impact)

Rezultate
Afisari: 8 930
Impact: 8 684

Costuri
Buget: 14,37 S
Cost per impact asupra 1000 persoane: 1,65 S

over 40% GOLD Link catre anunt
https://fb.me/24coVITVIWmxKIA

Celebrate with us

] ears+Wtnhe
“Revolution



Wine of Moldova

%) WINE OF
\a@ MOLDOVA

Sponsorizat

A PREMIERE AT
VINEXPO PARIS

MINEXPO
PAR S

12-14 February 2024

HALL 5.2 // STAND B161

Celebrate with us

" i ears
/of\WY¥ne
°Revolution

& Afli mai multe

Audienta

Locatie: Danemarca
Varsta: 30 - 54 ani
Gen: femei/barbati

Interese: Wine, Sommelier, Winemaker, Wine tasting, Viticulture

Obiectivul campaniei
Vizibilitate (Impact)

Rezultate
Afisari: 8 901
Impact: 8 901

Costuri
Buget: 11,60 S

Cost per impact asupra 1000 persoane: 1,30 S

Link catre anunt
https://fb.me/1GEuU0Qxn67Feew



Concluzii
17831

afisari

1,465

cost pentru 1000 afisari (CPM)

25 97$

buget total Danema




OLANDA



) Wine of Moldova X

L]
e Sponsorizat - @ ~ Audlenta
Locatie: Olanda
£ Een Decennium van Uitmuntendheid: Meer Varsta: 30 - 54 ani
dan 6500 Medailles voor @Wine of Moldova Gen: femei/barbati

...Vezi mai multe

Interese: Wine, Sommelier, Winemaker, Wine tasting, Viticulture

Obiectivul campaniei
Vizibilitate (Impact)

Rezultate
Afisari: 16 279
Impact: 16 219

Costuri
Buget: 14,25 S
Cost per impact asupra 1000 persoane: 0,88 S

Link catre anunt
https://fb.me/1X9pKaANsXDmvtj

over 40% GOLD

Celebrate with us

] ( ears«Wthe
“Revolution



Wine of Moldova

Sponsorizat

— Audienta
Locatie: Olanda
<> WINE OF Varsta: 30 - 54 ani
MOLDOVA Gen: femei/barbati
Interese: Wine, Sommelier, Winemaker, Wine tasting, Viticulture
A PREMIERE AT
VINEXPO PARIS Obiectivul campaniei
NINEXPO Vizibilitate (Impact)
12-14 February 2024 Rezultate
HALL 5.2 // STAND B161 Afisari: 14 340

Impact: 14 248

Celebrate with us Costuri
| Buget: 13,53 S

" ea l'S Cost per impact asupra 1000 persoane: 0,95 S
' of Wrne Link catre anunt

GR@VOLU tion https://fb.me/1WwVhIDXyNvHqn7

& Afli mai multe




Concluzii
30619

afisari

0,915

cost pentru 1000 afisari (CPM)

27,78 S

buget total Olanda




FRANTA



)  Wine of Moldova X . Audienta

S SRonEolal-D ) Locatie: Franta
* Découvrez @WineofMoldova a Vinexpo Varsta: 30 - 54 ani
Paris 2024 : Un carrefour d'expertise vinicole Gen: femei/barbati

internationale ..Vezi mai multe Interese: Wine, Sommelier, Winemaker, Wine tasting, Viticulture

Obiectivul campaniei
Vizibilitate (Impact)

A DECADE OF GLORY
Rezultate
Afisari: 96 750
med9l§p Impact: 94 190
Costuri

Buget: 57,89 S
Cost per impact asupra 1000 persoane: 0,61 S

over 40% GOLD

Link catre anunt
https://fb.me/1NEtFPeKB4BjsHB

Celebrate with us

1 ( ears«Wtne
“Revolution



Wine of Moldova

%) WINE OF
\a@ MOLDOVA

Sponsorizat

A PREMIERE AT
VINEXPO PARIS

MINEXPO
PAR |

12-14 February 2024

HALL 5.2 // STAND B161

Celebrate with us

" YYears

/of WIne
°Revolution

& Afli mai multe

Audienta

Locatie: Franta
Varsta: 30 - 54 ani
Gen: femei/barbati

Interese: Wine, Sommelier, Winemaker, Wine tasting, Viticulture

Obiectivul campaniei
Vizibilitate (Impact)

Rezultate
Afisari: 59 731
Impact: 59 731

Costuri
Buget: 38,68 S

Cost per impact asupra 1000 persoane: 0,65 S

Link catre anunt
https://fb.me/1Uf8w1rcHsm9k04



Wine of Moldova
Sponsaorizat«Reda tot 0:36

A PREMIERE AT

WINE
Papls | SYINEXPO

12-14 February

& Afld mai multe

PARIS EXPO FRANCE

Audienta

Locatie: Porte de Versailles (+1km)

Varsta: 30 - 54 ani

Gen: femei/barbati

Interese: Wine, Sommelier, Winemaker, Wine tasting, Viticulture

Obiectivul campaniei
Vizibilitate (Impact)

Rezultate
Afisari: 53 462
Impact: 48 855 S e X
¢ Discover @WineofMoldova at Vinexpo Paris
COStu ri 2024: a wine producer to watch over !

...Vezi mai multe

Buget: 332,98 S
Cost per impact asupra 1000 persoane: 6,82 S

Link catre anunt
https://fb.me/1Q3Yf52nLx9Yx7G




Concluzii
156 481

afisari

0,625

cost pentru 1000 afisari (CPM)

96,57 S

buget total Franta




ROMANIA



Audienta
Locatie: Romania
£ Un Deceniu de Excelenta : Peste 6500 Varsta: 30 - 54 ani

Medalii pentru @Wine of Moldova Gen: femei/ _bérbati _ _ _ _ B
..Vezi mai multe Interese: Wine, Sommelier, Winemaker, Wine tasting, Viticulture

) Wine of Moldova X

e Sponsorizat - @

Obiectivul campaniei
WINE OF

wneor Vizibilitate (Impact)
A DECADE OF GLORY

Rezultate
Afisari: 58 906
Impact: 55 317

Costuri
Buget: 22,34 S
Cost per impact asupra 1000 persoane: 0,40 S

Link catre anunt

over 40% GOLD https://fb.me/2cTfJztDLhtY JWx

Celebrate with us

0 fug 42, 8



Wine of Moldova

%) WINE OF
\a@ MOLDOVA

Sponsorizat

A PREMIERE AT
VINEXPO PARIS

NINEXPO
PAR <

12-14 February 2024

HALL 5.2 // STAND B161

Celebrate with us

" "YYears

-/ of W¥ne
°Revolution

& Afli mai multe

Audienta

Locatie: Romania
Varsta: 30 - 54 ani
Gen: femei/barbati

Interese: Wine, Sommelier, Winemaker, Wine tasting, Viticulture

Obiectivul campaniei
Vizibilitate (Impact)

Rezultate
Afisari: 38 952
Impact: 38 558

Costuri
Buget: 16,39 S

Cost per impact asupra 1000 persoane: 0,43 S

Link catre anunt
https://fb.me/1HzDUG6VUNfEMS8iJ



Concluzii
97 858

afisari

0,40S

cost pentru 1000 afisari (CPM)

38,73 S

buget total Romania




MOLDOVA



) Wine of Moldova X . Audienta
st S izat - @ * o .
It Locatie: Republica Moldova
£ Un Deceniu de Excelenta : Peste 6500 Varsta: 30 - 54 ani
Medalii pentru @Wine of Moldova Gen: femei/barbati
-.Vezi mai multe Interese: Wine, Sommelier, Winemaker, Wine tasting, Viticulture
— ~ AVINEXPC Obiectivul campaniei

MOLDOVA

Vizibilitate (Impact)

A DECADE OF GLORY

Rezultate
Afisari: 43 127
Impact: 42 369

Costuri
Buget: 11,89 S
Cost per impact asupra 1000 persoane: 0,28 S

over 40% GOLD Link catre anunt
https://fb.me/1VDfDbragJue7na

Celebrate with us

10 ja 00, R



Wine of Moldova

Sponsorizat

e Audienta
Locatie: Republica Moldova

(\E WINE OF Varsta: 30 - 54 ani
0 MOLDOVA Gen: femei/barbati

Interese: Wine, Sommelier, Winemaker, Wine tasting, Viticulture

A PREMIERE AT
VINEXPO PARIS

Obiectivul campaniei

RNINEXPO Vizibilitate (Impact)
12-14 February 2024 Rezultate
HALL 5.2 // STAND B161 Afisari: 15 475

Impact: 15 249

Celebrate with us Costuri
‘ Buget: 541 S
" ea I'S Cost per impact asupra 1000 persoane: 0,35 S
¢
of WYne Link catre anunt
GR@VO[.U t Tela https://fb.me/aqVw2oureowH9B

& Afli mai multe




Concluzii
58 602

afisari

0,305

cost pentru 1000 afisari (CPM)

17,30 S

buget total Moldova




Aspecte principale
Date pentru 09.02.2024 - 14.02.2024

52 2 4
Reactii Comentarii Distribuiri .
A30% 0% v20% AUdlenta
Germany: Paris

o Varsta: 30-63 ani
Masurl Gen: femei/barbati
iy Obiectivul campaniei

. Impact
“ Rezultate

s S Afisari: 16.911 persoane
) 699 Reactii: 699

: N Costuri

9 feb. 10 feb. 11 feb. 12 feb. 13 feb. 14 feb. Buget 95,0 S

— Organic 1639 Link catre anunt
. Sponsoriza 12.917 https://www.linkedin.com/feed/update/urn:li:activity: 70424168

65310040064/?actorCompanyld=19053276



%) WINE OF
N\
MOLDOVA

A PREMIERE AT

Audienta
VI O PARLS Germany: Paris
RUNEXPO  12-14 February 2024 Varsta: 30-63 ani

Gen: femei/barbati

HALL 5.3 // STAND B161

Obiectivul campaniei

Celebrate with us Impact
of Rezultate
1 é ears W-Yne Afisari: 16.911 persoane
°Revo lution 699 Reactii: 699
Costuri
SO Mircea Tira siinci 37 de persoane 4 comentarii - 6 distribuiri B uget 95'0 S
Reactii Link catre anunt

; T https://www.linkedin.com/feed/update/urn:li:activity: 70424168
Q ‘o @5 & @ @ @ Q \\f3Q/) 65310040064/?actorCompanyld=19053276



Raport final

Paris Expo | BELGIA DANEMAR | OLANDA FRANTA ROMANIA  MOLDOVA

(France) CA
Afisari 53 462 52 047 17 831 30619 156 481 97 858 58 602
Buget ($) | 332,98 27,65 25,97 27,78 96,57 38,73 17,30

Total afisari: 466 702

Total buget (S): 566,98



Concluzii

in perioada 09 - 14 Februarie, au rulat 13 de campanii sponsorizate pe tarile targetate cu obiectivul de brand awareness (Impact).
Rezultatele sunt destul de bune pentru tarile targetate in parte (Belgia, Olanda, Franta, Roméania, R.Moldova) si un pic mai modeste pentru
geo-targetarea din Paris Expo ca exemplu, unde competitia si cuvintele cheie legate de vinuri a fost mare.

In total din Fb si instagram anunturile noastre au aparut de 466 702 ori pe tarile targetate cu un buget de 566,98$. cu media CTR de
0.09% si CPM 1,21$

Totodata am obtinut un impact foarte bun pe Linkedin, unde in aceasta perioada am avut peste 16 mii vizualizari cu doar 75% investiti.
Postarile noastre au adunat circa 700 reactii si distribuiri.

Total afisari: 466 702
Total buget (S): 566,98

Recomandari

Pentru campanii sponsorizate vedem oportun cresterea bugetului pe viitor si setarea obiectivelor de marirea CTR si scaderea CPM.
Pentru stabilirea altor campanii pe viitor, perioada trebuie sa fie mai indelungata, astfel putem pune accent pe optimizarea campaniilor si
cresterea impactului



Multumim!



