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Nuy CAMCOR’
advertising ARRP CMC ROMANIA
Iq bU reau @ Asociatia Consultantilor in Management din Reménia
Asociatia RomAnA of Revatn Pusuice

INTERNATIONAL ADVERTIZING ASSOCIATION

Integrated marketing and communication agency from Romania and Republic of Moldova

« Kooperativa 2.0 is a full-service communication agency headquartered in Chisinau, Republic of Moldova, and
Bucharest, Romania, with over 12 years of online experience and a unified team of 74 specialists working in
Media Relations, PR, Influencer Marketing, Social Media, PPC (Pay-Per-Click), ATL/BTL campaigns, SEO,
Branding, Web Design, and Events. Our portfolio includes successful integrated communication strategies
for both local and international brands.

Our expertise combines traditional and digital marketing services, providing customized multimedia solutions tailored
to the audience and specific needs of each client. All of this makes us proud to maintain a simple, fast, and cost-
effective process throughout our collaborations.

Kooperativa 2.0 is a member of the most important advertising and communication associations in Moldova and
Romania, ensuring that we adhere to the best practices in Advertising, PR, and Online Marketing: IAB, ARRP, |IAA,
and AMCOR.

Over the years, Kooperativa 2.0 has been recognized as the most visible digital agency online in 2016, according to
Zelist Industries, and ranked third place in the "Top 10 agencies that collaborated with bloggers”, according to the
2017 Digital Report by Revista Biz.
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What we do
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* Social Media & PR: Based on your
objectives, we will develop a social media
strategy that positions you effectively among
your target audience. We will assist you with
account management, creative content
creation, and community management.

-m - Branding: Creation, Visual Identities, and

_

Visual Strategies.

Influencer Marketing: Delivering
* high quality partnerships with you
niche influencers across the globe

- Website Maintenance: Monthly
subscriptions for website updates,
management, and development.

| i I - PPC Advertising: By working with our team of

I7A\

specialists, you will receive an efficient promotion
strategy for your business. We are highly skilled in
cost optimization across multiple PPC platforms,
including Google Ads, Facebook Ads, and LinkedIn
Ads.

Audio-Video Production: Photography, virtual
tours, graphic design (ATL/TTL /BTL), and
video commercials.

UX/UI & Web Design: Presentation
websites and online stores (eCommerce).




Kooperativa 2.0 is a full-service communication agency based in Bucharest, Romania,

o
with over 10 years of online experience and a team of more than 40 specialists working
in media relations, PR, Influencer Marketing, Social Media, PPC (Pay-Per-Click), SEO,
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successful integrated communication strategies for both local and international brands.

o

Management & Administrative
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Social Media PR & Influencer Marketing
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Design & Foto Video PPC
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Kooperativa Moldova is a full-service communication agency based in Chisinau,

|
Republic of Moldova with over 9 years of online experience and a team of more than 30
I V specialists working in media relations, PR, Influencer Marketing, Social Media, PPC
(Pay-Per-Click), SEO, ATL/BTL campaigns, Branding, Web Design, and Events. Our
portfolio includes successful integrated communication strategies for both local and

international brands.

Management & Administrativ

PR & Influencer Marketing
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Design & Motion
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Web & UX/UI
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Clients We Are Proud to Work With in MD
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Tools We Use 20
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PR & Communications Department

Our dedicated PR department aiming to meet our clients’' need for more complex
communication actions and 360-integrated marketing campaigns.

Our first step targeted classic PR tactics, helping our existing clients to get more media
exposure. Having gained their trust and support, we extended our services and expertise
to paid media, a multitude of advertising & communication channels, and media
partnerships.

After more than 10.000 hours spent working with journalists, publishers, KOLs, celebrities,
TV presenters, media suppliers, and events organizers we consolidated a strong
relationship based on respect and trustful collaboration which enables us today to easily
initiate and implement amazing PR ideas and campaigns.



Media Relations Approach

Our media approach is based on a long-term relationship with journalists, editors, TV &
radio presenters, and producers, consolidated in more than 16 years of collaboration by
our seniors and we work closely with more than 300 journalists and bloggers

The media strategy targets tailored pitching activities for organic coverage (articles,
interviews, reviews, PR Blitz), as well as networking, presence at formal events (press
conferences, launches, campaign events), and informal meetings (coffee/brunch
meetings, team gatherings).

In addition, for paid media activities we benefit from agency discounts and offers due
to our consistent and reliable collaboration. At the same time, we engage in relevant
media partnerships and special projects in order to increase awareness and maximize
our campaign results.




Campanie PR - Moldova Business Week 2025
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Filtreaza temporar stirile

biziday.ro - acum 15

MAE cere romanilor din Rusia sa paraseasca
cat mai repede tara, in contextul mobilizarii
partiale. Subliniaza cd Romania nu va recunoaste
rezultatele referendumurilor de anexare a
teritoriilor ucrainene.

O comanda de succes,
se ridica
contactless

Curierat inspirat de tine.

cargus.ro = acum o Zi

Cargus lanseaza o noua solutie eficientd de
livrare pentru magazinele online - o retea de
lockere, deschise 247, care pot fi accesate de
cumparatori din aplicatia Cargus Mobile si pot
acomoda o gama generoasd de produse. Afl3
mai multe detalii. (P)

biziday.ro - acum 15 ore
Comisia Europeana propune un nou pachet de
sanctiuni impotriva Rusiei. Blocheaza importuri

de produse in valoare de 7 miliarde de euro si
interzice cetatenilor din UE s3 ocupe functii de

Lﬁﬂ Stiri Antena 3

= Just now - Y

Proiectul isi propune o informare corecta asupra intelegerii epilepsiei, scopul

principal fiind cresterea gradului de constientizare

ASGUNDE!
MERGI LA

MEDICT

Tratamentul este piatra de temelie pentru controlul
epilepsiel. Aproape 70% dintre persoanele care au
epilepsie obtin un control al crizelor daca urmeazd

G Starmr-Un: Vistedlls, platf o
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Ziare.Com Actualitate Business Sport Life Show [Em

Homefile duce administrarea blocurilor la un nou
12:02 9 s
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nivel cu o aplicatie care digitalizeaza activitz
asociatiilor de proprietari

o .

Hamefile vine in sprijinul as
proprietari cu o aplicatie ca
propune sa imbunatateasc
administrarea blocurilor pri
proces automatizat, eficien’
incredere, in prezent, peste
apartamente si 3,000 de as
folosesc aplicatia romaneas
dezvoltatd de Hormefile, in g
orase din tara,

homefilero

Dacd in trecut evidenta inc
calcularea de penalizari sau restante erau un proces deficitar si greoi, ¢
Hemefile gestionarea situatiel fiecirui apartament este realizata rapid :
transparent, cu acces din laptop, tabletd sau de pe telefon.

Aplicatia vine In sprijinul locatarilor 51 oferd o multitudine de functional
precum efectuarea plitilor direct de pe telefon sau vizualizarea situatie
mmmrb st o oy gingur click, fard a adresa intrebari suplimentare
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Pregcolar Universitar  Studil in strainatate

3DUTECH lanseazi cea de-a patra editie
a campaniel ,Modeleaza viitorul.
Printeazi-1 3D!", ajungind la 40 de licee
din tard transformate in hub-uri de
imprimare 3D

$coala

Modeleazi viitorul.
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S —

online:
n ‘oro 00
VY ndrecr

Eelitia a W-a

Econoims o pdid 1 TEL oo Bhorae it
it Croriera] Canged

4 Search

ANDREEA RAICLU
—t—

T Ik ECHILIBRU €U TINE

WALL-STREET

I
(P) FMCG, DYI, Pharma, IT si telecomunicatii, in topul compani
care au investit in 2021 in cursuri de limbi stridine pentru anga
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Affinity Life Care: o noua
paradigma in serviciile de
gerialrie care aduce Romania mai
aproape de standardele europene
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CENTRELE DE INGRIJIRE SENIORI AFFINITY LIFE CARE

. Memory care - Assisted living - Skilled Nursing - Independent living

Bast Teachers in Town
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Tendinta de dezvoltare profesionald manifestata odaté cu
aparitia contextului pandemic pare s persiste gi in 2021
Devierea de la normalul cotidian influenfeazi comportamentul
nostru in aceastd perioada. Studiile recente arata ¢ principalele
| aspecte luate in calcul in vederea alegerii unui job sunt
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Ludovic Orban, d
va candida la sefig F
da drumul la o competitie care va face bine PNL.
Am avut o discutie cu premierul si in mod evident
va exista un gentleman's agreement, care sa
ducé la o competitie onesta.

Interviuri Economie Sidnitate

Eveniment  Dezviluiri  Analize Opinii

Filtreaza tempor
-Stand up for your feet”. Ce trebuie
sa faci pentru a depista din timp
neuropatia diabetica

DE ANDRE] VASILESCU | Actualizat: 24 102022 - 20016

d N ll ..,.,.
DEFENSE SUMMIT

biziday.ro
Meteorologii anunta ploi torentiale si
descarcari electrice in toata tara. Informarea de

instabilitate atmosfericd este valabild pana

p . Amenintan actuale la adresa
miercuri.,

securitatii Romaniei

biziday.ro

Secretarul de stat in Ministerul Sanatatii,
Andrei Baciu, anuntd cd maine va sosi In tard o
transd record de doze de vaccin Pfizer, peste un
milion.

CJ virima ori

44 0 femd de coastroctii din Honedoara 5i-a buat
asfaltal imapod, desi era proaspit temat. Motival

20:34 Romdsii wor pliti cel mai scump coy de
campleituri pentru slebivori: Pret dublu la

carnea de pore
EECESENISN  EVENIMENT  SAMATATE  CAMPANIE  DIABET 2019 Gripa aviard face ravagiic Mii de glimi vor fi
sacrificate pentrn a e opri rispindirea

Worwag Pharma Romania vine in sprijinul persoanelor cu diabet prin
demararea initiativei ., Stand up for your feet!”, o campanie menita sa creasca
gradul de consgtientizare pentru diagnosticul precoce, tratamentul adecvat si
reducerea riscurilor asociate neuropatiei diabetice.

20016 ,Srand wp for your feer”. Ce trebaie o3 faci pentru
3 depasta din nmg newropata dabencd

ingrijire 24/24

- 2009 Politise, fotografiat gol dupd o partidi de amer in

mating de servicin, Autorol: un fost inculpat

SCROLL TO CONTINUE WITH CONTENT

affinity.ro 15:51 78.000% costh un an la Academis bei Mowratoghs,

SHARE  Neyropalia diabelica reprezintd una dintre cele mai severe complicatii ale antrensral lai Halep. NU garantion €3 sumt . .
Alege s3 ai grija de cei dragi cu ajutorul @) diabetului zaharat Afectiunea apare la persoanele cu diabet din cauza wamplont Echipa de Asset Services a Cushman &
programelor de asistentd si ingrijire 24/24h. o nivelului ridicat de glucoza in snge i delermind lezarea fibrelor NENV0ASe,  19.4s Piwes amenti ciimmine 1 de o i Wakeefield Echinox va avea atributii in
Descopera reteaua de centre Affinity Life Care mai ales la nivelul picioaralor fhcut plisa Bn dol aad”. Clte miioane  bust ) s ) e
dedicata serviciilor medicale si de acomodare Lin} in peste 50% din cazuri pacientil nu prezintd simptome specifice afectiuni, %42 DeEPSD. A cent edath de coale dupd gestionarea activitatilor de zi cu zi din
Teldl demizia bai Vaz JMa facem trecuri®
CERTIpiata pantiu seon. {F) Q) ceea ce favorizeazs evolutia si agravarea neuropatiel De aceea

cadrul proiectelor, managementul relatiei
18:28 Descoperie 2 cercethtorilor romiind: 3 tpeci de

Beaasas ma 2ol Bo B o il Sha 22 aaa ol ooy o = m e a e

diagnosticul precoce joacd un rol important in sdndtatea persoanelor ce
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lume atrage atentia ci scumpirea atlmentelor
provocatd de blocajul exporturilor din Ucraina
este mult mai gravd decdt scumpirea petrolului.
Acesta din urma a revenit la preturile anterioare
réazboiului, dar mancarea nu.

Incendiile de vegetatie se extind in Portugalia,
Spania si _Franta, unde mii de perspane sunt
evacuate, In Portugalia, temperaturi si de 47 de
grade. Un pilot a decedat dupd ce avionul siu
incércat cu apd s-a prabusit.

B 22
Tu ocupé-te si-ti cresti afacerea
Uneltele, lasi-le in grija noastrs

inki.tech = acum

incearcd noul INKI Device-as-a-Service. iti
mentii firma echipatd cu cele mai noi device-uri,
fara griji sau costuri neprevazute. Platesti lunar
un abonament all-inclusive cu garantie, asigurare
si service oriunde in EU. (P)
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5 Lraditii culinare de pesle ocean
pentru care vei dori sa laci loc la
masa de Craciun

|, sarbatorie au ancma reuniunilor de famille, sducand ny doar zambete

bt alatian

e ool dragl, < 5l preparite plve de sivole. ATSnTES

am descoperit pe Polo&Pan, Louane, Cabadzi, Minuit, Christine and the Queens si as mai
continua, dar va invit sa ascultati ce am zis aici eu si Zoli Toth si apoi sa dati pe 93.5 FM, ca v
garantez ca o sa va ia foc Shazamul 2
La multi ani, RFI Roménia @

un esbe o ocadie oe ne Sduce mereu impreund S momentul ldeal pentru a
PN pa Lava Cabiva secrete oulingne Bine Fscunse printre clasicsls rebets de sarbaton

EduPedu @
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Asociatia Oamenilor De 2
prin proiectul 3dutech continua in 2022 eforturile pentru accesul
elevilor 5i profesorilor la competentele digitale reale, contribuind la
transformarea tehnologica in scolile din Romania si la sustinerea
meseriilor viitorului.

Afaceri Din Romania aoar SI ECDL ROMANIA,

VIDEQ interventi sustinute in cadrul cadrul conferintei LIVE de
saptamana trecuta Conferintad 3DUTECH: Modeleaza witoru

Printeaza-

LIVE Video&principalele declaratii pe Edupedu.ro
https.//bit.ly/Madelare3D_LIVE2022

BONANT

110

EDUPEDU.RD

VIDEO Prin acest proiect de 3D printing suntem pe cale sa
schimbam nomenclatorul de ocupatii in Romania - Florin...

EduPedu @
1h \*

Harta parteneriatelor si finantarilor in educatie - o provocare lansata
de Mihai Peticil3, fondator Edupedu.ro si acceptata de secretarul de
stat din Ministerul Educatiei, Florian Lixandru.

Interventia completa aici: https://bit.ly/Lixandru

VIDEQ interventie sustinuta in cadrul cadrul conferintei LIVE de
saptamana trecuta, ,Mesenasii vitorului vor lucra cu imprimanta 3D",
organizata in proiectul 3DUTECH al ECDL Romania, cu sprijinul
Asociatiei Oameniler de Afaceri din Romania si Dedeman, LIVE pe 21
ianuarie 2022.

LIVE Vicec&prin'ipalele declaratii pe Edupeduro
https://bit ydelare3D_LIVE2022
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Londra. Masuri speciale pe Aeroportul Heathrow,
pentru a evita raspandirea coronavirusului din
China. A fost creatd o zona specialda pentru
pasagerii care sosesc din Wuhan. (eng.)

Castiga cu CEC Bank si Mastercard

inroleaz3-ti cardul Mastercard in Google Pay™,
pliteste la comercianti pand pe 17 decembrie

site premiem!

Plateste cu cardul Mastercard de la CEC Bank
inrolat in Google Pay pana pe 17 decembrie.
Primii 1.000 de participanti castiga un bonus de
30 de lei si intrd in cursa pentru unul dintre cele
35 de vouchere de 500 de lei fiecare. (P)
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EduPeduro este 0 onganizatie non-profit 5

Conferinta online, LIVE vineri, 21 ianuarie, de la ora 11:00 pentru profesori, elevi |
parinti. Projectul 3DUTECH .. Modeleazi viitorul. Printeazd-1 2D!°, la a patra editie
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Initiativa . Meseriagii viftorului vor lucra cu imprimanta 3D” continud
2022 eforturile pentru accesul elevilor §i profesorilor la competentele
digitale reale, contribuind la transformarea tehnologic in scolile din

Reomania si la sustinerea meseriilor viitorului. A patra editie a projecty
startul printr-o conferinti online LIVE pe 21 januarie, vineri, de la ora
11:00.

DEDEMAN $

Confarinta va aduce in discutie noutitile profectulul de anul scesta. precum 3l rezultatel
sczhtitil desflgurate i licesls dn tard de pled scum, dar 3 tefe Oe IntENed paAtiu pra
w3l plningl. Drarsrmantul 38 sdrereacl tuturos calor interesatl o transformares tehng

a goolile din Bomacia iar n cadnul acestuia va i ansuntat i concursul national 3DUTEC

30 design & printing dedicat liceenilor §i profesorilor. 2ave nou

59 o8 PrACTCE in comeniul impamdni 32
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HOME : LIFESTYLE

(P) Descopera ultimele trenduri in frumusete la cea de-a
VII-a editie ,Academia de Stil” by Veranda Mall

W VEDRA

Regulatpro® Hyaluron

SIMTE IN
Mil DE CULORI!

Tinerete fara batranete cu
o singura doza pe zi!
| 17-18 OCTOMBRIE 2 -

oamna este cunoscutd pentru schimbdrile pe care le aduce odata cu trecerea la sezonul rece, atunci cind
culorile calde si energia naturii sunt transformate in tonuri de gri, iar lejeritatea hainelor de vara este
abandonata pentru {inute inchise la culoare si mult mai rigide. insa, sezonul acesta este vorba despre un stil
personal care se abate de la regulile cromaticii conventionale de toamni! Veranda Mall te invita pe 17 si 18
octombrie la cea de-a Vil-a editie a Academiei de Stil pentru a sparge tiparele unui look clasic de sezon si
pentru a descoperi impreund ultimele noutdti in materie de frumusete!

MEDIAFAX &

LIFESTYLE DE... OBOR

Veranda Mall este primul mall din Romania care lanseaza ¢
colectie proprie de haine, inspirata in totalitate de cartierul
Obor. Astfel, aceastd lansare nu este doar despre colectia de
haine, ci este si un omagiu adus celui mai eclectic cartier al
Bucurestiului. Colectia este versatila si foarte colorata, cu
haine de dama si unisex care reflecta eclectismul cartierului
din care au fost inspirate. Lifestyle-ul de Obor este cool,
fashion forward si pune foarte mult accent pe diversitatea
culturala care il caracterizeaza, din care acum face parte si
Veranda Mall.

ZmAUkin: prima aplicatie romaneasca gata 53 iti
transforme viciile in lingouri de aur

ARG prisng apicatie remdnencl £253 1 I Tardonme vicile in Begour Ge aur

bmv -

AFACERI >

134+

biziday.ra

TEHNOLOGIE

viciile in lingouri de aur
25 februarie 2021| 20:40
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ZF LIVE

neobisnuita cu ideea moderna de

inca de la inceput o provocare

Autor: Mara Rolea

urmAresTe ZF.RO/ZF-LIVE

I'ZE.live"

Powered by

Business
Services

Maria Craciun, center manager la Veranda
Mall: In 2016, am deschis mallul cu 88 de
chiriasi, iar astazi peste 60% dintre ei inca
sunt cu noi. Mallul Veranda este pozitionat
intr-o zona cu tradifie in comert, dar

cumparaturi, astfel ca pozifionarea a fost

= Print 35 Mall

©28.10.2021, 18:40 & 417
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CEl MAI MARI JUCATORI

(Faboneazii-te la ZF e-paper

Bucuresti. Daniel Tudorache a fost plasat sub
control judiciar. Fostul primar al Sectorului 1 este
vizat de doud dosare penale, dintre care unul
referitor la achizitia de tablete pentru elevi.

Brazilia. Proteste violente in mai multe orase din
tard, dupd ce un birbat de culoare a fost ucis in
bitaie de doi agenti de paza ai unui supermarket
din Porto Alegre.

o
CTIA"
VERANDA |

Lifestyle de Obor

Veranda Mall devine primul mall din Roménia
care Tsi lanseazd o colectie proprie de haine,
inspiratd din cultura stradald a cartierului Obor.
Descoperd si tu colectia limitatd, exclusiv pe
Veranda Mall Online. (P)
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DIN ECONOMIE 2022
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adevdrul.ro

Vinerl, 9 Septembrie 2022

V omae Stir interne  Stirl locale Stirl externe Politich Economie Sport 5tll de viajd Showbiz Opindli Cele mal citite Adevirul Live =

Ultimele gtirl (7 Regina Elisabeta a muit  Rizbol In Ucraina

Homa -+ St locals —+ Bucuregli —+ Veranda Mall la aniversare: cum a schimbal centrul comarcia. ..

Articol publicitar
Veranda Mall la aniversare: cum a schimbat
centrul comercial zona Obor in ultimii cinci ani?
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suflu nou cartierulul Incircal de tradifie.

Constructia de 30.000 mp. cu o Invesilie inifiald de 50 milcane de cuno, 5-a inlegral suPanzior de
bine in atmosiera zonel, devenind parte din comunitale printr-un mix echilbrat de magarine ce
inchude brandur 08 renume, dar § antréprendd Ou Dusinessun mad mici, ol pé produss cak.
Astiel, centrul comercial §i-a asumat de & bun Inceput rolul unul mall de prosdmitate, Ecand tranzifia
de la comerul modem la cel radifional, specific zonel Obor, cu un focus putemic pe dezvoltarea
prolectelor dedicate locultorilor din aproplene.
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Ultimele stiri
Charles al 111-lea va fi proclamat

rege simhbdts, anantd Palatul...

Palatul Buckingham a anuniat ck
samhbdtd, la Londra, & va reunt Congilng
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Ultimele ore de viath ale reginei
Elisabeta a [1-a

Regina Elisabeta a murit joi in castelul
=l scofian de la Balmoral din cauza...
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Cea mai tindrd oliritd. Mihacla, i5
ani: Lutul imi di o energie...

La doar 15 ani, Mihaela Plesa din Galati
duce mai departe tradifia olirtului. A

|Garam 15:3

Sofer atit de beat inciit n-a vazut
politistii. Cum au reasit agentii sd ...

Un béirbat aflat aproape in comd aleoolicd
a fost wrmdinit de agentii rutier intr-o...

|GaLam 15:25

Armats ucraineand sparge liniile
rusesti: O victorie substantiala®™...

For{ele ucrainene au inregistrat o
~ictorie substantiali”® prin spargerea...
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Rafila, ingrijorat de urmtorul
sczon gripal. .Pentru prevenirea...

Pentra prevenirea COVID-19 in scoli in
acest an, s¢ va mentine planul de pind
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Juchtoarea spanicld de fotbal Aitana Bonmati 3i tenismenul Novak Djokovic :
eur - - '5*‘ SPORT au fost desemnati cel mail buni sportivi al anulul 2023 la premiile Laureus. 157
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Cum pregateste un MBA studentii sa utilizeze tehnologia
in gestionarea compartamentului organizational?
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Athénée Palace funct;ioneazﬁ din
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INTERCONTINENTAL. e

ATHENEE PALACE BUCHAREST

I'IDI"!“'ICI-F la servi

lmaglstlca medicala B

Intercontinental a revenit in Roménia, iar :
Freontinental a reve 2 Hotelul Athénée Palace devine

i = InterContinental Athénée Palace
ANUARUL Sesties Bucharest

70+ orgqnic press ZF ENERGIE 2025
release appearances (-
about rebranding

de la 1 ianuarie 2023, hotelul poartd denumirea de InterContinental Athénée Palace
Bucharest”. Contractul cu InterContinental Hotels Group PLC a fost semnat pe o
perioadi de 20 de ani.
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SmartDigi Alternative fird fum [ Alegen prezidentiale 2025 | Provocarea Presedintelu J
Capital » 5tin din Business » Hotelul Athénée Palace din Bucuresti 5i-a schimbat numele in InterContinental Athénde Palace Bucharest
Hotelul Athénée Palace din Bucuresti si-a —
Irie zZiiel
schimbat numele in InterContinental Athénée | ~ ,
22:42 - Dragos Rosca, Managing

Palace Bucharest Partner, BoldMind Capital: Succesul
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ﬁ o @ momentul in care investesti!
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What Our Clients Say About Us

Company profile

'G: veranda

mall de zicuzi

~cos

f

ROMANIA

Altius

all for animals

Oana Boiangiu, Senior Marketing Manager, Veranda Mall

| have always seen our collaboration with Kooperativa 2.0 as a true partnership, thanks to their understanding,
professionalism, and originality. They have consistently found solutions to bring to life the unique and
unconventional ideas proposed by Veranda Mall over time.

Roxana Tanasa, Marketing Specialist, Corporate Office Solutions

“From the very beginning, the team dedicated to our account has demonstrated the ability to analyze and understand
our company’s needs and requirements, delivering inspired and tailored solutions—often exceeding our expectations.
We are delighted to continue this partnership, knowing that we have not only a partner but also a trusted advisor who
shares our modern and open business approach, as well as a deep commitment to value and innovation

Cornel lon, Director, RFI Romania

Kooperativa 2.0 has responded efficiently and promptly to our requests, even when dealing with last-minute plans.
They have a dynamic, well-organized, and punctual team, providing quick feedback and, in our opinion, capable of
meeting the expectations of even the most demanding clients

Maria Dunareanu, Director Marketing, Altius SA We began our collaboration with Kooperativa 2.0 in August 2020 for a
unique social media marketing project. Their professionalism, consistency in delivering high-quality results, ease of
communication, and openness to finding the best solutions for our business have made them our first choice for future digital

campaigns
KOO
PERa
tiva
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Anca Mutu, Marketing Manager, VOX
Profile “Kooperativa 2.0 este o echipa
creativa si proactiva, cu oameni optimisti
deschisi catre idei noi, pe care te polti
baza mereu. Ei au reusit intotdeauna sa
se adapteze nevoilor noastre, au inteles
produsele noastre si au venit constant cu
solutii creative si inovatoare.”

Oana Ardelean, PR Director, Jidvei
"In timpul colaborérii, agentia a atins si
chiar a depasit obiectivele stabilite
impreuna, a raspuns pozitiv provocarilor
noastre si a apreciat implicarea echipei
in construirea unei strateqii si
iImplementare de succes.”

PRIETENUL RECOLTELOR SANATOASE

DAllgNe

What Our Clients Say About Us

Gabriela Elena Rizescu, Director Marketing,
Alcedo “Performantele campaniilor
desfasurate, comunicarea excelenta,
creativitatea, propunerile si promptitudinea
echipei sunt punctele forte care recomanda
Kooperativa 2.0 oricarui partener interesat de
servicii de marketing digital.”

Cristina Popescu, Communications
Director, Danone Romania “Unul dintre
punctele forte ale echipei este ca are o retea
foarte mare de bloggeri, la care ajung foarte
repede si la care se pot angaja cu usurinta in
campanii intr-un timp scurt.”

20
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What Our Clients Say About Us

ONWN

OFICIUL NATIONAL AL
VIEI $SI VINULUI

Stefan lamandi, Director, National
Office of Vine and Wine
Kooperativa Moldova has played a
crucial role in the success of our
major initiatives, including the
promotion of the National Wine Day,
significantly contributing to the
increased visibility of the "Wine of
Moldova' brand."

Natalia Vilcu, Model Court Project
Chief of Party, USAID Moldova
""Kooperativa Moldova successfully
Implemented the social media
marketing campaign for the Model
Court Initiative (MCI), developing a
comprehensive strategy and
promotional materials that
significantly increased public
awareness of legal education.”

™
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Sergiu Tabacaru, Director, Noroc
Media

Thanks to Kooperativa Moldova's
services, we successfully rebranded,
optimized our website, and efficiently
managed our social media channels,
leading to increased visibility and
audience engagement

lon Lica, Sef Unitate de

-~ Implementare Programelor, ODA

“The Kooperativa Moldova team has
demonstrated a high level of
professionalism, flexibility, and
dedication in providing video
production and communication
services for the promotion of the

RECP — UNIDO project
PERa
tiva




Why work with us

At Kooperativa Romania and Moldova, we bring over a decade of expertise in strategic
communication, PR, digital marketing, and branding, delivering tailored solutions that drive real
impact. Our team of specialists combines innovation, flexibility, and data-driven strategies to ensure
measurable results and brand growth. We have a proven track record of successfully managing
national and international campaigns, working with diverse industries—from tourism and wine
branding to banking, NGOs, and government projects. By choosing us, you gain a reliable, results-

oriented partner committed to elevating your brand’s presence across Moldova, Romania, and
beyond.

ONE CONTACT
ONE CONTRACT!




Lets discuss

We are confident we can
efficiently develop
WoM brand online

www.kooperativa.md  +373760 72975 031  Chisinau, bd. Stefan cel Mare 182
www.kooperativa.ro +40 31 005 9999 Bucuresti, str. Popa Tatu 21

download our study report: Moldova digital marketing report 2025




