
MEDIA REPORT 
CO-BRANDED CAMPAIGN HAPPY TOUR- DTCM

Dubai Tourism Happy Tour co-op 
Campaign Report

15th of January-1st of November 2024



✓ Increase Dubai itineraries and visitor numbers

✓ Promote the new association of brands

✓ Promote Dubai destination

✓ Raise awareness about Dubai

✓ The digital campaign run along with Happy Tour agency, as part of Dubai 
Tourism strategy to have co-op campaigns with local travel agencies

✓ The number of pax increased with 30% compared with the previous year 
without campaign

✓ Budget: approx. 22.000 euro

Campaign Objectives 



• Social media ads (ads and boost posts, retargeting)

• Total costs: € 4,857.48 

ONLINE MEDIA 



• Social media ads (ads and boost posts, retargeting) January- November

• Total costs: € 4,857.48 

                                                      

ONLINE MEDIA 



ONLINE BOOST POSTS EXAMPLES 



ONLINE MEDIA 



ONLINE EXAMPLES 



                        ONLINE EXAMPLES



                 FACEBOOK & INSTAGRAM PAID PERFORMANCE 



      FACEBOOK & INSTAGRAM PAID PERFORMANCE 



 FACEBOOK & INSTAGRAM PAID PERFORMANCE



 FACEBOOK & INSTAGRAM PAID PERFORMANCE



WEBSITE BANNERS
Main banner, the whole year, in header. Also, “Happy Tour recommends” tab with Dubai, kept all 
year, exception summer months.

OFFLINE MEDIA

Website data. Almost 40% of the 
session were for Dubai during high 
season (Jan-April, Sept-Nov)



COMMUNICATION B2C

NEWSLETTER 

12 dedicated newsletters and 
another 4 with offers, Dubai 
being emphasized among others.

Our data base is about 95.000 
users. 

The average opening rate is 
20,81%, with 0,58% click and 
2.77% CTRO. 



Dubai Movie spots in the cinema
We had in December 2024 our spot running in cinemas all over the country (28)

Movie: the blockbuster Gladiator and Conclave

Budget: € 3.570

Audience: 92.594 (vs estimated 120.000)

MOVIE ADS



Outdoor – directional boards
We had one month bonus  for the directional boards (for 2 locations in the north part of the city- 
Baneasa airport), which were kept on until 1st of February. 

Estimated reach: approx. 250.000 people/month

BONUS
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