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+ 10 years on the market

+ Portfolio: international and local brands

+ Professional team

+ Effective projects

+ Partnership with international and local media

We form the image

of the Ukrainian creative class
as part of the global professional
marketing community



Same

Scope of work

— Integrated marketing & communications
— PR & Media relations

— Engagement & experiential marketing
— Influencer marketing

— CSR projects
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Martini
Royale Casting

PR campaign global

Ukrainian part of the final of MARTINI ROYALE
CASTING - worldwide casting for Martini’'s brand
ambassador position

Guests: media representatives, celebrities, it-qirls,
trendsetters

Headliners: Hercules & Love Affair (NYC, US)
More than 1 000 guests

Post coverage, PR
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Bacardi-Martini
Bartenders’ School

B2B event, master classes from Bacardi-Martini
experts

Experts: Peter Dorelli (Great Britain), Timo Janse
(chief-bartender of Door 74, Netherlands), David
Cordoba, Guiseppe Gallo (Martini brand
ambassador), Alex Kratena (senior bartender od
Artesian bar, Great Britain)

Martini Terazza and Touch Café, Kyiv
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JetSetter Ice Party
Plug-in Grey Goose
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Grand opening party dedicated to the opening of
Odessa International Film Festival

Guests: A-listers, celebrities, it-girls, movie
influencers, trendsetters: Victoria Tigipko, Jamala,
Masha Efrosinina, Katerina Osadchaya, Valeriy
Zhidkov, Anatoliy Anatolich, Sonya Zabuga,
Alyona Osmanova, Svetlana Tarabarova, Masha
Shubina and others

Mantra Beach Club, Odessa
More than 450 A-listers’ guests

Plug-in, post coverage, PR
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TSUM GRAND FASHION SHOW
Plug-in Taittinger

= Taittinger champagne bar for GoodWine on grand
opening of first Ukrainian department store TSUM
Kyiv

= More than 1 000 A-listers, influencers, celebrities,
fashion trendsetters

=  TSUM Kyiv, Kyiv
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YSL Beauty Club
Plug-in Gordon'’s

= Special zone for Gordon’s pink gin and special
cocktail bar on the annual party for YSL — YSL
Beauty Club Kyiv

=  More than 500 A-listers, influencers, celebrities

. = Expocenter of Ukraine, Kyiv
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Creative concept & strategy
Oschadbank & Visa card
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Creative concept & strategy

Oschadbank & Visa card
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Creative concept & strategy
OTP & Visa Partnership program for eVisa card
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Influencer marketing & PR
Valentino Voce Viva: buzz-kits for influencers &
media representatives

(, greenteanosugar 6h i -‘-— d

=  Buzz-kits for 20 influencers
= Pool: girls from beauty,
fashion, modeling, media

= 41 publications
(stories/posts) B Instagram
= 2074906 followers
. » Giveaway on Instagram from
‘§ A Maria Timoshenko
@\i'naisonvalentino n Organic coverage
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Influencer marketing & PR
Stay Live with Toyota C-HR!
Toyota Ukraine x Onuka
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@toyota ukraine #to-\%ah )U
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The annual test drive
Coverage — owned media and
paid media

48 Stories (owned media)
444 696 views
2 244 interactions

The special project:
One day with celebrity

20 000 views — the interview
with editor-in-chief Sonya
Zabuga

Interview release in printed
ELLE Ukraine
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Influencer marketing

Wi

Paiig. Tak npocriwe AR NN RN monobank | Universal Bank

Influencer marketing Ambassador program Oschadbank & Visa Tap to Influencer marketing
campaign for Visa Gold for Oschad & Visa NFC Ring Phone technology promo campaign with Anton Ptushkin
card from Raif with Mykyta Dobrynin for Visa & Monobank affluent

card
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Event
JUUL Launch Event

= JUUL launch event in Ukraine

NEW PARA[‘AETERS 4P Business Perlormance °
& % = 2 parts: press brunch and presentation
* Planet
* Purpose = Guests: businessmen, entrepreneurs, micro
* Profit influencers, high-end guests

» 300 guests

= Moystetskyi Arsenal, Kyiv
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Event
MINI 60t Anniversary
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= Celebrating of the MINI 60" Anniversary
= Test drive for clients

= Guests: AWT Bavaria clients, influencers, fun-club,
high-end guests

= 250 guests

= Riviera Riverside Yacht Club, Kyiv
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Event
L'Oréal-UNESCO For Women in Science Awards

= The awards ceremony by L'Oreal and UNESCO —
For Women in Science

= Guests: winners and finalists, jury, academics,
scientists, editors in chief, celebrities, influencers

{ = 200 guests

= mOre, Kyiv
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Reference letter: McKinsey

McKinsey ey
& Company

July 20, 2020

To whorm it may ecacem

Kseniia Patygima ané | became scqueiated when marketing communicarons gency “Same
& Friends™ was eostracted by McKinazy & Company - with which | have worked a8 Partecr
siace 3018 - 10 rgeize and coordinate & J00-person event marking MeKinsey's 15t
ansiversary i Ukswine. President Porcshieako was & keynote spesier, logether with four
goversmens panisiens and CEOs from leadbeg 1S, and Exropean companics operating in the
comiry.

The eveat's Jogetics were cnommously comples sad repekral expertise = media ouresch,
diplomus: protocol, personael prowectien, sound and light coginecring, hoce) and catering
PR, comiracting, and corporate finance. Ksenii was instruments) in developing the
ceiginal cvent concept med then was # thw centor of implemetng its chements, cordimting
with tesm leads and countesparts on cech maa Hae of effor

Secking % hos! cex: of fx most expensive and complicated cocsions of its ind in Ukrsine.
A 3 sck with the best ioas agency “Sume & Friends” in the
industry. Moee impeetant than cost wes the requirement for (lwloss execution of the event's
maryy maving pan. Ksenia and her talente tewn put our collcetive minds at case by
sucoceding i3 every reqect,

Plass feed free fo reach oot i you wero 5 have any additiona! questions sbout Ms
Pistygina's and Agency “Same & Friesds” team,

Sincerely,

Oleksandr Krovchenko
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Reference letter: JUUL

Juul Labs

JUUL Lobs Uraine,
Ukrciew, K ”
38 Yorotlavita Street, Bosiness Center "Astarta”

LLC "SAME & FRIENDS”
93 Velodisyriviko 11, of. 1
01033, Kyly, Ukreina

Latter of Reference

Wa heeaby eovfinm thet we have commissined L
Launch Event” profect for the follwing services

"SAME & FHENDS" with e "JULL beene

Evont sarvice

Evarn identity

PR ond medio sppent

Oigesization of fie press event
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lvzatiae of he imemeticnct 1peaker— kit Anrm Lim Cjoer
WFusecer markathg

We hereby contim thar L.C “SAME & FIENDS” has 50 far pecformed hie tervies cisigred
15 it in accordonce wih the Contracr.

For Guestions regarding e pramsl, L. the ossgrments camied oot By LLC "SAME &
FRIENDS', please costazt hion Drkev by +330 50 311 86 38

or Nelalo Gordienko by +38488 03. +YL0SV 23 L6507
/ 2L
an Darkar e
Garered Menager Wirainald CIS dowmwies
433050 31) 8699 '
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18 Yorotaaiba Shoew, hiser Carvet 4000020004




Same

Reference letter: ELLE
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Reference letter: L'Oreal

LOREAL




Same

Reference letter: Martini
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Reference letter: AVT Bavaria
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Reference letter: LLYM

o W oy o u~M

15-21 Ecbekara Hberiyhsbicr S
Phamromn Cortee Locrarin, 175 o
Fow, DIIERL Uik
#3811 500 02 77

Reference Letter

In 2016 LLC “Agency Semme" | tesporilble for event marketing strategy (evopment and
implamentation for TSUM Kyne. The dgency's praposal in tendar was consilered to be the best

d diffnrent (L |. The Agency is in charge af the whole
process of developmont and realization of avent marketing communication for TSUM Ky in 2015
financial year: concept creating (fer BI8 wnd BIC events), production, technical sppart, hasting
and running ail types of acthities, PR ssipan of events, phato and video reparts produrtian,

LLE "Agncy Same” has high level of client oriented approsch aned crestluity, sbiective oriented

andd proved oy profussional snd wed experienced team with high lovel of iills and service

LLC “Agercy Seme” is trustworthy pariner. TSUM Kylv has #n intention to keep further
collaboration with the Agency,

Best rogards,
Yiskya Pyumanaa
Marketing Director
TEUM Exly




Contact information:

Ukraine

01032, Kyiv, 112b, Saksaganskogo str., of. 25
Web site: http://sameandfriends.com
Mail to: friends@sameandfriends.com

+ https://www.facebook.com/sameandfriends/

+ http://www.instagram.com/same _and friends

Be professional

Do your best
Create unexpected
Feel Same


http://sameandfriends.com
mailto:friends@sameandfriends.com
https://www.facebook.com/sameandfriends/
http://www.instagram.com/same_and_friends

