


2025

UX/UI, Graphic Design, Identity

We present the Deeplace company's design portfolio for 2025.

We have included unique and interesting projects developed by our UX/UI design team in this document. In
2025, we worked in various fields, including the banking sector.

We always strive to create convenient and intuitive interfaces for our clients. In addition, we have our own
corporate style that distinguishes our work in the graphic design market. In our portfolio, you can see the

projects we have created for our clients this year.

We aim to create innovative and high-quality design that helps our clients solve their business tasks and
succeed among competitors.
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E-Digital Academy

Our team was responsible for the complete digital development of the
project — from UX research and Ul design to front-end programming and
layout. The final website was built and launched on the Tilda platform,
ensuring fast deployment and full responsiveness across devices.
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BNM. MIA.

For the National Bank of Moldova's MIA service, we handled the full-
cycle development — from UX research and Ul design to front-end
implementation and layout. The final solution was built on the Tilda
platform, ensuring a smooth user experience and adaptive design for all
devices.

semia:.

MIA - imparte
emotii, nu si
comisioane

Fara numir do card.
FarS Purnis dis 2ol
Cioar S muimdnil de paladon

Serviciul
MIA Scan
and Pay

4 pasi pentru transferuri
simple prin telefon

“mlﬂ

=

Deschide aplicatia Scaneaza Obtine detaliile Confi .
QR-codul tranzactiei P Beneficii MIA P2P
Salectali beneficiarul plati din introdu s=ena pe carg trancratia cuun
directornl smartphone-uks 3w o doresti 8 o trimit| aplicatia b " o o

0% Comesann pening Trarislerir] w4 Trassderurl e
transferuri i rapide = rapide

4 pasi pentru
transferuri

simple prin |
telefon gmoem wmsiw mieme mme

Alegeti banca dvs. si incepeti
sa utilizati MIA acum:

Choose how to send and
receive money

© | o ¢ o o o
Transfar Solicita Transfar Transtar

inatant Iranal e [=THIT51 =Tl
Confirma

A irebuie dos ad confliomi
Eranesciis o un srgur oick o
aplicatia bdncli takl

P2P Selecteazd
optivnea

Selecteazd
beneficiarul

Snlacinars beneficiani
ali chve

Introduce
SUMa

Eolocteazil opbunes PZFin
Fitarlata apicaiiel mobie a
biirci dvs

intradu suma pe cae
Dodoeeeti pa O rimi]

Tutoriale MIA

Frd vaevele oty (000 FAIS rasmulr o ooy Do Co masTeheLd g e o,

@ deeplace




M= TEDEM
OTEETCTEERHOCTH

LEF e BT e [y TR S e DT B0

R Vvl CIOAT " @viniar MO T

[ Y

1QOS

3auem
cobupaTb
CTUKN?

We developed a digital presentation for IQOS, covering the full cycle Kakabiit MaNeHbKWiA war

Cobupaio oTxoabl oT AKTWBHO YUQCTBYIO B

from UX/UI design to front-end implementation. The project was TaBAUHbIX N3AENMiA akuusx v BoxHoBnsio =7 HAHANe e
. . . ¥ HEHA BCTH NPMBEMKD COBURATY APYTUxX yru
assembled on the Tilda platform, allowing for a smooth, responsive Gutes  svepacutor e s e | S ————
' ' ' : ium i PR s Sy A2 R o e
experience that aligns with the brand's premium image and - I oo e e s

communication standards. I

gy
(BT T b R AT T e Ty

o Yinan pesyneTar

Kak caenartb Mup
umuie B 4 NpPOCTbIX

ELLH,

COZORHREIE A AT wara?
= TEOER Lk :

M= TEOER - a8 | A

OTEETCTEEHHOCTH [ty S
- \ \ War 1. War 2. War 3. War 4.

HasranomHwe o CHOEY TASaHHL OTX0a0m .._..h.....:.._-: LM.T.L.,...- :._-_ :.- z .q:..._u..-:-.T

T Dt ' i s A S P

W Maphe T I I— -

d NPOCTRIE WAra

@ deeplace

5379 | 1793



Bank card
design

An interesting project for creating bank card design was based on
developing a unique design that will stand out among other cards on the
market. The foundation of our design is based on real paintings created by
our illustrators.

We want the cards to not only serve their functional purpose, but also
become true works of art that delight the eye and evoke positive
emotions in people. We are confident that this approach has allowed us to
create a unique and exclusive design that attracts customers' attention
and stands out from the competition.
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CIPE

Website for The Alliance for Women's
Economic Empowerment
in the Republic of Moldova
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GWMR.gustos./ifc

All the Wine Medals of the World in one place
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Procredit Bank

UX/UI for Procredit Bank

We redesigned the bank’'s website to make it modern and in line with
current trends. The new design is sleek and user-friendly, making it easy
for customers to access the bank's services online. Our goal was to create
a website that was both visually appealing and functional, and we are
confident that the new design will be a success.
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Gagauzia

A tourism brand for Gagauzia ATO has been developed with a complete
corporate style. The brand identity includes a unique logo, typography,
color palette, and visual assets such as images and graphics. These
elements will be used consistently across all communications, including
the company website, marketing materials, and social media. The goal of
the brand is to attract tourists to Georgia and promote the country as a
top destination for travelers. The corporate style reflects the country's
rich culture, history, and natural beauty, making it an appealing and
memorable choice for tourists.

@ deeplace :

Lserosan nanurpa.
N A L&Y X o &
{;‘5; .

Dlax i mso A3 jEiDLD 2T B30 BED

Ligr v maasm o e oo et mE R R A

MEcaads rpsTnE — Do vl e Tl CEOrTETiE @ H 0 OOl MY

Flirgaad (@pFosh = wib ALSwuierrsh i m e e 5oy
s SIS HETRLA e

LIS ST M- LCs — Are Mﬂp TRSLTA @ NEHADEOHEE§
Hirmod| e 5 aarous] Sory e B

Vit iipyioiin — Oyt Bavic pEICE B
E AR RS @ O RS A T e D Ll pee T dm-uh

“ LOBPOL

U HEXXH
BNEKOM
ANO PO
3EMINE L

rFArAY3WMA. OFEBI
MHOMD COMHLLA |
APXHTEKTYPA, BI
H BECKOHEYHD I
TGO,

BT, TRARMLIH M 06
M BEPOBAHMA FAray30

D;HHHH'H = 0 HEN E L HM
EREAE NEHHE A L T
LhECE ST RT] I'I.'lgll;n-'.'.lllpu s
Dpevas | Freyses enoCpen
DL RITREIREAE FHOTHEE M O



