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Strategic
Communications Expert
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Digital Account,
Copywriter
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Strategic
Communications Expert

@ ALINA GUTU

ProjectManager,
Copywriter

OLGA
HLOPENCOVA

Media Relations

VICTORIA
CERNEGA

Media planner,
copywriter



PR &
COMMUNICATION

Communication strategy development.
Communication plans and placement grids.

Development of messages, copywriting,
Graphic & video content creation for PR purposes.
Placement of PR materials.

Management of media relations,
speech and article writing, press
conferences and press tours.
Media monitoring & reporting.

Special PR projects.
TV sponsorship.
KOL.



Complex Communication Services

For the second year in the row we are providing full

package of communication services to Invest Moldova

Strategic communication

; Developing the communication strategy
INVEST ® |[dentifying categories of target audience
MOLDOVA Determining online and offline Tone of Voice and messages
for each category of Target Audience
Determining the channels to be used for communication
online/offline

Developing the communication grid/plan




SELECTION OF

LINE COMMUNICATION

Stiri

POLITIC ECONOMIC EXTERNE

Ay

RAZBOI IN UCRAINA SOCIAL BUSINESS VIDEO

INVEST

Potrivit Infotag cu referire la portalul "East Fruit”, pentru a actualiza si extinde standurile cu

diverse produse ecoloaice moldovenesti in cadrul a celor 32 de misiuni dinlomatice ale R.

Selecting subjects related to
activities of the agency that
represent reasons to
communicate (RtC)

(VIDEO) Cum putem salva industria laptelui? in ultimii 10
ani productia a scazut cu 38%

Dumitrita Culiuc

18 Mai 2021, 18:10 Actual

VILLAGESw«~.
PILOT INITIATIVE‘? :
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) 25.06.2021 17:45 Sursa foto:Agentia de Investitii

Agentia de Investitii incurajeaza APL-urile si
asociatjile obstesti sa participe la initiativa
Best Tourism Village, lansata de Organizatia
Mondiala a Turismului

Share Agentia de Investitii a realizat un studiu care arat3 c3 producatorii de lapte din Republica
_ Maldaus ca ranfriints mii a criv3 da linaZ dirat3 In altimii 10 ani nendoctia da lanta e a

Disseminating press releases &
ensuring their placement
natioanlly&internationally

Determining the
communications
messages&means/writing the
press releases/articles




/ : / PRIMA SURSA DE STIRI
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Tighina 106.1 MHz FM

Toate gtirile -  Emisiunl +  Radio Chigindu - 10ani  Romania Rubrid ~  COVID-19

Stiri > Economie

Editia a 12-a ,Export Morning” a analizat
oportunitatile de export pe piata Suedeza

29 intreprinder
d 43,659 min.lei

Su 4,19 min. USD (2019)

dia se afla

Dupa valoarea capitalului inv 2
pe locul 23 printre principal estitori ai RM

Regatul Suediei este al 32-lea partener

2

Developing and implementing
communication campaigns for

all events and projects of the

agency, such as Export Morning,

Export Missions, Dialog Pro-
Business, Neampornit etc.

SELECTION OF

EVENT/CAMPAIGN COMMUNICATION

Agentia de Investitii invita antreprenorii la Programul

Export Mission

15 Oct. 2021, 17:26 Economie

Vor h selectate

de companii

Share Agentia de itii Invest Moldova’, in colaborare cu Banca Europeand pentru

ACTUALITATE  POLITIC  JUSTITIE SOCIAL ECONOMIC EXTERN CULTURA SPORT SCI-TECH VREMEA

Programul prevede:

METAMORFOZE

M instruiri si consultanta
pentru identificarea

partenerilor de afaceri

M organizarea sesiunilor
bilaterale B2B

ULTIMELE STIRI

Patru birbati din Chisindu, retinutl
pentru organizarea migratiei ilegale in

#NEAMPORNIT e

VIDEQ. Conferints de pres3 sustinuts
de Presedintele Republicil Moldova,

Domeniul:

Media management,
copywriting, speechwriting,

2

Managing participation in
TV&radio shows, organizing
press conferences & press tours

media placement, reportage
making & placement
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SELECTION OF

TV& RADIO
SHOWS
PARTICIPATION

iuc-despre-atragerea-investitiilor-pe-timp-de-pandemie-si-evenimentul-moldova-busines-week-2020---104209.html

FILME EMISIUNI DIVERTISMENT PROGRAM TV ECHIPA \

i

PR & COMMUNICATION

Managing participation of the ATTINAL

General Director & the team in TV & wivcrs @) AGENTIA DE INVESTITI, TOTALIZARI 2021

radio shows. f

Writing the talking points for the TV

show presenter. X
MATINALII TVR PRIMA ORA

Analyzing effectiveness & reporting.
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n Relatiile comercial-economice
intre Republica Moldova si Marea Britanie

Dupa volumul schimburilor comerciale, Regatul
Unit al Marii Britanii este al 17-lea partener
comercial al Republicii Moldova.

Dupa volumul capitalului investit, Marea Britanie
se afla pe locul 11 printre principalii investitori
ai Republicii Moldova.

Tn Republica Moldova activeazi 224 intreprinderi cu
capital britanic, investitiile insumand 507,891 mil. lei.

Creation of graphic&video

content for all PR activities

%
#GrowlnMoldova #ExportMorning Mww:,v
MOLDOVA

neampornit

ATRAGEREA INVESTITIILOR 2021

N\

(12 investitori

Belgia ® Olanda @ Turcia @ SUA

Germania @ Lituania ® Marea Britanie * Vizitarea cetatilor si manastirilor
* Peisaje naturale

* Evenimente pentru familii cu copi

Valoarea totala a investitiilor
o e '

* Excursii cu barca pe Nistru ....

* Experiente gastronomice locale

© Evenimente si concerte in aer liber
© Drumetii, trasee marcate, prin locuri pitoresti
o Spectacole in aer liber

o Baze de odihna

o Vinarii si beciuri vinicole

btudiul de piata a potentialului de dezvoltare a produselor lactate din Republica Moldova

EXPORT MISSION

Program lansat de Agentia de Investitii ,Invest Moldova'
in 2020 cu scopul: g 3,

2@9

162 Ml
TONE

Sporirea si diversificarea exporturilor

Identificarea partenerilor straini in tari strategice

Participarea in sesiuni B2B individuale pentru
CX

INVEST
MOLDOVA

Atragerea si protejarea investitiilor

Promovarea exportului
Promovarea turismului
Promovarea imaginii de¢



WINET

Trode ond ‘mrewvt A W ome ABuetry

Complex Communication Services

Full package communication services for the European
Cross Border Black Sea Region Project WINET.
Communication for three countries: Moldova,

Romania&Bulgaria.

Strategic communication

Developing the communication strategy

ldentifying categories of target audience

Determining online and offline Tone of Voice and messages
for each category of Target Audience

Determining the channels to be used for communication
online/offline

Developing the communication grid/plan




SELECTION OF

LINE COMMUNICATION

’ROEXPERT KoMnanuu Arpononuron MHenue akcnepra NaprHepckue matepuans

Schimb de experienta intre vinificatorii din Romania si cei di
Moldova

KAC-32 — 6onee 20 TbiC. TOHH
&Y EurccHem  Ha cknapax no eceit Monpose

Ten. +373 78 360 360

Selecting subjects related to
project activities that represent
reasons to communicate (RtC)

'/CA PI TA L Monitor al pietei financiare

Publicatie bilingv Comisiei Nationale a Pietei Financiare
Actual Piata de capital Piata de asigurari Piata de creditare Legisialie Centru de presa Reclama pe site Contacte

Un proiect care tine deschisa usa spre lume: ,WINET -
Comert si Inovatie in Industria Vinului”

in aceasta perioada cu struguri in floare pe vita de vie se poate deja
calcula cam care va fi recolta de struguri in anul curent. E drept, se
cere admisd o oarecare aproximatie, dar ea nu schimbé prea mult
datele. Logica lucrurilor spune ca mai multi struguri inseamna mai
mult vin si, deci, mai multi bani. Da, se stie bine ca vinurile bune nu
se fac neapdrat din struguri multi, ci din mai multé experients, mai
multd tehnologie, mai multd investitie. Se insista in continuare pe
vinuri de calitate, opinie motivata prin accesibilitate pe piata, prin
competitivitate, cerere, pret bun si, in final, o afacere prospera.
Pentru R. Moldova, lucrul acesta nu tine de o lume a basmelor, ci este luat direct dintr-o realitate pe care o
traim.

Anume de la aceasta realitate porneste efortul Agentiei de Investitii din Moldova, prin care promoveaza cu insistenta
Proiectul transfrontalier WINET — Comert si Inovatie in Industria Vinului”. Un proiect care, aga cum am scris si cu
alte ocazii, il doreste sa adauge vizibilitate vinurilor noastre vizavi de care piata externa este vitald pentru
vinificatorii din R. Moldova.

Determining the
communications
messages&means/writing the
press releases/articles

n ' WINET Hack e

Common borders. Common solutions.

Companiile vinicole din regiunea Bazinului Marii Negre — Republica Moldova, Romania si Bulgaria
— vor beneficia de mai multa vizibilitate, care va atrage dupa sine intensificarea exporturilor la nivel

Disseminating press releases &
ensuring their placement in
three countries and
internationally through PR wire.




SELECTION OF

EVENT COMMUNICATION

I
Stiri Speakeri de talie internationala la prima
INUCRAINA  SOCIAL  POLITIC EXTERNE  BUSINESS  \ conferinta transfrontaliera WINET organizata in
' R. Moldova
| transfrontalier "WINET - Comert si Inovatie in Industria Vinului" a fost lansat in
118 si se va incheia la sfarsitul acestui an. Proiectul vizeaza cateva zeci de @ Bye‘,’?fftla:LJNlrle[Vn»A‘ o 0 o o e o
WEdnESday ii vinicole din regiunea Bazinului Marii Negre - R. Moldova, Romania si Bulgaria si
ine dezvoltarea sectorului vinicol din aceste tari.
November 3 ' Conferinta transfrontaliera WINET a reunit comunitatea industriei vitivinicole din

Republica Moldova, Romania si Bulgaria, dar si speakeri din tari precum Franta,
; Marea Britanie, Italia, Elvetia si Germania. Participantii la eveniment au facut

na. schimb de cunostinte si experienta, dar si au discutat despre strategii de
dezvoltare si colaborare intre industriile din cele trei tari participante.

at 10:00 1 proiectului WINET este de 686 de mii de euro si este finantat de catre Uniunea

dé experienta intre vinificatorii din ROM si cei din RM

S~

Organizing 6 webinars, Communicaﬁion campaigns 'Complex national & .

determining the topic and a.bc.)ut experience exchange mternatlonall PR camoaign for

managing the speakers, Visits ofvxl/memakerls and the International WINET
partenrs in the project to the Conference.

managing the communication

of the webinars. three participating countries



SELECTION OF

TV& RADIO
SHOWS

PARTICIPATION

PR & COMMUNICATION

Managing participation of the
Project Team & partners in TV & radio

shows

Writing the talking points for the TV
show presenter.

Analyzing effectiveness & reporting.

MOLDOVA ]

OBIECTIV COMUN



Complex Communication Services

Full package communication services for the International

Event of the tourism industry Moldova Tourism Forum

Strategic communication

Developing the communication strategy

ldentifying categories of target audience

Determining online and offline Tone of Voice and messages
for each category of Target Audience

Determining the channels to be used for communication
online/offline

Developing the communication grid/plan




SELECTION OF

EVENT COMMUNICATION

n eveniment dedicat industriei turismului
n Republica Moldova va avea loc la
hisinau. Evenimentul se va focusa pe
rategia de reconectare a tarii la circuitul

iristic international

Pre-event commmunication to
attract viewers, copywriting,
graphic content creation,
national& international
placement, invitations to the
media, press conference

Moldova Tourism Forum 2021: au fost premiati
ambasadorii turismului national. TOP lansari de branduri
ale anului 2020

28 Mai 2021, 16:37

Actual Dumitrita Culiuc

& TOURISM .4
E“%.‘FORUMJ}’;& g

Live communication during the
event, media management,
press Kit, press corner
Management, press releases
distribution, working with
bloggers, influencers & Key
Opinion Leaders

VIDEU: MoLlaova lourism
Forum, despre produsele
turistice moldovenesti,
REinvetate pe timp de
pandemie

Post-event communication. TV
news reportages, online&offline
articles, PR wire distribution,
posts&articles on blogs & BY SM
influencers




FORA @ ramarizeoiua @ crisisraq (@ Lver

Traditie si inovatie, acasa la Taraboste
Chateau Vartely a inaugurat tururile c
proiectie de realitate augmentata (VIC

.(er Traditie si inovatie acasd la Taraboste - la Chateau Vartely

Traditie si inovatie acasa la Taraboste - |
Chateau Vartely

iiile cupaj armonios acasa la Taraboste. Marti

n sala de baricuri a complexului din Orhei, 0 no

Stiri
311N UCRAINA SOCIAL POLITIC ECONOMIC e
tiile si inovatiile renasc intr-un cupaj armonios acasa la

yoste. Marti, 10 august 2021, vinaria Chateau Vartely a
it, in premiera, in sala de baricuri a complexului din Orl

Jla atractie turistica.

Communication campaign for
Chateau Vartelly

Developing the communication plan & placement grid
Copywriting

Press release distribution

Video content making

Press invitation

Press kit development

TV news reportage management

Media management



LOOKING
FORWARD TO

BEING OF ASSISTANCE

90 Bucuresti str, of. 33,
Chisinau, Republic of Moldova
office@targetgroupww.com
Tel.. +37322 242 113

Fax :+37322 242 M3

M: +373 68162 224
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