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WE ARE THE ONES WHO

LAUNCHED

over 30 brands on the market

CARRIED OUT
campaigns in more than 15
countries

HAVE BEEN SERVING

our client for 20 years

MANAGED
over 1500 projects

HAVE BEEN AWARED
«Cannes Lions» Award and CEE
Regional Award for EXCELLENCE
IN MARKETING

DEVELOPED
the best marketing specialists
on the market

HAVE IMPLEMENTED
CSR projects for children and
environment

ALWAYS LEAD
in quality and responsible
approach
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WHAT WE CAN DO FOR YOU

MEDIA

Media can either be your
friend or your enemy. Let's

make it your friend.

DIGITAL

If you are not online, you

don't exist.

02
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BTL & EVENTS

The best marketing, doesn't

feel like marketing.

03

PR &
COMMUNICATION

Learn the language of your
customers and you will win

their hearts.

04




TV ©® Development of multimedia strategies.
Market research and competitors'

analysis.

RADIO © Traditional and internet radio stations.
Media planning/buying.

Media monitoring/reporting.

OOH ® Billboardsand bigboards.
LED screens.
M E D IA Trolleybus and taxi advertising.
L.
S E RV I C E S A G Ads on street furniture like bus stops or benches.

TTE— A - INDOOR © sShop-windows design and decoration.

Floor graphics.
Promotional stands and Information table.
Light boxes.

Displays in markets.




SELECTION OF

TV & RADIO CASES

BLACK

PRI

Custul adevarat,
de acasa

iV
: A‘K“n Gl

MEJTOYUN XKN3HU MEYTA XO39AUKMU a4 TIOBJ1IIO TOTOBUTb SHOPPING
MALLDOVA
TV strategy development & TV strategy development &
campaigns yearly TV campaigns, incl. TV yearly TV campaigns, incl. TV TV strategy development,
vearly TV & radio campaigns.

spots adaptations. spots adaptations.



POTENTIALUL
INVESTITIONAL

$SIECONOMIC

PRIMUL FORUM
ECONOMIC
INTERNATIONAL
CHISINAU

TV & Radio campaign, incl. TV
spots elaboration and
adaptations.

SELECTION OF

TV & RADIO CASES

Chiginédl are o alternativa,
SA SE DEZVOLTE! '

=
I ,‘ap-,

ODA DIRECTIA GENERALA

PROGRAMUL GUVERNAMENTAL MOBILITATE URBANA
DIGITALIZARE

TV & Radio campaign. Yearly TV & Radio campaign,
incl. TV spots elaboration and

adaptations.

FORUM SOCIAL URBAN

TV & Radio campaign, incl. TV
spot elaboration and
adaptations.



SELECTION OF

TV & RADIO CASES

#Metrolivreaza

N2

TSCTERE TAS TTTI MACITLA NSATTUA

CUZA VODA DESCOPERA METRO ANIMALIENS WINES
TV strategy development & yearly TV & Radio campaign. TV & Radio campaign, incl. TV TV strategy development,
TV campaigns. spots elaboration and yearly TV campaigns.

adaptations.



SELECTION OF

TV SPOTS PRODUCTION

UCIP IFAD

AgriBusiness
Budget -
asistentul tau
financiar

https://www.voutube.
com/watch?v=QAfHSI7

aa3o

Whan | was offerse the possibility 10 work i the
| knew that | would be abie to reach my hf potential here.

UN WOMAN

Women in
Penitentiary

https://www.youtube.
com/watch?v=A-
OPlan4byl

MOLDOVA
ZAHAR

Image video spot,
incl. filming of
production on
the factory.

INITIATIVA
POZITIVA
Acum infectarea

cu HIV poate fi
preventita

https://www.voutube.
com/watch?v=WuTBT5

-kwZM



https://www.youtube.com/watch?v=QAfHSl7aa3o
https://www.youtube.com/watch?v=QAfHSl7aa3o
https://www.youtube.com/watch?v=QAfHSl7aa3o
https://www.youtube.com/watch?v=A-0Plan4byI
https://www.youtube.com/watch?v=A-0Plan4byI
https://www.youtube.com/watch?v=A-0Plan4byI
https://www.youtube.com/watch?v=WuTBT5-kwZM
https://www.youtube.com/watch?v=WuTBT5-kwZM
https://www.youtube.com/watch?v=WuTBT5-kwZM

SELECTION OF

TV SPOTS PRODUCTION

DESCOPERA Chisinaul are o alternativi DIRECTIA DE
Open Air SA SE DEZVOLTE! , TRANSPORT
Classical Music =1 Pret unic la toate

Festival tipurile de

calatorii

https://fb.watch/lzh6

SvHhzA/ https://www.youtube.
com/watch?v=vFShfc9
p2EQ

PRIMARIA PRIMARIA

el mun. Chisinau mun. Chisinau
, UN 4 :
Primul Forum VIITOR URBAN B Forum Social
Economic al MAI BUN ' Urban

Capitalei
https://youtu.be/E1C

MpmK9Kw

https://www.youtube.
com/watch?v=ms_XU

MOYNFw



https://fb.watch/lzh6SvHhzA/
https://fb.watch/lzh6SvHhzA/
https://www.youtube.com/watch?v=ms_XUmOyNFw
https://www.youtube.com/watch?v=ms_XUmOyNFw
https://www.youtube.com/watch?v=ms_XUmOyNFw
https://www.youtube.com/watch?v=vFShfc9p2EQ
https://www.youtube.com/watch?v=vFShfc9p2EQ
https://www.youtube.com/watch?v=vFShfc9p2EQ
https://youtu.be/E1C_MpmK9Kw
https://youtu.be/E1C_MpmK9Kw

SELECTION OF

INDOOR & OOH CASES

——

. ¥+ GUSTARI
P jf $ SANATOASE

. i
n' u,n \

OM ACTIV GALETE ALASKA SEAFOOD SATUL GERMAN

OOH launch campaign. Branding of the “Ocean Produs” store. LED launch campaign.
Adapting and realisation of design.
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VIDEO PRODUCTION

SELECTION OF i Berlizzo

Lar [
dvve: o | Honeve

asistentul tau
financiar

https://www.voutube.
com/watch?v=QAfHSI7

aa3o

Whan | was offerse the possibility 10 work i the
| knew that | would be abie to reach my hf potential here.

UN WOMAN

Women in
Penitentiary

https://www.youtube.
com/watch?v=A-
OPlan4byl

Image video spot,
incl. filming of
production on
the factory.

p n—— UCIP IFAD MOLDOVA
e = - AgriBusiness ZAHAR
V \ Budget -

INITIATIVA
POZITIVA
Acum infectarea

cu HIV poate fi
preventita

https://www.voutube.
com/watch?v=WuTBT5

-kwZM



https://www.youtube.com/watch?v=QAfHSl7aa3o
https://www.youtube.com/watch?v=QAfHSl7aa3o
https://www.youtube.com/watch?v=QAfHSl7aa3o
https://www.youtube.com/watch?v=A-0Plan4byI
https://www.youtube.com/watch?v=A-0Plan4byI
https://www.youtube.com/watch?v=A-0Plan4byI
https://www.youtube.com/watch?v=WuTBT5-kwZM
https://www.youtube.com/watch?v=WuTBT5-kwZM
https://www.youtube.com/watch?v=WuTBT5-kwZM

FORUM ECONOMIC
CHISINAU

SELECTION OF ererllzzo

VIDEO PRODUCTION

DESCOPERA

Open Air
Classical Music
Festival

https://fb.watch/lzh6
SvHhzA/

PRIMARIA
mun. Chisinau

Primul Forum
Economic al
Capitalei

https://www.youtube.
com/watch?v=ms_XU

MOYNFw

Chlsmaul are o alternativi DIRECTIA DE
SASEDEZVOLIE:  TRANSPORT

Pret unic la toate
tipurile de
calatorii

https://www.youtube.
com/watch?v=vFShfc9

P2EQ

PRIMARIA
mun. Chisinau

N r :
VIITOR URBAN & Forum Social
MAI BUN ' Urban

https://youtu.be/E1C
MpmK9Kw



https://fb.watch/lzh6SvHhzA/
https://fb.watch/lzh6SvHhzA/
https://www.youtube.com/watch?v=ms_XUmOyNFw
https://www.youtube.com/watch?v=ms_XUmOyNFw
https://www.youtube.com/watch?v=ms_XUmOyNFw
https://www.youtube.com/watch?v=vFShfc9p2EQ
https://www.youtube.com/watch?v=vFShfc9p2EQ
https://www.youtube.com/watch?v=vFShfc9p2EQ
https://youtu.be/E1C_MpmK9Kw
https://youtu.be/E1C_MpmK9Kw

SELECTION OF rijrerllfzo

PHOTO PRODUCTION

VOLUNTARIL
OR
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PHOTO PRODUCTION

SELECTION OF ﬂ??rllfzo

VERNISAJUL
VINULUI




SELECTION OF &??rhfzo

PHOTO PRODUCTION

v

LANSAREA
ANULUI
TINERETULUI




SELECTION OF 5jBerlizzo
(£ Graoup

PHOTO PRODUCTION =i

DAYS



SELECTION OF yj!B?l'lleO

PHOTO PRODUCTION

FESTIVAL
MEDIEVAL
SOROCA




Complex reporting.
Digital communication strategy
development. Digital media

planning. Content Creation.

o
Targeting on Facebook, Instagram,
VK, OK, MyTarget, TikTok, Linkedin.
Content creation.

®

Coogle Ads contextual campaigns.
Campaigns on local platforms (Ad
Mixer). Lead generation

campaigns. Sales funnel.

[ ) Collaborations with influencers.

® Mobile platforms campaign.




SELECTION OF

ok ‘ w
[sofhas
- Yearly mood-board. o
- Monthly post plan and - Development of brand
content creation. book and '
- Management. communication
| - Communication on — campaign concept.
FB/IG/VK. iy = oy - Monthly post plan and
' - Holding contests, ) G : (c)onterjt Cr_eatiofn. ’
giveaways. — = - rganization of online
- Collaborations with 5 - < webinars.
influencers. oo plgee—- - Management.
| - Targeting on 12 CIS - - - Communication on
countries. FB/IG.
' i ¢ # - Targeting.
LIV S il o

INVEST
MOLDOVA

- Yearly digital
communication plan.

- Monthly post plan and
content creation.

- Management.
Communication on
FB/IG/VK.

- Holding contests,
giveaways.

Neocmns Copomitom

0 Pncses wemdts Magse

Aot
oyt b e

WINET

- Monthly post plan and
content creation.

- Organization of online
webinars.

- Management.

- Communication on
FB/IC.

- Targeting on 3
countries.




SELECTION OF

CUZA VODA
DIVII

CUZA VODA

- Development of digital
communication
strategy

- Conducting advertising
campaigns on local
platforms and FB/IG.

- Targeting.

ATLANT

Development of digital
communication
strategy.

- Monthly plan and
content adaptation.

- Conducting banner
and video campaigns
on MyTarget, FB,
Youtube, Google.

- GCoogle Ads contextual
campaign.

Ointune O -

Infectarea cu
poate fi

Viziteaza getprep.md

O Npeapacinars Crpmmmim

Monzsene Crpasimpe
~ e iradiaasl macs ! R
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W e e 6
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INITIATIVA
POZITIVA

Development of
communication campaign
concept and visuals.

- Monthly post plan and

content creation.
- Organization of online
webinars.
- Management.
- Communication on FB/IC.
- Targeting.

HERIPRENEURSHIP

- Development of digital
communication
strategy.

- Monthly post plan.
Content creation.

- Targeting on 6
countries.

2822 |



PROGRAM 2 3

15:00 - 23:00 | IULIE

PARCUL
DENDRARIUV

GABRIEL NEBUNU

- Development of digital

SELECTION OF

SANDRA
HAPPINESS
FEST

communication
strategy

- Conducting advertising
campaigns on local
platforms, FB/IG &
Google Ads.

- Targeting.

CLEOPATRA —
STRATAN

JOCURI

PRIMARIA
MUNICIPIULY
CHISINAI

.“!gn IIII' f .u_&:;n:
PIATA MARI

MOLDOVA
FASHION DAYS

- Development of digital
communication
strategy

MOLDOVA - Conducting advertising

CHRHINAU ARBHA S 17100 campaigns on local
platforms, FB/IG &
GCoogle Ads.

- Targeting.

TARGUL
CRACIUNULUI

- Development of digital
communication
strategy

- Conducting advertising
campaigns on local
platforms, FB/IG &
GCoogle Ads.

- Targeting.

_Z3 DECEMBRIE, 0RA 17:00 mw "A"W, i

MOS ZAHARIA

- Yearly mood-board.
Monthly post plan and
content creation.

- Management.

- Communication on
FB/IC.




b Uy d CUZA VODA

ADVERTISING IN MOBILE
PLATFORMS BYYD

Increasing brand recognition through advertising in mobile

applications. Attracting targeted traffic to the website.
Stimulating the target audience to make purchases. Informing
customers about the product. Rich Banners creation and
adaptation.

Before and after the main advertising campaign, a brand lift
research is conducted, aimed at increasing brand awareness
among people who have seen the advertisement.

COLLABORATIONS WITH
BLOGGERS

Collaboration with bloggers for the Alaska Seafood brand with
the aim of attracting the target audience to a culinary
masterclass with Alexander Komerzan.

CUZA VODA

CUNOASTETI ACEST

BRAND?

Additionally, informing the audience about significant discounts
during the «Ocean Produs» store's promotional period.

Wild, Natural & Sustanable
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EVENTS

Client-oriented and staff-
oriented events.
Conferences, round tables,

anniversaries. Public events.

Brand activations.
Participation in events as
sponsor / partner. Participation

in exhibitions and fairs.

Promotions, samplings, tastings.
POSM.

CSR projects.



SELECTION OF

CLIENT-ORIENTED EVENTS

BTL & EVENTS CASES

?pmmx Tl Rl
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Y L | i ‘\ . "" E‘t el 3 : L 5 : i

VICTORIABANK VOLTA ZITTY MALL
A classy evening event for the bank's Outdoor event for the customers, Major outdoor event with over 3000
employees and partners. including the organization of a raffle. people present. Concert of a popular

Romanian band.

Complex event management services: event concept & budget, planning the logistic & artistic part, food & drinks
management, creation of graphic and video materials, technical equipment & prints, banners&venue decoration.



SELECTION OF

CLIENT-
ORIENTED
EVENTS

BTL & EVENTS CASES

Planning the logistic &
artistic part, food & drinks
management, technical
equipment & prints, venue
decoration.

KAUFLAND,
Stores opening

Opening events of four
Kaufland stores.

EFES, Chisinau
beer relaunch

An event for over 2000
guests: employees and
partners. Concert of a
popular local band.



SELECTION OF

CLIENT-ORIENTED EVENTS

BTL & EVENTS CASES

STYLAGE NESQUIK COCA COLA
An event for the staff & B2B clients of the Annual outdoor event for the chidlren of An event for 10 years anniversary of Coca
brand. An elegant White Party, with a staff&customers, with different theme Cola company in Moldova.
special atmosphere. and different activities.

Complex event management services: event concept & budget, planning the logistic & artistic part, food & drinks
management, creation of graphic and video materials, technical equipment & prints, banners & venue decoration.



SELECTION OF

STAFF-ORIENTED EVENTS

BTL & EVENTS CASES

EFES, New Years Party LINELLA, Children’s Day Ph'”"‘?ol':‘iféirr"z team

700 company employees were invited For many years in a row Linella has been A group activity designed to boost team
into the world of Grinch. A themed event organizing an extraordinary outdoor spirit through fun and engaging
that involved an intricate script. party for the children of their employees. activities.

Complex event management services: event concept & budget, planning the logistic & artistic part, food & drinks
Mmanagement, creation of graphic and video materials, technical equipment & prints, banners & venue decoration.



SELECTION OF

PUBLIC EVENTS

BTL & EVENTS CASES

MOLDOVA FASHION DAYS COOL PARTY VERNISAJUL VINULUI

For 9 years in a row we have been A major concert that attracted 7,000 A select event, dedicated to the
organizing the only event in the country participants, marking the end of the Year promotion of wine culture and
that is meant to promote the local of Youth.. consumption of quality wine in Moldova.

fashion industry.

Complex event management services: event concept & budget, planning the logistic & artistic part, food & drinks
Mmanagement, creation of graphic and video materials, technical equipment & prints, banners & venue decoration.



SELECTION OF

|
PUBLIC
EVENTS

BTL & EVENTS CASES

Planning the logistic &
artistic part, food & drinks
management, technical
equipment & prints, venue
decoration.

SOROCA OPEN
GATES, medieval
cultural festival

A special cultural event
dedicated to the promotion
and preservation of the
historical and cultural
heritage of the Soroca
District.

STARNET,
StarParty

A celebration on the
occasion of the 20th
anniversary of StarNet's
establishment, which
gathered thousands of
people



SELECTION OF

CONFERENCES

BTL & EVENTS CASES

3“"UNWTO
Global Conference on Wine Tourism

Nestle medical Global Wine Tourism USAID, Structural

conferences Conference Reform Program

Yearly events organized for The conference involved local The event anounced the

doctors and nurses. and international launching of a program
stakeholders from the wine supporting structural reforms
tourism industry. at all levels

IREX, Novateca

Event organized at the closing
of Novateca, a project that
restructured Moldovan
libraries

Conference timeline & budget, logistic & technical part, food & drinks management, graphic design & prints, video

production, banners&venue decoration.



FASHION
MARATHON

A hybrid event with
over 20000 people
who viewed the show

SELECTION OF

ONLINE &
HYBRID
EVENTS

BTL & EVENTS CASES

#NEAMPORNIT
CAMPAIGN
LAUNCH

Event launching
internal tourism
promotion campaign.




This annual charity event
is meant to collect funds
for the activities of the
NCO Child, Community,
Family.

The gala is organized by
the Ministry of Culture,
to appreciate young
people who have good
results in sports and
encourage them to
continue.

SELECTION OF

CSR CASES



SELECTION OF

BRAND ACTIVATION

BTL & EVENTS CASES

D
l'("

RADLER

»é; CHISINAU

SUMMER FEST

Sandra
MOLDOVA FASHION DAYS

= lag{{g LINELLA
'

- Sud>
linella




SELECTION OF

BTL NCP/SAMPLING/ TASTING

BTL & EVENTS CASES

NESTLE 3IN 1

SAMPLING CAMPAIGN ON
HOVERBOARDS WITH
PORTABLE SPEAKERS.

NESCAFE

KAUFLAND card

PROMOTIONAL
CAMPAIGNS FOR THE
DEVELOPMENT OF THE
KAUFLAND DIGITAL CARD
NETWORK.

m | Kaufland

DIROL

SAMPLING CAMPAIGN
ON ROLLER SKATES AND
BRANDED CAR.

Dirol

ROMPETROL

NATIONAL CONSUMER

PROMO.

ROMPETROL

Peste Y
| 00 de castigator!
=~ si-au ridicat deja premiile

rompetrol
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PR &
COMMUNICATION

Communication strategy development.
Communication plans and placement

grids.

Development of messages, copywriting,
Craphic &video content creation for PR purposes.

Placement of PR materials.

Management of media relations, speech and
article writing, press conferences and press
tours.

Media monitoring & reporting.

Special PR projects.
TV sponsorship.
KOL.



SELECTION OF

OPOA COBMITHR 310POBS NI speakeri de talie internationald la prima conferinta
TRADITIE S| INOVATIE ACASA LA TARABOSTE - LA CHATEAU VARTELY transfrontalierd WINET organizaté n R. Moldova

in cupaj armonios acas3 ta Taraboste. Marti, 10 august 2021, vindsia Chat

di} 17 Sept. 2021 1719
Vartely a lansat, in premierd, [n sala de baricuti a complexulul din Orhei, 0 houd atractie turlsticd

Economie Realitatoa ma

. Prezemtarea proiectului “Legenda vinului - Acasa la Taraboste”

= STy VoS et

MOS ZAHARIA CHATEAU VARTELY WINET

Communication strategy Communication plan Development of complex

development, campaign development, message communication strategy &

concept, visuals, video content, development, press communication plan, message

copywriting, placement in all release/news/speech writing, development, press

types of media, media video content, placement, media release/news/speech writing,

monitoring & reporting. management, media monitoring visuals, video content, placement
& reporting. in all types of media, distribution

through PR wire, TV&radio shows
participation.



PARTICIPA la Real Estate Forum - primul forum
international dedicat sectorului imobiliar din Republica
Moldova

REAL ESTATE FORUM

Communication plan
development, campaign
concept, visuals,
video content.
Press release/news/speech

writing, placement in all types
of media, media monitoring &
reporting.

SELECTION OF

Editia a 12-a "Export Moming” a analizat oportunitatile de
export pe piata Suedeza, Riscuri $i caracteristici

~re Swatte (s

i Moldovas

Hl'!::L :l "‘u'.' et esle al S'l(‘a cel mal 'IV;JC‘I!.IY‘Y

M
™ ‘J.'d‘"i-l

jonator pentru Republica

INVEST MOLDOVA
AGENCY

Annual complex PR services,
communication strategy,
communication plan, press
release/news/speech writing,
placement in all types of
media, media monitoring &
reporting.

Jurnal mdﬂ Pl Poin =t-u|_q|t Jitje Cutud W

MOLDOVA

2021

May 27-28

#MTF201

MOLDOVA TOURISM
FORUM

Communication plan
development, pres
release/news/speech writing,
placement in all types of
media, media monitoring &
reporting.



SELECTION OF

TV
SPONSORSHIP
CASES

PR & COMMUNICATION
Developing participation concept
and materials.

Writing the talking points for the TV
show presenter.

Managing participation.

Analyzing effectiveness & reporting.

ALASKA SEAFOOD

Salmon meat and roe from Alaska

HIPPOCRATES

Pharmacy network

Sponsorship in TV shows “Mega
YTpOo” and ‘Gusturile se discuta” on
CTC and ProTV channels

Yearly sponsorship in TV show

WD Prime channel.



Creating a winter
GiveAway with a
millionaire blogger.

Hpaswrca: 8 092

margarita_marceux Moe JaBeTHoe menamwe o Nochejiee
APEMA 206HTH O BOOX 1ENAX W NPOCTO HACTEMIATHOR
HOBOrOAHWMM NDBITHRKBMMN 8 KPYTY CoMbned

A5 [Ipyann, BMECTE C HAWWM MOGHMEIM MMOHII0M
Natakhtar @notakhtari lemonade mui NOArOTOANAM 4NN BAC
Mera-xoukype! A MNMotGeanTeed GYRT HECKOMBLXO, H BCO OMM
NOMYSAT Kywy NPMIoR

¥ Haywsenon JBL,

S Nnavet Lenovo YOGA »

513 Goxca nmmonasa Haraxraps paskeix sxycos! Kax sam
taxoe?)

SELECTION OF

mukhina_dasha

Mooxsa

Q

Hpaswren: 183

mukhina_dasha MNposenn o MOCKBE TOTANBHYIO SAKYTIKY NOA
KOMOBEIM HESRANWEM "0 ABYX NET" HACTO UMTENO, KEK
MAMONKIN MANYIOTCR, NTO HE MOTYT OAEMAY HEATH ANA fETER
& A, aAMMO, MEve TPaboBaTENILHER M NPETENLMOSHER,
NOTOMY NTO DX Al MHOOOTO W §l, HBOGOPOT, HE NOHWMIKD
KOK OCTANOBHMTHCH CKYNaTh BCIO aTy kpacoTy M

MomeT BulTh NOITOMY N0 AARTEKHM MATBINIHAM R XOMY
PEAKO M OCHOBNYIO MACTH FapACpOSE NOKYNART HaM
Gabywxa W

KOL CASES

NESTLE

Yearly collaboration
with Key Opinion
Leaders to promote
Nestle porridge and
Gerber baby food.



LOOKING
FORWARD TO

BEING OF ASSISTANCE

90 Bucuresti str, of. 33,
Chisinau, Republic of Moldova
office@targetgroupww.com
Tel.. +37322 242 113

Fax :+373 22242 13

M: +373 68162 224
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