
21st – 24th of January 2018

Jordan

#PRESSTIGE2018



And the story 
begins…

• Prestige Tours is 
opening the 
charter to Aqaba 
(Jordan)

• 23 influencers, 
bloggers and 
journalists, with 
one goal: 
#VisitJordan

• 3 full days of 
exploring Amman, 
Dead Sea, Petra, 
Wadi Rum, Aqaba 
and  Ayla



Day 1: Every 
day starts 

with an early 
morning  

meeting: the 
Governor of 
Amman, Mr. 

Aqel Biltaji



First stop: 
Bethany, the 
place where 
Jesus was 
baptized





Dead Sea, the 
place we’re 

looking forward 
seeing it again!

Movenpick
Dead Sea Spa 

Resort made it 
for us!





DAY 2: It’s time 
for Petra, one 
of the new 
seven wonders 
of modern 
world





Indeed, 

Petra is a 

wonder







Impressed by 
Petra, we 

stepped into 
Wadi Rum.
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We stopped 
for 
1000000000000000

pictures, 
drinking tea 
and 
aggressive 
shopping 





y



As tourists 
in Jordan 
we will 
definitely 
choose 
accommod
ation in 
Wadi Rum, 
to admire 
the stars, 
and in the 
same time 
5 stars 
hospitality



Aqaba, 

here we 

come



It’s time 
to 

admire 
Aqaba



We cross 
the Red Sea 

to visit an 
undeclared  
wonder of 

the modern 
world, Ayla

Fun 

on the 

boat





We had the 
most 

beautiful 
press 

conference 
organized so 

far on the 
beach  



Many 

interviews 

and more 

than 35 

articles 

published 



Lunch in 
the middle 

of the 
Jordanian 

desert, 
with artists 

and zarb
was great



#JRWines



We took 
some 
golf 
lessons



Some time 
to rest, lunch 

and …



It’s time to 
go back 
home! Such 
an unique 
experience!
See you 
next time!  
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Last, but not the least, let’s talk about figures

23 people 

890 posts, 

109.000 like-

uri, 1930 

comments, 

115 shares on 

social media

In social 

media, it 

reached 1.5 

mil. people

Classic 

media it 

reaches 2.5 

mil. people

Online 

media: 

monthly 

audience 17 

mil. people

Influencers 

with a 

monthly 

audience of 

2.5 mil. 

people

Total 

audience: 

23.5 mil. 

people
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Visibility on Facebook: we generated approx. 260 posts, more than 23.700 likes, 1.130 comments 
and more than 115 shares. Top 3 posts

827 likes, 3 

comments

George Buhnici

Ela Craciun

644 likes, 40 

comments, 2 

shares

Ana Morodan

453 likes, 

6 

comments

Approx. 100.000 

reach on 

Facebook. Best 

day on FB – 23rd

of January when 

we visit Ayla, 

Aqaba and had 

the press 

conference  
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Visibility on Instagram: we generated approx. 400 posts, more than 86.000 likes, 800 comments 
and 230 Insta Stories. Top 3 posts

Ana Morodan

4068 likes, 

11 

comments

George Buhnici

2430 

likes, 4 

comments

1127 

likes, 4 

comments

Approx. 

1.400.000 

reach on 

Instagram. 

Best day on 

FB – 22nd of 

January when 

we visit Petra 

and Wadi Rum

Cosmin Tudoran 
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Visibility on mass-media: 3 tv stations, 5 magazines and newspapers generated more 
than 35 features on print, tv, online and blogs

Approx. 2.5 mil. 

Reach (TVR –

main journal, 

Antena 1 –

Observator, Pro 

Tv – “Vorbeste

Lumea” and 

Antena 3 –

“Numai de bine”) 

on TV, 50.000 

reach on print 

(Business 

Magazin, Click, 

Adevarul, Ok!, 

Avantaje). 

In online, the 

total monthly 

audience of 

those media 

outlets who 

wrote about 

Jordan is 17 mil. 

people
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We had one of 

the most 

important 

influencers in 

Romania with a 

monthly 

audience of  2.5 

million people.

All of them have 

together 391.000 

followers on 

Instagram and 

329.000 on 

Facebook

Visibility among influencers: 15 top influencers, more than 21 articles (and more to come)



Thank you very much, 
Jordan! 

#Presstige2018 
#VisitJordan


