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PRIORITY iIs the Moldovan partner of the

biggest global media network WAVEMAKER

PRIORITY (founded in 2002) is the leading Moldovan full-service marketing,
media, branding and communication agency, consisting of four agencies
(PRIOR MEDIA, UNITED MEDIA, STATUS MARKETING, BIG IDEA).

Our team have developed successfully hundreds of integrated
campaigns (Branding + Creative + Media + Digital + PR + Production + BTL)
for the biggest international Clients, Government bodies and NGOs.

PRIORITY
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WE ARE MAJOR GLOBAL FORCE WHEREVER YOU NEED US

8,620 90 $38B (;gé 12
>

TO LEAD MULTIMARKET CLIENTS
#1 EMEA #2 GLOBAL #3 APAC #4 NA #8 LATAM

PRIOR WAVEMAKER is within TOP-3 in MOLDOVA

PRIORITY since 2002, PRIOR MEDIA since 2007
19 awesome professionals

PRIORITY

Source: RECMA Billings 2018 communnication group
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PRIORITY MEDIA’S KEY SERVICES

ANALYSIS TACTICS PRODUCTION
REPORTING

STRATEGY DESIGN IMPLEMENTATION

Television Outdoor Digital Radio Printed press PR & Events
& DOOH

SRIORITY

communnication group
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OUR PLANNING AND RESEARCH TOOLS
(2004-2022 DATABASE FOR MOLDOVA)

NAGB Nielsen - :
Media Research e

~F Goodgl
@y, e

RIORITY
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OUR PROFESSIONAL TOOLS ARE KEY INGRIDIENTS FOR
SMART CAMAPIGNS

(N |
)\, ¥
arannoa e

AGB Niel ' <\[\) ane @ WAVEMAKER
Media I!ieess:grch GEMIUS

Arianna software licensed by Gemius: Xplane: BATI: Network tools:
AGB Nielsen:
. « Internet Traffic + Consumer’s behavior « Printed Press Audit » Creating plans
TV . Advertising Expenses analysis
Qr;aalgjf:’ Ggg:for:ic: Audience research ’ Prioriti_es budget
’ g * Radio research allocation across
Radio: Advertising _ channels
Expenses Analyses, * Printed Press research _ o
Planning of Campaigns, « Setting communication
Monitoring goals

» Post-buy calculations

RIORITY

communnication group



PRIORITY TEAM

We are 19 professionals:
specialists with university, post-
graduate and MBA education in

marketing, communications,

public relations, law, psychology,

mass media and we have an a
extensive awesome practical

experience of 15+ years both in

private and governmental sectors.




PRIORITY is built on
Inspiration and we are
cultivating the talents

PRIORITY is the only Agency in
Moldova who's team-member won
the award of Instagram section
within the prestigious international
advertising festival “Cannes Lions’
(France) in 2014 with the
awesome work

ORITY
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entrepreneurs, we don't have layers of
‘have are teams built around the specific needs

onate teams, talented people who make a
nd take great pride in a job well done.

central point of contact for our clients and the

t;iers, a deep bench of talent, and we work
Ide leadership for clients and deliver big results.
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OUR CLIENTS — LEADING INTERNATIONAL AND NATIONAL
COMPANIES

su@% Beiersdorf  {elwonselmon DANONE

aaaaaaaaaaaaaaaaa
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G IMBARE) N FoxiViarT
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OUR CLIENTS — GOVERNMENT/INTERNATIONAL
BODIES AND NGOS

K "*;* 0 .
DA L S

‘=" IJSAID ~ CCI FRANCE \
;"'«,,emﬂﬁ&‘ﬁ FROM THE AMERICAN PEOPLE C’ MOLD AVIE §|NBE|5?4I§SA
COUNCIL OF EUROPE
@UN
WOMEN
CONSEIL DE L'EUROPE " he mpywwmend of women EU4Business

RIORITY
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All the PRIC
projects
Press, PR, events
managemeé

~ reputation are
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CASE STUDY: OM AROUND THE WORLD

Central Park of Chisinau has been transformed into the two-month open-air fitness
zone with modern treadmills, professional instructors, fun activities, on-line personal
and team competitions and awesome Run Day first 10 km marathon.

IORITY
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CASE STUDY: VELOHORA BY GURA CAINARULUI

The most impressive, fun and awesome campaign created to
support the re-launch of the national Gura Cainarului brand
became one of the Moldova’s highly appreciated events. Each
year the mix of traditional and digital media is combined with the
10K bikers’ route all over the capital.

RIORITY
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SPECIAL PROJECTS
ON TV

Special projects are a good way
of increasing brand awareness
and, most importantly, brand
loyalty for certain groups of
costumers

PRIORITY

communnication group
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CASE STUDY: CINCI INIMIOARE — SPONSORSHIP
OF TV SHOW «IUBESTE VIATA»

'

IUBESTE

VIATA

VIATA
TE IUBESTE

Suedzucker is the biggest sugar producer in Moldova and in order to increase the awareness of one of its
brands - “Cinci inimiore”, PRIORITY developed a sponsorship project on TV8 channel that was on air for
5 months and included:

- b sec bumpers were placed before the TV show

long TV commercials (1 min) were placed before and after the TV show and its repeat

Studio branding

Special guests from Suedzucker invited to studio RIORITY

communnication group
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CASE STUDY: FOXMART @ MOLDOVA ARE TALENT

In order to increase the brand awareness and reposition the FoxMart brand we had
elaborated a complex and cross-platform strategy. There were 2 key elements:

- creation of an attractive, smart & modern mascot — a fox named SMART ©;
- popularization via MAT as one of the most popular TV shows.

IORITY

communnication group



SPECIAL PROJECTS
ON RADIO

PRIORITY develops different
kinds of sponsorship projects on

the radio specifically for each
brand

PRIORITY

communnication group
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CASE STUDY: G-ENERGY SERVICE (GAZPROMNEFT)

THE GOAL:

* Toinform about the opening of the new G-ENERGY service in Chisinau
» Actively attract new customers

* To tell about the benefits of G-ENERGY service

* To give away prizes among customers of the new service

THE SOLUTION:

Special project with prizes on RADIO 7 —
the popular radio station among Moldavian drivers

RIORITY

communnication group
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CASE STUDY: G-ENERGY SERVICE (GAZPROMNEFT)

G ENERGY

Concept and scenario for the Quiz

Audio spot production in 2 languages (RO, RU) for

WEEKLY PRIZE SUPER PRIZE - !
G-Energy Oil (4 L) 50 liters of FUEL G-ENERGY service
(petrol / diesel) . S
Audio spot production in 2 languages (RO, RU) for
G-ENERGY all
Sadl
50 Media plan for direct placement for G-ENERGY ol
liters

Photo report with winners and sponsor prizes

IORITY

communnication group



SPECIAL PROJECT ON RADIO 7

SRR FOR G-ENERGY SERVICE

.....
.......

.....

’’’’’’’

-
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Special project headline: «G-ENERGY — gsuran Ha Bnagumupecky, 6»

Once a day in live DJs and RADIO 7 launch a special project jingle and announce a
studio phone number on which listeners need to get through while an energetic rock
composition sounds.

DJ asks a simple question to the person who dialed the studio:
- What address is the new G-ENERGY service in Chisinau located at?
- The street is ... Tudor Vladimirescu !

DJ communicates with the winner, asks about his driving experience, tells what kind of prize
the winner receives and vividly describes the advantages of G-ENERGY engine oill.

PRIORITY

communnication group
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. i G-ENERGY SERVICE: RESULTS

=
i L
] - The special project went on air from 8 to 12 am on work days

Period: October 2017

\ In total there were 15 programs
\ 132 audio spots with the announcement of the program

- :
% : R ¥ were on air
Ny TR
\) & 16 prizes were awarded: 15 weekly prizes and 1 super prize.
\\ ‘ 15‘."" L G-ENER

2 PR
7 )
¥ fenls
' PRIORITY
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CASE STUDY: TYMBARK ON HIT FM

Product integration and Tymbark summer campaign

* Mentioning the brand in rubric “Stopudovaya antikrovatatsiya”
according to the approved mechanics

* Mentioning the brand in an interview with a guest
* Direct advertising: at least 30 minutes per month

* Promo in support of the campaign - 6 times per day (without
brand integration)

* Radio spots production
* Posts on HIT FM Facebook page

* 40 product sets of 9 bottles + additional drinks for hosts and
guests (2 bottles per day)

» Special prizes for the final draw - 8 pillows (8 weeks)

» Super prize for the winner of the month

IORITY

communnication group
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CASE STUDY: TYMBARK (PROMOTION ON FACEBOOK)

“2 Wit FM Moldova

Peknama - @

PA3BEKAMCA!
3aMWKCyn gesu3 gHA 1 nonyyy nogapok ot
Tymbark

- Hanuwwm B kommeHTapum JEBU3 IHA co
COBOM Ha KapTUHKe

- YKaX1 B KOMMEHTapuu CBON HoMep TenedoHa
- cobepy nanku nog cBOMM KOMMEHTapUeM

Benywuue "CTonyaoBoro yTpa" 3aBTpa No3BOHAT
nobeauTento U NOAAPAT KOMNEKUMIo
OCBEXAMLLWX NETHMX BKycoB OT Tymbark!

http://tymbark.md/

Hit FM Moldova ‘ MoapoBHee

PagunoctaHuus

There were 7 post promotions on Facebook

“2  Hit FM Moldova

Peknama - @

Tbln A!
3aMUKCyn fesun3 aHS 1 Nony4u Nogapok ot
Tymbark

- HanuLwm B KommeHTapun AEBU3 IHA co
CIOBOM Ha KapTuHKe

- YKaXX1 B KOMMEHTapuy CBOVi HoMep TenedoHa
- cobepwu nankv NoJ CBOMM KOMMEHTapvem

Beayuume "CtonygoBoro yTpa" 3aBTpa No3BOHAT
no6eauTernto 1 NoaapsAT KONMEKUMIo
OCBEXAMLLMX NETHWUX BKycoB oT Tymbark!

http://tymbark.md

Hit FM Moldova \ MoapoGHee ’

PaguocTtaHums

“2  Hit FM Moldova

Peknama - @

KB MOMEHTOM!
3aMWKCyi aesns AHA 1 nony4u Nogapok ot
Tymbark

- Hanuww B kommeHTapum JEBU3 IHA co
CMNOBOM Ha KapTUHKe

- YKaX1 B KOMMEHTapun CBON Homep TeneoHa
- cobepu naviku nog CBOVM KOMMEHTapuem

Benywume "Cronynoeoro yTpa" 3aBTpa NO3BOHAT
nobeauTento U NoAapAT KOMMEKUMIo
OCBEXaMLLMX NETHUX BKycoB oT Tymbark!

http://tymbark.md/

ewé 40

“=  Hit FM Moldova

Peknama - @

HWKOIOA HE MOBOPU: "HUKOIOA"
3aMWKCyi feBus aHs v norny4u nogaapok ot
Tymbark

- Hanuwwu B kommeHTapumn OEBU3 AHA co
CMOBOM Ha KapTUHKe

- YKaXW B KOMMEHTapuu CBON HOMep TenedoHa
- cobepu nanku nog ceouMm. .. Ewe

(D Daxi Taxi - Partner Yandex.Taxi Moldova u
elé 42

KommeHTtapuu: 13 PenocTbi: 6

RIORITY

communnication group
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CASE STUDY: TYMBARK ON KISS FM

Product integration and Tymbark summer campaign

* Product integration into program content: DJ from Kiss FM invites
listeners to answer the day's challenge with a phone call. The
person who will answer the DJ's question is declared a winner.,

* Direct advertising: at least 30 minutes per month

* Promo in support of the campaign - 6 times per day
 Production of 5 radio spots and 5 jingles (8 sec)

* Posts on KISS FM Facebook/Instagram pages

* Banner Tymbark on web site kissfm.md

* 40 product sets of 9 bottles

 Special prizes for the final draw - 8 pillows (8 weeks)

» Super prize for the winner of the month

IORITY

communnication group
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CASE STUDY: TYMBARK WINNERS qs
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+ Brand-Book
elaboration

Business
Credit

PRIORITY

communnication group



B R RN R R R RN R R R R RRRRE R R R RERE

BRAND-BOOK ELABORATION - BUSINESS CREDIT

\

Aencisiia de ecomamil si imprumut

Business
. 06964646

Cr9d|t banari@bc.md

Kogaleniceanu 123
businesseredit.md

Valentina Banari

JAORITY

communnication group
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BRAND-BOOK ELABORATION - BUSINESS CREDIT

Asociatia de ecceamil i Impaur

('Z Businesé

Asociatia de ecomamil i impaur

Business

Credit Credit

Asociaa de econemi ¢ Imprumut
Business
Credit

‘Asocsstinde eccmomii s Inpa mat

ford Business
A Credit

10ORITY

communnication group
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BRAND-BOOK ELABORATION - BUSINESS CREDIT

PRIORITY

ation group
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BRAND-BOOK ELABORATION - LIPO

U] W =5

PRIORITY

communnication group




BRAND-BOOK ELABORATION = LIPO

PRIORITY

communnication group
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Creation of one of the first identity marks of
Republic of Moldova and a slogan for its promotion

Moldova

Discover us.
'RIORITY
communnication group

grouf
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Development of an “umbrella” visual identity for the abroad
promotion of the vine producers from Republic of Moldova

COMPANY __

COMBANY NAME |

CRICOVAACOREX

lon POPESCU
Production Manager

Moldova, 5434

Chisinpy, 21, Stefan cel Mace a
W0l 123455 fax 123455

o-madl on popescu@mdl md

RIORITY

communnication group
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Development of one of brands, brandbooks, positioning
and delivery of planes for the biggest national air transport
company - Air Moldova

AIRBUS A320
Redefineste confortul
= 2 .
M - o AR EXC

AR MOLDOVA

Nascut pentru a zbura.

Nascut pentru a zbura // Born to fly // PoxaeHHble netatb
RIORITY

communnication group
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Brand book elaboration for “Move it like Lublin” project - a
Chisinau public transport sustainable development initiative

CHISINAU Transport Development Initiative

BRAND-BOOK ELABORATION

communnication group
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CHISINAU Transport Development Initiative

RIORITY

communnication group
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primaria Municipiului

Chisindu

Press Walls and Rollups —

CHISINAU TRANSPORT
Q"Q Q. M ev=s

DEVELOPMENT INITIATIVE
IT LIKS movs

Fanded
uw"m CHBRA Trarsoon Devercprnont st goive
A Deveisprmert B

Dl Tras

MAIN HEADLINE

Subtitie

1. Lorem ipsum dolor sit \

amet, consectetuer adipisc-

MAIN HEADLINE

Subtitle

Lorem ipsum

J g dolor sit amet
ing elit

2. Lorem ipsum dolor sit
Lorem Ipsum

dolor sit amet i n i MOVE ——r—srt E
- Funded by IT LIKE i Chisindu CiTY OF INSPIRATION

the European Union S Taraoos Dkt bahe

amet, consectetuer adipisc-

ing elit

Funded by

" =
| o ittt |
Lorem ipsum IT LK) 'ChnsmAu tublinrea SN the European Union

G bR G

3. Lorem ipsum dolor sit

amet, consectetuer adipisc-

dolor sit amet

ing elit

Funde:
the E

weww.mill.md

Low w

Preskie Vessipabs b4
in

Chlsmau

a—
Chisinau

(ITV OF INSPIRATION

CITY OF INSPiRATION

RIORITY
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A4 brochures design (2 versions)

RIORITY

communnication group



I rPERRERIITARRERIIIORRRLIIrRRRNNNrERRRRIrrERnRnLLII

Printed materials (A4 folder, business card, envelope,
document, notebook) have been produced in line with the

created identity

Lotter intro

Locem psum dolor
sk amet, consec.
tetuer adipiscng ein,
sed diam norummy
nbh ausmod tndic-
it ot laceest dakare
magna alquam arst
volutpat. Lt wisi enim
ad eenim  veniam,

CHISINAU TRANSH
DEVELOPMENT IN

Lorem psun dolor sk amet,
oit, sed dlam panummy i
laoreet dolore magna algua

wud oxerch taton URMCOEe
Aiguip #x @a COMmMado ConGe
Irere dalar In Nandrens in i
<onsequat, vel dlum dolces |
VOO GO @1 ACCLNGAN Bt iusT
dit peoesent luptatum 22

Loram Ipeum aoior it amen,
it sed dam nonummy

loceet dolore magna slaus
enim ad mirim veniam. gus ng
corper susopt lobortis st u

Funded by MOV 9 1.
the European Union L (Z'"

i CHISINAU TRANSPORT

- DEVELOPMENT INITIATIVE
|

|

|

MOVE
Funded by = ]
- the European Union I‘::IK_ ﬂ.,QZ n '

3
2 Letter intro
c
a3
- Lorem ipsum dolor Lorem ipsum dolor sit amet, cor
c : sit amet, consec- elit. sed diam nonummy nibh ¢
g tetuer adipiscing elt, lacreet dolore magna aliquam ¢
@ sed dlam nonummy.
¢ nibh euismod tincid- trud exercl tation ullamcorper st
Oz unt ut laoreet dolore aliquip ex oa
magna sliquam erat iriute dolor in hendrerit in vulputa
wolutpat. Ut wisi enim consequat, vel illum dolore eu fe
ad minim veniam, veroeros et accumsan et iusto od

dit praesent luptatum zzril ¢

Lorem ipsum dolor sit amet, cons ectetuer adipiscing
elit, sed diam nonummy nibh
loreet dolore magna aliquam
enim ad minim veniam, quis nostr

ot auscpt fotortaliniel Octavian Lungu

Project Manager

5 Name

i

H amommosss )

5
)y —
=16l P-.. .~
b4 |

Oﬂlivn.\u .—TJFf_n‘n?::’r‘é www.mill.md

'RIORITY
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Promotional materials

\\ "
N\ 7
0§%§ 0\\0//0
48 %7
= ) NN
MOVE SN \\ofo\:a,,/
- 4 %
IT LIK= o\\\o’// O 7 Q:,/o///" e
OB Trmepe t Doescpraes: piiwe o/// /// \\\
oo\ 22
© e
W

RIORITY
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Business cards

MOVE=
IT LIK= 1

CHISINAU Transport Development Initiative

MOVE=
IT LIK= 1

CHISINAU Transport Development Initiative

Octavian Lungu

Project Manager

mun. Chisinau,
83 Stefan cel Mare si Sfant Boulevard

o mill@pme.md www.mill.md

o (+373) 69999999

Octavian Lungu

Project Manager

mun. Chisinau,
83 Stefan cel Mare si Sfant Boulevard

o mill@pme.md www. mill.md

o (+373) 69999999

RIORITY
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Stationary . Hev=0.00
the European Union —
CHSINAL Tiarapon D aopment vyt we

=
g’ Letter intro
3 -
— o Lorem ipsum dolor Lorem ipsum dolor sit amet, cor
% ¢ 2 - sit amet, consec- elit, sed diam nonummy nibh ¢
S & % £ tetuer adipiscing elit, laoreet dolore magna aliquam ¢
o © E sed diam nonummy M QV =
- n = —
. ¥ 5 3 nibh euismod tincid- trud exerci tation ullamcorper st lT L|K= .
Oz + 3 unt ut laoreet dolore aliquip ex ea commodo consequa

magna aliquam erat iriure dolor in hendrerit in vulputa CUISIALE Framants Dumetscns i e

volutpat, Ut wisi enim consequat, vel illum dolore eu fe

ad minim veniam, vero eros et accumsan et iusto od

dit praesent luptatum zzril ¢

Lorem ipsum dolor sit amet, cons e
elit, sed diam nonummy nibh
laoreet dolore magna aliquam &
enim ad minim veniam, quis nostri

corper suscipit lobortis nisl Octavian Lungu

Project Manager
£ Name
mn:
>X|;
o:’ g 83 Stefan cel Mare s Sfant Boulevard
T

g

NORITY

unnication group
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Presentation template

Funde Mov E Funde: MOV= “m’l
ean Union IT LIK= L e European Union IT LIKE L

HEADLINE
Subtitle

Subtitle

CHISINAU PUBLIC TRANSPORT SUSTAINABLE
DEVELOPMENT INITIATIVE

Subtitle

PROJECT
HEADLINE

Subtitle

www.mill.md

HEADLINE

Subtitle

Subtitle Subtitle Subtitle

RIORITY
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Social media

m ::'en m:yean Union ::I:‘: g:?o:l;an Union - :reﬁ:o?oan Union
CHISINAU TRANSPORT CHISINAU TRANSPORT CHISINAU TRANSPORT
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IS IS one of our latest projects:
,LCREATED IN MOLDOVA -

~ APPRECIATED WORLDWIDE’ ‘

full-service communication
(branding + media + PR + digital)
campaign for the EUD

SN EU4Business



PRIOR MEDIA has proudly designed and implemented the integrated
public awareness campaigns covering the benefits, opportunities and
requirements of full implementation of the EU Association Agreement
(AA)/Deep and Comprehensive Free Trade Area (DCFTA) and marking
Its 4th Anniversary.

The brand platform ,CREATED IN MOLDOVA - APPRECIATED
WORLDWIDE”, all promo materials have been developed by our team
and through-the-line communication campaign has successfully ran all
over Moldova using the smart mix of traditional and digital media.
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Main symbol:

the C-shaped sign for all three languages
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To make the logo “live” and close to the real businesses the series
of the handcrafted icons have been created to mark the specific
sectors/categories of products
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Short-listed have been six icons to
cover major categories, including
those with the most spectacular
growth thanks to DCFTA according
to the data of the research report
of the Expert-Grup.
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Printed materials (full-color flyers, 3-fold A4 leaflets, folders) in
Romanian and Russian languages have been produced in line

with the created identity
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Dupa 4 ani de DCFTA, Uniunea Europeana este

principalul partener comercial al Republicii Moldova
si cea mai importanta piata de desfacere
pentru produsele moldovenesti.

&

intre UE si au
atins, in 2017, 3.45 miliarde de euro, cu 0 patrime mai mult
fata de momentul intrarii in vigoare a Acordului de Liber
Schimb (DCFTA). Totodata, DCFTA a impulsionat cresterea

% ani de DEFTA —
exporturilor spre UE cu 367 milioane de euro, adic3 cu 22%,

cn trebule =4 it
R in primii trei ani de implementare a DCFTA /
m——
(ol Ponderea UE in totalul exporturilor moldovenesti a crescut
—_— de la 53.3%, in 2014, la 68.5% in prima jumatate a anului 2018,
bl Astfel, 2 din 3 euro castigati din export vin din Europa.

Datorita cresterii exporturilor, 15 000 de moldoveni
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Au crescut cel mai mult exporturile

. . " Un parteneriat stabil
de produse oleaginoase si cerealiere: [RSY ——
pala (Sl a fost compensat pe paa

porumb floarea soarelui grau eurcpeand, Cregterea exporurior

148% 316% 1 321% o
miioane de 60N Jporurion
Y Lo 88 G

Tredutisen stuates economice i (51,

DCFTA a adus beneficii importante economiei
moldovenesti in ansamblu.
la 367 milioane de euro, a impulsionat

2
cresterea Produsului intern brut cu 7%,
o m '|"|% cresterea investitiilor in capital fix cu 1% -
circa 320 milioane EUR pana in 2020 si
cresterea veniturilor bugetare cu 5% sau
5% circa 355 milioane euro pana in 2020.

sau 355 milioane de euro, pana in 2020

7% Cresterea exporturilor spre UE, estimata

sau 1.3 miliarde de euro, pana in 2020

sau 320 milioane de euro, pana in 2020

in 4 ani de DCFTA, importurile din UE in [importurile agroalimentare | —4%
Republica Moldova au scazut. Importurile
de agroalimentare s-au diminuat cu 4%, iar [ importurite industriale ] —15%
importurile de industriale - cu 15%. Deficitul

[ Deficitul balantei i | —45%

balantei comerciale s-a redus cu 45%

DCFTA: oportunitati ce trebuie valorificate

Totodata, in perioada de referinta, Republica Moldova a realizat doar partial prevederile si
cerintele pentru i DCFTA. Real deplina a acestor prevederi va permite
companiilor moldovenesti sa livreze produse si servicii mai competitive pe piata europeana, iar
cetatenilor din Republica Moldova - s& se bucure de produse si servicii de calitate. Un exemplu in
acest sens sunt produsele moldovenesti de origine animaliera.
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DCFTA & tiiiea opeans

Informatii si asistenta pentru companii:
www.eu4business.eu/moldova/dcfta

Delegatia Uniunii Europene in Republica
Moldova: Delegation-Moldova@eeas.europa.eu
eeas.europa.eu/delegations/moldova_en

Biroul de asistent pentru comert al UE:
trade.ec.europa.eu/tradehelp/

“Vizibilitate si comunicare pentru actiunile
referitoare la implementarea Acordului de
Asociere/Zona de Liber Schimb Aprofundat si
Cuprinzator (AA/DCFTA) in cadrul programelor
de asistenta finantate de Uniunea Europeana”

Printed materials (full-color folder)
RIORITY
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Original pins with 6 segments’ icons
and 4 years of DCFIA
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Grand event'm Chlsmau, Moldova




Panel discussion with the representative of the EU Delegation, business associations and
the owners of the Moldovan companies, heroes of the campaigns’ success stories




Original artistic performance
represents the symbiosis of
the Moldovan traditions and
progressive industrial

development under DCFTA.

Simultaneous professional
translations into 3 languages:
Ro, Ru and En




Regional event in Comrat, Moldova
December 19th 2018
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Speeches of the representatives of the EU Delegation, Moldovan and Gagauzian government
authorities, local businessmen have been simultaneously translated and broadcasted “live”




The brand ambassadors of the successful implementation of the DCFTA have been
chosen from the real businessmen/businesswomen representing different industries

from all over the Republic of Moldova. TV commercials, OOH billboards and other
promo materials have been produced.
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6 TV commercials in Romanian and Russian languages covering different
segments of the national economy have been created and placed on TV

ATU winery Vila Roz KaraGani

Rifero Batstractor B Queen
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In 4 ani de DCFTA v _ i
PIB-ul Republicii Moldova

a crescut cu 7%.
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Mii de familii au sansa
sa ramana impreuna
si sa duca o viata

'( decenta in tara lor.
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ATU winery

A
J Vlada Vutcarau
Vlnarla Atu

I Sain
Uniunea Europeana este

un partener sigur si stabil,
cu reguli clare si previzibile

.“
pentru Republica Moldova.

e el . % : '\ g
Gratne DCFTA, producatoru sunt

scutiti de mai ' multe taxe la export,

in viitor acestea ar putea fi ehmlnate.

-_—
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Datorita DFTA, producatorii
| moldoveni au acces la o baza

y Ala Lerner | extinsa de materii prime

' B Queen

si utilaje performante.

e
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Out Of Home campaign

For the rural areas of Moldova the
billboards are the secure and cost
effective way to deliver the
communication messages.

So, in the targeted regional
towns/villages 14 local entrepreneurs
o e have been chosen to be presented for
Lanaciny R S [ ol hersounn | Pt a month at the OOH visuals to

- support the key message of the
Project, to beat out the skepticism
and to inspire others.
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Veaceslav Dudus

Mellang & Company ! ! —' J DCFTA ; ‘?'G'f
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Social Media accounts have been created on Facebook, Instagram,
Youtube and Odnoklassniki

Inaril Ceatiion T
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Cerinte Sanitare si Fitosanitare
si Aplicarea in Republica Moldova
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u actualitate  alegeri politica societate economie  in lume life auto tech sport  toate stirile

PriMmil agenti economict,

N o Infographics and banners dissemination

~
e 4 AN|e mai multe procese verbale - 1a Rascani
DCFTA

‘ BRESE o cropen e (Google ads + local web sites)

va achizitiona aproape 64
|a sutd din actiunile
Moldinconbank

Dupa 4 ani de DCFTA, Uniunea Europeana este
principalul partener comercial al Republicii
Moldova si cea mai importanta piata de desfacere
pentru produsele moldovenesti.

& Editoriale si opinii

buril iale intre UE si i g
Moldova au atins, in 2017, 3.45 miliarde de euro,
cu © patrime mai mult fatd de momentul intrarii
in vigoare a Acordului de Liber Schimb [DCFTA)

,  Publisherii europeni

WRCINI  confrunta Google si
Facebook: lupta “scrisorilor deschise” si
rolul Romaniei in aceastd disputd

Totodatd, DCFTA a impulsionat cresterea (UPDATE)
exporturilor spre UE cu 367 milicane de euro,
adicd cu 22%, in primii trei ani de implementare L
a DCFTA Ei S
- A wSupravietuitoarele

h violentei nu sunt doar
victime, ele detin solutii pentru
eliminarea acestei grave inclcdri a
drepturilor omului”

Ponderea UE in totalul exporturilor meldovenesti
a crescut de la 53.3%, in 2014, la 68.5% in prima
jumatate a anului 2018, (Astfel, 2 din 3 euro
castigati din export vin din Europa.

1 LR 0 |
. Datorita cresterii exporturilor, 15 000 - ., BuiGpocuTL 8CE Hax*i,

i" '*'i de moldoveni si-au gasit un loc de ) CTIRNTR oM KRR
ii’:“' l-" RS realitatea.md

B3 Like Page 45K ikes

A, exporturile agricole
re UE au crescut cu 44%, ar cele indu

Au crescut cel mai mult exporturile de ) Restatems

produse oleaginoase si cerealiere:

PR2520%
%@.l~;:3g* -
eegLOB®
[ R ]

Un parteneriat stabil
Datoritd DCFTA, fiecare dolar ratat pe piata CSl a fost compensat
pe piata europeand. Cresterea exporturilor agroalimentare din

Moldova in UE a compensat integral reducerea cu 512 milioane de
dolari a exporturilor in est, cauzate de restrictiile aplicate de Rusia, de

conflictul din Ucraina si de inrdutétirea situatiei economice in CSI. CURS VALUTAR BNM
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Datorlta DCFTA ma| multe
companii din |ndustr|a usoara
din Republica Moldova produc
acum pentru branduri conoscu-
te din Europa si din lume.

DCFTA a impulsionat dezvoltarea

businessurilor prin export astfel
ca 15 mii de moldoveni si-au
gasit un loc de munca acasa.

\M0Log,

“Cur TEO\

iale moldovenestl

a Europeanaj:"

'Datorita conditiilor avantaj

de export oferite de DCFTA,

‘vinurile moldovenesti ajung

acum mai usor la consumatorii

din Uniunea Europeana.

Implementarea DCFTA a
-~ -—

impulsionat cresterea investitiilor in
| — -

capitalul fix, ceea ce a permis multor
Ll

intreprinderi moldovenesti sa-si /
/ a—

modernizeze liniile de productie.
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AA/DCFTA IN REPUBLICA MOLDOVA - w o b

Acordul de Liber Schimb cu Uniunea Europeana DS thutnass ol Q

Acasa Despre AA/DCFTA p Birou De Presa b Info Business Agenda Iintreaba Expertul E-Biblioteca Contacte

Pina la 75 de companii
Moldovenesti vor primi sprijin

Impactul economic dupa 4
ani de implementare a
Acordului de Asociere RM-

in dezvo... UE

Cifre concrete. Eroi adevdrati. Oportunitdfi reale.
DCFTA la patru ani: Cum nu s- Descarca sau vezi online >

au materializat premonitiile {5 Sl ﬁw & -8 ]
euro - D J e e Ghidul acordului de liber
g 3 ,& ot schimb aprofundat si

cuprinzator

The on-line portal EU4BUSINESS has been updated using the brand new image
and it is accumulating all the information related to DCFTA and useful links for
the local businesses
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Due to its inspiring messages, unique and dynamic
design, multi-segments execution and cross-
platforms nationwide media placement that
campaign developed by PRIOR MEDIA had a huge
success and became the well-known, recognizable
sign of the successful implementation of the
DCFTA in Republic of Moldova
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Project

"EU 4 Gender Equality: Together against
gender stereotypes and gender-based
violence"
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IMPREUNA IMPOTRIVA
STEREOTIPURILOR DE GEN
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Poster design Pre-Event
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Cover-page for Facebook

O discutie
despre stereotipurile de gen
in familie si societate

|
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ool EGALL LITATEA
* - PEFHGEN

Se ;-)oat‘e"si altfel. Fara stereotipuri. P[HFUHMANGE 7 _
13 Went - 48 Interested MUZIGA[ ” 3 )

IMPREUNA
STEREOTIPURILOR DE GEN
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Social media posters

Marina Andronache,
16 ani

SE POATE S| ALTFEL.

FARA STERE
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AM PARTICIPAT
LA UN ATELIER DESPRE
MASINI S| MOTOARE

AM INTELES

CA TREBURILE CASNICE
SUNT $I PENTRU
BARBATI.

Alina Dara
27 ani

SE POATE SI ALTFEL.

FARA STEREOTIPURI

SE POATE $I ALTFEL.

FARA STEREOTIPURI

AM ALES SA J0C
iN ECHIPA DE FOTBAL
A SCOLI.

AM PARTICIPAT
LA O TABARA
DE INFORMATICA.

A

Vadim Savciuc,
17 ani
jo

SE POATE SI ALTFEL.
FARA'STEREOTIPURI

.-

lulia Covaliova,
24 ani

SE POATE S| ALTFEL.
FARA STEREOTIPURI

AM IMPLETIT
PRIMUL MEU FULAR,
CU AJUTORUL
PROFESOAREI.

AM CUMPARAT
© MASINA DE JUCARIE
PENTRU FETITA MEA.

Alexandru
18 ani

SE POATE S| ALTFEL.

FARA STEREQTIPURI

Vladislav Barcari,
17 ani

SE POATE SIALTFEL.
FARASTEREOTIPURI

AM ALES SA FIU

SINGURUL BAIAT
DIN CLASA CARE
FACEA DANSURI,

MA JUCAM iN COPILARIE
MAI MULT CU FETELE.

JIORITY
unnication D
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Banners design ( Area - Profession has no gender )

Sunt . ) s Sunt C si
si am invatat sa scrie si s3 7 ; ilotez avionul de 7 ani
citeasca peste 120 de copii. 7 P |

SE POATE Sl ALTFEL. "\ SE POATE Sl ALTFEL.
FARA STEREOTIPURI p FARA STEREOTIPURI

, »A\K\“\\iﬂ'{“

\; A S = 1 \ RRA oA
7 R4 3 20 K ; 7 {4 17 7
| ™ A 13 o 4

7 IMPREUNA IMPOTRIVA

IMPREUNA IMPOTRIV —1 /
f / STEREOTIP OR DE GEN

\ $1 A VIOLENTEI IN BAZA DE GEN

oSt gether #eudgenderoquality

b
- F
» .

- 3
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Banners design ( Area - Profession has no gender )

Sunt Nina Rarancean - | _ mr Sunt Victor Chisenco.
si cultiv anual 500 ha ! | ' Sunt mamos si ajut
de pamant. 3 v ' femeile dupa nastere.

SE POATE Sl ALTFEL. - SE POATE Sl ALTFEL.
FARA STEREOTIPURI ! FARA STEREOTIPURI

© . 0Q0 ‘»'\’\ - © , 000
7 R4 % 20 9, \7 R4 & 763
IMPREUNA IMPOTRIVA 4 A N IMPREUNA IMPOTRIVA
STEREOTIPURILOR DE GEN \ 4 F e, STEREOTIPURILOR DE GEN

$1 A VIOLENTEI IN BAZA DE GEN . S dle” e $1 A VIOLENTEI IN BAZA DE GEN
aSongerTogether #eudgenderaquaity - ' = #SerongerTogether #eudgenderequality

|__RECR | o 150 ol
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Banners design ( Area - Household chores )

Suntem fan Sirsan ‘ , Suntem fam otaru
Din prima zi am stabilit ca lucrul casnic ' Renovarea casei este
este o responsabilitate comuna o munca de echipa.

“ : SE POATE S| ALTFEL
SE POATE S| ALTFEL. g ' FARA STEREOTIPURI
FARA STEREOTIPURI A .

000 o3

S/ Q. 90 IS &
\7 (M T P09
TMPREUNA IMPOTRIVA

STEREOTIPURILOR DE GEN
SIA VIOLEN'I’ﬂ iN BAZA DE GEN { SIA wotmm iN BAZA DE GEN
Serongt k-; Veudgencerequal

7 B4 B
IMPREUNA IMPOTRIVA
STEREOTIPURILOR DE GEN

gether Paudgenderequalty

1@ wondE . - 30 won ouu’
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Banners design ( Area - Household chores)

Sunt llajen
R %
Copiii se cresc impreund
este o preocupare comuna .

asta le-am transmis si copiilor mei
SE POATE SI ALTFEL. 2 SE POATE Sl ALTFEL.
FARA STEREOTIPURI FARA STEREOTIPURI

Y N
¥ : C/ , CQ0 ono
/ AL ) > 2O
/ R4 B 003 WA \7 84 & P63
IMPREUNA iMPOTRIVA T A IMPREUNA IMPOTRIVA
STEREOTIPURILOR DE GEN STEREOTIPURILOR DE GEN
$I A VIOLENTEI iN BAZA DE GEN SIA VIOLEN]'EI IN nAzA DE GEN
l'cmrT:o-mcl'r 4genderequality ' StrongerToget udgencerequality

0 wonhE Y RN PO S

3350 wonlNE
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Banners design ( Area - 3 spots campaign )
£ha £ha £ha £ha

6 din 10 persoane din Republi bidova
considera ca barbatul trebuie sa aduca banii Nu exista profesii pentru femei
n casa, iar femeia sa aiba grija de gospodarie.

si profesii pentru barbati.
De multe ori, acest stereotip duce la stabilirea 3

unor relatii de abuz si discriminare in cuplu.

SE POATE S| ALTFEL.

JRI

SE POATE SI ALTFEL.
RI

1)

[(\\‘ 33 O/(

o

M 33 ? l(ar

IMPREUNA
STEREOTIPURILOR DE GEN
SI A VIOLENTEI iN BAZA DE GEN

werTogether #eudas

iIMPREUNA A
STEREOTIPURILOR DE GEN
S1 A VIOLENTEI iN BAZA DE GEN

yerderequalt

el &UN i3z BUN 38
1:%% woMeNER WOMENEd
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Mural elaboration

SE POATE Sl ALTFEL...FARA STEREOTIPURI

&"«.‘L = o
II_‘ I %T

3@ WO Lnmnenoma
WOMEN ES
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i @UN B4 PREUNA IMPOTRIVA
W STEREOTIPURILOR DE GEN
'OMEN $1 A VIOLENTE! iN BAZA DE GEN

Sty

FARA STEREOTIPURL.

SE POATE S| ALTFEL
FARA STEREOTIPURI.

T LN

Ui Eurcpasnd

ot @) -4 IMPREUNA IMPOTRIVA
. oo A E@WUN (557 STEREOTIPURILOR DE GEN
WOM E N E 1 A VIOLENTE! IN BAZA DE GEN

#strorgerTogether VeoAgenderequeity
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COUNCIL OF EUROPE PROJECT ON COMBATING VIOLENCE AGAINST CHILDREN
IN THE REPUBLIC OF MOLDOVA PROMOTIONAL MATERIALS

116 111

'RIORITY
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DEVELOPMENT
OF PRINTED MATERIALS

PRIORITY loves to create
creativity and can produce a
variety of printed materials - from
POS posters to outdoor
advertising

v communnication group
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POSTERS DESIGN FOR MAGGI

)

e ,
M/\G@\ Ft’lu_.ﬁvfé_fﬁ

DEMANCAT, NUDE POZAT

ch\A(‘val A eios

DEMANCAT, NUDE POZAT

N\AG(‘v\

DEMANCAT,NUDE POZAT
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POSTERS DESIGN FOR TORCHYN

" CARTOFI 4
» “CALA MAMA” J

/

/= =
BACON - 200 G ( m [

CARTOFI - 1,5 KG 2 Wil

S——r. Fr—— | ) | MAIONEZA TORCHYN VIPOBAHCANGE |
o v \ MAROMEI
NIATIAHANA 1

«PROVANSALS - 300 ML | D E LA I o p q ” H

KETYN | USTUROI - 1BUC |

e CASCAVAL - 1206 | : e —

| SARE, PIPER 3 | % FRaNIERR e e

B e e A

FILEU DE PUI - 2 BUC
ARDEI DULCE - 1 BUC
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POSTERS DESIGN FOR NESCAFE 3 IN 1

53
Sérbeterile de iarné surt mei intense, ~

mai bvgnte si mai aromale

v &
Sérbeterile de iarné surt mai intense,
mai bogate si mai aremdle

*
Sérbitorile de iarné sunt mai intense,

mai bogate si mai aremale

NEScAFe

NESCAFE.
301 351

IORITY

communnication group
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PRINTED BANNERS FOR STADA

aqualor

mai mult decat apa de mare!

@K HOPM
o oy

Crepunewsid

pacTeof
MOPCKOR BOAM
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com BT 0/n

Atentionari gi precautii speciale pentru utilizare lipsesc.

Lavomax contine colorant galben amurg FCT.
Poate provoca reagiifelergice.

Fertil , sarcina si alap

Administrarea preparatului in sarcina si perioada de alaptare
este contraindicata.

Reactii adverse:
B

NOSCUtA- reactii al

ulburdri ale sistemului imunitar: cu frecventa necu
i ingle: cu frecventa -

* Tulburdri

manifestiri dispeptice;

* Tulburari generale si la locului de administrare:
u frecventa nect tranzitoril,

Lavomax® comprimate fimate 125 mg Nr 3; Nr6. Nr10

Contraindicatii:
4 sau la >
ipientii produsulu
icaca de alaptare
sub 18 ar

« Hipersensibiiitate la substant
dintre e

BHUX®APM JBHAXDIPM

* Sarcina gi
Se alibereazd fird presoriplle medicald. .

Protejeaza impotriva IRVA si a gripei,
activand sistemul imunitar dintr-un singur comprimat.

Indicatii terapeutice: Doze si mod de administra

si a altor infect
ki o Pentru prevenirea IRVA si a gripei

i cu herpes, Pentru tratamentul IRVA si gripel

Pentru tratamentul infectiei herpetice
« in cadnul tratamentului complex al chlamidiozei

jtal lui in cadrul
elor non:

Nr. de inregistrare 23600, din 09.

esta este un medicament. Cititi cu atentie prospectul. Daca apar manifestari neplacute, adresati-va medicului sau farmacistului.”

SRBaNOPD

%, aKksanop
N \




PRINTED BOOKLETS FOR STADA

Depantol”

Dexpantenol- 100 mg
Bigluconat de chlorhexidina -16 mg

ACTIUNE TRIPLA: REGENERANTA, ANTISEPTICA, METABOLICA

Depantol- produs unical cu actiune
complexa antiseptica si reparatorie =
pentru tratamentul complex al
cervicitelor si vaginitelor de diferita
etiologie.

¢ Antiinflamator

¢ Imunomodulator cu actiune asupra
imunitatii locale

* Activeaza regenerarea

* Restabilette integritatea si

functionalitatea eputeliului de la nivelul

vaginului si colului uterin.

Depantol

Depantol’

Doze si mod de administrare:

vaginale 51 a cohuhul uterin

LAVOMAX

Indicatii terapeutice: ﬂ+ )

At
mentl i profiavia gripe & akor ot resprator veale acute
. rfocte cu herpas, niocta cu CtomegabM:
complecal zof Lrcgenitaln & actubi respiate,
ratamantuks complax al uretrtelor ron-goN0COCKR
al hepaticlor ko A, 8, C.
in vatamentul complax al tubwcuaze pumonare;
in cocsud ratamantuls comple alencetalomsltalr nfocios-akegi i veake,

Proparatud se administreazh oral dupd mess.
Py ator
800i~ clte 12 Doza totak

— Pentu

@

TOL - SENSIBILITATE CRESCUTA FATA BACTERN GRAM“+* $1 GRAM %
INCLUSIV STREPTOCOCUL GRUPEI B,
CCANDIDELOR INCLUSIV CANDIDA ALBICANS

LAVOMAX

e 125 Mg, apol cAte 125 myg peste 48 ore. Daza totall ka © curd de tatament
constitie2g 125 mg.ln

125 mg de 2 clte
o, Doz 125
mg.In

125 mg. apol—cit . Faza do
(de 125 g piid a 2.6 g) - Gite 125 mg pe sdothmini. Doza total a0 curd do
125 g,
bochimios, imunclogice, morfologe, care denc Gracu de acthiate al roceaultd
patclogic /

- h 126 mg. apel
oita 125

wi0 2.5 G (20 comprimate a cito 125 mgh

constiue 750 g (5 comprimate & clia 125 mgl.
Pariiru profioéa orpw: & alor VA 56 acministreazé cét 125 mg 0 dath po gt
1 0 6 séHminy (6 compriTato a Gl 125 myg)

. oo 2 7de 50 a8
it 125 mg, #001 - cite 125 Daza totalh

. 00l = clte

25g)-cite

125mal.

roiogos, moriogos,

2
tratament consatule 1,25 - 2.5 g (10 - 20 comprimate & cite 125 mg).
Tn chlamicioza urogentald g ~inprmelo 2

10 126 mg paste 0 2. C

10 comprimate a clte 125 mgl.
nepattes weale 21 5¢ aami
00— chie 128 0 48 oo, Doza totall

constiuie 1,25 g (10 comprimate a cite 125 ml.

G, 800 - ot

125mg.

primela 2 24 s administreaz cito 125 - 250 mg. 8p0i cite 125 mg peste 48 ore,

3-4 siptimani.

Contribuie la disparitia rapida a simptomelor si

reduce durata bolii
Restabileste natural sistemul imunitar
Are 0 schema de administrare comoda

LAVC

125 m.mpmxuleﬁl-llt

JSHWXKPAPM

LAVC

125 mg comprimate filmate.

$8HWXPAPM

IAX

Doar o singura pastila asigura profilaxia de nadejde contra gripei si racelii!

Este eficient fatd de 200 tipuri de virusuri
Restabileste imunitatea

Este recomandat in profilaxia gi tratamentul infectiilor

Schema de administrare comoda
Se elibereaza fara prescriptie medicala

e —
STADA

c=/h=y




PRINTED BOOKLETS FOR STADA

Hexicon’
Grija deosebita f.aﬁ de b4

»

3 . ®
. Hexicon
¢ 16 mg ovule
i Chlorhexidinunt » "
/ Y ded -16 mg);
! . : “", celelake sunt: de 1
Remediu antiseptic ! ".4
10 ovule . &
topeabdassitpe ibeptio pemis locala, activ fata de protozoare,
bacterii gram-pozitive gi gram-r virusuri, inclusiv: Trep pallidum, Chlamidia spp.,
Ureapl spp., Neisseria gonor Trich idum, idia

Bacteroides fragilis, virusul Herpes. Faté de preparat poseda o sensibilitate joasa unele tulpini
de Pseudomonas spp., Proteus spp., precum si unele forme de bacterii acidorezistente,
sporii bacteriilor, fungii.

colpitei (inclusive nespecifice, mixte, trichomoniazice);
LLCETTT (VIR 0./l fomelle insarcinate sl cele care alipteazs.

complicatiilor infectios-inflamatori cti
inainte de tratamentul chirurgical al maladiilor dneoologles
nainte de nastere, profilaxia infectiilor sexual-tr:

Profilaxia

e 4
STADA

Hexicon" eseinscatin

roftaca rfoclor samssbraremistie (¢HuTIOZA UreaskasmazA. Hehomoniazi, gorcree, oy
erpos gerral 1 0%)

riraorn OIU).

@ isemeniul vagnte: bactedene, copts (nchusi nespecice, mudo, Fichamanazion).

’\ Sarcina si alaptarea

(7)) st pontilh admivrares i sacind
2 W patosda de akigrre.

\[/

w3 vaginal

‘ot 1 ovl e 2 0 pe 2.t e 7210 2.

Boar sawsab e o cbie 1 ovulna etz do 2 ore g
raporti sonisd reprotiat

Reactil adverse posibile
Ca si toate medicamentele, acest preparat poate provoca rea
ou toate c& nu apar la toate persoanele.

Femilex”

Durata cure do ratament consts 10 e,

CONTRA

ATH

Hoarserabitate ls substarta act sau la oicars drie exipient, vuhovaggnid cancdozioh, copl #
clescensou virsa piei a 18 ar.

INA 51 ALAPTAREA

Femilex cu acid lactic ajuta la restabilirea si mentinerea
PH-ului normal sl a florel vaginale, suprimand cregterea agontilor
cregte protectia naturala a

patogeni sensibill la acid. Acidul lactic
mucoasei vaginule impotriva infectiilor (infectiile cailor genitale)

REACTII ADVERSE

nvagin care dscare Gupd Incetares Uzt medcamentibs).
‘St ge eberare i prescrppe

prescne 1 aevExde ea i miberern

e do Ivegitrre 26161, 6n 06.12.2018

d

Femilex"®

x produs cu confinutul unical -
us pentru refacerea $i mentinerea microflorei vaginale
co contine acid lactic,
7~
A

‘Conpre ack lactio- component natiral l zone e

‘Ftace PH nomal a zonel trve (3.74.5)

nilax ovule se utilizeazs in normalizarea microfiarai deroglate
1 pH-ului vaginal, inclusiv si in vaginoza bactsriana
cadrul tratamentului complex).

INDICATI

Indicatii terapoutice

Fertilitatea, sarcina ¢i alaptarea

Maedicament cu un profil ridicat de siguranta!

Componentul activ al preparatului - alginatul de sodiu-
polizaharid natural, ce se obtine din alge marine brune.
Poseda actiune hemostatica, antiinflamatoare si
regeneratoare marcata.

Opreste sangerarea

Reduce inflamatia

©
®

Are efect de vindecare

Normalizeaza scaunul




Vitaprost®

cand poti sa te bucuri de viata!

10 supozitoare

ye ®
Vitaprost
10 mg supozitoare
Extractum Prostatae

remedia peatru tratamentul prostaitel

PREPARAT PE BAZA DE
CITOMEDINA, CARE

ACTIONEAZA NU NUMAI

SIMPTOMATIC DAR SI
LA NIVEL PATOGENETIC
IN MALADII ALE
PROSTATEI

PRINTED BOOKLETS FOR STADA

Vitaprost sup. N10
Vitaprost Forte sup. N10
Vitaprost Plus sup. N10

MECANISMUL DE ACTIUNE AL CITOMEDINELOR
VITAPROST iN CELULA PROSTATEI

INFLUENTA CITOMEDINELOR ASUPRA
PROCESELOR CELULARE FIZIOLOGICE

ADN ARN Proteine Proliferarea Apoptoz

: i Scaderea expresiei
Inducerea diferentierii Expresie crescutd a proteinei i:l
fiziologice a celulelor | projiferopice PCNA, Ki-67 pm_.m’“m:ﬁ“ 083

luripotente
Prirteo caspaza-3

Mentinerea proliferarii

o Activarea pro
fiziologice, mentinerea fiziologice, me
rezerve oo ([0 VITAPROST IND

organului

Prostatitd cronica.
Starea pana la i dupa interventiile chirurgicale pe prostata.
Se administreaza cate 1 supozitor o data pe zi,
Durata curei de tratament constituie nu mai putin de 10 zile.

: A Activarea transcriptiei
Citomedinele == " sanelor selective ale
prostatei

VITAPROST ARE EFECT O

Q Reducerea inflamatiei 0
0 Restabilirea finctionarii intercel
Q Reducerea severitatii simptom§
Q Reducerea retentiei in p

. Formarea ARN me
(ARNm)

VITAPROST FORTE INDICATII

- Activarea sintezei - Reglarea proceselor de difer

proteine reglatoare proliferare si apoptoza a ce
Prostatita cronica.

Hiperplazie benigna de prostata.

Rezultat refacerea structurii prostatei si Se administreaza cate 1 supozitor o data pe zi.

normalizarea functiei acesteea
Durata minima a curei de tratament cu preparatul Vitaprost Forte|

in hiperplazie benigna de prostata — 15 zile,
in prostatita cronica — 10 zile.

VITAPROST PLUS INDICATII

Prostatita bacteriana acuta si cronica,
cauzata de microorganismele susceptibile, inclusiv insotita
de infectiacailor urinare,

Perioada inainte si dupa interventie chirurgicala pe prostata.

Se administreaza cate 1 supozitor o data pe zi.
Durata curei de tratament constituie 10-30 zile pana la disparitia
agentului patogen din secretul prostatic
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CASE STUDY: NESCAFE GOLD

Banner design and printing for public transport stations

NESCAFE.

Taking into account the target audience of
Nescafe GOLD, PRIORITY has developed
a classic design that emphasizes the
natural aroma of coffee, coffee beans and
their grinding.

The pictures that attracted the eyes of the
passers-by were carefully selected.

Mai mult v r Pentru cele mai
GUST S| AROMA NESCAFE. C D PRETIOASE MOMENTE

The address program for this brand has
been selected leading by our target
audience: near supermarkets, on streets
with heavy pedestrian and car traffics.

MAI MULT
GUST SI AROMA

JORITY

communnication group
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CASE STUDY: NESCAFE 3 IN 1

Banner design and printing for public transport stations

PRIORITY created an unique design for Chisinau with a creative and interesting approach. It has been carefully thought out and
designed taking into account the smallest details in order to attract the attention of consumers of our target audience. The address

program for this brand was carefully selected near universities, colleges and universities.

The front of the station was transformed into a whiteboard, where all Nescafe 3 in 1 products were drawn manually. Also, to
double the impact of the campaign on the citylights were placed the main characters from the TV commercials. Thus on the back
side were developed some attractive designs that urged young people to take pictures and post them on social networks, where
they could participate in a contest and had the opportunity to win gifts.
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CASE STUDY: TORCHYN

Banner design and printing for public transport stations

© GUSTULTOPYMH
TINCEPE DE LA CALITATE

i B 1
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GUSTA NOUL KETCHUP 7 = - || DESCOPERALUMEA

COLECTIA
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CASE STUDY:
ORANGE PUBLIC WI-FI

= pet >eti mai vest Itmpl
strl de transport pi
gr: atult pentru; toti IaO range

T2
-
=

Orange Moldova was the first operator
within France Telecom Group to launch
free WI-Fi access on public bus stations.
Apart from traditional media mix there
were the unique combination of moving
outdoor (public transport branded inside
and outside) and OOH (trolleybus stations,
citylights, city clocks).

ORITY

communnication group




MANAGING PAGES
IN SOCIAL MEDIA

PRIORITY successfully manages
the pages of our clients in social
networks such as Facebook,
Instagram, Odnoklassniki.ru,
LinkedIn, Twitter and now Is
mastering TiIKTok :)



We are the exclusive partner of the National
Office of Wine and Viticulture of the Republic in
managing social networks of the most massive
national event - Wine Day, as well as pages of
Wine of Moldova and Vernissage of wine.
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SMM FOR WINE DAY / ZIUA VINULUI

You([TT)

EUROPA:
* Video views: 38 891 (35.34% VTR)
* Impressions: 102 140

ROMANIA:
* Video views: 58 887 (22,71% VTR)
* Impressions: 574 332

MOLDOVA:
* Video views: 10 223 (34.22% VTR)
* Impressions: 27 878

UKRAINE:
* Video views: 42 987 (34.74% VTR)
* Impressions: 123 754

K1 facebook. (@) Instagram

Total reach: 3 791 589 persons
Event responses : 6 350 persons
Clicks on page: 83 025

Local web sites:

« unimedia.md: 100 515 video views
« agora.md: 75 000 video views

« ea.md: 70 000 video views

Google Display
GO Sle (Moldova)
Display Network

Clicks: 22 417
Banner impressions: 14 904 225

1ORITY

communnication group



WINE OF MOLDOVA IN INSTAGRAM

pe drumul
vinului!

Ziua Nationala a Vinului are un format

unic pentru industria mondiala a vinului.

Republica Moldova este singurul stat
care are o sarbatoare ,nationala”
dedicata vinului.

Anual, turisti din intreaga lume ... more

Instagram

& Moldova Wine Day
<’ Sponsored

Learn 1ore
Ziua Nationala a Vinului implineste 18 ani si te invita

sa-i celebram majoratul! ...

va Wine Day
ed - » Keap Watching

si te invita
sa-i celebram
majoratul!

A

Ziua Nationala a Vinului implineste 18
ani si te invita sa-i celebram majoratul!
Pe 5 si 6 octombrie vino in Piata Marii
Adunari Nationale sa savurezi din
vinurile delicioase moldovenesti si sa
descoperi legendele vinului de ... more

Omimi

IORITY

Jnnication group



/‘;%
\"_

WINE OF
MOLDOVA

a 4 ,
im. Tig B $
Lk
& ‘ -
& y |
& . o
& . @ X
L ’ P ¢ B )
‘\?:0‘\. & &’ © lac, We 4
LAY Wk N2
s ak ;? N 4

Vernisaju
Vinului

K1 facebook.
(@) Instagram

RIORITY
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WINE OF
MOLDOVA

<

U *e 0‘?’ . DO
VERNISAJUL VINULUI IN FACEBOOK /s o -3
| o o DO
L2030, ) 3 most popular posts
C‘—". ° .‘z‘) A
9 VernisajuAI Vinului see ® Vernisajul Vinului ® Vernisajul Vinului

29 nov. la20:52 - @

incheiem anul 2019 cu o noué editie a Vernisajului
Vinului! Pe 13 decembrie te invitdm sa savuram
impreuna cele mai bune vinuri ale vinariilor tarii,...

Save the date:

13 decembrie

Vernisajul
Vinului

Vernisajul Vinului
Comunitate

Q0 86
5 imi place

Impact - 9.079 de persoane >

Afla mai multe
3 comentarii * 23 distribuiri
D Comenteaza

Promoveaza postarea

547

Clicuri pe postari

A> Distribuie

Impact organic Impact platit

9dec.la14:47 - Q

Te-ai decis ce faci pe 13 decembrie? Invitatia
noastra la Vernisajul Vinului - ,Dansul perlelor de
iarna!” ramane in vigoare pentru toti iubitorii de...

Vernisajul Vinului
Comunitate

OO 59 3 comentarii * 8 distribuiri
[ﬂ) imi place D Comenteaza A} Distribuie
| t-15.602 A
2.293 963

Impact organic Impact platit Clicuri pe postari

7dec.la11:57 - @

13 pekabpsa Bo [Bopue Pecnybnmku mbl
co6epemcsi HTo6bl HacNaAUTbCA HaWMMKU
No6UMbIMU BUHaMN ¥

Bonee 300 BUAOB BUH, Npon3BefeHHbIX 6onee
yem 50 MecTHbIMU Npo...

- .
Vermnisajul
Vinului
Edigla a XVil-a

v
.

Vernisajul Vinului

Cumpara bilete
Comunitate bk ton

©0Os 78 1 comentariu + 18 distribuiri
Ub imi place () Comenteaza £ Distribuie
| t-18.314 St 7
960

Impact organic Impact platit Clicuri pe postari

AIORITY

communnication group
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WINE OF
MOLDOVA

36 aprecieri

wineofmoldova Editia de iarna a Vernisajului Vinului
2018 a incalzit inimile a sute de invitati.

Oaspetii au savurat cele mai bune Vinuri ale Moldovei
alaturi de cei 66 de producatori autohtoni, care au dus
faima Vinului Moldovei in intreaga lume!

In acest an te asteptdm pe 13 decembrie s celebrdm
impreuna vinurile de aur ale tarii!

#vernisajulvinului2019 #dansulperlelordeiarna
#winetasting #wineofmoldova #onvv #localsmd #wine
#sommelier #winecountry #winestagram #winelover
#winetime #moldova

29 aprecieri

wineofmoldova Pe 13 decembrie te asteptam la
Vernisajul Vinului - ,Dansul perlelor de iarna!”

Vino la eveniment sa vizitezi si standul special al Wine
of Moldova, unde vei avea oportunitatea unica de a
degusta vinurile din soiuri autohtone si europene din
cele 3 regiuni cu Indicatie Geografica Protejata, produse
de specialigtii ONVV.

Descopera savoarea Vinurilor Moldovei sub indrumarea
expertilor in vinificatie!

#vernisajulvinului2019 #dansulperlelordeiarna
#winetasting #wineofmoldova #onvv #localsmd #wine
#sommelier #winecountry #winestagram #winelover

28 aprecieri

wineofmoldova in 2018, pentru prima data, divinurile au
fost incluse in programul Vernisajul Vinului, iar in acest
an le transformam in vedetele sarbatorii!

Pe 13 decembrie, 10 producétori din zona IGP ,Divin” it
vor pune la dispozitie adevarate combinatii selecte de
arome si gust!

Vino sa degustezi bauturile legendare care au célatorit
pe 4 continente ale lumii si s@ cunosti oamenii care stau
in spatele producerii lor!

#vernisajulvinului2019 #dansulperlelordeiarna #divine
#winetasting #wineofmoldova #onvv #localsmd #wine
#sommelier #winecountry #winestagram #winelover
#winetime #moldova

cormmunt

ORITY

ication group



SMM FOR EU PROJECTS: EU4BUSINESS.MD

Cerinte Sanitare si Fitosanitare
si Aplicarea in Republica Moldova

Social Media accounts have been created on Facebook,
Instagram, Youtube and Odnoklassniki



SMM FOR AGENCY FOR ENERGY EFFICIENCY (AEE)

Advertising campaign for information

campaign reach

The information campaign was targeted to the audience

with the following specific characteristics:

Age: 18-65 years old Campaign set:

Demography: Republic of Moldova « Campaign $ 10,000 prize
Behavior: + Sectors for the project

In the past, he interacted with a page or similar pages « Campaign Big Prize $ 50,000

depending on the complexity of the content
Interests:

technical, economic, engineering, agriculture, transport,

@ camganie 10 k dolari premiu {f energie reqenerabila @ call wo action despre premiul mare tatal 50k eco energy; entrepreneurShlp 3 R I O R ITY

@ Industile pentr prolect communnication group
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SMM FOR AGENCY FOR ENERGY EFFICIENCY (AEE)

campaign reach

Redirect traffic to the application link

5 B0 sameni

Advertising campaigns aimed at redirecting traffic to the regulatory

page and application form had the best conversion rate and the best
19 405 oameni

results. As a result of these campaigns, 80 participants applied.
20608 oameni

Informing them, communicating and telling about the prospects of the

project were the heating of the target audience for the final CTA.

15207 nameai

& 50k i sicdeme @ vdmpc pom: ) vdecapotaien G ulinele s o I z I O I z I I Y

communnication group
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COMMUNICATION STRATEGY KEYSTONE MOLDOVA

¥

KEYSTONE

HUMAN SERVICES INTERNATIONAL

In 2019 we provided:

. 2 5=

-aaaa an 4 4
Organization of a seminar Counseling on the Packaging a communication
on the communication communication strategy strategy into a document that
strategy development development matches to international

standards

'RIORITY

communnication group



SMM FOR ULIM

Unique and creative promotion:

« ad campaigns for university admission in 2019
* Interviews with teachers and students

* Interviews

»  Professional and creative photo shoots

«  Promotion of specialties

la contractul
de studii

| 3 | 10%

& BAC Vino sa studiezi la ULIM

& uLiM Tm'i:)e:nﬁ g |
YTim - Uil R bTiv

TORITY

@efnEntNrication group
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Orthodontica

Pe langa anii de facultate si rezidentiat ortodontic,
specialistii nostri invata aditional 3 ani pentru a-si
dezvolta competentele necesare de gestionare
ortodonticéa si ortopedie dentofaciala.

Tinem mereu pasul cu modernizarile care au loc,
urméand in mod regulat cursuri si specializari peste
hotarele t&rii, cum ar fi: Thailanda, Spania, Franta,
Romania, Ucraina etc.

Scopul nostru nu consta doar in garantia unui
zambet perfect, dar si faptului ca ai primit cea mai
buna asistenta ortodontica posibila.

+/ Echipa de experti;

+/ Atentia obsesiva la detalii;

+/ Abordare individual,

+/ Plan de tratament optim cu posibilitatea de
achitare in

rate,;

+/ Plata flexibilg;

+/ Tehnologii moderne;

Vino sa te convingi singur de asta.

Orthodontica
Cum ar fi dacd intr-o zi ar incepe toti sé@ zambeasca
fara jena?

Pietonii pe strada ti-ar zambi dragut si s-ar saluta cu
tine, casiera din magazin ti-ar spune multumesc cu
un zambet larg pe fatd, iar in transportul public toti
si-ar zambi sincer si ar discuta noutati frumoase.

Ce ne opreste sa o facem?

Mai mult de 42% din oameni se rusineaza de dantura
sa si se limiteaza in placerea de a zambi.

Doar pentru ca nu te-ai nascut cu dintii perfecti, nu e
cazul sa te lipsesti de puterea magica a zambetului!

Vino la o consultatie si afla cum s& ai un zambet mai
sanatos.

Programeaza-te acum.

1ORITY

communnication group



Orthodontica

O stii si tu, ai nevoie de aparat dentar.

De care s alegi? Cat trebuie sa il porti? Obtii
rezultate in urma tratamentului? Doare?

Poti sa faci diverse cautari pe GOOGLE, sa cauti
sfaturi, sa citesti articole platite, sa te urmareasca
publicitatea stomatologiilor pana la adanci
batranete...dar nu vei primi un rdspuns personalizat
si clar pentru toate framantérile care le ai.

Programeazé-te la o consultatie gratuita la
Orthodontica

si iti vom explica:

- cum te ajuta aparatul dentar;

- de care aparat dentar ai nevoie;

- specificul tratamentul ortodontic;

- despre tratamentul ortodontic in sine;

- cat timp trebuie sa porti aparatul dentar;

si cel mai important:
- despre aparatul dentar pas cu pas;
- ingrijirea corecta a aparatului dentar;

Noi te asteptam cu drag.
Fotografii din cronologie - 14 mar. 2019

Vezi la dimensiune completd - Mai multe optjuni

B

Orthodontica
Cartea de vizita a unui ortodont sunt zambetele
sdnatoase a pacientilor sai
Astazi iti prezentam un caz real:
Problema: inghesuire superioara si inferioara,
ocluzie adanca, retruzia accentuata a incisivilor
inferiori.
Tratament: Bracketi metalici superiori si inferiori,
expansiune, aliniere si nivelare. Corectarea
supraacoperirii frontale
Rezultat: Corectarea completa a inghesuirii in 14
luni.
Vino sa gasim o solutie si pentru zambetul tau!
Programeazéa-te acum la o consultatie gratuita
www.orthodontica.md

Fotografii din cronologie - 24 mai 2019

Vezi la dimensiune completa - Mai multe optiuni

) BSTE’ AMOLANT  paRTy |
4

Orthodontica
Si dintii au preocuparile lor &

Fotografii din cronologie - 25 feb. 2019 -

Vezi la dimensiune completa - Mai multe optiuni

|ORITY

communnication group



SMM FOR (ONLINE TRADING)

Online promotion strategy
We have developed: Strategy for the selection of qualified specialists
Research and analysis of market cooperation

ENVIRO TECH

©

La click

distants de tine! '

06054 54 64

B4 envirotech.hiring@gmail.com




SMM FOR EMILIA CREMERIA

* Promenada Mall store promotion
campaigns
(Calea Floreasca 246B)

- Media campaigns to promote
the store situated on str. Liviu
Rebrianu, 4

«~ Emilia Cremeria

&J Iti pregatim inghetata perfecta pana in cele mai mici émilia Cremerid
ii € ¢, ] Py " 5
i‘étal_']'_ % A ¥ Ccuncitevei simti mereu ca in al nouslea cer
#Gmll Ita Ar(i‘m'e”al ;éurl fyA t|sctg|t #Gelato #EmiliaCremeria #AINoualeaCer
ediosilidianderoRidiontliclnee #GelatoAutentico #GelatoArtigianale

Fotografii din cronologie - 6 apr. 2019 -
4 g P Fotografii din cronologie - 17 mai 2019 -

Vezi la dimensiune completa - Mai multe optiuni . . . V . o
Vezi la dimensiune completa - Mai multe optjuni

RIORITY

communnigation group



O'Blanc
Attitude is priceless, and @katushalobanova proved
that. .

Like a movie star &

Photo credit: @sherrii_dress

I Dress is available for order|i #oblanc
#hautecouture #oblancdress

Vezi traducerea
O’Blanc Ladies Il - 10 mar. 2019

Vezi la dimensiune completa - Mai multe optiuni

SMM FOR O'BLANC

O'Blanc
Champagne mood is already here
Have you prepared your dress for fun? /' & B
Visit our site for more:
Iy www.olgablanc-shop.com [

#oblanc #oblancladies #newyear #dress
#dressoftheday #burgundydress #fashion #party

Vezi traducerea
O’'Blanc Ladies Il - 17 dec. 2018

Vezi la dimensiune completa - Mai multe optjiuni

14'=70ctober 3, 20

OBlone \lemones,- |

-20 %

Mdldexpo: 7

O'Blanc

Visit us at International Fashion Expo 2018. & 4-7
October, Moldexpo

<-20 % on New Collection

We are waiting for you.

Vezi traducerea

De pe mobil - 4 oct. 2018 -

Vezi la dimensiune completa - Mai multe optiuni

éIORITY

nMmunnication group
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Our-work makes
your business possible. -\

+373 (22) 997 763

www.virtualoffice. md

Virtual Office
o Have an idea for a business, but you're lacking
manpower and staff, yet you really want to do things
right?

Virtual Office is here to help you out: branding,
accounting, secretarial services. Leave your worries
aside and focus on running a successfull business!
Findus at @ +373(22) 997 763

Vezi traducerea
Fotografii din cronologie - 22 mai 2018 -

Vezi la dimensiune completa - Mai multe optiuni

VirtualOffice
Infiinteaza-ti propria firma.

leftin. Rapid. Simplu! \ 8

+373 (22) 997 763

www.virtualoffice.md

Virtual Office

Incepe cu Virtual Office propria afacere!

Fara intermediari, fara costuri, fara drumuri inutile.
@ +373(22) 997 763

Fotografii din cronologie - 24 nov. 2017 -

Vezi la dimensiune completa - Mai multe optiuni

- /
= | /

about Your Hassle - Free Company with Virtual Office

7-9 DECEMBER 2018

TUDOR MARDARI |
Founder of Virtual Office  §

LEGAL
HACKATHON
CHISINAU

Virtual Office

Are you attending Legal Hackathon Chisindu 2018?
Meet our founder there and find out how the services
we provide at Virtual Office can make running a
business a hassle-free experience.

Vezi traducerea
Fotografii din cronologie - 6 dec. 2018 - ——— e

Vezi la dimensiune completd - Mai multe optiuni

IORITY

communnication group




SMM FOR

207. OFF

BURGER -
CRAFT

Burger Craft

B Takylo norofy, Kora He xo4eTcs BbIXOAUTb U3
[lOMa, 3aKaXuTe Halm 6yprepbl C JOCTaBKOM Ha
nom

K ToMy e, y Hac 20% cKuKa Ha BCce MeHIo

Reducerile continua la Burger Craft,
Comanda acum si ai -20% la burgerii preferati.
https://www.burgercraft.md/ro

Vezi traducerea
Fotografii din cronologie

Vezi la dimensiune completa - Mai multe optiuni

Burger Craft

J Kaxpabivi ieHb Mbl NeYéM Hawm GUpMeHHble
6ynouku ,,6puoLb " - Bceraa cBexue , Ytobbl
chenatb A1 Bac uaeanbHblit 6yprep.
3akaxuTe ceityac Ha www.burgercraft.md.

Zilnic coacem cele mai bune chiflele “Brioche.
Proaspat scoase din cuptor pentru crearea celui mai
bun burger. Comanda acum pe www.burgercraft.md

Vezi traducerea
mobil - 5 feb. 2018 - Fe D00k Android

imensiune completa - Mai multe optiuni

-~

RGER CRAFT

-y

El PLGZ/IE 1)

AROME SI GUST
CU INGREDIENTE

100% NATURALE

Burger Craft

Halun 6yprepbl Takme BKyCHbI€,TOTOMY YTO Mbl
rOTOBWM WX TONbKO U3 OTGOPHOro MAca .

3akaxuTe oavH npamMo cetyac www.burgercraft.md
- NogHUMUTE cebe HaCTPOEHME B 3TOT XMYPbIi AeHb

Avem cei mai buni burgeri pentru ca ii pregatim din
cea mai buna carne .

Comanda burgerii care iti umplu sufletul, nu doar
stomacul.

www.burgercraft.md

Vezi traducerea

Fotografii din cronologie

Vezi la dimensiu ompletd - Mai multe




LA FESTA
(CAPPUCCINO & HOT CHOCOLATE)

SMM + OLV




Instagram

<D
p——0
CONTENT
b —

Content plan
development

000
o°°

2

Publications
for Stories

Photo shooting
for content plan

Paid post
promotions

Copywriting

La Festa prizes
drawings

PROMOTION ON INSTAGRAM

Hashtag selection

<1>

La Festa prizes
promotion on

Instagram and local
woman web portals

ORITY

communnication group
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FOTO SHOOTING FOR LA FESTA ACCOUNT ON INSTAGRAM

AIORITY

communnication group



sRrrfrrERERRIrrrRERRLrORRRRNIrERRRRrrRRRRRRLL

LA FESTA CONTESTS ON INSTAGRAM AND LOCAL PORTALS

Orange I0tO = .ill59% ®mh11:15

THE PRIZE

1k Hpasurcs v N\ Moanucku v A Mogenutsca

@ Locals.md ese
22 MuH. - @

Y4acTHWKOB XayT corpesatoLlme npusbl oT LAFESTA: TEpPMO-KPYXKM C
BCTPOEHHOW ayauo KOMOHKOW, MEPCOHANU3NPOBaHHbIE KOhenHble
YaLlKM 1 BKYCHENLLUIA Kamny4uHO M rops4uii LLIOKOMa B NOAAPOHHbIX
ynakoskax La FESTA Limited Edition!

#localspromo
Locals.md P

@locals.md

maBHas
WHchopmauma
®oto
MeponpusaTus
Bupeo

My6nmkaumn /D) Hpasutcs liuda_mirza v ewyé 534
lafestamoldova Concursul continua! Scrie-ne pe cine
] ai vrea s #invitilaocafea si poti castiga sapt... eué
LOCALS.MD - ! #LPO . 1? Bl Bl
MNocm 3Th BCE MeHTanuu (504
KOHKYPC: #npurnawatonakode ¢ LA FESTA - Locals DEMATASTR A OMpE TR 2

@)
Ha npaBax peKnambl @ Q o A

CoobLecTBo

MHdopmauma 1 peknama

AIORITY

communnication group



LA FESTA & MOVIES
WITH THE CUP OF CAPPUCCINO OR THE HOT CHOCOLATE

La Festa accompaned all movies during the bad weather days at the
most popular in our country online cinemas & video sharing web sites:

wid B Drote

b o

THE RESULTS:

F

iod of promotion: November — Decembe

J O
o gl
s

ST - s e et . T
N/ “Adiriration: 1 C_'q.‘ » il st



WORKWITH
INFLUENCERS
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CASE STUDY: DANIEL WELLINGTON ON-LINE CHALLENGE

To promote the Daniel
Wellington watches was
created the digital strategy
which has involved the
Moldovan/international
trendsetters, influencers and
hipsterish generation to
share their everyday
experience with DW.

JAORITY

communnication group
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CASE STUDY: MOLDOVA - BE OUR GUEST!

Instagram is the most dynamic and the fastest growing social network in Moldova.
Instameets have been organized as the most creative and effective way to promote the
Republic of Moldova as the tourist destination.

RIORITY

communnication group



DIGITAL BANNERS
DEVELOPMENI
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HO CANDY — ANIMATED BANNER (HTML5)

Incearca gustul victoriei!
Razuieste codul de pe
abtibild si castiga unul

din premii:

i
A e e
& y
S,
i
I.-.\
[

Smartphcn&ufri 5004

Laptop-uri !

AORITY

communnication group
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HO SIROP /HO CANDY —ANIMATED BANNER (HTML5)

H@ SIROP H@ CANDY

SPUNE ORICAREI 8 Tuse
TUSE STOP! — Dureri in gat
N Miros din gura ]ES‘:E' SIROP H@ CANDY
AR A STOP!
oricarei Tuse
Dureri in gat

INUISERSYROIZE Miros din gurd

eNatural
22 «Efectiv
*Rapid

RIORITY

communnication group
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OTILIN MARIN — ANIMATED BANNER (HTML5)

Al NASUL \ AJUTA LA DESFUNDAREA
INFUNDAT? S| CURATAREA CAILOR NAZALE

SOLUTIE DE APA DE MARE e Wil - H
100% NATURAL 1 whnn AN | m

MARIN’
— RESPIRA DIN PLIN!

A é - - ! pentru .Y
~ BOGATA TN SARURI MINERALE ’ i
SI OLIGOELEMENTE

!

RIORITY

communnication group
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TYMBARK — STANDARD BANNER (JPG)

. eew S —— =

'RIORITY

communnication group
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NESCAFE GOLD — ANIMATED BANNER (HTML5)

NESCAFE. NESCAFE. NESCAFE. NESCAFE.

Pentru
CELE MAI
PRETIOASE
MOMENTE,
IN PERIOADA
SARBATORILOR
DE IARNA

IORITY

communnication group
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ALLERGOFF — ANIMATED BANNER (HTML5)

;‘"
BN
\ u T
b of
(Y

4‘.;‘% - -
\;('l
ALERGIE? ':l

{5 Allergoff,
2

Allergoff,

INOVATIE IN TRATAMENTUL
S| PREVENIREA ALERGIILOR

"RIORITY

communnication group
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EU4BUSINESS — ANIMATED BANNER (HTML5)

,in 2015-2017,

D;::Drité DCFTA, mai multe
companii din industria usoara
din Republica h'Aadova produc
acum pentru branduri conoscu-

Implementarea DCFTAa

DCFTA a impulsionat dezvoltarea

businessurilor prin export astfel capitalul le. ceea ce a permis multor

ca 15 mii de moldoveni si-au
gasit un loc de munca acasa. i

|ntrepr|nder| moldovenesti sa-si

acum mai usor la consumatorii
din Uniunea Europeana.|

modernizeze liniile de productie.

AORITY

communnication group
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DAVITA BONE — ANIMATED BANNER (HTML5)

davita BONE davita BONE
0 COMBINATIE PERFECTA DIN . . ‘ : A :
CALCIU, D3, ZINC, MAGNEZIU SI CUPRU OAE SANATOASE 0 COMBINATIE PERFECTA DIN CALCIU, D3, ZINC, MAGNEZIU $| CUPRU
FARA RISC DE FRACTURI ’ » Y
[ ‘ : o ‘\ L 4 o '
davita BONE
uoqnw:‘ \\.’\ \_, ‘.\\.:\‘
| — OASE SANATOASE

Foot mapmemet o )
davita BONE

davita BONE FARA RISC DE FRACTURI

RIORITY

communnication group
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ASSOCIATION FOR EFFICIENT AND RESPONSIBLE GOVERNANCE
GOOGLE BANNERS

IMBAREA: CETATENI IMPLIC
COMUNITATI DURABILE

'RIORITY

communnication group
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COUNCIL OF EUROPE PROJECT ON COMBATING VIOLENCE AGAINST CHILDREN IN
THE REPUBLIC OF MOLDOVA — GOOGLE BANNERS

- Invat-fi - .

Invata-ti ICOP“U| '::\;:i?ul Invata-ti copilul regula Invata-h COpl'U' regula
- JEO $# AiciNuSePuneMana . =
BAINUSe 4 jcnuso e ——— # AiciNuSePuneMana

PuneMana PuneMana WWW.aicinusepunemana.org

u
S

e

24 / 24 CO”N EUROP[

“nem "6 "]
116 1 | 24/24 CopILULUI IELERONUL | gratuie '
| 2%:::8::}:’LI | jg:rgz‘::f;im 24/24 /ﬂ/ COUNCIL OF EUROPE Copl LU LU' $| B =
COUNCIL OF EUROPE Ilb ]I] 24/24 .
coptotun | Fanonim I SRIORITY

communnication group
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COUNCIL OF EUROPE PROJECT ON COMBATING VIOLENCE AGAINST CHILDREN IN
THE REPUBLIC OF MOLDOVA — GOOGLE BANNERS

H#Rupe
Tacerea

#Rupe
Jacerea #Rupe
Tacerea
116 11
TELEbFONUL ]]6 ]]]
COPILULUI L%sr&rtﬂi
24/24 24/24

116 111

TELEFONUL
COPILULUI

24[24

COUNCIL OF EUROPE

CONSEIL DE LEUROPE

HRupe
Tacerea

116 111 | 24/24

telefonulcopilului.md

COUNCIL OF EUROPE

CONSEIL DE LEUROPE

PRIORITY

nnication group



EAST EUROPE FOUNDATION — GOOGLE BANNERS

sPUNE sToPISPUNE STOP  SpUNE STOP
DISCRIMINARII!

piscrRIMINARI I DISCRIMINARII!

-

PRIORITY
communnication group



DIGITAL
INFOGRAPHICS
DEVELOPMENT

PRIORITY develops
Informative infographics
for social media

PRIORITY

OOOOOOOOOOOOOOOOO
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ASSOCIATION FOR EFFICIENT AND RESPONSIBLE GOVERNANCE — INFOGRAPHIC

Informative infographic post design for facebook

ot
1 5 LE Un pret rezonabil pentru curatenia si S v
prosperitatea mediului inconjurétor.

Achita pentru evacuarea I tara a d ilorin g autorizate.

Acest material a fost elaborat in cadrul projectului “Fii Schimbarea: Cetateni implicati - comunitati durabile”
este implementat de Asociatia pentru ficienta si AGER in cu ABITA
;';.,"’"...;'.'.".w....‘“" AO “HABITAT" in cadrul proiectului “Abilitarea cetatenilor in Republica Moldova®, finantat de el
Uniunea Europeana si implementat de Agentia de Cooperare Internationala a Germaniel -

ot

germana
P Unan rspons Shurson fssumme

Prin reciclarea unei tone de plastic,
economisiti...

88% energie din crearea acesteia

5,774 633 o 3120, 5.08 .
de energie de utilizare TV de petrol ‘suprafata din gunoiste
— — — —
Acest material a fost elaborat in cadrul proiectului “Fii Schimbarea: Cetateni -mplmﬁ cnmunlm; durnbule
este implementat de Asociatia pentru Eficienta si
Jacomta petin Gavemars AO "HABITAT" in cadrul proiectului *Abilitarea cetatenilor in Republica Moid:wn rn.nmde HABITAT
Eicloris § Rosoneata Uniunea Europeana si implementat de Agentia de Cooperare Internationala a Germaniei. e

ot

germana

T 4 METODE T o
cum sa reducem cantitatea de deseuri:

Nu folositi articole Cumparati produse
de unica folosinta. cu ambalaje minime sau

inlocuiti pungile de pmuc deloc fara ele.
cu pungile reutiizabile. %

Consults marcajul Renuntati la corespondenta
de pe produsele din plastic de hartie si la cecurile de hartie.
pentru a le clasifica

§i recicla corect.

Acest material a fost elaborat in cadrul proiectului “Fii Schimbarea: Cetateni implicati - comunitati durabile™

este implementat de Asociatia pentru Eficienta si AGER in cu
e — AO "HABITAT" Tn cadrul prolectului "Abilitarea cetatenilor in Republica Moldova®, finantat de
Uniunea Europeana si implementat de Agentia de Cooperare Internationald a Germaniei. v

—— 5 MOTIVE T
pentru a sorta gunoiul:

\

1 Yy 2

L] L]

Grija de natura. Cresterea gradului de
Deseurile putrede constientizare. Vet incepe
otravesc solul 84 vi evaluati mai atent

cheltuielile.

T sl apele subterane.

S 3,

5.

Reutilizarea resurselor. iderea Economii
Deseurile colectate separat numarului de la eliminarea
sunt mai usor gunoisti @ deseurilor mixte.
de reciclat. neautorizate.
o
Acest material a fost elaborat in cadrul projectului °Fii Schimbarea: Cetateni implicati - comunitati durabile”
este implementat de Asociatia pentru Eficienta si AGER in cu ABITA
s o o AO “HABITAT" in cadrul proiectului “Abilitarea cetatenilor in Republica Moldova’, finantat de o s

Uniunea Europeana si implementat de Agentia de Cooperare Internationala a Germaniei.

:,..m.\v‘
germani

5 MOTIVE germana
sa aconomisim hartia:

Salvarea padurilor Economit

rea resurselor de apa Prevenirea poluarii

Reducerea cantitatii deseurilor

m Acest material a fost elaborat in cadrul proiectului *Fii Schimbarea;: Cetateni .mpimg -comunitati durabile”
este de Asociatia pentru Eficienta si AGER in cu ABITA
Ercercs 5 Resporsanes 'AO "HABITAT" fn cadrul prolectului *Abiltarea cetétenior in Republica Moldova finantat de ————

Uniunea Europeana si implementat de Agentia de Cooperare Intemationala a Germaniei

ot

rman;
Firanit oo Unairs Campornd A —

ﬂgu/[? 445 KG
alimenitare DE GUNOI

SUNT ARUNCATE

8% ‘ ANUAL
s pE UN SINGUR OM

plastic

9%

altele

Acest material a fost elaborat in cadrul proiectului “Fii Schimbarea: Cetateni implicati - comunitati durabile”

este ir de Asociatia pentru Eficienta si AGER in cu ABITA’
e AO “HABITAT" in cadrul projectului “Abilitarea cetatenilor in Republica Moldova®, finantat de oo
Uniunea Europeand si implementat de Agentia de Cooperare Internationalé a Germaniel. v
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4 3 1
- Ax EBR) s - B Suedia Zx = e
_——_ o woLoova /. DUSINESS e - - 1 === - MOLOOV o ASSOCIATION i
CONTACT mumm— ® ASSOCIATION i Sver].ge o CONTACT mmmmmm ..o H Sverlge
Finantat de ® Uniunea Europeana
Uniunea Europeans

“Societatea civila contribuie la dezvoltarea economica incluziva
si durabila in Republica Moldova”

—— 43 ® GRANTURI ODD
— GRANTURI N pentru Fonduri de antreprenoriat
vor fi oferite pentru @m
organizatiile societatii civile @ 1 GRANTURI

pentru dezvoltarea consortiilor de OSC

“Societatea civila contribuie la dezvoltarea economica incluziva si durabila
in Republica Moldova”

o Locuri de munca

GRANTURI GRANTURI pentru grupuri
e < e vulnerabile
@ 2 pentru lrjf{!ntargg 'a douq .platfo'rme pentru facilitarea Q 1 pentru crearea/dezvoltarea intreprinderilor sociale
promovarii politicilor mai incluzive
GRANTURI
Ne pentru crearea/dezvoltarea centrelor de suport in afaceri

25 de propuneri de politici vor fi elaborate 20 de IMM-uri vor fi sustinute de centrele
si prezentate de suport in afaceri

=
Y‘ Fonduri de
antreprenoriat pentru
tineri

15 intreprinderi sociale durabile dezvoltate

: . 10 fonduri de antreprenoriat pentru tineri Abilitarea organizatiilor
cu sprijinul proiectului societdtii civile

consortii create ale OSC, care implementeaza initiative

10 comune menite sa faciliteze invatarea si angajarea in de IMM-uri isi Yor dezvolta capacitatile
campul muncii a grupurilor vulnerabile de a accesa piata UE

centre de suport in afaceri isi vor consolida de companii locale care isi asigura calitatea
capacitatile in dezvoltarea lantului valoric produselor proprii, acceseaza finantari si

a IMM-lor din regiune isi consolideaza capacitatile de export in UE

Proiect finantat de Uniunea Europeand, cofinantat de Suedia si implementat de

Proiect finantat de Uniunea Europeand, cofinantat de Suedia si implementat de
Fundatia Est-Europeand in parteneriat cu Centrul Contact si Asociatia Businessului European

Fundatia Est-Europeana in parteneriat cu Centrul Contact si Asociatia Businessului European.
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ASSOCIATION FOR EFFICIENT AND RESPONSIBLE GOVERNANCE
STORYBOARD / VIDEOGRAPHIC

C ol

DE CE SA ACHITI
PENTRU SERVICIUL DE EVACUARE
A DESEURILOR?
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ASSOCIATION FOR EFFICIENT AND RESPONSIBLE GOVERNANCE
STORYBOARD / VIDEOGRAPHIC

- ot Si tu poti deveni eroul Planetei!

Cum?
(.
( ‘ .
;

Mai simplu decat ti-ai putut imagina!
g \
-
u ‘

Planeta e in pericol!

__._. SCOALAVERDE _____
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ASSOCIATION FOR EFFICIENT AND RESPONSIBLE GOVERNANCE
STORYBOARD / VIDEOGRAPHIC

?ﬁoﬂ

ps @ N

| | l . ~
\L_ De ce este bine sa
reciclam deseurile?

| queré sau vinde
- o»

deseuri
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ASSOCIATION FOR EFFICIENT AND RESPONSIBLE GOVERNANCE
STORYBOARD / VIDEOGRAPHIC

- De ce sa colectam
separat deseurile?

Nu trebuie decit sa colectezi
n pungi separate deseurile
din sticl3, plastic si hartie

Solutia e ma
S|mpla decat
iti |mag|ne2|'
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EAST EUROPE FOUNDATION — STORYBOARD / VIDEOGRAPHIC

Spune STOP discriminarii!
Schimbarea incepe de la fiecare dintre noi!
Doar impreuna putem distruge
peretele discriminarii!
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“ Tens of thousands happy clients

e,
L

PRIORITY

communnication group




~Carina.culai@pm.md
69 837 000




