
A NEXT GENERATION MARKETING & 

COMMUNICATION SERVICES AGENCY 

IN THE REPUBLIC OF MOLDOVA



PRIORITY is the Moldovan partner of the 

biggest global media network WAVEMAKER

PRIORITY (founded in 2002) is the leading Moldovan full-service marketing, 

media, branding and communication agency, consisting of four agencies 

(PRIOR MEDIA, UNITED MEDIA, STATUS MARKETING, BIG IDEA).

Our team have developed successfully hundreds of integrated  

campaigns (Branding + Creative + Media + Digital + PR + Production + BTL) 

for the biggest international Clients, Government bodies and NGOs.



8,620

TO LEAD MULTIMARKET CLIENTS

PEOPLE

90
COUNTRIES

12
SOLUTIONS HUBS

$38B
BILLINGS

Source: RECMA Billings 2018

#1 EMEA #2 GLOBAL #3 APAC #4 NA #8 LATAM

PRIOR WAVEMAKER is within TOP-3 in MOLDOVA

• PRIORITY since 2002, PRIOR MEDIA since 2007

• 19 awesome professionals

WE ARE MAJOR GLOBAL FORCE WHEREVER YOU NEED US



delivers stronger growth 

We believe



PRIORITY MEDIA’S KEY SERVICES

Television Outdoor

& DOOH
Digital Printed press PR & EventsRadio

PR

ANALYSIS 

STRATEGY

REPORTING
PRODUCTION

IMPLEMENTATION

TACTICS

DESIGN



OUR PLANNING AND RESEARCH TOOLS 

(2004-2022 DATABASE FOR MOLDOVA)



Network tools:

• Creating plans

• Priorities budget 

allocation across 

channels

• Setting communication 

goals

• Post-buy calculations

Gemius:

• Internet Traffic

• Audience research

Xplane:

• Consumer’s behavior 

analysis

• Radio research

• Printed Press research

BATI:

• Printed Press Audit

Arianna software licensed by 

AGB Nielsen:

• TV :  Advertising Expenses 

Analyses, Audience 

Measure, Monitoring

• Radio:  Advertising 

Expenses Analyses, 

Planning of Campaigns, 

Monitoring

OUR PROFESSIONAL TOOLS ARE KEY INGRIDIENTS FOR 

SMART CAMAPIGNS



PRIORITY TEAM

We are 19 professionals: 

specialists with university, post-

graduate and MBA education in 

marketing, communications, 

public relations, law, psychology, 

mass media and we have an 

extensive awesome practical 

experience of 15+ years both in 

private and governmental sectors. 



PRIORITY is the only Agency in 

Moldova who's team-member won 

the award of Instagram section  

within the prestigious international 

advertising festival “Cannes Lions” 

(France) in 2014 with the 

awesome work

PRIORITY is built on 

inspiration and we are 

cultivating the talents



As you’d expect from entrepreneurs, we don't have layers of

bureaucracy. What we do have are teams built around the specific needs

of our clients.

Responsive teams, passionate teams, talented people who make a

difference for our clients and take great pride in a job well done.

Our Brand Teams are the central point of contact for our clients and the

hub of all activity.

We have experienced leaders, a deep bench of talent, and we work

tirelessly each day to provide leadership for clients and deliver big results.



OUR CLIENTS – LEADING INTERNATIONAL AND NATIONAL 

COMPANIES



OUR CLIENTS – GOVERNMENT/INTERNATIONAL 

BODIES AND NGOS



MOLDOVA is still TV-oriented 

market and being the key 

player prior media built the 

solid business relations with 

all the sales-houses and 

media holdings - providing 

the best possible costs and 

deals for the placement.



Our belief is that, in an era of 

radical digital disruption that 

is ripe with possibility, we 

have to welcome input from 

beyond our own walls, 

creating a true network of 

talent. 

PRIORITY has unique 

resources to provide clients 

with the digital specialists 

officially certified by Google, 

Youtube, VOD, OK,

Facebook/Instagram and 

other leading digital 

platforms.



PRIORITY is one of the key 

players of the Moldovan out 

of home market pioneering 

some new technologies 

including the DOOH/ITV 

and creating the innovative 

campaigns



All the PRIORITY’s 

projects dedicated to the 

Press, PR, events and 

management of 

reputation are localized at 

the stand-alone 

department having 

excellent contacts within 

Moldovan and 

international media hubs.



All the PRIORITY’s 

projects dedicated to the 

Press, PR, events and 

management of reputation 

are localized at the stand-

alone department having 

excellent contacts within 

Moldovan and 

international media hubs.



SOME OF PRIORITY 
CASE STUDIES



CASE STUDY: OM AROUND THE WORLD

Central Park of Chisinau has been transformed into the two-month open-air fitness

zone with modern treadmills, professional instructors, fun activities, on-line personal

and team competitions and awesome Run Day first 10 km marathon.



CASE STUDY: VELOHORA BY GURA CAINARULUI

The most impressive, fun and awesome campaign created to

support the re-launch of the national Gura Cainarului brand

became one of the Moldova’s highly appreciated events. Each

year the mix of traditional and digital media is combined with the

10K bikers’ route all over the capital.



Special projects are a good way 

of increasing brand awareness 

and, most importantly, brand 

loyalty for  certain groups of 

costumers

SPECIAL PROJECTS

ON TV



CASE STUDY: CINCI INIMIOARE – SPONSORSHIP 

OF TV SHOW «IUBEȘTE VIAȚA»

Suedzucker is the biggest sugar producer in Moldova and in order to increase the awareness of one of its 

brands - “Cinci inimiore”, PRIORITY developed a sponsorship project on TV8 channel that was on air for

5 months and included:

- 5 sec bumpers were placed before the TV show 

- long TV commercials (1 min) were placed before and after the TV show and its repeat

- Studio branding

- Special guests from Suedzucker invited to studio



In order to increase the brand awareness and reposition the FoxMart brand we had

elaborated a complex and cross-platform strategy. There were 2 key elements:

- creation of an attractive, smart & modern mascot – a fox named SMART ☺;

- popularization via MAT as one of the most popular TV shows.

CASE STUDY: FOXMART @ MOLDOVA ARE TALENT



PRIORITY develops different 

kinds of sponsorship projects on 

the radio specifically for each 

brand

SPECIAL PROJECTS

ON RADIO



GAZPROMNEFT: G-ENERGY SERVICE 

SPECIAL PROJECT ON RADIO 7



THE GOAL:

• To inform about the opening of the new G-ENERGY service in Chisinau

• Actively attract new customers

• To tell about the benefits of G-ENERGY service

• To give away prizes among customers of the new service

CASE STUDY: G-ENERGY SERVICE (GAZPROMNEFT)

THE SOLUTION:

Special project with prizes on RADIO 7 –

the popular radio station among Moldavian drivers



CASE STUDY: G-ENERGY SERVICE (GAZPROMNEFT)

WHAT WE MADE:

• Media plan for direct placement for G-ENERGY oil

• Concept and scenario for the Quiz

• Audio spot production in 2 languages (RO, RU) for

G-ENERGY service

• Audio spot production in 2 languages (RO, RU) for

G-ENERGY oil

• Photo report with winners and sponsor prizes

WEEKLY PRIZE
G-Energy Oil (4 L)

SUPER PRIZE
50 liters of FUEL 
(petrol / diesel)

50
liters



Once a day in live DJs and RADIO 7 launch a special project jingle and announce a 

studio phone number on which listeners need to get through while an energetic rock 

composition sounds.

SPECIAL PROJECT ON RADIO 7 

FOR G-ENERGY SERVICE

Special project headline: «G-ENERGY – двигай на Владимиреску, 6»

DJ communicates with the winner, asks about his driving experience, tells what kind of prize 

the winner receives and vividly describes the advantages of G-ENERGY engine oil.

DJ asks a simple question to the person who dialed the studio: 

- What address is the new G-ENERGY service in Chisinau located at? 

- The street is ... Tudor Vladimirescu !



G-ENERGY SERVICE: RESULTS

The special project went on air from 8 to 12 am on work days 

Period: October 2017

In total there were 15 programs

132 audio spots with the announcement of the program 

were on air 

16 prizes were awarded: 15 weekly prizes and 1 super prize.



SPECIAL PROJECT 

ON RADIO





Product integration and Tymbark summer campaign

CASE STUDY: TYMBARK ON HIT FM 

• Mentioning the brand in rubric “Stopudovaya antikrovatatsiya” 

according to the approved mechanics

• Mentioning the brand in an interview with a guest

• Direct advertising: at least 30 minutes per month

• Promo in support of the campaign - 6 times per day (without 

brand integration)

• Radio spots production

• Posts on HIT FM Facebook page 

• 40 product sets of 9 bottles + additional drinks for hosts and 

guests (2 bottles per day)

• Special prizes for the final draw - 8 pillows (8 weeks)

• Super prize for the winner of the month



CASE STUDY: TYMBARK (PROMOTION ON FACEBOOK)

There were 7 post promotions on Facebook



CASE STUDY: TYMBARK WINNERS





Product integration and Tymbark summer campaign

CASE STUDY: TYMBARK ON KISS FM 

• Product integration into program content: DJ from Kiss FM invites 

listeners to answer the day's challenge with a phone call. The 

person who will answer the DJ's question is declared a winner.

• Direct advertising: at least 30 minutes per month

• Promo in support of the campaign - 6 times per day 

• Production of 5 radio spots and 5 jingles (8 sec)

• Posts on KISS FM Facebook/Instagram pages

• Banner Tymbark on web site kissfm.md

• 40 product sets of 9 bottles 

• Special prizes for the final draw - 8 pillows (8 weeks)

• Super prize for the winner of the month





CASE STUDY: TYMBARK WINNERS



We originally developed many

well known brands from

Republic of Moldova (ideas,

names, logos and brandbooks).

Here are only some exemples

of our branding projects from

our portfolio:



Brand-Book 

elaboration



BRAND-BOOK ELABORATION – BUSINESS CREDIT



BRAND-BOOK ELABORATION – BUSINESS CREDIT



BRAND-BOOK ELABORATION – BUSINESS CREDIT



BRAND-BOOK ELABORATION



BRAND-BOOK ELABORATION – LIPO



BRAND-BOOK ELABORATION – LIPO



BRAND-BOOK ELABORATION – LIPO



Creation of one of the first identity marks of 

Republic of Moldova and a slogan for its promotion



Development of an “umbrella” visual identity for the abroad 

promotion of the vine producers from Republic of Moldova



Născut pentru a zbura.

Development of one of brands, brandbooks, positioning 

and delivery of planes for the biggest national air transport 

company - Air Moldova

Nascut pentru a zbura // Born to fly // Рожденные летать



BRAND-BOOK ELABORATION

Brand book elaboration for “Move it like Lublin” project - a 

Chisinau public transport sustainable development initiative





Press Walls and Rollups



A4 brochures design (2 versions)



Printed materials (A4 folder, business card, envelope, 

document, notebook) have been produced in line with the 

created identity



Promotional materials



Business cards



Stationary



Presentation template



Social media 



Graphic illustration elements



Enamel pins



This is one of our latest projects:

„CREATED IN MOLDOVA –

APPRECIATED WORLDWIDE” 

full-service communication

(branding + media + PR + digital) 

campaign for the EUD



PRIOR MEDIA has proudly designed and implemented the integrated

public awareness campaigns covering the benefits, opportunities and

requirements of full implementation of the EU Association Agreement

(AA)/Deep and Comprehensive Free Trade Area (DCFTA) and marking

its 4th Anniversary.

The brand platform „CREATED IN MOLDOVA – APPRECIATED

WORLDWIDE”, all promo materials have been developed by our team

and through-the-line communication campaign has successfully ran all

over Moldova using the smart mix of traditional and digital media.



Main symbol: the C-shaped sign for all three languages



To make the logo “live” and close to the real businesses the series 

of the handcrafted icons have been created to mark the specific 

sectors/categories of products



Short-listed have been six icons to 
cover major  categories, including 
those with the most spectacular 
growth thanks to DCFTA according 
to the data of the research report 
of the Expert-Grup.



Printed materials (full-color flyers, 3-fold A4 leaflets, folders) in 

Romanian and Russian languages have been produced in line 

with the created identity



Printed materials (full-color folder)



CALENDAR DESIGN



Original pins with 6 segments’ icons 

and 4 years of DCFTA 





Panel discussion with the representative of the EU Delegation, business associations and 

the owners of the Moldovan companies, heroes of the campaigns’ success stories



Original artistic performance 

represents the symbiosis of 

the Moldovan traditions and 

progressive industrial 

development under DCFTA.

Simultaneous professional 

translations into 3 languages: 

Ro, Ru and En





Speeches of the representatives of the EU Delegation, Moldovan and Gagauzian government 

authorities, local businessmen have been simultaneously translated and broadcasted “live”



The brand ambassadors of the successful implementation of the DCFTA have been 

chosen from the real businessmen/businesswomen representing different industries 

from all over the Republic of Moldova. TV commercials, OOH billboards and other 

promo materials have been produced.



6 TV commercials in Romanian and Russian languages covering different 

segments of the national economy have been created and placed on TV















For the rural areas of Moldova the 

billboards are the secure and cost 

effective way to deliver the 

communication messages. 

So, in the targeted regional 

towns/villages 14 local entrepreneurs 

have been chosen to be presented for 

a month at the OOH visuals to 

support the key message of the 

Project, to beat out the skepticism 

and to inspire others.

Out Of Home campaign







Social Media accounts have been created on Facebook, Instagram, 

Youtube and Odnoklassniki



Infographics and banners dissemination

(Google ads + local web sites)





The on-line portal EU4BUSINESS has been updated using the brand new image 

and it is accumulating all the information related to DCFTA and useful links for 

the local businesses



Due to its inspiring messages, unique and dynamic 
design, multi-segments execution and cross-
platforms nationwide media placement that 
campaign developed by PRIOR MEDIA had a huge 
success and became the well-known, recognizable 
sign of the successful implementation of the 
DCFTA in Republic of Moldova



Project

“EU 4 Gender Equality: Together against 

gender stereotypes and gender-based 

violence" ”



Poster design Pre-Event



Cover-page for Facebook



Social media posters 



Banners design ( Area - Profession has no gender )



Banners design ( Area - Profession has no gender )



Banners design ( Area - Household chores )



Banners design ( Area - Household chores )



Banners design ( Area - 3 spots campaign )



Mural elaboration









COUNCIL OF EUROPE PROJECT ON COMBATING VIOLENCE AGAINST CHILDREN
IN THE REPUBLIC OF MOLDOVA PROMOTIONAL MATERIALS 



PRIORITY loves to create 

creativity and can produce a 

variety of printed materials - from 

POS posters to outdoor 

advertising

DEVELOPMENT 

OF PRINTED MATERIALS



POSTERS DESIGN FOR MAGGI



POSTERS DESIGN FOR TORCHYN



POSTERS DESIGN FOR NESCAFE 3 IN 1



KIDS COLORING BOOK DESIGN FOR - ASSOCIATION FOR EFFICIENT AND RESPONSIBLE GOVERNANCE



KIDS NOTEBOOK DESIGN FOR - ASSOCIATION FOR EFFICIENT AND RESPONSIBLE GOVERNANCE  



PRINTED BANNERS FOR STADA



PRINTED BOOKLETS FOR STADA



PRINTED BOOKLETS FOR STADA



PRINTED BOOKLETS FOR STADA



CASE STUDY: NESCAFE GOLD

Taking into account the target audience of

Nescafe GOLD, PRIORITY has developed

a classic design that emphasizes the

natural aroma of coffee, coffee beans and

their grinding.

The pictures that attracted the eyes of the

passers-by were carefully selected.

The address program for this brand has

been selected leading by our target

audience: near supermarkets, on streets

with heavy pedestrian and car traffics.

Banner design and printing for public transport stations







CASE STUDY: NESCAFE 3 IN 1

PRIORITY created an unique design for Chisinau with a creative and interesting approach. It has been carefully thought out and 

designed taking into account the smallest details in order to attract the attention of consumers of our target audience. The address 

program for this brand was carefully selected near universities, colleges and universities.

The front of the station was transformed into a whiteboard, where all Nescafe 3 in 1 products were drawn manually.  Also, to 

double the impact of the campaign on the citylights were placed the main characters from the TV commercials. Thus on the back 

side were developed some attractive designs that urged young people to take pictures and post them on social networks, where 

they could participate in a contest and had the opportunity to win gifts.

Banner design and printing for public transport stations







CASE STUDY: TORCHYN
Banner design and printing for public transport stations







Orange Moldova was the first operator

within France Telecom Group to launch

free Wi-Fi access on public bus stations.

Apart from traditional media mix there

were the unique combination of moving

outdoor (public transport branded inside

and outside) and OOH (trolleybus stations,

citylights, city clocks).

CASE STUDY: 

ORANGE PUBLIC WI-FI



PRIORITY successfully manages 

the pages of our clients in social 

networks such as Facebook, 

Instagram, Odnoklassniki.ru, 

LinkedIn, Twitter and now is 

mastering TikTok :)

MANAGING PAGES 

IN SOCIAL MEDIA 



We are the exclusive partner of the National 

Office of Wine and Viticulture of the Republic in 

managing social networks of the most massive 

national event - Wine Day, as well as pages of 

Wine of Moldova and Vernissage of wine.

SMM for WINE DAY

& WINE OF MOLDOVA 



SMM FOR WINE DAY / ZIUA VINULUI 

EUROPA:

• Video views: 38 891 (35.34% VTR)

• Impressions: 102 140

ROMANIA:

• Video views: 58 887 (22,71% VTR)

• Impressions: 574 332

MOLDOVA:

• Video views: 10 223 (34.22% VTR)

• Impressions: 27 878 

UKRAINE:

• Video views: 42 987 (34.74% VTR)

• Impressions: 123 754

Total reach: 3 791 589 persons

Event responses : 6 350 persons

Clicks on page: 83 025

Local web sites:

• unimedia.md: 100 515 video views

• agora.md: 75 000 video views

• ea.md: 70 000 video views

Clicks: 22 417

Banner impressions: 14 904 225

Google Display

(Moldova)



WINE OF MOLDOVA IN INSTAGRAM





VERNISAJUL VINULUI IN FACEBOOK 

3 most popular posts



VERNISAJUL VINULUI IN INSTAGRAM

3 most popular posts



Social Media accounts have been created on Facebook, 

Instagram, Youtube and Odnoklassniki

SMM FOR EU PROJECTS: EU4BUSINESS.MD



SMM FOR AGENCY FOR ENERGY EFFICIENCY (AEE)

Advertising campaign for information
campaign reach

The information campaign was targeted to the audience 

with the following specific characteristics:

Age: 18-65 years old

Demography: Republic of Moldova

Behavior:

In the past, he interacted with a page or similar pages 

depending on the complexity of the content

Interests: 

technical, economic, engineering, agriculture, transport, 

eco energy, entrepreneurship

Campaign set:

• Campaign $ 10,000 prize

• Sectors for the project

• Campaign Big Prize $ 50,000



SMM FOR AGENCY FOR ENERGY EFFICIENCY (AEE)

campaign reach

Redirect traffic to the application link

Advertising campaigns aimed at redirecting traffic to the regulatory 

page and application form had the best conversion rate and the best 

results. As a result of these campaigns, 80 participants applied. 

Informing them, communicating and telling about the prospects of the 

project were the heating of the target audience for the final CTA.



COMMUNICATION STRATEGY KEYSTONE MOLDOVA

Organization of a seminar 

on the communication 

strategy development

Counseling on the 

communication strategy 

development

Packaging a communication 

strategy into a document that 

matches to international 

standards

In 2019 we provided:



Unique and creative promotion:

• ad campaigns for university admission in 2019

• Interviews with teachers and students

• Interviews

• Professional and creative photo shoots

• Promotion of specialties

SMM FOR ULIM 



SMM



• Professional photo shoots

• Creative and informative 

Facebook posts

SMM FOR ORTHODONTICA



SMM FOR ORTHODONTICA



SMM FOR ENVIROTECH (ONLINE TRADING)

• Online promotion strategy

• Strategy for the selection of qualified specialists

• Research and analysis of market cooperation

We have developed:



• Promenada Mall store promotion 

campaigns  

(Calea Floreasca 246B)

SMM FOR EMILIA CREMERIA

• Media campaigns to promote 

the store situated on str. Liviu

Rebrianu, 4



SMM FOR O'BLANC





SMM FOR BURGER CRAFT



LA FESTA 
(CAPPUCCINO & HOT CHOCOLATE) 

SMM + OLV



LA FESTA PROMOTION ON INSTAGRAM

Content plan 

development

Photo shooting 

for content plan

Hashtag selectionCopywriting

Publications 

for Stories

Paid post 

promotions

La Festa prizes 

promotion on 

Instagram and local 

woman web portals

La Festa prizes 

drawings



FOTO SHOOTING FOR LA FESTA ACCOUNT ON INSTAGRAM



LA FESTA CONTESTS ON INSTAGRAM AND LOCAL PORTALS

THE PRIZE



La Festa accompaned all movies during the bad weather days at the 

most popular in our country online cinemas & video sharing web sites:

LA FESTA & MOVIES
WITH THE CUP OF CAPPUCCINO OR THE HOT CHOCOLATE

THE RESULTS:

Total video views: 350 275

Period of promotion:  November – December 2018

Video spot duration: 10 sec

Ad format: pre-roll 



PRIORITY was the first agency in Moldova 

that start working with opinion leaders on 

Instagram to promote brands as part of 

common communication strategies

WORK WITH

INFLUENCERS



To promote the Daniel 

Wellington watches was 

created the digital strategy 

which has involved the 

Moldovan/international 

trendsetters, influencers and 

hipsterish generation to 

share their everyday 

experience with DW.

CASE STUDY: DANIEL WELLINGTON ON-LINE CHALLENGE



Instagram is the most dynamic and the fastest growing social network in Moldova.

Instameets have been organized as the most creative and effective way to promote the

Republic of Moldova as the tourist destination.

CASE STUDY: MOLDOVA – BE OUR GUEST!



PRIORITY develops the creative 

idea and prepares banner 

resizes of different formats and 

for a wide variety of platforms

DIGITAL BANNERS

DEVELOPMENT



HO CANDY  – ANIMATED BANNER (HTML5)



HO SIROP / HO CANDY  – ANIMATED BANNER (HTML5)



OTILIN MARIN – ANIMATED BANNER (HTML5)



TYMBARK – STANDARD BANNER (JPG)



NESCAFE GOLD – ANIMATED BANNER (HTML5)



ALLERGOFF – ANIMATED BANNER (HTML5)



EU4BUSINESS – ANIMATED BANNER (HTML5)



DAVITA BONE – ANIMATED BANNER (HTML5)



ASSOCIATION FOR EFFICIENT AND RESPONSIBLE GOVERNANCE
GOOGLE BANNERS



COUNCIL OF EUROPE PROJECT ON COMBATING VIOLENCE AGAINST CHILDREN IN 
THE REPUBLIC OF MOLDOVA – GOOGLE BANNERS



COUNCIL OF EUROPE PROJECT ON COMBATING VIOLENCE AGAINST CHILDREN IN 
THE REPUBLIC OF MOLDOVA – GOOGLE BANNERS



EAST EUROPE FOUNDATION – GOOGLE BANNERS



PRIORITY develops

informative infographics

for social media 

DIGITAL 

INFOGRAPHICS

DEVELOPMENT



ASSOCIATION FOR EFFICIENT AND RESPONSIBLE GOVERNANCE – INFOGRAPHIC

Informative infographic post design for facebook



EAST EUROPE FOUNDATION INFOGRAPHIC / SOCIAL MEDIA



ANIMATED VIDEO

Developing the concept of 

storyboard; design and animation

of the video 



ASSOCIATION FOR EFFICIENT AND RESPONSIBLE GOVERNANCE
STORYBOARD / VIDEOGRAPHIC



ASSOCIATION FOR EFFICIENT AND RESPONSIBLE GOVERNANCE
STORYBOARD / VIDEOGRAPHIC



ASSOCIATION FOR EFFICIENT AND RESPONSIBLE GOVERNANCE
STORYBOARD / VIDEOGRAPHIC



ASSOCIATION FOR EFFICIENT AND RESPONSIBLE GOVERNANCE
STORYBOARD / VIDEOGRAPHIC



EAST EUROPE FOUNDATION – STORYBOARD / VIDEOGRAPHIC



PRIORITY

❖ A powerful team , talented and in a constant growth

❖ 17 years of business experience

❖ Hundreds of fully built projects

❖ Thousands success collaborations

❖ Tens of thousands happy clients

WE LOVE TO TAKE CARE OF OUR CLIENTS!



Carina.culai@pm.md

+373 69 837 000

Carolina.zviagina@pm.md

+373 60 095 888

Thank you!

And let’s discuss our 

potential collaboration!


