Ghid o
pentru

standurile

turistice

din Moldova



Tn acest ghid sunt reprezentate machetele

de principiu pentru standurile Republicii Moldova
oficiale, ce vor reprezenta industria turistica la
expozitiile de profil internationale si locale.

Au fost create o serie de machete,
simple in implementare si adaptabile.

Casuta este laitmotivul intregii serii,
ea sustine mesajul Unexpectedly Cozy,
ce vine sa contureze pozitionarea tarii.

Tn unele cazuri, la cuvantul Unexpectedly pot
fi adaugate si alte epitete, precum Warm sau
Friendly.
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Size: 10-15 m?
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Size: 25-40 m?









Size: 25-40 m?
Projection/experience room
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Projection/experience room



Size: 40-60 m?



Size: 40-60 m?
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* o * . Moldovans love the New Year
+ so much that they celebrate
°

.1 31 it twice: the new and old styles,
I I Og ra C a o * o v i.e., on the 31st of December

and the 13th of January.

During the times of the Soviet

+ Union, Moldova produced food
for astronauts. Here, unique
technologies and methods of pro-
duction and storage of fruit and
berry products were developed.

< m Most Moldovans are bilingual
and fluent in at Lleast one foreign

I35 language.
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Black soils (chernozem)
in Moldova are the most fertile
soils in the world.
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CMYK — 8004585 CMYK —-90060 20

CO lO rS Pantone — 3302C Pantone — 3275C

Hex — #003733 Hex — #009277

Dark Green Light Green
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