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PRIOR MEDIA is the leading Moldovan full-service
communication agency, established in 2007.

Our awesome team has developed successfully hundreds
of integrated campaigns (Branding + Creative + Media +
Digital + SMM + PR + Production + Events + BTL) for the
biggest international Clients, Government bodies and NGOs.

PRIOR MEDIA is among top-3 biggest marketing
communications agencies in the Republic of Moldova and
we would be proud to become the effective and
professional Partner of the UN WOMEN.



A is part of the PRIORITY
on Group, one of the oldest and
ative Moldovan media groups.

partner of the worldwide biggest
communication holding WPP
's media shop WAVEMAKER.
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WAVEMAKER IS MAJOR GLOBAL FORCE
WHEREVER YOU NEED US

@@@ 8,620 %‘; $38B
PEOPLE COUNTRIES 44J BILLINGS SOLUTIONS HUBS
-
>

#1 EMEA #2 GLOBAL #3 APAC #4 NA #8 LATAM

PRIOR WAVEMAKER is within TOP-3 in MOLDOVA

PRIORITY since 2002, PRIOR MEDIA since 2007
29 awesome professionals in the PRIORITY Group Moldova
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data and ideas and breaking down traditional

35S 10 experiment.

197

audience’s reaction to the communication
1 mind the country’s peculiarities.

nt talent at the right time.

at word is ‘collaboration’ — inventive, collective
s goals.

ourse, is to produce exciting and effective work.
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PRIOR MEDIA key services:

development of the communication strategies;

- creative services and branding solutions, including brand development and awareness
campaigns;

- production of all types of promo materials (video spots, audio spots, banners, visuals,
infographics, photo and printed materials, animation, etc);

- strategic and tactical media planning and buying;

- developing promotion, content and engagement strategies;

- media planning in traditional media (nationwide and regional TV and Radio stations,
Printed Press — newspapers and magazines, all formats of Out Of Home all over the
Moldova);

- media planning in digital media (Google, YouTube, local web portals, digital PR,
newsletters, etc);

- conducting SMM marketing research;

- social media management (Facebook, Instagram, Odnoklassniki) and collaboration

with the influencers;

- PR services, events organization and non-standard innovative projects;

- comprehensive and detailed reporting, including Measuring and analyzing the SMM"II i1
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Our key media services:
360 degrees cross-platform media management

@ Analvsis
Strateav

Outdoor

Television & DOOH Digital Tactice
Imbplementation
Renortina
Radio Printed press PR & Events

For more than 15 years being the leading Agency we have an
excellent expertise on combining traditional (TV, OOH, Digital, Radio,
Printed Press) and Digital (Google Ads, OLV, Social Media, SMM, EILLIRNN
local web portals) as well as PR, Events and non-standard projects. PRIOR
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PRIOR MEDIA's professional tools:

Our planning and research tools (2004-2020 database for Moldova)

Arianna software licensed by AGB
Nielsen: * Internet Traffic and Audience
* TV : Advertising Expenses research

Analyses, Audience Measure,

BATI:
e Printed Press Audit

Network tools:
Creating plans
- Consumer’s behavior Priorities budget allocation
analysis across channels SESSII11000
- Radio research Setting communication goals IO
- Printed Press research Post-buy calculations

Monitoring

Radio: Advertising Expenses
Analyses, Planning of Campaigns,
Monitoring




E

B

have an extensive awesome ¢

T

.
R L

experience of 10+ years both in
private and governmental sectors.



entrepreneurs, we don't have layers of
> do have are teams built around the specific

sionate teams, talented people who make
nts and take great pride in a job well done.

the central point of contact for our clients

leaders, a deep bench of talent, and we
ay to provide leadership for clients and




PRIOR MEDIA stands fc
our agency’s inception.

PRIOR MEDIA is a steret
are giving the paternity
as supporting those of ¢
continue their educatio
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We support human rig
women empowerment.

Percentage of women e
percentage of women |

PRIOR MEDIA is s
Principles sinchronized




« PRIOR MEDIA has 10+ years of the professional
experience in the area of strategic development, media
planning and audiovisual media productions.

« PRIOR MEDIA has 10+ years of the proven experience
In successful conducting and implementation of the
Integrated communications projects.

« PRIOR MEDIA has 10+ years of awesome work
experience in developing various communications
services (incl. SMM products, SMM campaigns and
reporting) for the leading international companies.

[TTHnmnnnn|

PRIOR



Our Clients — leading international and national companies
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Our Clients — governmental/international bodies and NGOs
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Average use of different types of media in

Moldova
acame the first medic ition among Urban
@ h popL ™
‘ -
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105 min/day 96 min/day 62 min/day 7 min/day
time spent on Internet time spenton TV time spent on Radio time spent on Press

IR B RN
Source: Xplane, 2" wave 2019, TA: 12-65 urban P I



Moldavian media market 2010-2019: constant
growth during last years due to TV and Digital
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Moldova is still TV-oriented market (60% out of all
advertising spends) and being the key player PRIORITY
GROUP has built the solid business relations with all the
sales-houses and media holdings - providing the best
possible costs and unique deals for the placement.




era of radical digitTeription that
] 2_have to welcome input*from
e_network of talent.

"""**-PRIORITY Group has unique resoumto prowde clie

with the experlenced“ IT and digital spemallsts officially
certified by Google, '“We VOD, OK,
. Facebook/Instagram and other leading d@ital platforms




WWW.orange. me/h

. PRIORITY Group is one of the key:players of the
~  Moldovan out of home market pioneering some
L B new technologies including the DOOH/l'ndoo:rTA/\_H
and creating the innovative campaigns aII over
the Republlc of Moldova. :
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All  the PRIORITY’s projects
dedicated to t




PRIORITY Group is well-known not only for the
awesome production resources and huge media-
buying power in traditional media and unique
expertise in digital media but also for its passion

for the creative usa media and to the non-
standard a jects.
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PRIORITY is built on
inspiration and we are
cultivating the talents.

We are the only Agency in
Moldova  who's team-
member won the award of
Instagram section  within
the prestigious international
advertising festival “Cannes
Lions” (France) in 2014
with the awesome work.




of many well-known Moldovan
scratch (from idea and naming till
ok development).

few awesome branding projects
/branding portfolio:




Creation of one of the first brand identity of the Republic of
Moldova and slogan/positioning to promote our country

Moldova

Discover us.
PRIORITY



Creation of the ,umbrella” visual identity for the promotion
of the Moldovan wine producers abroad

COMPANY __ . JANY LOGO

COMPANY NAME | COMPANY NAME |* COMPANY NAME [~ COMPANY NAME _L COMPANY NAME
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Production Manager
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Creation of one of the brand, brandbook, positioning and
aircrafts’ livery for the biggest national air carrier Air Moldova

AIRBUS A320
Redefineste confartul
/ _d
i . e . [ wsapel
vl - = Ta s ¥
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.rf AR ENF

AR MOLDOVA

Nascut pentru a zbura.
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This is one of our latest projects:
,CREATED IN MOLDOVA -
APPRECIATED WORLDWIDE”
the full-service communication
(branding + Media placement +
PR + Digital + events +
production) campaign for the
h._ Iropean Delegation to the

" Re - of M oldova
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PRIORITY has proudly designed and implemented with success the
integrated public awareness campaigns covering the benefits,
opportunities and requirements of full implementation of the EU
Association Agreement (AA)/Deep and Comprehensive Free Trade
Area (DCFTA) and marking its 4th Anniversary.

Our Team has developed from scratch the new brand platform
,LCREATED IN MOLDOVA - APPRECIATED WORLDWIDE” and has
produced all promo/PR/advertising materials. The integrated through-
the-line communication (TV + Digital + Radio + OOH + PR + Events)
campaign has been created by PRIORITY and successfully ran all over
Moldova using the smart mix of traditional and digital media resources.

PRIOR
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Main symbol: the C-shaped sign for all three languages
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To make the logo “live” and close to the real businesses
the series of the handcrafted icons have been created to
mark the specific sectors/categories of products
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Six key icons have been short-
listed to cover the major business
categories, including those with
the most spectacular growth
thanks to DCFTA (according to
the data of the research report of
the Expert-Grup).
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Printed materials (full-color flyers, 3-fold A4 leaflets, folders) in
Romanian and Russian languages have been produced in
line with the created identity

DCFTA a adus beneficii importante economiei
moldovenesti in ansamblu.

L ]
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A WS mncca | F 7% Cresterea exporturilor spre UE, estimata

la 367 milicane de euro, a impulsionat
sou 13 miliarde de euro, panain 2020 cracrareq Procusului intern brut cu 7%,
N 1% cresterea investltiilor in capital fix cu 1% -
circa 320 milicane EUR pana in 2020 si
cresterea veniturilor bugetare cu 5% sau
5% circa 355 milioane euro pand in 2020.
a1 355 milicane de euro, pind in 2020

521 320 milicane de euro, pind in 2020

Dupa 4 ani de DCFTA, Uniunea Europeana este

principalul partener comercial al Republicii Moldova
si cea mai importanté piata de desfacere in 4 ani de DEFTA, importurile din UE in [mporturiie sgroatimentare ] — 4%
pentru produsele moldovenesti. € e eromentae s it o 5. v (s odurigs T —15%

imparturile de industriale - cu 15%. Deficitul
balantsi comerciale s-a redus cu 45% Oeticitul balantel comeraiale] —45%

Schimburile comerciale intre UE 3i Republica Moldova au
2017, 3.45 miliarde de euro, cu o patrime mai mult

mb (DCFTA) Te
367 milioane de eu:

turilor spre UE cu 22%
in primii trei ani de implementare a DCFTA
4 ani du DEFTA— (=

©n trabuie m8 atit

: Ponderea UE in totalul exporturilor moldovenesti a crescut
de la 53.3%, in 2014, la 68.5% In prima jurnétate a anului 20'8.
Astfel, 2 din 3 euro castigati din export vin din Europa.

Datorita cresterii exporturilor, 15 000 de moldoveni
si-au gasit un loc de munca acasa. ancse

ZElH-44%

'@' . 11 A‘J r i c -a Mokdova DCFTA: oportunitati ce trebuie valorificate
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Printed materials (full-color folder)

DCF Acordul de Liber Schimb

cu Uniunea Europeand.

Informatii si asistenta pentru companiiz
www eusbusiness eufmeldova/defta

Delegatia Uniunii Europene in Republica
Moldova: Delegation-Moldova@eeas suropa.eu
eeas europa eu/delegations/moldova_en

Biroul de asistenta pentru comert al UE
trade ec europa euftradehelp/

“vizibilitate si comunicare pentru actiunile
referitoare la implementarea Acordului de
Asociere/Zona de Liber Schimb Aprofundat si
Cuprinzator (AA/DCFTA) in cadrul programel
de asistenta finantate de Uniunea European:



Original pins with the visual of 6 segments’
icons and 4 years of DCFTA have been
created and produced
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Event organisation in Chisinau

To present the results of the analysis of the DCFTA implementation in Moldova and to mark its 4th
anniversary was organized the large public event.

Non-standard idea has been successfully implemented — instead of the traditional convention center the
Event took place at the premises of Tracom, the real Industrial Park (restored thanks to new businesses
developed under the DCFTA).

Among 180 guests were presented:

- Representatives of the stakeholders;

- Government, Parliament and Presidency representatives;

- Representatives of the EU Commission and the diplomatic corps;

- academics;

- NGOs and public persons;

- the most active representatives of business and business associations;
- journalists and bloggers, writing on the economical topics

- and last but not the least, the heroes of our Success Stories

PRIORITY has created the concept of the Event, all the logistics, promotion of the event and mobilisation of
participants, transformation over the night (actually 3 nights) the empty production manufactory into fully
equipped space for presentations, exhibition and fourchette, ,live” broadcasting and the PR management
afterwords.

PRIOR



Due to its non-standard location and a lot of brave ideas during the realization and flowless
implementation - the Event got WOW-factor, more guests than initially planned and 26 PR coverages
pro-bono in media and hundreds of positive mentions in social networks.

* ¥
SN EU4Business
*
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Panel discussion with the representative of the EU Delegation, business associations and the
owners of the Moldovan companies, heroes of the campaigns’ success stories.

ety
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Original artistic
performance
represents the
symbiosis of the
Moldovan traditions
and progressive
industrial
development under
DCFTA.

Simultaneous
professional
translations into 3
languages: Ro, Ru and
En have been secured.




Invitations, promo materials and branding have
been created using the key visual elements

EU4Business EU4Business

— 4ani de DCFTA enide BEFTA

PRIOR



Promo materials dissemination
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PR reports covering the launch event of the “CREATED IN MOLDOVA—
APPRECIATED WORLDWIDE” campaign have been broadcasted on the
most popular TV stations and on-line portals in Moldova
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PR services

Series of TV talk-shows with the representatives of the EUD, business associations and
experts have been organized by PRIORITY PRIOR
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TV talk shows

Announcement Talk show

EU4Business Moldova ane
2 decembrie 2018 - @
Dragi prieteni,

DI. Peter Michalko, Ambasadorul Uniunii Europene in Republica Moldova,
va discuta luni in cadrul emisiunii "Vector European” la TV Moldova-1,
realizérile si asteptarile dupa 4 ani de implementare a DCFTA.

#eudbusinessmoldova #eudbusinessmd #4ANIdeDCFTA #vectoreuropean

G 4 ANJ«
DCFTA

O SO Anastasia Patrashko si altj 147 1 comentariu 42 distribuiri

EU4Business Moldova
21 noiembrie 2018 - &
Dragi prieteni,
Maine, di Peter Michalko, Ambasadorul Uniunii Europene fn Republica
Moldova. va discuta, la Agora, realizarile si asteptarile dupa 4 ani de
implementare a DCFTA. Emisiunea va putea fi urmaritd live si pe pagina
noastra
Asteptam ntrebarile voastre mai jos, in comentarii.
#EU4Business #4anideDCFTA

DCFTA

GORA



https://www.instagram.com/p/BqzOzXsH9T7/?utm_source=ig_web_options_share_sheet
https://www.instagram.com/p/BqzOzXsH9T7/?utm_source=ig_web_options_share_sheet
https://www.instagram.com/p/BqzOzXsH9T7/?utm_source=ig_web_options_share_sheet
https://www.instagram.com/p/BqzOzXsH9T7/?utm_source=ig_web_options_share_sheet
https://www.youtube.com/watch?v=n8K2aYupQE0&fbclid=IwAR1SVvbdTuE6quBCijJyULVoIMUDTyFVu1VjiqQD6TVx5bVWyFnko1mLH2k
https://www.youtube.com/watch?v=n8K2aYupQE0&fbclid=IwAR1SVvbdTuE6quBCijJyULVoIMUDTyFVu1VjiqQD6TVx5bVWyFnko1mLH2k
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TV talk ShOWS Talk show

Announcement
EU4Business Moldova
4 decembrie 2018 - ©
Dragi prieteni, urmariti azi, la TV8, emisiunea Politica cu Natalia Morari,
unde experti al de business vor

discuta despre rezullatele celor 4 ani de implementare a DCFTA.
#EU4Business #4anideDCFTA

o e s cu Natalia Morari
despre DCFTA

Adiian Lupusor
Oveco it Epert g

EU4Business Moldova .o
27 decembrie 2018 - G
Astazi, la Retete si Retele in direct pe Jurnal TV, Eugenia Sili de la ODIMM

ne va vorbi despre beneficile DCFTA-ului pentru business-ul mic si mijlociu.

#eudbsuinessmoldova #eudbsuinessmd #dcfia #4anidedcfta #retetesiretele

PRIOR



14 Talk-shows filmed at the professional TV studio and broadcasted via Facebook LIVE! on weekly
basis became the useful resource of practical information for the local businesses

EU4Business Moldova o e e i dast: | oomeaiars. e ADCH T
”
22 noiembrie 2018 - &

Dragi prieteni,

Maine, Ia 14:00. va invitam la o discutie live cu Raluca Costache, lidera de
Echlpé a Proiectului UE .Comunicare si vizibilitate pentru AA/DCFTA". Vom
discuta QUOI‘IUUIIEIHE de informare despre DCFTA pentru companii si
antreprenori. Adresati intrebarile voastre mai jos, in comentaril. Discutia va
putea fi urmarita live pe pagina noastra

Apysa, .. Vezi mai mult
Vezi traducerea

EU4Business Moldova L
20 noiembrie 2018 -
Compania ta poate fi una din cele 75 de companii din Republica Moldova,
care vor primi asistenta pentru dezvoltarea capacitatilor de export pe pietele
UE. Afia mai mult méine, la ora 14:00, la o discutie live cu Michael
Chambers, lider de echipa al proiectului UE “Sprijin penfru infrastructura
calitatii in contextul DCFTA in Republica Moldova™.
#EU4Business #4anideDCFTA

Oportunitati de dezvoltare a

afacerii pentru companiile
exportatoare pe piata UE

wrmariin direct:

fluve)

PRIOR
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Small scale events have been managed — EXPO ,Made in Moldova”

— INTREABA
EXPERTUL!

— cnpPocKn
| SKCMNEPTA!

PRIORITY has applied the brand umbrella “CREATED IN MOLDOVA — APPRECIATED
WORLDWIDE?” to create the most visible and the most recognizable exhibition stand within the
biggest yearly exposition "Fabricat in Moldova”/’"Made in Moldova”.

PRIOR
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Regional Events have been organized and managed by
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Speeches of the representatives of the EU Delegation, Moldovan and
Gagauzian government authorities, local businessmen have been
simultaneously translated and broadcasted “live”

PRIOR



The brand ambassadors of the successful implementation of the DCFTA have been chosen from the
real businessmen/businesswomen representing different industries from all over the Republic of
Moldova. TV commercials, OOH billboards and other promo materials have been produced.
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14 TV commercials in Romanian and Russian languages covering different segments of the national
economy have been created and placed on the nationwide TV stations by PRIORITY

ATU winery Vila Roz KaraGani

Rifero Batstractor B Queen
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Production and broadcasting of the TV commercial for the wine producer - Kara-Gani

KaraGani

in 4 ani de DCFTA, [
PIB-ul Republicii Moldova
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Production and broadcasting of the TV commercial for the rural hotel - Vila Roz

-l

Gratie DCFTA, producatorii sunt



Production and broadcasting of the TV commercial for the dry fruit producer - Rifero

Rifero

r‘\..

9l
b \ Mii de familii au sansa
i

sa ramana impreuna
si sa duca o viata

( decenta in taralor.




Production and broadcasting of the TV commercial for the wine producer - ATU

ATU winery

un partener 5|gur si stabil,
cu reguli clare si previzibile
pentru Republica Moldova.
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Production and broadcasting of the TV commercial for the textile producer - BQueen

B Queen

i Datorita DCFTA, producatorii
DRV - — =)
B " i ¢ St moldoveni au acces la o baza
[ Ala Lerner
B Queen
—




Production and broadcasting of the TV commercial for the tractor producer - BATS




Out Of Home campaign
For the rural areas of Moldova
the billboards are the secure

and cost effective way to deliver | | AN\ \\hULD()/,
o & \ Z
the communication messages. ¥, N

«/

Sr iy W

So, in the targeted regional
towns/villages 28 local
entrepreneurs have been
chosen to be presented at the
OOH visuals to support the key
message of the Project, to beat
out the skepticism and to inspire
others.
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PRIORITY has created the Social Media accounts on Facebook, Instagram,
Youtube and Odnoklassniki (with the targeted and effective promo campaign)

Seminarii Gratuite intreabd Expertul!
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Cerinte Sanitare §i Fitosanitare
5i Aplicarea in Republica Moldova




Promotion of banners/videos with the

Success stories through social media N

o

o

I

# Polc Socal Economic TechMeda UEfxeme Daspora Wine of Moldova Cultud/Twism Spod  Aulo  Mond g

=
n
i
<
9
o]
o)
o)
O
@

@

=

E

)




frrrRRprrrrornnnnrrronnnnrrronnnnrironnnnnidl

u actualitate  alegeri iti societate e inlume

Dupa 4 ani de DCFTA, Uniunea Europeana este
principalul partener comercial al Republicii
Moldova si cea mai importanta piata de desfacere

pentru produsele moldovenesti.

Sehimburile comerciale intre UE 5i Republica
Moldova au ating, in 2017, 3.45 miliarde de euro,
cu o patrime mai mult fata de momentul intrArii
invigoare a Acordului de Liber Schimb [DSFTA).
Totodats, DCFTA a impulsionat cresterea
exporturilon spré u 367 milioane de euro,
adicd cu 22%, in primii trei ani de implementare
aDCFTA,

Ponderea UE in totalul exparturilor moldovenesti
a crescut da la 53.3%, in 2014, la 68.5% in prima
jumatate a anului 2018, (AStfel 2 GinSaura
CAstigati din export vin din Europa.

iiii“‘
Datorita cresterii exporturilor, 15 000
de moldoveni si-au gasit un loc de

*'i ‘h. . " munca acasa.
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| sanctionati pentru
AW necuritarea zipezil. Cele
mai multe procese verbale - la Rascani

W e
BANK. |nvestitorul european care
va achizitiona aproape 64
12 suth din actiunile
Moldinconbank

& Editoriale si opinii

Publisherii europeni

AEL confrunta Google §i
Fa(ebook Iup(a “scrisorilor deschise” si
ralul Romaniei in aceasta disputd
[UPDATE]

wSupravietuitoarele
violentei nu sunt doar
wi nme ele detin solutii pentru
eliminarea acestei grave incilciri a
drepturilor omului”
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Au crescut cel mai mult exporturile de
produse oleaginoase si cerealiere:

Un partene
Datorits DCFTA, fiecare dolar ratat pe piata CSl a fost compensat
pe plata europeani. Cresterea exporturilor agroalimentare din

Moldova in UE a compensat integral reducerea cu 512 milicane de
dolari a exporturilor in est, cauzate de restrictiile aplicate de Rusia, de
conflictul din Ucraina 5i de inrdutiitirea situatiei economice in CSL.
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Infographics and banners dissemination
Google ads + local web sites
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PRIORITY has created and disseminated series of the animated infographics,
videographics and OLV
rgv"

 exporturile produselor | \ : : Datorita DCFTA,
industriale moldovenesti = mierea n.joldcﬂleneascé
in Uniunea Europeana ' de calitate ajunge

au crescut cu T1%. ) acum si pe mesele

: v : ] Implementarea DCFTA a
Datorita conditiilor avantajoase 2 |
- impulsionat cresterea investitiilor in
fll de export oferite de DCFTA, § p_ - :
- e capitalul fix, ceea ce a permis multor
vinurile moldovenesti ajung - : — -
- . ' intreprinderi moldovenesti sa-si l
acum mai usor la consumatorii & R .
8 modernizeze liniile de productie.
din Uniunea Europeana.
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Independent, equidistant and respectful local web portals with the
nationwide coverage have been chosen for the collaboration.
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Success stories
and information
on the

achievements of

DCFTA have been
published on the
most popular web
portals in
Moldova.
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Muxanko: Jenosas cpega Monaoss! MoxeT
ropaUTLCA CBOMMM YCNeXamu Ha piiHkax EC
Derosan cpead ManQoBu! WoWRT ORINT SR CHONMH

YEMEKQMN H3 FERONICIIN PUKAX, - CHATIET FIa
Benaraumn EC 8 PM NeTep Mixanco.

O TMETIEN B HETBEEF 18 IEPOREHATIN, ROCEALICHIM
METWPEXTTIN CO AW NCATHCINNR COMALLENE 50
VITYGnEHOH H BCEOCLEMNCUREH YoHe CBOGOON TOproars
PHLEC {DCFTA), 410 0e0 STISa=T LMoot CreeTp
BOCMEHOCTER AT FTLEFIN Ka1a2CT52 MENIARCN T0EaP0a
W POsBILEIE O0kel0s ICNCRTA § CTFawe: EC. Gnartazs
A MRS (CSBIMTEN X8 SOOI
peTMYWIECT I TN W HALTI MECTO 1 DGR EBPOCOISY". NEpReT

40 DCFTA - M8 ToAD BOCT JECTIORTA, HO M HOBMAE PRCOWS MECTR, K YBETVHENHE ODREUD8 IHBECTHNA B

Printed Press
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ACTUAL  POLITICA ECONOMICA  BANCI STFINANTE BAMISTAFACERI EXTERNE OAMEMI ST IDED

BANI SI AFACERI oy

PATRU ani de la implementarea DCFTA: UE a devenit cel mai
important si mai de incredere partener comercial pentru
producatorii moldoveni

Antreprenori i reprezentanti ai asosiaiior e ataceri g Moidova, experi din socielalea civid
FEpraTEANAN 3 QUVEUA $i GIDIOMAY .30 16UNA 331z 1a Paicul industiisl TRAGOM Gin Chisindu
pentn 3 marca patru ani de implementare 3 Acordului de Liber Schimb Aprofundat 5i CuprinzStor
(DGFTA) In Repubica Woidova. Evenimentul marcheazd lansarea campaniel natonaie de informare
privind oporlunitdte oferile de DCFTA pentru Gompanile si produsele moidovenesti 3i schimbaile
pozite produse in viats uluror locutorior Republici MOKIOVS C& uimaie & implementari Acordului

DGFTA oferd posibitdfl ample pentry imbunitifire coMBfi produselor 5 cresterss experturior do
Broduse si servick moidovenest in UE si In Inirsage lume. Suntem bucurosi e me compani din
Fapublca MOKGCYS Su SrOMA! 08 BCASIS COAUNYSN §i SU (UST 55 ACCESATE ISl SUMDAATE", 3
deciarat Peter Michalke, Ambasador, seful Delegatiel Uniuni Europene in Repubiica Moicova

La eveniment. reprezentanti Intreprinderilor moldurenesti si-au Tmpditdsd experients i accesarea
spripnului din panea UE pentiy corespunce cannlelor 3i & folosi pe deplin cportunidlie olérde o8
DCFTA Polrivit ui Andrel Mirza, proprietarul unei fabrici de imbriciminte din Soroca, ce produce
uniforme & echipaments d¢ lucry, Tabiica 53 3 creat 70 de nol locuri de munc, lar vinzarile su
ereseut de trei ori datorth spijnuiu peimi e |2 Uniunea Europeans. Tuor Ratar, proprietar unei
link de productie 0¢ fructe uscale in ciocolatd din laloveni, spune 8 datorits opodundasior DCFTA 5i
PrOGIaMEIr SURGHANG d8 SPrn S| NSHrUYe, UK ProdUSe de COMPARa 53 SUNI ACUm &Xportate fn
Shovenia, Romana, INanda % pe ale piege. iad wAnzarike 80 CrESCUL e 1 20.000 lei in 2014 pdnd 1s
10 miliozne de lei in 2047

Campania g informare lansatd astisi 5¢ bazeazd pe analiza impachiui 3 4 ani de implementare 3
DCFTA realizatd de cenirul analic indegencent Expert Grup. Anakza a constalal cd. dup3 4
ani, Uniunes European & devenit cel mai important i mai de increders partener comercial
pentru praducaterii moldoveni. Dai din trei euro cistigati din exporturile mokiovenesti provin
scum din UE - 3pee deosstine de unul din dol euro, cum se intimpla in 2014 - cosa ce represntd o
exeslere neth de aproximati 367 da miaane de euro in exporturl Aceastd crestere 3 dus la crearea
a cel putin 15 000 dé noi locuri de munca in Republica Moldova In acelssi bmp, pand in 2020
este de agteptat ca DCFTA va aduce bugefuiui najicnal 165 ce milioane de euro in pius sub formd de
8 31 (MDEIE ~ SUFSE CATE 3 DuLSD BCOPEN ChEMUielie DantTy SENBtats din REPUBICS MoKV

Primii ani de impiementare 3 DCFTA au aritat ¢ pragusele mokdoven
mondial Acest lucru 3 inspirat sicganul campansei: ,Creat In Mokdova -

iesti pot fi apreciate [a nivel
apreciat in ume" Tolodats,
deplind a prevederior DCFTA va face companide moldovenegh mai competlive, va

P noBzsate 3apnnaT .. pentn un an inlreg
car EC psacTaosars & TyIFECTEE € WACTEDC W gy
raun, e a epenoi anocTiam
PRIBHTIRD PETWHOB PECTYErOH, 1€ PEATANIOTCA FparpauM EC 1 APTVOX A0HCPoR, KOTOpGE CTABsT heped
cotol tprs. uecen: arestce o0 i poneh

PO, - GRS AGT

On omacran cca RRNReTCR oo 3T, 475 0D 6 PN
poeETa ELMEUSINESS 1GrNeT PIOGTITY CHOIATIIGE WNTEfeT-(IOUSAIEA, KGTOPAR NOJB0NNT TDETHTY 1
e EpeCyIApE D0NPOG

IWANOMAT NOQNECIOA, 4T TRIMICH AT MOHOUSCION POCTR MANZDSLY MOrYT ROCTYH IeTEian
Bopua ¢ AP TA M HENSSIAAEA CHCTERD KETHA"

“Ceraym 2orm EC & WONASSCHoM SCTopTe FNENSSETER | 70%, 024EK0 WONAABCHNE TaSapk MOYT

BOCTOMHITL eLe GENE LIV CPOC KA BSPONBFICKIX LI ENAO1aEn 2aueserano Cormaues

P3G 1 B DU e ACCTY) K CAMMRY CHTRMOMY LHPOBOAY Py, HI BOSMRoRC TN
AHO063TE § DYAVUAr, - OTUETWN BaLNOMEAT

7R RAOBNTIG: €L BONBILE, 1 X MEOCTEYUO §

Infotag.md 2

contribui ka imbunititeea calliti produselor §i senvicilor moldovenesti v stmula mwestitile 31
procucyia i wa deschide pieteie europens peniru exporiuriie i mal multe Sectaare s economiel
CKIOVENES. ASITeL, 3 pUl#a Ciagte &Xportul o produse 08 Srine Snimaliers.
Desi. dupd rumei 4 ani de implementare, ou fast sfinse rezutote de
mertiondm <8 ACOrdul & fost impiements: GoAT PAMAL, #aisth MUt poten
Atingeres standardelor elevants &7 perits &xporul Unei GAME mMal Iargi 08 proCuse MOTOVENest
importent in scest proces este continusres reformelor 3i consoidarea indepandeniei
sistemuiut judioiar’, a adiugat Ambasadorul Michalke

de bune, rebuie 58
co tabuie sxpiormr

Zona de Libsr Schimb Ageafundat 8i Cuprinzblor ssle un scord inre UE 3 Republica Moldows care
urmireste o relatie comerciald preferentiald Acordul d Schimb o dus Iy elminarea taxeior
vamale in someriul dintre cele doud pirj. Acesta are ca scop elminarea banereler In comeriul
SBPVICIROT 5i LN B6LES M3 BUN 3l EOMBANHSI P& DIBLeIS rESPEEIE
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Expert: Cresterea veniturilo;
populatiei, creditele ipotecare si
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preturile stabile au inviorat piata

imobiliara
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Imagini fabuoase din interiost

Bublisheris europens confrunté

Google si Facebuok: lupta
“scrsorilor deschise” 5 ralul

Rominiei...

Octavian Calmic: Pind a 33%

din exporturile moldavenesti

ot merge pe piata UE

Opinie: Leul va i stabil in

Cum arats palstil da povasts
¥ al li fon Tiriac, cel mai bogat

Stiri ©

Patru ani de DCFTA: Cate marfuri
moldovenesti ajung in UE

Aproape 70 la suta din marfurile moldovenesti ajung
in spatiul comunitar. In primele sase luni ale anului, B
volumul de bunuri exportate a depasit cifra de 900 & <a0d v policd
milicane de dolari. \.“ |

spee U crvsct

Benin, Tunista 31
Kasavo. vedets

export: Marsie
i Ueraina sy
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AA/DCFTA IN REPUBLICA MOLDOVA m &

. . . . Roména ~ autd ...
Acordul de Liber Schimb cu Uniunea Europeana EdBusiness M caua Q

Acasa Despre AA/DCFTA 9 Birou De Presa b Info Business Agenda Intreaba Expertul E-Biblioteca Contacte

Impactul economic dupa 4
ani de implementare a
Acordului de Asociere RM-
UE

Piné la 75 de companii
Moldovenesti vor primi sprijin

in dezvo...

Cifre concrete. Eroi adevarati. Oportunitati reale.

Y &> ¢

g

DCFTA la patru ani: Cumnu s- 1
au materializat premonitiile :
euro...

Anul: 2018 Descarca sau vezi online >

S8 Ghidul acordului de liber
schimb aprofundat si
cuprinzator

The on-line portal EU4BUSINESS has been updated using the brand new image as
the key information point accumulating the info about the huge impact of the
European Union, DCFTA and as source of the useful links for the local businesses
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Due to its inspiring messages, unique and dynamic design,
multi-segments execution and cross-platforms integrated
nationwide media placement the Campaign developed by
PRIORITY had a huge success and became the well-known,
recognizable sign of the successful implementation of the
DCFTA in Republic of Moldova.

“CREATED IN MOLDOVA — APPRECIATED WORLDWIDE”
has became the true “lovemark” with the amazing potential for
further effective extension and development.
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Thank you!

And let’s discuss our
fruitful collaboration!



