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PRIOR MEDIA (part of the PRIORITY Communication Group
since 2002) is the leading Moldovan full-service marketing,
media, branding, PR and communication agency.

Our team have developed successfully hundreds of
integrated campaigns (Branding + Creative + Media +
Digital + PR + Production + BTL) for the biggest international
Clients, Government bodies and NGOs.



of many well-known Moldovan
cratch (from idea and naming till
K development).

few awesome branding projects
/branding portfolio:




Creation of one of the first brand identity of the Republic of
Moldova and slogan/positioning to promote our country

Moldova

Discover us.
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Creation of the ,umbrella” visual identity for the
promotion of the Moldovan wine producers abroad

COMPANY __

COMPANY NAME [

CRICOVAACOREX

lon POPESCU
Preduction Manager

MOLDOVA g mosieioenr

Moldova 5434

Chisinau, 21. Stefan cel Mace s FEEERILI
fol 1 Z
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Creation of one of the brand, brandbook, positioning and
aircrafts’ livery for the biggest national air carrier Air Moldova

AIRBUS A320

Redefineste confortul
-

e o

AR MOLDOVA

Nascut pentru a zbura.




Examples from oirourlateSiNErele ct:
,CREATED IN'VIOLDOVA™=
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full-service r\rl + BIL Integratec

campaign for the EUD
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PRIOR MEDIA has proudly designed and implemented the integrated
public awareness campaigns covering the benefits, opportunities and
requirements of full implementation of the EU Association Agreement
(AA)/Deep and Comprehensive Free Trade Area (DCFTA) and marking
its 4th Anniversary.

The brand platform ,CREATED IN MOLDOVA - APPRECIATED
WORLDWIDE", all promo materials have been developed by our team
and through-the-line communication campaign has successfully ran all
over Moldova using the smart mix of traditional and digital media.

PRIOR
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Main symbol: the C-shaped sign for all three languages
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Short-listed have been six icons
to cover major categories,
Including those with the most
spectacular growth thanks to
DCFTA according to the data of
the research report of the
Expert-Grup.
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Printed materials (full-color flyers, 3-fold A4 leaflets, folders) in
Romanian and Russian languages have been produced in
line with the created identity

DCFTA a adus beneficii importante economiei
moldovenesti in ansamblu.

i 7% Cresterea exporturilor spre UE, estimata
la 367 milioane de euro, a impulsionat
cresterea Produsului intern brut cu 7%,
/N? M% cresterea investitiilor in capital fix cu 1%
circa 320 milioane EUR pana in 2020 si
cresterea veniturilor bugetare cu 5% sau

sau 1.3 miliarde de euro, pana in 2020

sau 320 milioane de euro, pans in 2020

Dupé 4 ani de DCFTA, Uniunea Europeand este O\ ISR 5%  circa 355 milioane euro pans in 2020
. . . PRT] sau 355 milicane de euro, pana in 2020
principalul partener comercial al Republicii Moldova
si cea mai importanta piata de desfacere in 4 ani de DCFTA, importurile din UE in (mporturiie sgroatimentare 1) — 4%
H Republica Moldova au scézut. Imp«
pentru produsele moldovenesti. = de agroalimenta importurlie industriale 1] —15%
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Schimburile comerciale intre UE si Republica Moldova au
2017, 3.45 miliarde de euro, cu

(D¢
exporturilor spre UE
in primii trei ani de implementar

4 ani de DCFTA —
o trehule sA e

Wzmsammanmmmzum

Datorita cresterii exporturilor, 15 000 de moldoveni
si-au gasit un loc de muncdacasa. S 058
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Totodats, in perioada de referint3, Republica Moldova a realizat doar parti
cerintele pentru Implomtnnre: DCFTA. Realizarea deplin a ac

Au crescut cel mai mult exporturile
. . R parteneriat stabil cetitenilor din Reput
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Printed materials (full-color folder)

DCFTA &mes opeons.

Informatii si asistenta pentru companii:
www eudbusiness.eu/moldova/dcfta

Delegatia Uniunii Europene in Republica
Moldova: Delegation-Moldova@eeas europa.eu
eeas europa eu/delegations/moldova_en

Biroul de asistenta pentru comert al UE:
trade.ec europa.euftradehelp/

“Vizibilitate 5i comunicare pentru actiunile
referitoare la implementarea Acordului de
Asociere/Zona de Liber Schimb Aprofundat si
Cuprinzator (AA/DCFTA) in cadrul programelor
de asistenta finantate de Uniunea Europeana”
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Original pins with 6 segments’ icons and 4
years of DCFTA




AR ERERE R N R RN R R R RRRREE R R R RREE

The brand ambassadors of the successful implementation of the DCFTA have been chosen from the
real businessmen/businesswomen representing different industries from all over the Republic of
Moldova. TV commercials, OOH billboards and other promo materials have been produced.
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TV commercials in Romanian and Russian languages covering different segments of the national
economy have been created and placed on TV

ATU winery Vila Roz KaraGani

B Queen
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Out Of Home campaign

For the rural areas of
Moldova the billboards are
the secure and cost
effective way to deliver
the communication messages.

So, in the targeted
regional towns/villages 14
local entrepreneurs have
been chosen to be presented
for a month at the OOH
visuals to support the key
message of the Project, to
beat out the skepticism and
to inspire others.
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Anatolii Hmelevschi
SA “Vinuri De Comrat”
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PRIOR MEDIA has created and managed the Social Media accounts on
Facebook, Instagram, Youtube and Odnoklassniki

 {) M | Aced  Ghany it
Seminarii Gratuite intreabd Expertul!

|CAHUL EfFebruarie @

IO

Ceringe Sanitare si Fitosanitare P
si Aplicarea in Republica Moldova
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B scstite segeni potiica socieate  economie in tume

4 AN

DCFTA

Dupa 4 ani de DCFTA, Uniunea Europeana este
principalul partener comercial al Republicii
Moldova si cea mai importanta piata de desfacere
pentru produsele moldovenesti.

Schimburile comerciale intre UE si Republica
Moldova au atins, in 2017, 3.45 miliarde de euro,
cu o patrime mai mult fatd de momentul intearii
in vigoare a Acordului de Liber Schimb (DCFTA)
Totodata, DCFTA a impulsionat cresterea
exporturilor spre UE cu 367 milicane de euro,
adica cu 22%, in primii trei ani de implementare
2 DCFTA.

Ponderea UE in totalul exporturilor moldovenesti
a crescut de la 53.3%, in 2014, la 68.5% in prima
jumatate a anului 2018, (AR Gin 3400
Castigati din exportvin din Europa,

R
. % & % Datorita cresterii exporturilor, 15 000
f" ’ de moldoveni si-au gasit un loc de

*’i‘,i.-" munca acasa.

Au crescut cel mai mult exporturile de
produse oleaginoase si cerealiere:

Un parteneriat stabil
Datorits DCFTA, fiecare dolar ratat pe plata CSl a fost compensat
pe plata europeand. Cresterea exporturilor agroalimentare din

Moldova in UE a compensat integral reducerea cu 512 milioane de
dolari a exporturilor in est, cauzate de restrictiile aplicate de Rusia, de
conflictul din Ucraina si de inr3utatirea situatiei economice in CSL.

., Infographics and banners dissemination

4 san([lonappenlm
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(Google ads + local web sites)

BANK |nvestitorul european care
va achizitiona aproape 64
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Moldinconbank
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Facebook: lupta “scrisorilor deschise” si
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Daaarité DCFTA, mai multe
companii din industria usoara
din Republica r:Aadova produc
acum pentru branduri conoscu-

Uy jy

DCFTA a impulsionat dezvoltarea
businessurilor prin export astfel
ca 15 mii de moldoveni si-au
gasit un loc de munca acasa.

in 2015-2017,
exporturile produselor
"mdustrlale moldovenesti
i nea Europeana’

- -

280N

ropene:
| voww.udbusinessmddctta |

Datorita conditiilor avantajoase
de export oferite de DCFTA,
vinurile moldovenesti ajung

acum mai usor la consumatorii
din Uniunea Europeana.

0/4/‘ in \\Y\\<£

Datorits DCFTA,

mierea moldoveneasca

Implementarea DCFTA a
i —

impulsionat cresterea investitiilor in
1 — —x

capitalul fix, ceea ce a permis multor
="

intreprinderi moldovenesti sa-si /

. —

modernizeze liniile de productie.
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AV/DCFTAIN REPUBLICAMOLDOVA [ R —— — =

Acordul de Liber Schimb cu Uniunea Europeana EudBusiness

Acasa Despre AA/DCFTA 9 Birou De Presa b Info Business Agenda Intreaba Expertul E-Biblioteca Contacte

Impactul economic dupa 4
ani de implementare a
Acordului de Asociere RM-
UE

Pina la 75 de companii
Moldovenesti vor primi sprijin

n dezvo...

DCFTA la patru ani: Cum nu s- Descarc4 sau vezi online >

au materializat premonitiile

euro... Ghidul acordului de liber
schimb aprofundat si

cuprinzator

The on-line portal EUABUSINESS has been updated using the brand new
image and it is accumulating all the information related to DCFTA and useful
links for the local businesses

PRIOR
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The Republic of Moldova will be the main partner in a wine project. WINET is the first cross-border
partnership in the Black Sea Basin region, which will initially include three countries: Moldova,
Romania and Bulgaria. Mobile application will be created to sell wines from the three countries

worldwide. Also, the platform will also contain interactive tourist maps, which will increase wine
tourism.

PRIOR
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More than 100 wineries, 22 national, local and regional public authorities, 17 interest groups and NGOs, 10
business support organizations, including the National Vine and Wine Office, will be involved in the Republic of
Moldova. It aims to intensify cross-border trade, modernize agriculture and the wine sector.

PRIOR



7/

N ¢ Che,

“r iy W

Due to its inspiring message, unique shape, dynar
multi-segments execution the integrated communi
became already the well-known and recognizable
successful implementation of the DCFTA in Repulk



ould be proud to apply all our
xpertise and creative talent to
some brand and all its brand
INET.
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The Republic of Moldova will be the main partner in a wine project. WINET is the first cross-border
partnership in the Black Sea Basin region, which will initially include three countries: Moldova,
Romania and Bulgaria. Mobile application will be created to sell wines from the three countries
worldwide. The platform will also contain interactive tourist maps, which will increase wine tourism.
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More than 100 wineries, 22 national, local and
regional public authorities, 17 interest groups
and NGOs, 10 business support organizations,
including the National Vine and Wine Office, will
be involved in the Republic of Moldova. It aims to
intensify cross-border trade, modernize
agriculture and the wine sector.
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Wine Corks Trucks
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V1 Color



VIB/W
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V1 Color
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Hills




The Progression
of Winemaking

Bulgaria Romania
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WINET




modern ~ commu
landscape of Moldova and
we would be proud to work
for WINET project.
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