


PRIOR MEDIA (part of the PRIORITY Communication Group 
since 2002) is the leading Moldovan full-service marketing, 
media, branding, PR and communication agency. 

Our team have developed successfully hundreds of 
integrated  campaigns (Branding + Creative + Media + 
Digital + PR + Production + BTL) for the biggest international 
Clients, Government bodies and NGOs.



We are creators of many well-known Moldovan

brands from the scratch (from idea and naming till

logo and brandbook development).

These are just a few awesome branding projects

from our creative/branding portfolio:
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Creation of one of the first brand identity of the Republic of 

Moldova and slogan/positioning to promote our country



Creation of the „umbrella” visual identity for the 
promotion of the Moldovan wine producers abroad



Nascut pentru a zbura.

Creation of one of the brand, brandbook, positioning and 

aircrafts’ livery for the biggest national air carrier Air Moldova





PRIOR MEDIA has proudly designed and implemented the integrated

public awareness campaigns covering the benefits, opportunities and

requirements of full implementation of the EU Association Agreement

(AA)/Deep and Comprehensive Free Trade Area (DCFTA) and marking

its 4th Anniversary.

The brand platform „CREATED IN MOLDOVA – APPRECIATED

WORLDWIDE”, all promo materials have been developed by our team

and through-the-line communication campaign has successfully ran all

over Moldova using the smart mix of traditional and digital media.



Main symbol: the C-shaped sign for all three languages



To make the logo “live” and close to the real businesses 

the series of the handcrafted icons have been created to 

mark the specific sectors/categories of products 



Short-listed have been six icons 

to cover major  categories, 

including those with the most 

spectacular growth thanks to 

DCFTA according to the data of 

the research report of the 

Expert-Grup.



Printed materials (full-color flyers, 3-fold A4 leaflets, folders) in 

Romanian and Russian languages have been produced in 

line with the created identity



Printed materials (full-color folder)



Original pins with 6 segments’ icons and 4 

years of DCFTA 



The brand ambassadors of the successful implementation of the DCFTA have been chosen from the 

real businessmen/businesswomen representing different industries from all over the Republic of 

Moldova. TV commercials, OOH billboards and other promo materials have been produced.



TV commercials in Romanian and Russian languages covering different segments of the national 

economy have been created and placed on TV



Out Of Home campaign

For the rural areas of 

Moldova the billboards are 

the secure and cost 

effective way to deliver 

the communication messages. 

So, in the targeted 

regional towns/villages 14 

local entrepreneurs have 

been chosen to be presented 

for a month at the OOH 

visuals to support the key 

message of the Project, to 

beat out the skepticism and 

to inspire others.









PRIOR MEDIA has created and managed the Social Media accounts on 

Facebook, Instagram, Youtube and Odnoklassniki



Infographics and banners dissemination

(Google ads + local web sites)





The on-line portal EU4BUSINESS has been updated using the brand new 

image and it is accumulating all the information related to DCFTA and useful 

links for the local businesses



The Republic of Moldova will be the main partner in a wine project. WINET is the first cross-border 
partnership in the Black Sea Basin region, which will initially include three countries: Moldova, 
Romania and Bulgaria. Mobile application will be created to sell wines from the three countries 
worldwide. Also, the platform will also contain interactive tourist maps, which will increase wine 
tourism.



More than 100 wineries, 22 national, local and regional public authorities, 17 interest groups and NGOs, 10 
business support organizations, including the National Vine and Wine Office, will be involved in the Republic of 
Moldova. It aims to intensify cross-border trade, modernize agriculture and the wine sector.



Due to its inspiring message, unique shape, dynamic design and 

multi-segments execution the integrated communication campaign

became already the well-known and recognizable as a 

successful implementation of the DCFTA in Republic of Moldova



PRIOR MEDIA would be proud to apply all our

professional expertise and creative talent to

develop the awesome brand and all its brand

elements for the WINET.
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The Republic of Moldova will be the main partner in a wine project. WINET is the first cross-border 
partnership in the Black Sea Basin region, which will initially include three countries: Moldova, 
Romania and Bulgaria. Mobile application will be created to sell wines from the three countries 
worldwide. The platform will also contain interactive tourist maps, which will increase wine tourism.



More than 100 wineries, 22 national, local and 
regional public authorities, 17 interest groups 
and NGOs, 10 business support organizations, 
including the National Vine and Wine Office, will 
be involved in the Republic of Moldova. It aims to 
intensify cross-border trade, modernize 
agriculture and the wine sector.

































Being at the excellent shape

(both by Clients’ portfolio,

impressive expertise and

human capital) PRIOR

MEDIA is a true leader at the

modern communications

landscape of Moldova and

we would be proud to work

for WINET project.
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