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THE AGENCY

Agency was founded in 2003 as a local creative
boutique named Indigo.

In 2005, Indigo worked with 2 out of 10 Moldovan top
advertisers, taking a shape of a full service operation
by media and BTL directions development.

In 2006, Indigo became Indigo Ogilvy by the decision
of Ogilvy Central & Eastern Europe headquarters.

As a result of the global rebranding in 2018, the agency
was renamed in Ogilvy Moldova.

Ogilvy Moldova today is a growing business with a team

of 60+ young professionals, one of the best creative and
strategic potential in the market.

Odilvy



Moldtelecom Thhe CLCily Company y C

)W‘

Passion for Excellence

PURCAR =Y Plefy linella
.CHATEAU - Ne_stle
b

BERLIN-CHEMIE i/ @maib leasin
'V MENARINI Fc_al/cvo S CAR MEZ

Din 1904
v N —
{ (ﬂ y icef @ &
\\A b’/ unice &@lﬂj
T for every child i
UNHCR USAID

The UN Refugee Agency



Member of

" iy COR
CREATIVE
rrrites et e o INDUSTRIES
N ASSOCIATION
L IN MOLDOVA
Asociatia Agentiilor American Chamber Asociatia Femeilor
de Publicitate din Moldova of Commerce in Moldova Antreprenoare din Moldova

Supporting

AIESEC Chisinau

ASIM

aliznta studentilor
din moldava

ABSEARE LD
ARTEFPETRAOLER
T AOHD W

Asociatia Femeilor

Moldovan Students Association Antreprenoare din Moldova



PORTFOLIO
ldentity focus

Ogilvy



Ubiquam U-300 ol

([N

2

Unité

unegie

2007 2016 2018

For the launch of the third mobile operator in Moldova, we’ve developed the logo,
the philosophy, and an exhaustive set of guides that shaped the brand for almost ten years.

Later we adjusted the logo of the new trends of the time.

Unite \ Identity



OPERATOR TIONAL

MOLDTELECOM Moldtelecom

1990 2018

\ Identity The national operator had until 2018 a logo created in the 90s. In 2018 we made the
new logo that corresponded to the new modern trends and we made the first
brandbook of the company.




Moldtelecom



For the new identity of the biggest telecommunication operator in Moldova, we've developed

Moldtelecom \ Identity

the first company brand book, and the his integration with Unite mobile and Business divisions.



Moldtelecom

Moldtelecom \ Identity Branding materials and Business divisions.



Moldtelecom \ New identity New identity & positioning. |
brand with the Moldtelecom
brand and create a new com




Un singur operator
pentru a le face pe toate

€ % Moldtelecom

Moldtelecom \ Identity New identity & positioning. “One single operator to do it all”
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dual \ Identity Ministerul Educatiei, Culturii si Cercetarii
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dual \ Brand Guideline System Development of a coherent system for the use of visual identity, including construction rules,
logo variations, safe space guidelines, and adaptations for different media.



dual \ Visual System & Graphic Language We developed a modular visual system based on color blocks and illustrative elements,
enabling flexibility and consistency across all communication materials.
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dual \ Implementation Across Channels
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The system was applied across multiple formats - digital, social media, outdoor, and

promotional materials - ensuring consistent and recognizable communication at a national

level.
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Ministerul Afacerilor Externe &
Republic of Moldova Council of Europe \ Identity Ministerul Culturii



Front cover Pages Back cover
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Republic of Moldova Council of Europe \ Merchandise & gifts Ministerul Afacerilor Externe &
Ministerul Culturii
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Acces la cultura\ Identity
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Moldova Concert\ Identity
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Moldova Concert\ Identity
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DIVIN

SPIRIT OF MCLDOVA

Versiunea verticald

SPIRIT OF MOLDOVA

Versiunea slogan

\ Identity

DIVIN

SPIRIT OF MOLDOVA

Versiunea orizontala

Versiunea semn grafic
Wine of Moldova
Oficiul National al Viei si Vinului
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DIVIN \ Identity
Wine of Moldova
Oficiul National al Viei si Vinului



= % MoldindconBank

Forma recomandata de utilizare

v MoldindconBank

fig. 2 A
« MoldindconBank
piramiclal
Se foloseste pe suprafete
inguste, verticale
Moldindconbank \ Identity Rebranding for one of the largest banks in Moldova. Identity, guidelines,

merchandise, and many others.



Victoriabank \ Identity New logo and guideline for internet banking services VB24.



BY NATALIA MELNIC

Sekana \ Apparel for women\ Identity Name, identity, guides, look book
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LOCONIC

Identity guidelines, navigation, merchandise, and many others.

Alina Bradu \ Apparel for women\ Identity



Moft \ Apparel for children\ Identity Naming, identity, merchandise, and many others.
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Carmez \ Identity
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Carmez \ Identity One of the largest producers of meat and sausage products in the country. Identity, guidelines
& products design all range with relaunch campaign.
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(Z) ZIKKURAT

Zikkurat \ Identity Identity & guidelines for the largest building materials store in the country.



Zikkurat \ Identity =~ Merchandising
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Zikkurat \ Identity Promo materials




Conluxart \ Identity Identity & guidelines for the roofing solutions company.



Logo, basic

AFAM

AFAM \ Identity Identity & guidelines for the Association of Women Entrepreneurs in Moldova



Logo, detailed

ASOCIATIA FEMEILOR
ANTREPRENOARE
DIN MOLDOVA

AFAM \ Identity




AFAM \ Identity




- B
» £
'J N X
Federatia Agricultorilor din Moldova
Federation of Farmers of The Federation of Farmers of Moldova formerly called “Agroinform”. We proposed
Moldova \ Identity an alternative naming and realized the identity of this organization of which several

associations are part. Naming, identity, merchandise, and many others.



Federation of Farmers of Naming, identity, merchandise, and many others.
Moldova \ Identity



Ministerul Justitiel al Republicii Moldova AR Centrul
CENTRUL NATIONAL Tehnico-Criminalistic

DE EXPERTIZE JUDICIARE Centrul de Medicina Legala si Expertize Judiciare

UNDP Moldova\ Identity Logo, brandbook for Institutions of judicial expertise. It is a grant project of UNDP
Moldova to support state institutions in judicial reform.




Concept #1

Prieteneste
pentru turism

EFES

MOLDOVA

EFES Moldova\ Social project\ Identity Logo, identity kit for social project "Friends for business". It is a grant project to
support small businesses in Moldova developed by the largest beer company in the
country.



Concept #1

It’'s a Handshake It’'s a Heart It’s a Check Mark.
Partnership. Passion. Friendship. Work done.
From heart.

EFES Moldova\ Social Project\ Identity Logo ID



Variatii de logo

Paleta cromatica diferita pentru cele 6 elemente simbol reprezinta domeniile de activitate care sunt sustinute de catre Efes Moldova.

Prieteneste
pentru mediu

nnnnnn

Prieteneste
pentru sport

EFE3,

Prieteneste

pentru agricultura

nnnnnnn

Prieteneste
pentru arta

MMMMMM

EFES Moldova\ Social project\ Identity Logo variations

Prieteneste
pentru femei

Motbova

Prieteneste
pentru turism

MoLbova



Reguli de machetare pentru materialele print

Aici este demonstrat principiul machetarii materialelor print si a utilizarii elementului V In calitate de element de baza pentru introducere
imaginilor legate de proiect.

6 castigatori . 6 castigdtori )
ai concursului de granturi ai concursului de granturi

Prieteneste Prieteneste
pentru turlsm pentru 7 Denumirea proiectului

Culoarea proiectului

- Loc pentru imagine

v

Prieteneste
pentru turism tru_ !
EFES : — Sponsorul general

n partanarian e

ANTRIM

- Partenerul proiectului

EFES Moldova\ Social project\ Identity Guide rules for use in communication.



Picasso Art Studio \ Art studio for children

Identity & guidelines

PICASSO

ART STUDIO

PICASSO PICASSO

ART STUDIO




CHISINAU
INTERNATIONAL
PRESCHOOL

CHIPS \ Chisinau Preschool Identity, guide and printed materials.
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The project for reviving
the National Philharmonic
of Moldova

74

Filarmonica Nationala \ Rising Philarhmonic Logo, key-visuals, website design, social media and digital materials




MINISTERUL CULTURN AL RIPUBLICH MOLDOVA  TEATRUL LGNS 10NESCO

festival international
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20-20 mat 2010
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FESTIVALUL INTERNATIONAL AL ARTELOR SCENICE

MAKE THEATRE, NOT WAR
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Eugene lonesco Theater\ Logo, key-visuals and print materials.
International Festival of Living Arts



Nameplate.

BOSTAVAN

BOSTAVAN

Owr logo ks the fund. al visual
used 0 identify Bostavan,

It is sinple, modern and dutinctive.

L 4

Consistent and proper usage of the logo is absolutely essential. But,
taking into consideration the variety of carriers, we Jet a certala degree
of freedom In the usage of logo sameplate (within the Himits of the cor-
porate color palette).

3OSTAVAN

This is the logo to be used in afl brasding 3 o aloay. Bx-
amples inclode letterhead, business carids, print ads, direct mail, television
commercialy, videos, webstes and more,

‘Ihe rectangle end the type should slways be kept in peoper proportion to
fslatain the integrity of the logo.

Materials shoold be designed with the pameplate as the primary logo. The
materials in certain cases, the type can be pulled oat of the mameplate and

used as olive, white or black. Basically, it depends on how basy the back-
ground is, {sev ex}

Bostavan\ Identity Moldovan one of the biggest winemakers. New brand concept, logo, guidelines.



0%
T2
X
1
ki
| M« RARANEAGEA o
RNET SAUVNM
IE
¥ y
o

Bostavan\ Portfolio New brand concept, packaging design, launch campaign.



Bostavan \ Spumant Brand concept, packaging design
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CRAMA £% CEPTURA
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Crama Ceplura logo consists of the typagraphic part and 3 graphic elamant, which is animWling reprasentation of the namao - the
entranc 1o the winas cellar.

Consistent and proper usage of the logo = absolutely essential  However, given the vanaety of carners, 4 certan degree of
freedom i necessary for the usage of the loge. This s the 1ogo to be used in 3l Branding materials or commumnications. Examples
inttude letterhead, business casds, pent ads, dredt mad, television commercals, wdeos, websites and more. The sgace atound
the togo and the type should always be kept in proper propértion 1o mamlan the integnty of the lego, The logo may only appear
in golden, Black or while, depending on how busy the backaround &

Crama Ceptura \ Identity Romanian winemakers. Structured portfolio, new umbrella identity, new labels for the entire
range.
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Crama Ceptura \ Portfolio Structured portfolio, new umbrella identity, new labels for the entire range.



Logoul

versiunea de bazd corecta, pentru a asigura versiunea redusd

FONDAT 1929
/ \ / FONDAT 1929 \

/vo\oulszs\
DIVIN DIVIN

DIVIN

BARDAR B Al DAR BARDAR

Bardar \ Identity One of the largest producers of divines in Moldova. New logo & guidelines.






INDEgVIDO INDEVIDO

SETEA PENTRU PERSONALITATE SETEA PENTRU PERSONALITATE
Versiunea cu linii de arama Versiunea cu linii de bronz
Chateau Vartely \ Identity Launch of a new range of wines under a new brand in the portfolio of the wine company

Chateau Vartely. Naming, logo and guidelines.



Chateau Vartely \ Reserve collection Brand concept, packaging design, launch campaign
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Vinaria Hincesti \ Identity New logo, brandbook, website design.
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Vinaria Hincesti \ Portfolio Brand concept, packaging design, launch campaign
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Vinaria din Vale \ Identity Naming and Brand concept for Romania, packaging design and logo.
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Who are MinisTerrios?

Minds terrias are small landy with 3 Wroeg perscasity s
pastes on to $he peopie that work ther, who take pieasure
N creating And Lintieg This wise

Aoagsie with Dw Carefuly sebected grapes, we've put &
prost deal of love, 3oul, enthustiaum end raplaation irto cur
sffoet, together with & poction of drearma and plars to make
this wirdd & bt better, oow grape ot a tivs

MinisTerrios \ Identity MinisTerrios is one of the small wine producers with family-type wineries. We develop for him

logo, brand concept, packaging design.



MinisTerrios \ Portfolio Identity, brand concept, packaging design



Arborele Vietii

Sigla companiei Radacini este Arborele Vietii.

Arborele Vietii este un simbol esential intalnit in diverse

%&% culturi, Intruchipand interconectivitatea tuturor fiintelor vii.
“ 4-‘ T

El simbolizeaza crestereq, puterea si rezilienta, ilustrand
cum ramurile individuale reflectd cdi diverse, ramanand
in acelasi timp inrddd&cinate intr-o fundatie comuna.

Arborele Vietii evidentiazd teme de unitate, cicluri ale vietii
si armonia dintre naturd si umanitate. Simbolismul sau
bogat incurajeaza o apreciere mai profundd a intricatelor

impletituri ale vietii.

Radacini \ Rebranding New identity, brand concept, packaging design, ATL creative and media campaign
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EFES \ Portfolio

Cans design for the most famous and beloved beer in Moldova “Chisinau”.




Social media
identity
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USAID projects \ Identity The idea, identity, content and supervision of the new community #VinulMeu

(MyWine) in social media.
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KaroBant Winery '

USAID projects \ Identity The idea, design and implementation of live events for the community #VinulMeu in

social media.
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Descopera
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Descopera

National Office of Vine and Wine \
Project Identity
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Descopera
tot ce ai mai
bun in tine!

<

< ATU Winery
“ATU Winery -

descopera tot ce
ai mai bun in tine”

The strategy, branding identity, content and supervision of the Social Media pages
#MyWineOfMoldova
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Chateau Vartely \ SMM campaign “Discover local seasonal products”. The strategy, branding identity, content and
supervision of the SM pages #ChateauVartely.



| Agricultura Performanta

'.‘ in Moldova

' Plantam viitorul azi

2022 \SMM campaign \ USAID \HVAA The identity of the SMM campaign, communication plan, content creation and
administration of the HVAA social media pages (FB & IG)




Dedicated team



Veronica Pruteanu

. o Tonya Sivac Serghei Aladin
veronica.pruteanu@indigo.md tonva.sivac@indigo.md

Anton Andries

anton.andriesh@indigo.md . . . : Serghei.aladin@indigo.md
Creative Director Project Manager Mid to Senior Design Junior Designer

Creative Client Service Creative Creative

Project management, .
coordination and Content creation & Design & DTP

. . visuals design
implementation

Strategy & managing
the creative team

Odilvy
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Experience:
« 22 years of experience in advertising.

« Graphic design & copywriting background

Clients experience:

- o
@J Moldtelecom EFES CARMEZ

MOLDOVA

Din 1904
Anton Andries
anton.andriesh@indigo.md P, -
Creative Director PURCARI linella  #vinuLmveu

March 31,2026 76 Ogilvy
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Experience:
« 17 years of Account management experiece.

« 15 years of P&G national POME project management.

Clients experience:

Veronica Pruteanu I)CQG
veronica.pruteanu@indigo.md

Account Manager . . '
¥ (‘ V Felicia
gy lm
£

S £

UNHCR meezs DIE

The UN Refugee Agency

BERLIN-CHEMIE
A4’ MENARINI

unicefé&®

for every child

March 31,2026 77 Ogilvy
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Experience:
« 4 years of graphic design
* 6 years of traditional and digital illustration

« 2 years of motion design

Clients experience:

(M% linella
Tonya Sivac -
tonya.sivac@indigo.md
Mid to Senior Design AVON &j o uklon
mall
‘DOVA

March 31,2026 78 Ogilvy
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Experience:
« 23 years of experience in design.

« Graphic design & DTP

Clients experience:

- wf¥n
« Moldtelecom EFES CARMEZ

: . MOLDOVA
Serghei Aladin Din 1904

Serghei.aladin@indigo.md
Junior Designer
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PURCARI linella

March 31,2026 79 Ogilvy
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Thank you!

Ogdilvy
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