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‘Stopping advertising to save money, is like stopping your watch to save time”.
Henry Ford
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WE ARE THE ONES WHO

LAUNCHED

over 30 brands on the market

CARRIED OUT

campaigns in more than 15
countries

HAVE BEEN SERVING

our client for 20 years

MANAGED
over 1500 projects

OO

HAVE BEEN AWARED
«Cannes Lions» Award and CEE
Regional Award for EXCELLENCE
IN MARKETING

DEVELOPED
the best marketing specialists
on the market

HAVE IMPLEMENTED
CSR projects for children and
environment

ALWAYS LEAD
in quality and responsible
approach
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WHAT WE CAN DO FOR YOU

MEDIA

Media can either be your
friend or your enemy. Let's

make it your friend.

DIGITAL

If you are not online, you

don't exist.

02

P

BTL & EVENTS

The best marketing, doesn't

feel like marketing.

03

PR &
COMMUNICATION

Learn the language of your
customers and you will win

their hearts.

04




TV ©® Development of multimedia strategies.
Market research and competitors'

analysis.

RADIO © Traditional and internet radio stations.
Media planning/buying.

Media monitoring/reporting.

OOH ® Billboardsand bigboards.
LED screens.
M E D IA s Trolleybus and taxi advertising.
E RVI E - u-,x Ads on street furniture like bus stops or benches.
S CES

TT— by 2 “ INDOOR @ sShop-windows design and decoration.

Floor graphics.
Promotional stands and Information table.
Light boxes.

Displays in markets.




SELECTION OF

TV & RADIO CASES

MAGIA ~

SARBATORILORNE» (R

DE IARNA

la Shopping MallDova

UYECKUM

ATLANT MEYTA XO39UNKMU MOCKOBCKUHN MALL

_ _ . . MPOBAHCAIJIb
Multimedia strategy Yearly TV campaigns, incl. TV TV strategy development,
development, yearly TV & spots adaptations and TV Yearly TV campaigns, incl. TV yearly TV & radio campaigns.
radio campaigns for 15 years, promo actions. '

. } spots adaptations.
incl. spots adaptations.



ALPARI

TV strategy development,
yearly TV campaigns, incl. TV
spots development and
adaptations.

SELECTION OF

TV & RADIO CASES

SCHIMBAREA INCEPE CU TINE

WWW.2PROCENTE.INFO

b 13§

&Susaip  fhisw CRJM | iz

#MetrolLivreaza

v
@ =

SUCCESUL TAU ESTE AFACEREA NOASTRA

CASTEL MIMI METRO CRIM

TV strategy development, Monthly TV campaigns. Yearly TV & radio campaigns.
image TV campaign.
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INDOOR & OOH CASES

OM ACTIV GALETE

OOH launch campaign.

PROCREDIT BANK

Conmﬁdeeconomii Intrari
pe cont

1 B

~ COMISION FIX LUNAR

Indoor campaign in Linella and N2l market.



Complex reporting
Digital communication strategy
development.

Digital media planning.

Targeting on Facebook,
Instagram, VK, MyTarget, TikTok,
Linkedin.

Content creation.

GCoogle Ads contextual
campaigns. Campaigns on local
platforms (Ad Mixer). Lead

generation campaigns.

Lead generation camypaigns.
Sales funnel.
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investeste_in_viitorul_tau [ -
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NATAKHTARI

YyDezvolta-ti abilitatile de gestiune a banilor cu ajutorul programului de educatie.

natakhtari.lemonade IMoanucarscs

UCIP IFAD

e aneassne N RSTRETZ

EXPOZITI
-'21 INTERNATIONALE

Au fost generate
exporturi in valoare de

12000000 €

Agentia de Investitii

25

ATRAGEREA I\ Lol
12 investitori

® Turc

X\ T
X ispusuu

™ MOLDOVA!

Yearly mood-board.
Monthly post plan and
content creation.
Management.
Communication on
FB/IG/VK.

Holding contests,
giveaways.
Collaborations with
influencers.
Targeting on 12 CIS
countries.

INVEST
MOLDOVA

Yearly digital
communication plan.
Monthly post plan and
content creation.
Management.
Communication on
FB/IG/VK.

Holding contests,
giveaways.

g UCIP IFAD ﬂég;‘gl:\‘mncss
e, AP

financiara .Investeste in viitorul tau”.
moMoldova
www.ucipifad.md

B NYBAMKAUMK BUAEO METKY

Development of brand
book and
communication
campaign concept.
Monthly post plan and
content creation.
Organization of online
webinars.
Management.
Communication on
FB/IG.

Targeting.

O«
Mpocuorpu: 9 T30 wea. Hazsa

|

© Npospaunocts Crpannus!

-

Crpan
|
Moxoxue CrpanmLis

(‘; OnycoStop Pro Germany

1@

Aptl9
Caifr o Kymerypmo

| BoBaswre caoto Komnanmio Ha Facebook
| o - -

& The Deputy Director of Agentia de Investitii/Invest M...

ara 19 centabps 2019 1.

emélyes blogja

b Hpasurca

b Hpaevrea

1 Hpasurc

WINET

Monthly post plan and
content creation.
Organization of online
webinars.
Management.
Communication on
FB/IC.

Targeting on 3
countries.




SELECTION OF

CUZA VODA

DIVIN

CUZA VODA

- Development of digital
communication
strategy

- Conducting advertising
campaigns on local
platforms, FB/IG.

- Monthly post plan.

- Targeting.

ATLANT

- Development of digital
communication
strategy.

- Monthly plan and
content adaptation.

- Conducting banner
and video campaigns
on MyTarget, FB,
Youtube, Google.

- Google Ads contextual
campaign.

PrEP GetPrEP

Wnpopmauua

1l 22 uen nocrasuau “Hpasurcs”

PrEP este oferits gratuit tuturor locuitorilor din Moldova care sunt expusi riscului de infectare
HIV.

PrEP poate fi obtinutd in toats tara de pe ambele maluri ale Nistrului de la institutii medicale
aso

Infectarea cu
poate fi

Viziteaza getprep.md

© Mpospaunocts CTpanmLb!

™ Crpanmua cosaana 26 asrycra 2021 .

Moxoxwe CTpanmuys!

T nd M, hercr:
@ ENDOWHa d Made Leathercraft T

INITIATIVA
POZITIVA

- Development of
communication campaign
concept and visuals.

- Monthly post plan and
content creation.

- Organization of online
webinars.

- Management.

- Communication on FB/IG.

- Targeting.

HERIPRENEURSHIP

- Development of digital
communication
strategy.

- Monthly post plan.

- Content creation.

- Targeting on 6
countries.
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BTL &
EVENTS

Client-oriented and staff-
oriented events.
Conferences, round tables,

anniversaries. Public events.

Brand activations.
Participation in events as
sponsor / partner. Participation

in exhibitions and fairs.

Promotions, samplings, tastings.
POSM.

CSR projects.



SELECTION OF

CLIENT-ORIENTED EVENTS

BTL & EVENTS CASES

ERlcsSoN =

VICTORIABANK VOLTA ZITTY MALL
A classy evening event for the bank's Outdoor event for the customers, Major outdoor event with over 3000
employees and partners. including the organization of a raffle. people present. Concert of a popular

Romanian band.

Complex event management services: event concept & budget, planning the logistic & artistic part, food & drinks
Mmanagement, creation of graphic and video materials, technical equipment & prints, banners&venue decoration.



KAUFLAND,
Stores opening

Opening events of four
Kaufland stores.

CLIENT- -
ORIENTED [ —
EVENTS
- — EFES, Chisinau

BTL & EVENTS CASES W[lllgina}l C'® beer relaunch

SELECTION OF

An event for over 2000
guests: employees and

partners. Concert of a
popular local band.

Planning the logistic & artistic part, food &

drinks management, technical equipment
& prints, venue decoration.




SELECTION OF

CLIENT-ORIENTED EVENTS

BTL & EVENTS CASES

STYLAGE NESQUIK COCA COLA
An event for the staff & B2B clients of the Annual outdoor event for the chidlren of An event for 10 years anniversary of Coca
brand. An elegant White Party, with a staff&customers, with different theme Cola company in Moldova.
special atmosphere. and different activities.

Complex event management services: event concept & budget, planning the logistic & artistic part, food & drinks
management, creation of graphic and video materials, technical equipment & prints, banners & venue decoration.
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STAFF-ORIENTED EVENTS

BTL & EVENTS CASES

EFES, New Years Party LINELLA, Children’s Day DRAXLMAIER, Family Day

700 company employees were invited For many years in a row Linella has been An outdoor festival to which all staff
into the world of Grinch. A themed event organizing an extraordinary outdoor members with their families and closest
that involved an intricate script. party for the children of their employees. friends were invited.

Complex event management services: event concept & budget, planning the logistic & artistic part, food & drinks
management, creation of graphic and video materials, technical equipment & prints, banners & venue decoration.



SELECTION OF

PUBLIC EVENTS

BTL & EVENTS CASES

WINE&FOOD FESTIVAL DESCOPERA FESTIVAL

MOLDOVA FASHION DAYS

For 8 years in a row we have been A major outdoor festival with over 10000 The only outdoor classical music festival
guests organized for the promotion of in Eastern Europe with the participation
of national and international opera stars.

organizing the only event in the country
that is meant to promote the local
fashion industry.

Complex event management services: event concept & budget, planning the logistic & artistic part, food & drinks
management, creation of graphic and video materials, technical equipment & prints, banners & venue decoration.

Moldovan wines.




SELECTION OF

CONFERENCES

BTL & EVENTS CASES

LA A S
#BeOurGuest

3“UNWTO

Global Conference on Wine Tourism

Nestle medical Global Wine Tourism USAID, Structural

conferences Conference Reform Program

Yearly events organized for The conference involved local The event anounced the

doctors and nurses. and international launching of a program
stakeholders from the wine supporting structural reforms
tourism industry. at all levels

IREX, Novateca

Event organized at the closing
of Novateca, a project that
restructured Moldovan
libraries

Conference timeline & budget, logistic & technical part, food & drinks management, graphic design & prints, video

production, banners&venue decoration.



FASHION
MARATHON

A hybrid event with
over 20000 people
who viewed the show.

#NEAMPORNIT
CAMPAIGN
LAUNCH

Event launching
internal tourism

promotion campaign.

ul de lansare a campaniel #NeamPornit =

@» Privesc.Eu Moldova

0:46 / 4433 @———

=]

= Moldova Fashion A

Days
Digit:

al Park

omments

SELECTION OF

ONLINE &
HYBRID
EVENTS

BTL & EVENTS CASES




GENEROSITY GALA

hope and homes
for children

SPORTS GALA

This annual charity event
iIs meant to collect funds
for the activities of the
NGO Child, Community,

Family. The gala is organized by

the Ministry of Culture,
to appreciate young
people who have good
results in sports and
encourage them to
continue.

SELECTION OF

CSR CASES



SELECTION OF

BRAND ACTIVATION

BTL & EVENTS CASES

RADLER

CHISINAU

SUMMER FEST

nellay LINELLA GOLDLEAF

Aﬁturiezi‘
BOSTANIADA

)

GOLDLEAF

linella




SELECTION OF

BTL NCP/SAMPLING/ TASTING

NESTLE 3IN 1

SAMPLING CAMPAIGN ON
HOVERBOARDS WITH
PORTABLE SPEAKERS.

NESCAEFE

BTL & EVENTS CASES

P N KAUFLAND card

PROMOTIONAL
CAMPAICGNS FOR THE
DEVELOPMENT OF THE
KAUFLAND DIGITAL CARD

NETWORK.

||
L[N

Kaufland

Peste " 2
600 de castigator!

? gj-au ridicat deja premiile

rompetrol

DIROL

SAMPLING

CAMPAIGN

ON ROLLER SKATES AND

BRANDED CAR.

Dirol

ROMPETROL

NATIONAL CONSUMER

PROMO.

e

ROMPETROL




o Communication strategy development.
Communication plans and placement
grids.

® Development of messages, copywriting,

y
y 4=
N

Craphic &video content creation for PR purposes.

Placement of PR materials.

P R & ® Management of media relations,
speech and article writing, press
COM M U N ICATION conferences and press tours.

Media monitoring & reporting.

® Special PR projects.
TV sponsorship.
KOL.




MOS ZAHARIA

Communication strategy
development, campaign
concept, visuals, video content,
copywriting, placement in all
types of media, media
monitoring & reporting.

SELECTION OF

LULALS bitiadfonohloinistimadilontiacn ot oPA ORACT Speakeri de talie internationala la prima conferinta
TRADITIE SI INOVATIE ACASA LA TARABOSTE - LA CHATEAU VARTELY transfrontaliera WINET organizaté n R. Moldova

aditille i inovatiile renasc Intr-un cupaj armonios acasd ta Taraboste. Marti, 10 august 2021, vindria Chat 37 Sept. 2021, 17:19

Economie Realitatea mo

Vartely a lansat, In premierd, in sala de baricuri a complexului din Orhei, 0 noud atractie turistica

. Prezentarea proiectului ‘Legenda vinului - Acasa la Taraboste”
- 5
.
i a
» ¢
v
-

>

CHATEAU VARTELY WINET

Communication plan Development of complex
development, message communication strategy &
development, press communication plan, message
release/news/speech writing, development, press

video content, placement, media release/news/speech writing,
Mmanagement, media monitoring visuals, video content, placement
& reporting. in all types of media, distribution

through PR wire, TV&radio shows
participation.



PARTICIPA la Real Estate Forum — primul forum
international dedicat sectorului imobiliar din Republica
Moldova

02 Sept. 2021. 16:48 Bani si Afaceri Dumitrita Culiuc

1st Edition of Moldova Real Estate Forum
3-4 September, Digital Park Chisinau
Register on refmoldova.com

Governmental Partner

INVEST
MOLDOVA

REAL ESTATE
FORUM

Communication plan
development, campaign
concept, visuals, video content.
Press release/news/speech
writing, placement in all types
of media, media monitoring &
reporting.

11 Aug 2021, 16:55

SELECTION OF

Editia a 12-a "Export Morning” a analizat oportunitatile de
export pe piata Suedeza. Riscuri si caracteristici

Actual Dumitrita Culluc

Volumul de investitii straine directe

Suedia = Republica Moldova 4,19 mln. USD (2019)

Dupa valoarea capitalului investit, Suedia se afla
pe locul 23 printre principalii investitori ai RM

Regatul Suediei este al 32-lea partener
comercial al Republicii Moldova

Regatul Suediei este al 5-lea cel mai important
donator pentru Republica Moldova

INVEST MOLDOVA
AGENCY

Annual complex PR services,
communication strategy,
communication plan, press
release/news/speech writing,
placement in all types of
media, media monitoring &
reporting.

Jul’nal,md ﬂ P Live Politic H Economic  Justitie Culturd Int

MOLDOVA

2021

May 27-28

#MTF2021

MOLDOVA TOURISM
FORUM

Communication plan
development, pres
release/news/speech writing,
placement in all types of
media, media monitoring &
reporting.



SELECTION OF

TV
SPONSORSHIP
CASES

PR & COMMUNICATION

Developing participation concept
and materials.

Writing the talking points for the TV
show presenter.

Managing participation.

Analyzing effectiveness & reporting.

ALASKA SEAFOOD

Salmon meat and roe from Alaska

HIPPOCRATES

ega Pharmacy network

Sponsorship in TV shows
YTpo” and “Gusturile se di
CTC and ProTV channels

Yearly sponsorship in TV show

“Doctorii” on Prime channel.



NATAKHTARI

mukhina_dasha .
Mocksa

NESTLE

Creating a winter
GiveAway with a

. . Yearly collaboration
millionaire blogger.

with Key Opinion
Leaders to promote
Nestle porridge and
Gerber baby food.

Hpasurcsa: 8 092

margarita_marceux Moe 3aBeTHOe )enaHue B nocneaHee
Bpems 3abbITb 0 BCEX Aenax u NPoOCTO HacnaxaaTbCca
HOBOroAHUMU NpasHUKamMm B Kpyry CeMbMo'-:

#4 [Ipyabs, BMECTE C HalWnM N06UMbLIM IMMOHaAOM
Natakhtari @natakhtari.lemonade Ml nogrotoBunm ana Bac
Mera-KoHKypc! & Mobegutenei 6yaeT HECKONLKO, U BCE OHU
nony4at Ky4y npu3os:

&2 HaywHuku JBL, HpaeuTcs: 183
“MnaHwet Lenovo YOGA u

23 6okca numoHaga HaTaxtapy paaHbix BKycos! Kak Bam
Takoe?)

mukhina_dasha MNposenu B MockBee ToTanbHyto 3aKyrky nog
KOAOBbIM Ha3BaHueM "Ao AByx net'. YacTo yuTalo, Kak
MaMOYKM XanyloTCsl, YTO He MOTyT OAEXAY HalTU ANs feTei
& A, BWAMMO, MeHee TpeboBaTenbHan U NpeTeHLno3Has,
NOTOMY YTO OAEXAbl MHOOOIO M 51, HAO60POT, HE NOHWUMaLO,
Kak OCTaHOBWTbCS CKynaTb BCHO 3Ty KpacoTy &

MoxeT 6bITb NO3ITOMY MO AETCKUM MarasuHam fi Xoxy
PEAKO W OCHOBHYHO 4acTb rapaepo6a nokynaer Ham
6abyLuka ¥

SELECTION OF

KOL CASES



LOOKING
FORWARD TO

BEING OF ASSISTANCE

90 Bucuresti str, of. 33,
Chisinau, Republic of Moldova
office@targetgroupww.com
Tel.. +37322 242 113

Fax :+37322 242 M3

M: +373 68162 224
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