	
	
NOTICE OF PARTICIPATION
on procurement: Brand Development and brand positioning  services for Wine of Moldova.




	1. Name of contracting authority: PI “National Office for Vine and Wine”
2.  IDNO: 1013620012945
3. Procurement Procedure Type: Public bidding
4. The object of the acquisition:  Brand Development and brand positioning  services for Wine of Moldova
5. Code CPV: 73220000-0
6. Source of budget allocations / public money: own budget.
7. E-mail  and web address of the contracting authority: achizitii_onvv@wineofmoldova.com
The buyer invites interested economic operators to meet their needs to participate in the public procurement procedure for the delivery / performance / execution of the following goods / services / works:
 Table 1

	No. d/o
	Code CPV
	Name of the goods
	Unit of measurement
	The amount
	Full technical specification requested

	LOT 1:  
	73220000-0. Brand Development and brand positioning  services for Wine of Moldova

	THE OPPORTUNITY:
A NATIONAL STORY TOLD THROUGH THE LENS OF WINE.
Moldova’s time has come to leverage on the undiscovered potential that is their remarkable wine heritage and industry. As the nation continues to build new closer ties to new markets across Europe and beyond it is now time to redefine and reimagine how Moldova harnesses its wine potential
in a new way, to new audiences to drive growth in tourism volume and quality of experience.
Wine is a central and leading pillar to the success of an entire tourism strategy. The nation with more land portion dedicated to wine than any other, with the largest cellars on earth, and with the world’s only national wine day now stands ready to evolve and strengthen its story to the world - through the lens of wine.


	1.1
	
	Research for Wine of Moldova Brand
	Service
	1
	I. Community Engagement
The Bidder  would lead an in-depth discovery session (3-4 hour workshop) with the WOM team and would conduct stakeholder interviews and ensure immersion in
the destination. Assume a series of individual interviews with key stakeholders (up to 8), learn about the destination from each of their perspectives, and build consensus, ensuring they feel part of the process. Providing a 360° perspective of the destination. The
team would immerse themselves in all of the available literature and 1-2 team members would visit the
destination, tour, and hold the stakeholder interviews, as this is an ideal way to understand the product
offering.

Deliverables:
Summary document detailing the
findings of the stakeholder interview (approximately 4-6 pages)

II. BRAND AUDIT

The bidder would provide a fact-based assessment of the destination’s current state, such as how it performs, how it stacks up against the competition, what core
assets exist, and what the primary demand generators are. The  bidder  would also
conduct additional audits to analyze the Wine of Moldova brand’s current identity and history thoroughly.
The bidder will present us with the analysis of other wine regions and will present us with results and opportunities that they have identified and which have been successful.

Deliverables:
Brand and competitive audit document (approximately 4-6 pages).

Timeline:
For 1A and 1B points: Week 1-2 from the moment of signing the contract.
	

	1.2
	
	




Brand Strategy
	




Service
	




1
	1) Based on the insights and findings gleaned from pct.1.1 (above), a unique brand strategy would be developed which would define the brand's positioning, brand archetype, personality, brand equity, competitive set and target audience mapping, messaging brief/proof points identification. Including creation of written brand manifesto.

2)This would also include a review of the brand’s architecture and recommending options for any need to create a different asset to the current Wine of Moldova
asset across the different levels of communications.

3) Brand architecture - portfolio model options to look at the pros and cons of various options.

4)The bidder will present us how the National Wine Day, the key event for the promotion of wine tourism and also, Open Celler Door event, fit into the current strategy.

Deliverables:
a) Brand architecture model (1-2 pages) ;
b) Brand strategy(6-8 pages).

Timeline :
Week 3- 4 from the moment of singing the contract.
	

	
	
	Creative






	Service
	1
	aa) TAGLINE & BRAND MESSAGES
a) Creation of the brand’s 4 verssions of tagline.
b) Creation of core brand messages (up to 4) to be used in brand led templates as listed in bb).

Deliverables : 
Tagline (English only)
Brand messages x 4 (English only)

Timeline :
Week 5-6 from the moment of singing the contract.

bb) BRAND IDENTITY CREATION
a) Core brand assets: logo development (refresh only - assumes full redesign is not required), graphic device, colour palette, typography and photography style.

b) Application of the new brand identity to the
following touchpoints: wine bottle label,
stationery (letterhead, business card, with
comps templates) presentation template up to 6 slides, flyer template, press ad template, signage x 3 for tour operator channels, digital advertising template.

c)Includes guidelines document up to 20 pages articulating rules around usage.

Deliverables :
Core brand assets: logo, graphic device, colour palette, typography and photography style.
Brand identity templates:
- Wine bottle label
- Stationery (letterhead, business card, with
comps templates) presentation template up
to 6 slides
- Flyer template ;
- Press ad template ;
- Signage x 3 for tour operator channels ;
- Digital advertising template.
Brand guidelines (up to 20 pages).

Timeline :
Week 5-9 from the moment of signing of the contract.
	

	TOTAL BUDGET (without VAT):                     810 000,00  MDL



              9. Admission or prohibition of alternative offers: _______ full meeting of the minimum requirements required in Table 1 (above).

10.Terms and conditions of delivery / delivery / execution requested: according terms indicated in pct.8. 
11. Term of validity of the contract: untill 31.12.2021. 
12. Purchase contract reserved for protected workshops or that it can be executed only in protected employment programs (if applicable): NO
(indicate yes or no)
13. The provision of the service is reserved to a certain profession under certain laws or regulations (as the case may be):_____________________________________________
(the respective laws, regulations and administrative acts are mentioned)

14. Short description of the criteria regarding the eligibility of the economic operators that can determine their elimination and the selection criteria; the minimum level (s) of the requirements imposed; the requested information is mentioned (DUAE, documentation):

	
	Description of the criterion / requirement
	Method of demonstrating the fulfillment of the criterion / requirement:
	Mandatory

	1
	Form F 3.1
	the bidder will complete and apply the electronic signature. (signature and stamp) and upload within the electronic platform.
	Mandatory

	2
	Form F 4.1
	the bidder will complete and apply the electronic signature. (signature and stamp) and upload within the electronic platform.
	Mandatory

	3
	Form F 4.2
	the bidder will complete and apply the electronic signature. (signature and stamp) and upload within the electronic platform.
	Mandatory

	4
	Form ESPD (DUAE)
	the bidder will complete and apply the electronic signature. (signature and stamp) and upload within the electronic platform.
	Mandatory

	5
	Guarantee Bid offer
	The guarantee for the offer will be confirmed documentary and upload within the electronic platform. This can be done by:
1- transfer to the bank account of the contracting authority according to the requisites annexed to the procedure. The economic operator will be obliged to attach this guarantee scanned within the electronic platform and the electronic signature applied.
NB! All bank and transfer fees / charges will be borne by the Bidder, thus ensuring the receipt by the Contracting Authority of the bid guarantee in the amount requested below.

2- or it can be a bank guarantee (issued by the banking institution). In this case, the economic operator will be obliged to attach this guarantee scanned within the electronic platform, together with the other requested documents, and the electronic signature applied. NOTE! At the same time, the bank guarantee will be presented in the original (in envelope) at the headquarters of the institution of the contracting authority until the deadline for submission of tenders.

The guarantee amount for the offer constitutes 1% of the value of the offer without VAT.
	Mandatory

	6
	Guarantee of good execution (performance guarantee)
	The guarantee of good performance is to be presented only by the tenderer declared the winner, until the contract is signed. This can be done by:
1- transfer to the bank account of the contracting authority according to the requisites annexed to the procedure. The confirmation of the payment / transfer made will be presented.
2- or it can be a bank guarantee (issued by the banking institution). In this case, the economic operator declared winner will be obliged to present the original of the document at the headquarters of the contracted authority.
The guarantee amount for the offer constitutes 1% of the value of the offer without VAT.
	Mandatory

	7
	Declaration on the confirmation of the identity of the beneficial owners and their non-compliance with the situation of conviction for participation in activities of a criminal organization or group, for corruption, fraud and / or money laundering
	It is fulfilled and is presented in original signed and stamped by the economic operator declared winner at the signing of the contract
	Mandatory



16. Reason for resorting to the accelerated procedure (in the case of open, restricted and negotiated bidding), as the case may be ___-____________________________________________
17. Specific awarding techniques and tools (if applicable, specify whether the framework agreement, dynamic purchasing system or electronic auction will be used): -
18. Special conditions on which the performance of the contract depends (indicate where appropriate): __________________________-________________________________________________
19. The evaluation criterion applied for the award of the contract: the lowest price and the complete assembly of the specifications.

20. According to the provisions of art.20 paragraph (8) of Law no.131 / 2015, regarding public procurement,
The tenderer will present within 5 days, from the date of the request from the authority
contracting documents, the supporting documents by which it will demonstrate the fulfillment
all qualification and selection criteria in accordance with the information contained in the ESPD, as follows:
	Nr. d/o
	Descrierea criteriului/cerinței
	Mod de demonstrare a îndeplinirii criteriului/cerinței:
	Nivelul minim/
Obligativitatea

	1
	Professional experience
	The Bidder will confirm the proven experience for at least 1 similar project and / or for national / international wine regions from the last minimum 2 years (Case studies or contracts / invoices or other relevant documents)
	Mandatory

	2
	Technical capacity
	Proceeding from the complexity of the requested services and for the successful implementation of the contract, the Bidder should have a marketing research department, presenting confirmatory documents.
	Mandatory

	3
	Letters of recommendation
	The bidder will present at least 2 letters of recommendation / thanks from customers, for the provision of services similar to the object of the contract
	Mandatory

	4
	Demonstration of access to the personnel necessary for the proper fulfillment of the object of the contract to be awarded (specialized personnel who will have an essential role in its fulfillment)
	Declaration regarding the proposed specialized personnel confirmed by documents (CV or other confirmatory documents) attesting the experience of at least 3 years, in similar projects realized for:
a) Strategic Planner;
b) Project Director and Creative Director;
	Mandatory





21. The factors of evaluation of the most economically advantageous offer, as well as their weights
	Nr. d/o
	Denumirea factorului de evaluare
	Ponderea%

	
	
	

	
	-
	-



22. Deadline for submission / opening of tenders:
- until: [exact time] _ According to SIA RSAP (Mtender)
- on: [date] According to SIA RSAP (Mtender)
23. Address to which tenders or requests to participate must be submitted:
Offers or requests to participate will be submitted electronically through the SIA RSAP
24. The term of validity of the offers: 30 days.
25. Place of opening of tenders: _SIA RSAP
(SIA RSAP or opening address)
Delayed offers will be rejected.	
26. Persons authorized to attend the opening of tenders:
The bidders or their representatives have the right to participate in the opening of the bids, unless the bids were submitted through the "RSAP" SIA.
27. Language or languages ​​in which tenders or requests to participate must be drawn up: _Romanian and English.
28. The respective contract refers to a project and / or program financed from EU funds: ____________________________________________________________
(specify the name of the project and / or program)
29. Name and address of the competent dispute resolution body:
The National Agency for Solving Appeals
Address: Chisinau municipality, bd. Stephen the Great and Holy no. 124 (et.4), MD 2001;
Tel / Fax / email: 022-820 652, 022 820-651, contestatii@ansc.md
30. Date (s) and reference (s) of previous publications in the Official Journal of the European Union regarding the contract (s) to which the notice relates (if applicable): _____________________________________________________________________
31. In the case of periodic purchases, the estimated timetable for publication of future announcements:_
32. Date of publication of the notice of intention or, as the case may be, the indication that no such announcement was published: _ BAP nr.20 din 16.03.2021
33. Date of submission for publication of the participation notice: _ according to SIA RSAP.
34. In the public procurement procedure, the following will be used / accepted:
35. The contract is subject to the Agreement on Government Procurement of the World Trade Organization (only in the case of announcements submitted for publication in the Official Journal of the European Union): _________NO_________________
36. Other relevant information: according to art.17, from the Law on public procurement no.131 from 03.07.2015, the participating economic operator may present in full the following information / requirements / additional documents related to the qualification criteria requested in point 15 no. d / o 7-11, in original and / or copies authenticated by signature and stamp of the company, in an envelope sealed by signature and stamp, to the address of the contracting authority, up to the deadline for submission or maximum within 3 days from the request.

IMPORTANT! All requirements  should be provided  and confirmed by documents/ contracts in original or copies, authenticated by signature and stamp and / or electronic signature).
Submission deadline: until the deadline for submission of tenders set within the SIA RSAP (M-tender) electronic platform.

           
Person in charge: _______________________________________________                                        
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