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SENTATION + SIMILAR ASSIGNMENTS



COMPANY DESCRIPTION

Today PRofile Agency is one of the most active and notorious full service communication
agencies on the Moldovan market (from the idea, to concept, branding, strategy and
implementation)

For almost 20 years, on the Moldovan market, we have implemented more than 600
communication and creative campaigns of local, national, and international levels for the largest
commercial brands and international organisations.

Creative, strategic campaigns are the foundation of our communications business.

Also, it is worth mentioning that we are constantly keeping pace with developing technologies, we
are quickly mastering work on new media platforms - we are working with “Telegram” channels
that are gaining popularity, we interact with online talk-shows on various platforms (youtube,
Facebook, TikTok), constantly expanding interaction with opinion leaders and influencers in social
networks, bloggers, vloggers, trendsetters.



ORGANISATIONAL
CAPACITIES

Currently, PRofile Agency consists of 4 departments:
PR and Communication Department, Digital Marketing Department, Creative &
Production Department, Event Management.

We have a permanent staff of 21 people, and around 8 external consultants.
The projects are implemented in the strong cooperation between departments, whilst
every department has it's own projects and clients.

All the processes in the company are supervised by the Partners of the company
and/or even directly coordinated and implemented if needed.



COMMUNICATION

e Communication
campaign concepts,
strategies and
campaign management

e Media planning and
monitoring

e Brand management

COMPANY SERVICES

CREATIVE

e Branding and creation of

graphic materials

e Elaboration of creative
concepts

e Photography art works

e Creation/art works of
video materials

e Copywriting

DIGITAL

Elaboration of Digital
Campaigns Strategy and
Plan

Social Media campaigns
implementation

Digital Marketing
Campaigns

PPC Campaigns

EVENTS

Events concepts
Corporate Event
Management

PR events management
Large scale festivals
and forums event
management




PROFILE EVOLUTION

PR and TV and Collaboration Development Development Development PRofile consists
Printed Media with first on- of Social of Event of Design of 4
placement line media Media Management and departments:
platforms Department Department Copywriting Communication,
Services Creative
Production,

Digital, Events



SHORT PORTFOLIO

Following will be presented a list of relevant clients
and/or similar assignments.



— = o TWR,
* 4 '1 -
AT DUMITRU ROMAN

e “Ato Z" Brand development

Elaboration and implementation of communication %

strategy i c ARBON
Social Media and Mass Media Communication plans | !* |
implementation

Design

Elaboration and implementation of brand events
Elaboration of events concepts

Digital Marketing

Influencer Marketing

Web development administration
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PETROM MOLDOVA

e Elaboration and implementation of communication campaigns
e Elaboration of creative concepts

e CSR communication development

e Yearly Communication plans implementation

e Design

e Mass media management

e Influencer Marketing management

e Social Media content creation

 Elaboration of scripts and video production management



CONCEPT CAMPANIE

CAMPANIE DE COMUNICARE
CU PRIVIRE LA SIGURANTA
COPIILOR IN TRAFIC

Presented by PRofile Agency

Campania de promovare a

ofertelor de vara si a

carburantului
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COMMUMICATIONSE & EVENTE RCENOY

De la combustibil gratuit, pana la gazduirea
familiilor de refugiati. Petrom Moldova depune
eforturi pentru ajutorarea cetatenilor din Ucraina

@ Redactia UNIMEDIA X Posteazi

@ 11 March 2022, 11:068 @ 4414 0

in ultimele doua sdptamani, sute de mii de refugiati au ajuns in Republica
Moldova, dupa ce au fugit din calea razboiului. Din primele zile, compania Petrom
si-a concentrat fortele pentru a fi alaturi de cetéatenii din tara vecina si a le asigura
strictul necesar. Astfel, in colaborare cu organizatiile caritabile, Petrom a sprijinit
achizitia de urgenta a imbracamintei pentru copii si adulti, a produselor de prima
necesitate, a alimentelor, oferind, totodata, combustibil gratuit pentru a raspunde
nevoilor de transport si prim ajutor ale refugiatilor.

KEY VISUAL "' | EETROMESGS 3
PETE{@M - UMARUL h

- - s
UTILIZAREA PERSONAJELOR N MISCARE, PETROM.MD/PUNEUNARUL I 207
SUSTINUT DE PETROM, INDUCE IDEEADE =
DINAMICA $I NECESITATEA DE A ACTIONA " PETROM =
RECOMANDAM UTILIZAREA UNUI SINGUR PUNE -
PERSONAJ LA COSTUM, PENTRU A UMARUL ?_ a
SUBLINIA CA LA ACESTE 2 COMPONENTE axracesncnee ' >
(AFACERI LA CHEIE $I PRODUCATORII e — v i
LOCALI) BENEFICIARII SUNT DIN SFERA - o

AFACERILOR ot

|




TV AND SOCIAL MEDIA VIDEO
PRODUCTION
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COMM. MATERIALS AND INFLUCE
MARKETING

Emilian Cretu
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CHATEAU CRISTI / BRAVOURE

e “Ato Z" Brand development

e Package design

e Elaboration and implementation of communication strategy
e Yearly Communication plans implementation

e Elaboration of label concepts

e Elaboration and implementation of brand events



BRANDBOOK AND BRAND POSITIONING
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DESIGN AND CREATIVE VISUAL CAMPAIGNS
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QUARANTINE FEST - FIRST ONLINE FESTIVAL

In 2020, Chateau Cristi organised 2 editions of the first on-line festival in Moldova. It featured
over 20 local and Romanian singers/bands and was watched live over 137.000 (edition 1) and
232.000 people simultaneously

it

CHATEAU CRISTI

Quarantine Fest

EVENIMENT CARITABIL

& O @ Impreuna
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CHATEAU CRISTI
Quarantine Fest

EVENIMENT CARITABIL

' NIKORASON'G (1) 18:00
~ TANIA CERGA & ANDREI GLAVAN (1) 18:30
ELENA KARAFIZI (1) 19:00
PASHA PARFENI 19:30
VIA DACA (1) 20:00
-~ SUNSTROKE PROJECT () 20:30
NATALIA BARBU () 21:00




POLITIKA BY CHATEAU CRISTI

e “Ato Z" Brand development

e Package design

e Elaboration and implementation of communication strategy
e Yearly Communication plans implementation

e Elaboration of label concepts

e Elaboration and implementation of brand events



DESIGN AND COMMUNICATION

POLITIKA 1M SCHIMB, NOI FACEM VINURI BUNE!

AMUS-AMUS!

PREA MULTA MUNC /. STRICA

 CONGURS

compensatii




As an example, in order to have a "loud” lunch of POLITIKA wines, we organised a “protest” of over
50 "monkeys” at the Parliament. As a result all media had published free content and social media
was crowded with images from the “protest”




UNHCR MOLDOVA

e Elaboration and implementation of communication strategy

e Elaboration and implementation the mass media and social
media activity plans

e Social Media management

e Mass Media management

e Video and graphic production

e Media events elaboration and management services

e Design and branding

e Daily Media Monitoring

e Media Field Analysis

N

PROFILE

@WUNHCR

The UN Refugee Agency

UNHCR in Moldova
Communication Strategy
2022



MEDIA FIELD ANALYSIS, UNHCR IN MOLDOVA
PERIOD: 24 FEBRUARY - 30 JUNE 2022

In order to analyse the media field, we have made the mass media monitoring (online

and traditional media) for the period from February 24 to June 2022 using the keywords
UNHCR Moldova, UN Agency for Refugees in Moldova. Our objective was to determine

the scale of brand presence in the Moldovan mass-media, its context, the main topics
covered and media that covered the UNHCR Moldova activity.

Goals of media analysis:

Identifying critical issues that should be improved;

Identifying journalists and media outlets who mention the Agency;
Gaining a better understanding of our audience;

Discovering how many people the Agency has really reached.

Conclusions and recommendations:
1. Identifying critical issues that should be improved

In May, the Speaker of the Parliament, Igor Grosu, expressed his dissatisfaction with

the way the Agency is managing financial assistance for Ukrainian refugees in Moldova,

saying that out of 92 thousand people only 30 thousand have received aid, the process
being too slow. The accusations were later rejected by UNHCR representatives.
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UN MOLDOVA

(UNDP, UNFPA, UNHCR, UN WOMEN)

 Elaboration and implementation of communication strategy of GBV national campaign
(prevention of Gender Based Violence campaign)

e Elaboration and implementation the mass media, digital and community events plans

e Social Media management

e Mass Media management

e TV and Radio advertising and presence

e Video and graphic production

e Event elaboration and management services

e Design and branding

e Landing page elaboration

e OOH Elaboration and management

e Stakeholders management



Social Media Campaign
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UNDP MOLDOVA

e Elaboration of communication strategy on parliamentary elections for Diaspora

Strategia de comunicare a
Campaniei de informare:
.Diaspora conteaza, diaspora se
informeaza!”




e Elaboration and implementation of communication strategy for the campaign
“Egalitate prin Obiectiv”

e Elaboration and implementation the mass media and social media activity plans

e Social Media management

e Mass Media management

e Video and graphic production

e Media events elaboration and management services

e Design and branding



NATIONAL BANK OF MOLDOVA

MIA PLATI INSTANT SYSTEM

e Elaboration and implementation of communication strategy
e Elaboration of digital communication plans

e Elaboration of influencer marketing plans

e Mass media and social media management

e TikTok content creation and channel management

e Video and graphic production
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EUROPEAN INVESTMENT BANK (EIB)

e Elaboration and implementation of communication strategy
e Elaboration and implementation of 5 communication plans
e Mass media and social media management

 Video and graphic production

e Event management services

e Design and branding



Work package 1: Video Spots

An overall image spot and a radio spot
were produced for the TV, Radio and
Social Media Placement.
The goal of the video and radio spots
were to raise awareness among the
target groups in regard to EU/EIB
projects in Moldova, as well as to
emphasize the EIB financial
opportunities,
They were broadcasted in two stages,
that were successfully implemented:
e st stage: 16.06 - 17.07;
e 2nd stage: 15.09 - 15.10.

The TV spot was placed on 4 national and 2 regional TV stations: TV8, Jurnal TV, Moldova 1, Agro

TV, Balti TV and GRT TV.

: i 7]

“"'-'Eﬁii"-. -
CA RAVANA EUROPEANA
Cuvay BOGHEAN

BOUDABTATE
PENTEU Pacy

¥ iMPREUNA
PENTRU UN VIITOR MAI BUN

Peste 180 min euro accesibili
pentru agricultorii moldoveni

o r——

e
= sy p—

10 laboratoare renovate au fost insugurate la
Universitatea Tehnica a Moldovel datoritd unei
investitii in valoare de 2 milioane de euro

@ . 00000

CARAVANA EUROPEANA
CU VALI BOGHEAN

ZIUA 2022
EUROPEI

SOLIDARITATE
PENTRU PACE

www.EU4Moldova.eu

ﬁ sl Tt

PEE——

Patru decenii de agriculturd si dedicatie:
Cu sprijinul UE, un producétor din
Hagimus si-a asigurat livezile cu irigare. Ce

s UTM i I valore da 2l g8
100 a0 Yol e | b e o e L iy
|1 e e Torees i e decdad | o b i aesormosre e

Antreprenorii moldoveni beneficiazi de
conditii mai avantajoase de creditare prin

intermediul Grupului BEI (VIDEO)

[ vt |ty i AU - R ey

asteptéri are (VIDEQ)

| Pt Mrktem. ook it e - | S0 mGene HOgenT o LaIn ey

e TR TR e o AN A o
r

| ik e . e =L

e Eusogans e inesssis, dask, 7 actombes, 3 v koo
" Bgrintter

e
. Wherl
imvanim i,
e

[ ren—
Alrart Cattes. pracum 1 & batulal wden

Lt o ey G dator ot ey Hie s S g
] 13 it Eae cruYRE A o8 TG

Durspens n Bepuddis Moo, Gz Lo s

-
o7 302

v

RGORA

ez wuywrana et

gl md RO

Familia Toma si 14 hectare de cétina,

imblanzitoarea livezilor de acasi:

28T 0 20 STt M
| =aforwsrt  |wams 17t 30 ol T M M T LW 7 e Povestea Dorinei Tataru, tdndra care a afine si aronie. Aflati povestea din spatele
| a«oronaeet |spesass e, i P et o s Sl o revenit in Moldova pentru a face unei afaceri finantate din bani europeni
| 24|07 v 201 et ] § bigr Mg et AR agricultuti (VIDEO) (VIDEO)
{ 07 80 20 AL T | NI Tt ena U O o rTerate e v sty
| AT| 0T 402001 (e = 6 I St /0] (S TSmO DT TORITE e N
| mjorsomat [nesxemne [t Bermesduen ma ne . GORA EE
I ; THIS == L
l 300780 2001 makermn. o MU L Fitma Twwry rroidenoes oodf T L | BT 10 5 " ' .
T L . T 4
S[OTI0RN | wbemd RU
N

~



CHEMONICS INTERNATIONAL

USAID

e Elaboration and implementation of communication campaigns Future
Technologies Projects

 Elaboration of Social Media and Mass Media plans

e Design and Copywriting

e Influencer Marketing management

e Social Media content creation

e Digital campaigns management
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PHILLIP MORRIS MOLDOVA (PMI)

e Communication consultancy services

e Employer branding

e CSR program development and promotion

e Product promotion and awareness campaigns
e Design



CAMPAIGNS AND ACTIVITIES
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OTHER CLIENTS AND PROUD
COLABORATIONS

(FOR COMMUNICATION, SOCIAL MEDIA MANAGEMENT AND DIGITAL MARKETING SERVICES)

StratCom (by EU Delegation)
USAID
Swiss Cooperation Agency
ATIC
Moldtelecom
Serviciul Vamal al RM
etc.

For a full list of clients please visit: https:.//shorturl.at/clIN8


https://shorturl.at/clIN8

CONTACT DETAILS FOR
REFERENCES

European Investment Bank Swiss Cooperation Agency

Nicoletta Panta, Corporate Communications Officer Liliana Vitu, Media development, and communications
Phone: +352691370045 Phone: +373 69149217

Email: n.panta@eib.org Email: liliana.vitu-esanu@eda.admin.ch

National Bank of Moldova Petrom Moldova

Vadim Jeleascov, Head of the Fintech Department at the Andrei Leahu, Marketing Team Leader

National Bank Phone: +373 69600145

Phone: +373 79771161 Email: Andrei.Leahu@petrom.com

Email: Vadim.Jeleascov@bnm.md
Chateau Cristi

Moldovan Investment Agency Constantin Sevciuc, CEO
Rodica Verbeniuc, Director: Phone: +373 7399110
Phone: +373 79400026 Email: c.sevciuc@gmail.com

Email: rodica.verbeniuc@invest.gov.md
Philip Morris International - Moldova:

UNFPA Dumitru Molceanu, Corporate Affairs Director
Ene Tuyliyeva, Project Manager Phone: +37368153222
Phone: +373 60610005 Email: Dumitru.Molceanu@pmi.com

Email: tuyliyeva@unfpa.orgxq

USAID

Alexei Burciu, Marketing expert
Phone: +373 79967184,

Email: ABurciu@chemonics.md
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THANK YOU!
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office@profile.md / +373 79787986



