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➢ Italy–Romania Bilateral Event aimed at raising awareness and fostering collaboration 

between infrastructure companies and public authorities.A B2B format that brought together 

40+ construction companies and 15+ official representatives from ministries and state-

owned infrastructure entities.

➢ We established media partnerships and managed coverage through targeted press releases 

and editorial content.

➢ Budget: 16.000 euro

➢ Earned media coverage generated through press release, valued at approximately 30.000 

euro

ITALY & ROMANIA – BUILDING 
TOGETHER SUSTAINABLE 
INFRASTRUCTURE



MEDIA PARTNERS
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➢ A strategic selection of five media partners ensured broad and 

relevant visibility

➢ Thanks to the media partnership, the event was attended by 

journalists from various outlets, including media agencies, TV, 

radio, print, and online publications. 

➢ Earned media coverage generated through media partnerships, 

valued at approximately 7.000 euro



PUBLIC RELATIONS
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➢ Drafting and sending a press release, post event, covering the 

main points 

➢ The press release was covered by 57 media outlets

➢ Earned media coverage generated through press release, 

valued at approximately 23.000 euro



RESULTS
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In addition to this coverage, it's 

important to include Radio România 

Actualități, Prima TV and TVR, whose 

contributions are not listed explicitly 

as they are not permitted to mention 

the event's name

* Viewership x1000
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BANNER @AGERPRES

As part of the media partnership, the event banner was featured on the agency’s homepage



MENTIONS



MENTIONS



MENTIONS



PRESS 
RELEASE
We issued a press release to national 

media on July 3rd 
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