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PROFILE

SENTATION + SIMILAR ASSIGNMENTS



COMPANY DESCRIPTION

Today PRofile Agency is one of the most active full service communication agencies on the
Moldovan market (from the idea, to concept, branding, strategy and implementation)

For almost 20 years, on the Moldovan market, we have implemented more than 600
communication and creative campaigns of local, national, and international levels for the largest
commercial brands and international organisations.

Creative, efficient strategic campaigns are the foundation of our communications business.

Also, it is worth mentioning that we are constantly keeping pace with developing technologies, we
are quickly mastering work on new media platforms - we are working with “Telegram” channels
that are gaining popularity, we interact with online talk-shows on various platforms (youtube,
Facebook, TikTok), constantly expanding interaction with opinion leaders and influencers in social
networks, bloggers, vloggers, trendsetters.



ORGANISATIONAL
CAPACITIES

Currently, PRofile Agency consists of 4 departments:
PR and Communication Department, Digital Marketing Department, Creative &
Production Department, Event Management.

We have a permanent staff of 21 people, and around 8 external consultants.
The projects are implemented in the strong cooperation between departments, whilst
every department has it's own projects and clients.

All the processes in the company are supervised by the Partners of the company
and/or even directly coordinated and implemented if needed.



COMMUNICATION

e Communication
campaign concepts,
strategies and
campaign management

e Media planning and
monitoring

e Brand management

COMPANY SERVICES

CREATIVE

e Branding and creation of

graphic materials

e Elaboration of creative
concepts

e Photography art works

e Creation/art works of
video materials

e Copywriting

DIGITAL

Elaboration of Digital
Campaigns Strategy and
Plan

Social Media campaigns
implementation

Digital Marketing
Campaigns

PPC Campaigns

EVENTS

Events concepts
Corporate Event
Management

PR events management
Large scale festivals
and forums event
management




PROFILE EVOLUTION

PR and TV and Collaboration Development Development Development PRofile consists
Printed Media with first on- of Social of Event of Design of 4
placement line media Media Management and departments:
platforms Department Department Copywriting Communication,
Services Creative
Production,

Digital, Events



SHORT PORTFOLIO

Following will be presented a list of relevant clients
and/or similar assignments.



UNHCR MOLDOVA

e Elaboration and implementation of communication strategy

e Elaboration and implementation the mass media and social media activity plans
e Social Media management

e Mass Media management

e Video and graphic production

e Media events elaboration and management services

e Design and branding

e Daily Media Monitoring

e Media Field Analysis
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UN MOLDOVA

(UNDP, UNFPA, UNHCR, UN WOMEN)

 Elaboration and implementation of communication strategy of GBV national campaign
(prevention of Gender Based Violence campaign)

e Elaboration and implementation the mass media, digital and community events plans

e Social Media management

e Mass Media management

e TV and Radio advertising and presence

e Video and graphic production

e Event elaboration and management services

e Design and branding

e Landing page elaboration

e OOH Elaboration and management

e Stakeholders management



Social Media Campaign
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UNDP MOLDOVA

e Elaboration of communication strategy on parliamentary elections for Diaspora

Strategia de comunicare a
Campaniei de informare:
.Diaspora conteaza, diaspora se
informeaza!”




e Elaboration and implementation of communication strategy for the campaign
“Egalitate prin Obiectiv”

e Elaboration and implementation the mass media and social media activity plans

e Social Media management

e Mass Media management

e Community debates and workshops organisation

e Video and graphic production

e Media events elaboration and management services

e Design and branding
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NATIONAL BANK OF MOLDOVA

MIA PLATI INSTANT SYSTEM

e Elaboration and implementation of communication strategy
e Elaboration of digital communication plans

e Elaboration of influencer marketing plans

e Mass media and social media management

e TikTok content creation and channel management

e Video and graphic production



parte a familiei europene
de plati instant

B0 s - BAG i RaT

... MIA Plati Instant
T HeEn D

e EZN

Parlbmazh Wl b opdeanip ta Teavwioed | 5 Aviinng
Bl dewan miopilalBreizen dplatkrecian Brans ] T

i mewizgiesl - o ple reiesd
B CapCs - Bl s

P W Wowm DOROC -
lllllllll remch o e il radandivinsa RS Copey knk
Caiwrsnrs [ %
. et
o B PreCEn ol [0l @ B
Emﬂm IIIII

Bund snes, frnainwis prm MA sedgaires ©
ik a1 00008 vl Dl fenia. Dacd ladedi

franidgns v mps e gaogue FE gl

wodmeanred nuwg fimad maes o & el
lancaciia

At
Craid nad adigs s vl e Thoa Tinedel de 0 camks &

L) i Conmvsnd



EUROPEAN INVESTMENT BANK (EIB)

e Elaboration and implementation of communication strategy
e Elaboration and implementation of 5 communication plans
e Mass media and social media management

 Video and graphic production

e Event management services

e Design and branding



Work package 1: Video Spots

An oversl| image spot and a radio spot
were produced for the TV, Radic and
soclal Media Placement,
The goal of the video and radic spaots
wieErs to raise awareness among the
target groups in regard to EU/EIR
projects in Maoldoes, a5 well ad o
emphasize the EIB financal
opporiunities.
They were broadcasted in two stages,
that were successfully implemented:
& 1=t stage: 16.06 - 17.07;
o JIndstags: 1504 - 15.14.

Thee TV spot was placed on dnational and 2 regional TV stations: TVE, Jurral T, Maldova 1, Agro

TV, Balti TV and GRT TV,

: “’ ':‘. “i“

.,-‘-

Ca RAVANA EURDPEANA
CU VAL BOGHLAN

BOUDABTATE
PENTEU Pacy

TmPHEunﬁ
PENTRU UN VIITOR MAI BUN

Peste 180 min eurd accesibili
pentru agricultorii moldoveni

e e P S i e

i lepainia i serovas 4= fayi meug ereis
Urisaraisina Peeid o iBdaaeni dnioris usei
meraiik b spiame e T loeee de ey

o\— 0co0e
Lt [E L]
[L T - i T -.

P i q.-.n—.u.—.-.-—.-\..-

Cri =

fUAZO22
EURDQPEN

'EI_"'!!['_" i

e e, v T — s Y
L—tmn = ETm e BT TInET b mmeEr—
AT T, T L TP T il S T P B

EEE] | e e [ ipp———— gy

o :_.“"..‘n u;, o mm \.Hl.. LTINS

D e e b ey | b r—
s L e e
e p— T —p——
Toa e — -m-.-.--....-
LTRSS
e e T

T e e maa T e
[ S e PP s —
s

THEp g o o p—— e ey

| T TR T T T
T e e w—

(T M R S I M A T
e . LIk = L
[ Rsrrnen s s o o e e
o g r g v v —
e . el T e,
| s e o it e -
I | ., gy

e B i B ML L]

immre s o | R pm e, oy s sy ey 3
ITHARY  jramm e TR rr—r—
T TR T 0, b L R R @ mi R 5
LT AT | oy i L ey
PRI e l\.,. .-.-ru....'l-lﬂ- e ]
T T }

Illl"l'ﬁ.-' jin L]

bty Ly

——— . "

[LrTL L S = j
_ AT e - A —l-a;hlr!".nn-"--\ “HrEy e
|1 T Y T R S T T EEeaTY b

|—mae Sl _H_m-‘.'l.u.::_—.ﬂ: mdefan fn

www Elldboldova =o

CARAVANA EUROPEANA
CU VALI BOGHEAN

Sﬂl.lﬁ.ﬁ.FilTﬂ'l'l
FENTRU PACE

Fanru decani de sgriuhurs @ dedicegie A i Feriaad i

Cu Speined LIE, un producioor din caralitii mmal A iy i
H IT™ rat lweaim [
lwllnmw <u Irgare. I usrrrsiul BE [Vle0)|

Familia Tama gi 14 heciare do clitini,
afinu yi arorde, &Ml povesisa din spetels
unel alager finasgate din ani surogenl
[HHRES)




CHEMONICS INTERNATIONAL

USAID

e Elaboration and implementation of communication campaigns Future
Technologies Projects

 Elaboration of Social Media and Mass Media plans

e Design and Copywriting

e Influencer Marketing management

e Social Media content creation

e Digital campaigns management
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PETROM MOLDOVA

e Elaboration and implementation of communication campaigns
e Elaboration of creative concepts

e CSR communication development

e Yearly Communication plans implementation

e Design

e Mass media management

e Influencer Marketing management

e Social Media content creation

 Elaboration of scripts and video production management



CONCEPT CAMPANIE

CAMPANIE DE COMUNICARE
CU PRIVIRE LA SIGURANTA
COPIILOR IN TRAFIC

Campania de promovare a

ofertelor de varasia

carburantului

N

PROFILE

De la combustibil gratuit, pana la gazduirea
familiilor de refugiati. Petrom Moldova depune
eforturi pentru ajutorarea cetatenilor din Ucraina

@ Redacfia UNIMEDIA © Disiribuie + | <0 Share | -
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in ultimele dou3 saptamani, sute de mii de refugiati au ajuns in Republica
Moldova, dupa ce au fugit din calea razboiului. Din primele zile, compania Petrom
si-a concentrat fortele pentru a fi aldturi de cetatenii din tara vecina si a le asigura
strictul necesar. Astfel, in colaborare cu organizatiile caritabile, Petrom a sprijinit
achizitia de urgenta a imbracamintei pentru copii si adulti, a produselor de prima
necesitate, a alimentelor, oferind, totodata, combustibil gratuit pentru a raspunde
nevoilor de transport si prim ajutor ale refugiatilor.
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TV AND SOCIAL MEDIA VIDEO
PRODUCTION
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Il Magnifico Barista Paolo revine in
statiile Petrom! De data aceasta, el ifi...




COMM. MATERIALS AND INFLUCE
MARKETING

Emilian Cretu

Inessa Voscoboinic

INESSA VOSCOEOINIC
= 1=l '

= prrRoMm



CHATEAU CRISTI / BRAVOURE

e “Ato Z" Brand development

e Package design

e Elaboration and implementation of communication strategy
e Yearly Communication plans implementation

e Elaboration of label concepts

e Elaboration and implementation of brand events



BRANDBOOK AND BRAND POSITIONING

CHATEAU CRISTI




DESIGN AND CREATIVE VISUAL CAMPAIGNS

LA MAI MULT
SI LA MATI MARE!
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QUARANTINE FEST - FIRST ONLINE FESTIVAL

In 2020, Chateau Cristi organised 2 editions of the first on-line festival in Moldova. It featured
over 20 local and Romanian singers/bands and was watched live over 137.000 (edition 1) and
232.000 people simultaneously

it

CHATEAU CRISTI

Quarantine Fest

EVENIMENT CARITABIL

& O @ Impreuna

NIKORASON'G, KARAFIZI, pentru voil
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TANIA CERGA & ANDREI GLAVAN .
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CHATEAL CREISTI

Quarantine Fest

EVENIMENT CARITARII

=

HIKDRASONG 1&a:00

TAHLA CERGA & ANDRE| GLAVAM =30
ELENA KORAFILI 1800

PASHA PARFENI 1950

ViA DACA (U 20:00

SUMSTROKE PROECT Z20:30

MATALIA BARBU Pl




CARBON - THE MOVIE

e “Ato Z" Brand development

e Elaboration and implementation of communication strategy

e Social Media and Mass Media Communication plans implementation
e Design

e Elaboration and implementation of brand events

e Elaboration of events concepts

e Digital Marketing

e Influencer Marketing

e Web development administration
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OTHER CLIENTS AND PROUD
COLABORATIONS

(FOR COMMUNICATION, SOCIAL MEDIA MANAGEMENT AND DIGITAL MARKETING SERVICES)

StratCom (by EU Delegation)
USAID
Swiss Cooperation Agency
ATIC
Moldtelecom
Serviciul Vamal al RM
etc.

For a full list of clients please visit: https:.//shorturl.at/clIN8


https://shorturl.at/clIN8

CONTACT DETAILS FOR
REFERENCES

European Investment Bank Swiss Cooperation Agency

Nicoletta Panta, Corporate Communications Officer Liliana Vitu, Media development, and communications
Phone: +352691370045 Phone: +373 69149217

Email: n.panta@eib.org Email: liliana.vitu-esanu@eda.admin.ch

National Bank of Moldova Petrom Moldova

Vadim Jeleascov, Head of the Fintech Department at the Andrei Leahu, Marketing Team Leader

National Bank Phone: +373 69600145

Phone: +373 79771161 Email: Andrei.Leahu@petrom.com

Email: Vadim.Jeleascov@bnm.md
Chateau Cristi

Moldovan Investment Agency Constantin Sevciuc, CEO
Rodica Verbeniuc, Director: Phone: +373 7399110
Phone: +373 79400026 Email: c.sevciuc@gmail.com

Email: rodica.verbeniuc@invest.gov.md
Philip Morris International - Moldova:

UNFPA Dumitru Molceanu, Corporate Affairs Director
Ene Tuyliyeva, Project Manager Phone: +37368153222
Phone: +373 60610005 Email: Dumitru.Molceanu@pmi.com

Email: tuyliyeva@unfpa.orgxq

USAID

Alexei Burciu, Marketing expert
Phone: +373 79967184,

Email: ABurciu@chemonics.md
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THANK YOU!
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