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PRIORITY is the Moldovan partner of the

biggest global media network WAVEMAKER

PRIORITY (founded in 2002) is the leading Moldovan full-service marketing,
media, branding and communication agency, consisting of four agencies
(PRIOR MEDIA, UNITED MEDIA, STATUS MARKETING, BIG IDEA).

Our team have developed successfully hundreds of integrated
campaigns (Branding + Creative + Media + Digital + PR + Production + BTL)
for the biggest international Clients, Government bodies and NGOs.
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WE ARE MAJOR GLOBAL FORCE WHEREVER YOU NEED US

8,620 90 $38B (;gé 12
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TO LEAD MULTIMARKET CLIENTS
#1 EMEA #2 GLOBAL #3 APAC #4 NA #8 LATAM

PRIOR WAVEMAKER is within TOP-3 in MOLDOVA

PRIORITY since 2002, PRIOR MEDIA since 2007
19 awesome professionals

RIORITY

Source: RECMA Billings 2018 communication group
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PRIORITY MEDIA’S KEY SERVICES

ANALYSIS TACTICS PRODUCTION
REPORTING

STRATEGY DESIGN IMPLEMENTATION

Television Outdoor Digital Radio Printed press PR & Events
& DOOH
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OUR PLANNING AND RESEARCH TOOLS
(2004-2019 DATABASE FOR MOLDOVA)

NAGB Nielsen -
Media Research e
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OUR PROFESSIONAL TOOLS ARE KEY INGRIDIENTS
FOR SMART CAMPAIGNS

. (N | .
h m‘i(mn‘: . <E) ane @ WAVEMAKER
AGB Nielsen GEMIUS

Media Research

Arianna software licensed by Gemius: Xplane: BATI: Network tools:
AGB Nielsen:
. « Internet Traffic » Consumer’s behavior « Printed Press Audit » Creating plans
TV : Advertising Expenses analysis
ﬁ/lliﬁfj ’ I\A/\Il;ili(’fgﬁr? Audience research * Priorities budget
, g  Radio research allocation across
Radio: Advertising ) channels
Expenses Analyses, * Printed Press research . o
Planning of Campaigns, » Setting communication
Monitoring goals

* Post-buy calculations
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PRIORITY TEAM

We are 19 professionals:
specialists with university, post-
graduate and MBA education in
marketing, communications,
public relations, law, psychology,
mass media and we have an
extensive awesome practical
experience of 10+ years both in
private and governmental
sectors.




PRIORITY is built on
Inspiration and we are
cultivating the talents

PRIORITY is the only Agency in
Moldova who's team-member won
the award of Instagram section
within the prestigious international
advertising festival “Cannes Lions”
(France) in 2014 with the
awesome work

IORITY
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entrepreneurs, we don't have layers of
do have are teams built around the
lents.

lonate teams, talented people who make
S and take great pride in a job well done.

e central point of contact for our clients

aders, a deep bench of talent, and we
y to provide leadership for clients and




OUR CLIENTS - LEADING INTERNATIONAL AND NATIONAL
COMPANIES
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OUR CLIENTS - GOVERNMENT/INTERNATIONAL
BODIES AND NGOS

\: DCFTA w3 @
z& UE-MOLDOVA NS EE

» CCI FRANCE \
YUSAID @ MOLDAVIE | ST BIOMASA

Resurse energetice altecnative pentry Moldova
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www.orange.md/busmess
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CASE STUDY: OM AROUND THE WORLD

= G-IH JHL ANNOYY

Central Park of Chisinau has been transformed into the two-month open-air
fitness zone with modern treadmills, professional instructors, fun activities, on-line
personal and team competitions and awesome Run Day first 10 km marathon.
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CASE STUDY: VELOHORA BY GURA CAINARULUI

The most impressive, fun and awesome campaign created to
support the re-launch of the national Gura Cainarului brand
became one of the Moldova’s highly appreciated events. Each
year the mix of traditional and digital media is combined with
the 10K bikers’ route all over the capital.
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SPECIAL PROJECTS
ON TV

Special projects are a good way
of increasing brand awareness
and, most importantly, brand
loyalty for certain groups of
costumers



CASE STUDY: CINCI INIMIOARE — SPONSORSHIP
OF TV SHOW «IUBESTE VIATA»

'

IUBESTE

VIATA

VIATA
TE IUBESTE

Suedzucker is the biggest sugar producer in Moldova and in order to increase the awareness of one
of its brands - “Cinci inimiore”, PRIORITY developed a sponsorship project on TV8 channel that was
on air for 5 months and included:

5 sec bumpers were placed before the TV show

long TV commercials (1 min) were placed before and after the TV show and its repeat

Studio branding

Special guests from Suedzucker invited to studio IORITY
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CASE STUDY: FOXMART @ MOLDOVA ARE TALENT

In order to increase the brand awareness and reposition the FoxMart brand we had
elaborated a complex and cross-platform strategy. There were 2 key elements:

- creation of an attractive, smart & modern mascot — a fox named SMART ©;
- popularization via MAT as one of the most popular TV shows.

IORITY
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SPECIAL PROJECTS
ON RADIO

PRIORITY develops different kinds
of sponsorship projects on the
radio specifically for each brand
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CASE STUDY: G-ENERGY SERVICE (GAZPROMNEFT)

THE GOAL:

+ To inform about the opening of the new G-ENERGY service in Chisinau
» Actively attract new customers

« To tell about the benefits of G-ENERGY service

* To give away prizes among customers of the new service

THE SOLUTION:

Special project with prizes on RADIO 7 —
the popular radio station among Moldavian drivers

IORITY
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CASE STUDY: G-ENERGY SERVICE (GAZPROMNEFT)

G ENERGY

Concept and scenario for the Quiz

Audio spot production in 2 languages (RO, RU)
WEEKLY PRIZE SUPER PRIZE for G-ENERGY service

G-Energy Oil (4 L) 50 liters of FUEL
(petrol / diesel) _ A
Audio spot production in 2 languages (RO, RU)

for G-ENERGY oll
Sadfl

50

liters

Media plan for direct placement for G-ENERGY oil

Photo report with winners and sponsor prizes

IORITY
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SPECIAL PROJECT ON RADIO 7
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Special project headline: «G-ENERGY - gsuran Ha Bnagummpecky, 6»

Once a day in live DJs and RADIO 7 launch a special project jingle and announce a
studio phone number on which listeners need to get through while an energetic rock
composition sounds.

DJ asks a simple question to the person who dialed the studio:
- What address is the new G-ENERGY service in Chisinau located at?
- The street is ... Tudor Vladimirescu !

DJ communicates with the winner, asks about his driving experience, tells what kind of
prize the winner receives and vividly describes the advantages of G-ENERGY engine oil.

PRIORITY

communnication group




W/ 77

E\

11‘: . h
( o
BRRRAABAS
XY AR
Ty an
YY)
v h
)
) . wvveew'
we
N
P
|\ g
4 7 ENER
- ot
;‘ ‘ = AT "‘N:
o e . W Y
.il‘ _ ) ‘ e\
s %
b\

G-ENERGY SERVICE: RESULTS

The special project went on air from 8 to 12 am on work days

Period: October 2017

In total there were 15 programs

137 audio spots with the announcement of the program

were on air

16 prizes were awarded: 15 weekly prizes and 1 super prize.

PRIORITY

communnication group




SPECIAL PROJECT
ON RADIO
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CASE STUDY: TYMBARK ON HIT FM

Product integration and Tymbark summer campaign

¢ Mentioning the brand in rubric “Stopudovaya
antikrovatatsiya” according to the approved mechanics

¢ Mentioning the brand in an interview with a guest
¢ Direct advertising: at least 30 minutes per month

* Promo in support of the campaign - 6 times per day (without
brand integration)

¢ Radio spots production
¢ Posts on HIT FM Facebook page

¢ 40 product sets of 9 bottles + additional drinks for hosts and
guests (2 bottles per day)

e Special prizes for the final draw - 8 pillows (8 weeks)

e Super prize for the winner of the month

IORITY
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CASE STUDY: TYMBARK (PROMOTION ON FACEBOOK)

There were 7 post promotions on Facebook

“2 Wit FM Moldova

Peknama - @

PA3BEKAMCA!
3aMWKCyn gesu3 gHA 1 nonyyy nogapok ot
Tymbark

- Hanuwwm B kommeHTapum JEBU3 IHA co
COBOM Ha KapTUHKe

- YKaX1 B KOMMEHTapuu CBON HoMep TenedoHa
- cobepy nanku nog cBOMM KOMMEHTapUeM

Benywuue "CTonyaoBoro yTpa" 3aBTpa No3BOHAT
nobeauTento U NOAAPAT KOMNEKUMIo
OCBEXAMLLWX NETHMX BKycoB OT Tymbark!

http://tymbark.md/

Hit FM Moldova ‘ MoapoBHee ’

PagunoctaHuus

“2  Hit FM Moldova

Peknama - @

Tbln A!
3aMUKCyn fesun3 aHS 1 Nony4u Nogapok ot
Tymbark

- HanuLwm B KommeHTapun AEBU3 IHA co
CIOBOM Ha KapTuHKe

- YKaXX1 B KOMMEHTapuy CBOVi HoMep TenedoHa
- cobepwu nankv NoJ CBOMM KOMMEHTapvem

Beayuume "CtonygoBoro yTpa" 3aBTpa No3BOHAT
no6eauTernto 1 NoaapsAT KONMEKUMIo
OCBEXAMLLMX NETHWUX BKycoB oT Tymbark!

http://tymbark.md

Hit FM Moldova ‘ MoapoGHee ’

PagvocTtaHuus

“2  Hit FM Moldova

Peknama - @

KB MOMEHTOM!
3aMWKCyi aesns AHA 1 nony4u Nogapok ot
Tymbark

- Hanuww B kommeHTapum JEBU3 IHA co
CMNOBOM Ha KapTUHKe

- YKaX1 B KOMMEHTapun CBON Homep TeneoHa
- cobepu naviku nog CBOVM KOMMEHTapuem

Benywume "Cronynoeoro yTpa" 3aBTpa NO3BOHAT

nobeauTento U NoAapAT KOMMEKUMIo
OCBEXaMLLMX NETHUX BKycoB oT Tymbark!

http://tymbark.md/

T Ve
@ © Moldova National Karate Federation u
ewé 40

“=  Hit FM Moldova

Peknama - @

HWKOIOA HE MOBOPU: "HUKOIOA"
3aMWKCyi feBus aHs v norny4u nogaapok ot
Tymbark

- Hanuwwu B kommeHTapumn OEBU3 AHA co
CMOBOM Ha KapTUHKe

- YKaXW B KOMMEHTapuu CBON HOMep TenedoHa
- cobepu nanku nog ceouMm. .. Ewe

(D Daxi Taxi - Partner Yandex.Taxi Moldova u
elé 42

KommeHTtapuu: 13 PenocTbi: 6

RIORITY
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CASE STUDY: TYMBARK ON KISS FM

Product integration and Tymbark summer campaign

¢ Product integration into program content: DJ from Kiss FM
invites listeners to answer the day's challenge with a phone call.
The person who will answer the DJ's question is declared a winner.

¢ Direct advertising: at least 30 minutes per month

e Promo in support of the campaign - 6 times per day
¢ Production of 5 radio spots and 5 jingles (8 sec)

e Posts on KISS FM Facebook/Instagram pages

e Banner Tymbark on web site kissfm.md

¢ 40 product sets of 9 bottles

e Special prizes for the final draw - 8 pillows (8 weeks)

e Super prize for the winner of the month

AQRIMTY

a@oninoanicatiomayeopp
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Republlc of Mo.ldova




W Brand-Book
elaboration

Business
Credit

PRIORITY
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BRAND-BOOK ELABORATION - BUSINESS CREDIT

Asncislia de ecomamil i imprumut

Business
06964646

Cr9d|t banari@he.md

Kogaleniceanu 123
businesseredit.md

Valentina Banari

IORITY

ommunication group



SR RN RN R R R R R R R RRRRREEE R R REEN
BRAND-BOOK ELABORATION - BUSINESS CREDIT

Asociatia de eccoamil s Inprumst Asociatia de ecomamil s Inprumst

% Business Business
Credit Credit
Business
Credit

ford Business

A Credit

IORITY

OmmuniICe ll()ﬂ(!’)l[



SRR RN R R R R R R R R R RERRERE R R RERN
BRAND-BOOK ELABORATION - BUSINESS CREDIT

communication group
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BRAND-BOOK ELABORATION - LIPO

PRIORITY
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BRAND-BOOK ELABORATION - LIPO

PRIORITY
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Creation of one of the first identity marks of
Republic of Moldova and a slogan for its promotion

Moldova

Discover us.
RIORITY
(')O’TVT‘UHIC?Jll(’)ﬂ QI"OUD



Development of an “umbrella” visual identity for the abroad
promotion of the vine producers from Republic of Moldova

COMPANY __

COMBANY NAME |

CRICOVAACOREX

lon POPESCU
Production Manager

Moldova, 5434

Chisinpy, 21, Stefan cel Mace a
W0l 123455 fax 123455

o-madl on popescu@mdl md

IORITY
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Development of one of brands, brandbooks, positioning
and delivery of planes for the biggest national air transport
company - Air Moldova

AIRBUS A320
Redefineste confortul
/ i |
»,': N s ' R
p - > AR X

AR MOLDOVA

Nascut pentru a zbura.

Nascut pentru a zbura // Born to fly // PoxaeHHble netatb
RIORITY

communication group



This is one of our latest projects:
- ,CREATED IN MOLDOVA -
-~ APPRECIATED WORLDWIDE”

full-service communication
(branding + media + PR + digital)
campaign for the EUD SR EU4Business



PRIOR MEDIA has proudly designed and implemented the integrated
public awareness campaigns covering the benefits, opportunities and
requirements of full implementation of the EU Association Agreement
(AA)/Deep and Comprehensive Free Trade Area (DCFTA) and marking
its 4th Anniversary.

The brand platform ,,CREATED IN MOLDOVA -.-APPRECIATED
WORLDWIDE?”, all promo materials have been developed by our team
and through-the-line communication campaign has successfully ran all
over Moldova using the smart mix of traditional and digital media.

PRIORITY
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Main symbol: the C-shaped sign for all three languages
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To make the logo “live” and close to the real businesses the series
of the handcrafted icons have been created to mark the specific
sectors/categories of products
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Short-listed have been six icons
to cover major categories,
iIncluding those with the most
spectacular growth thanks to
DCFTA according to the data of
the research report of the
Expert-Grup.

PRIORITY
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Printed materials (full-color flyers, 3-fold A4 leaflets, folders)
in Romanian and Russian languages have been produced in
line with the created identity
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DCFTA a adus beneficii importante economiei
moldovenesti in ansamblu.

W WOL [’W,;

3

7% Cresterea exporturilor spre UE, estimata
la 367 milioane de euro, a impulsionat
cresterea Produsului intern brut cu 7%
" m '|"|% cresterea investitiilor in capital fix cu 1% -
circa 320 milioane EUR pana in 2020 si
cresterea veniturilor bugetare cu 5% sau

sau 1.3 miliarde de euro, pana in 2020

sau 320 milioane de euro, pana in 2020

” . . o 0 circa 355 milioane euro pana in 2020.
Dupa 4 ani de DCFTA, Uniunea Europeana este 551355 milicane de euro, BARS TR 2020
principalul partener comercial al Republicii Moldova
si cea mai importanta piata de desfacere In 4 ani de DCFTA, importurile din UE in [[importurile agroalimentare | —4%
' " ) Republica Moldova au scazut. Importurile
— pentru produsele moldovenesti. £ de agroalimentare s-au diminuat cu 4%, iar [ Importurile industriale ] —15%
' importurile de industriale - cu 15%, Deficitul — = . o
[ Deficitul balantei | —45%

balantei comerciale s-a redus cu 45%

intre UE si au
atins, in 2017, 3.45 miliarde de euro, cu 0 patrime mai mult
fata de momentul intrarii in vigoare a Acordului de Liber
Schimb (DCFTA). Totodata, DCFTA a impulsionat cresterea

% ani de DEFTA —
exporturilor spre UE cu 367 milioane de euro, adic3 cu 22%,

cn trebule =4 it
R in primii trei ani de implementare a DCFTA /
m——
(ol Ponderea UE in totalul exporturilor moldovenesti a crescut
—_— de la 53.3%, in 2014, la 68.5% in prima jumatate a anului 2018,
bl Astfel, 2 din 3 euro castigati din export vin din Europa.

3 Datorita cresterii exporturilor, 15 000 de moldoveni
beSU ra 6p0LU opa si-au gasit un loc de muncd acasa. S 058
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FE-44

& IH11% - (5 temeres DCFTA: oportunitéti ce trebuie valorificate
Totodata, in perioada de referintd, Republica Moldova a realizat doar partial prevederile si
cerintele pentru i DCFTA. Real deplina a acestor prevederi va permite
& o companiilor moldovenesti s livreze produse si servicii mai competitive pe piata europeans, iar
AU creSCUt Cel mai mUIt eXPOI’th“e cetatenilor din Republica Moldova - s& se bucure de produse si servicii de calitate. Un exemplu in
N & % . Un parteneriat stabil acest t produsele mold: ti d liers
de produse oleaginoase si cerealiere: et O fecaredor ik pe g e
pala (Sl a fost compensat pe paa
porumb floarea soarelui grau ewrcpean), resterea exponurior

148% 316% 1321% | S
icane de doar aeoncin
g B w8 =

Tredutisen stuates economice i (51,

IORITY

communication group




DCFTA & tiiiea opeans

Informatii si asistenta pentru companii:
www.eu4business.eu/moldova/dcfta

Delegatia Uniunii Europene in Republica
Moldova: Delegation-Moldova@eeas.europa.eu
eeas.europa.eu/delegations/moldova_en

Biroul de asistent pentru comert al UE:
trade.ec.europa.eu/tradehelp/

“Vizibilitate si comunicare pentru actiunile
referitoare la implementarea Acordului de
Asociere/Zona de Liber Schimb Aprofundat si
Cuprinzator (AA/DCFTA) in cadrul programelor
de asistenta finantate de Uniunea Europeana”

Printed materials (full-color folder
RIORITY
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Original pins with 6 segments’ icons

and 4 years of DCF I,
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Grand event'm Chlsmau, Moldova




Panel discussion with the representative of the EU Delegation, business associations
and the owners of the Moldovan companies, heroes of the campaigns’ success stories




Original artistic performance
represents the symbiosis of
the Moldovan traditions and
progressive industrial
development under DCFTA.

Simultaneous professional
translations into 3 languages:
Ro, Ru and En




Regional event in Comrat, Moldova
December 19th 2018




Speeches of the representatives of the EU Delegation, Moldovan and Gagauzian government
authorities, local businessmen have been simultaneously translated and broadcasted “live”




The brand ambassadors of the successful implementation of the DCFTA have been
chosen from the real businessmen/businesswomen representing different industries

from all over the Republic of Moldova. TV commercials, OOH billboards and other
promo materials have been produced.

PRIORITY
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6 TV commercials in Romanian and Russian languages covering different
segments of the national economy have been created and placed on TV

ATU winery Vila Roz KaraGani

Rifero Batstractor B Queen

PRIORITY

communnication group
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Mii de familii au sansa
sa ramana impreuna
si sa duca o viata

'( decenta in tara lor.

~
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ATU winery

A
J Vlada Vutcarau
Vlnarla Atu

I Sain
Uniunea Europeana este

un partener sigur si stabil,
cu reguli clare si previzibile

.“
pentru Republica Moldova.

e el . % : '\ g
Gratne DCFTA, producatoru sunt

scutiti de mai ' multe taxe la export,

in viitor acestea ar putea fi ehmlnate.

-_—
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Datorita DFTA, producatorii
| moldoveni au acces la o baza

y Ala Lerner | extinsa de materii prime

' B Queen

si utilaje performante.

e

unnication group
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Out Of Home campaign

For the rural areas of Moldova the
billboards are the secure and cost
effective way to deliver the
communication messages.

So, in the targeted regional
towns/villages 14 local entrepreneurs
o By e have been chosen to be presented
Lanaciny B Sl L e Ununes buropend. L for a month at the OOH visuals to

- support the key message of the
Project, to beat out the skepticism
and to inspire others.

IORITY
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Gheorghe Cerven
Kara Gani Vin|

Marina Capmoale
C.M. G.T. Apicultura
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Veaceslav Dudus

Mellang & Company ! ! —' J DCFTA ; ‘?'G'f
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Social Media accounts have been created on Facebook, Instagram,
Youtube and Odnoklassniki

Inaril Ceatiion T

ICAHUL EfFebruarie B8

Cerinte Sanitare si Fitosanitare
si Aplicarea in Republica Moldova




u actualitate  alegeri politica societate economie  in lume life auto tech sport  toate stirile

PriMmil agenti economict,

| et Infographics and banners dissemination

~
e 4 AN|e mai multe procese verbale - 1a Rascani
DCFTA

‘ B s v e (Google ads + local web sites)

va achizitiona aproape 64
|a sutd din actiunile
Moldinconbank

Dupa 4 ani de DCFTA, Uniunea Europeana este
principalul partener comercial al Republicii
Moldova si cea mai importanta piata de desfacere
pentru produsele moldovenesti.

& Editoriale si opinii

buril iale intre UE si i g
Moldova au atins, in 2017, 3.45 miliarde de euro,
cu © patrime mai mult fatd de momentul intrarii
in vigoare a Acordului de Liber Schimb [DCFTA)

,  Publisherii europeni

WRCINI  confrunta Google si
Facebook: lupta “scrisorilor deschise” si
rolul Romaniei in aceastd disputd

Totodatd, DCFTA a impulsionat cresterea (UPDATE)
exporturilor spre UE cu 367 milicane de euro,
adicd cu 22%, in primii trei ani de implementare L
a DCFTA Ei S
- A wSupravietuitoarele

h violentei nu sunt doar
victime, ele detin solutii pentru
eliminarea acestei grave inclcdri a
drepturilor omului”

Ponderea UE in totalul exporturilor meldovenesti
a crescut de la 53.3%, in 2014, la 68.5% in prima
jumatate a anului 2018, (Astfel, 2 din 3 euro
castigati din export vin din Europa.

1 LR 0 |
. Datorita cresterii exporturilor, 15 000 - ., BuiGpocuTL 8CE Hax*i,

i" '*'i de moldoveni si-au gasit un loc de ) CTIRNTR oM KRR
ii’:“' l-" RS realitatea.md

B3 Like Page 45K ikes

A, exporturile agricole
re UE au crescut cu 44%, ar cele indu

Au crescut cel mai mult exporturile de ) Restatems

produse oleaginoase si cerealiere:

PR2520%
%@.l~;:3g* -
eegLOB®
[ R ]

Un parteneriat stabil
Datoritd DCFTA, fiecare dolar ratat pe piata CSl a fost compensat
pe piata europeand. Cresterea exporturilor agroalimentare din

Moldova in UE a compensat integral reducerea cu 512 milioane de
dolari a exporturilor in est, cauzate de restrictiile aplicate de Rusia, de

conflictul din Ucraina si de inrdutétirea situatiei economice in CSI. CURS VALUTAR BNM

IORITY
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Datorlta DCFTA ma| multe
companii din |ndustr|a usoara
din Republica Moldova produc
acum pentru branduri conoscu-
te din Europa si din lume.

DCFTA a impulsionat dezvoltarea

businessurilor prin export astfel
ca 15 mii de moldoveni si-au
gasit un loc de munca acasa.

\M0Log,

“Cur TEO\

iale moldovenestl

a Europeanaj:"

'Datorita conditiilor avantaj

de export oferite de DCFTA,

‘vinurile moldovenesti ajung

acum mai usor la consumatorii

din Uniunea Europeana.

Implementarea DCFTA a

o —
impulsionat cresterea investitiilor in
| — -

capitalul fix, ceea ce a permis multor
Ll

intreprinderi moldovenesti sa-si /
/ a—

modernizeze liniile de productie.

IORITY
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AA/DCFTA IN REPUBLICA MOLDOVA - w o b

Acordul de Liber Schimb cu Uniunea Europeana DS thutnass ol Q

Acasa Despre AA/DCFTA p Birou De Presa b Info Business Agenda Iintreaba Expertul E-Biblioteca Contacte

Pina la 75 de companii
Moldovenesti vor primi sprijin

Impactul economic dupa 4
ani de implementare a
Acordului de Asociere RM-

in dezvo... UE

Cifre concrete. Eroi adevdrati. Oportunitdfi reale.
DCFTA la patru ani: Cum nu s- Descarca sau vezi online >

au materializat premonitiile {5 Sl ﬁw & -8 ]
euro - D J e e Ghidul acordului de liber
g 3 ,& ot schimb aprofundat si

cuprinzator

The on-line portal EU4BUSINESS has been updated using the brand new
image and it is accumulating all the information related to DCFTA and useful
links for the local businesses

IORITY
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Due to its inspiring messages, unigue and
dynamic design, multi-segments execution
and cross-platforms nationwide media
placement that campaign developed by
PRIOR MEDIA had a huge success and
became the well-known, recognizable sign of
the successful implementation of the DCFTA
In Republic of Moldova

PRIORITY

communnication group



DEVELOPMENT
OF PRINTED MATERIALS

PRIORITY loves to create creativity
and can produce a variety of
printed materials - from POS
posters to outdoor advertising




POSTERS DESIGN FOR MAGGI

 ACOREaliios,

DEMANCAT, NUDE POZAT

.v

N\AGG‘ Fu;\uhao

DEMANCAT,NUDE rozxr

MAGG\F olicios

DEMANCAT, NUDE POZAT

s By
N\AG('J‘ﬁ‘Adnuo%_

DEMANCAT, NUDE POZAT

WAGGRErs

a
DEMANCAT, NUDE POZAT

IORITY
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POSTERS DESIGN FOR TORCHYN

" CARTOFI 4
» “CALA MAMA” J

/

/= =
BACON - 200 G ( m [

CARTOFI - 1,5 KG 2 Wil

S——r. Fr—— | ) | MAIONEZA TORCHYN VIPOBAHCANGE |
o v \ MAROMEI
NIATIAHANA 1

«PROVANSALS - 300 ML | D E LA I o p q ” H

KETYN | USTUROI - 1BUC |

e CASCAVAL - 1206 | : e —

| SARE, PIPER 3 | % FRaNIERR e e

B e e A

FILEU DE PUI - 2 BUC
ARDEI DULCE - 1 BUC
i ARDEI IUTE - 1/2 ..
MAZARE VERDE - 100G uriE
CEAPA - 1 BUC
s ] MORCOV - 1 BUC
< et i SOS SOIA TORCHYN
T —— i OTD & ; , «CLASIC» - 50 GR
c:ég%': 4 F ‘;“ﬁ';"gmﬁ , VIN ALB SEC - 2 LING
DELA TOPUMH 44

ULEI DE MASLINE - 2 LING
frooec
‘ MUSTAR «AMERICAN»

. o W Wi o, N
! TORCHYN - 100 6 A 4 L ’ y : ; < %
CHIFLA - 2 BUC B 4 ’ =g 2 [ /
CRENVUSTI - 2 BUC | [ s e 7
BACON - 60 G
CEAPA - 1 BUC

oy B B nAcsHaR
ZAHAR - 20 G 1 A : # % = — s ) - " '

OTET - 2 LING

i
f S ’ o
" 4 .S Y g y ] - o B

1 &) 4 7~ S e & 4 W a / / R
g 3 w4 { " : e R = \ . [ IS ? ‘ »w P& =
\ p a8 S 3 4 4 ¥4 P i g A ? L 3 i iy 9 | \)
& o . = ¥ 3 . ¢ 2 ¢ P2, 7 3 \ v

b s & 4 &5 . X = Y ] 3 LY 4

N I 9 £
i, £ - ] 3 2
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' i
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POSTERS DESIGN FOR NESCAFE 3 IN 1

S
Sérbeterile de iarné surt mei intense, ~

mai bvgnte si mai aromale

v &
Sérbeterile de iarné surt mai intense,
mai bogate si mai aremdle

*
Sérbitorile de iarné sunt mai intense,

mai bogate si mai aremale

NESCAFE

NESCAFE.
301 351

IORITY
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CASE STUDY: NESCAFE GOLD

Banner design and printing for public transport stations

NESCAFE.

Taking into account the target audience of
Nescafe GOLD, PRIORITY has developed
a classic design that emphasizes the
natural aroma of coffee, coffee beans and
their grinding.

The pictures that attracted the eyes of the
passers-by were carefully selected.

Mai mult ey Pentru cele mai
GUST S| AROMA NEscare. GO0 D PRETIOASE MOMENTE

The address program for this brand has
been selected leading by our target
audience: near supermarkets, on streets
with heavy pedestrian and car traffics.

MAI MULT
GUST SI AROMA

IORITY
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CASE STUDY: NESCAFE 3 IN 1

Banner design and printing for public transport stations

PRIORITY created an unique design for Chisinau with a creative and interesting approach. It has been carefully thought out and
designed taking into account the smallest details in order to attract the attention of consumers of our target audience. The
address program for this brand was carefully selected near universities, colleges and universities.

The front of the station was transformed into a whiteboard, where all Nescafe 3 in 1 products were drawn manually. Also, to
double the impact of the campaign on the citylights were placed the main characters from the TV commercials. Thus on the back
side were developed some attractive designs that urged young people to take pictures and post them on social networks, where
they could participate in a contest and had the opportunity to win gifts.

NESCAFE
o

NESCAFE
351 341

7
-
1

¥ bV .‘ R ¥ 2 5 iz 4 ZMAL INTENS
E Nu eticheta : : " - - ’&/ \P
< "_‘ . \ ) : ,‘ \ y (53 \J LS ? ) > B @

AL BOGAT, MAT AROMAT, ‘
T

= (uneagte

* v N P
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CASE STUDY: TORCHYN

Banner design and printing for public transport stations

LR . { IS O 4
Wiy TRV

© GUSTULTOPYMH
TINCEPE DE LA CALITATE

& & N N & & 3

B ” T o g o
GUSTA NOUL KETCHUP >~ I I ¥
- " - ~BUCATELE DEVIN PERFECTE -
FARA AMIDOTQ DELA TOPQHH g CU SOS TOPYHH ‘
. = 1
A | |

Py
1!

i“
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* GUSTUL RAFINAT

 BROVENCE TOPYHH

| CUPERCI- 3¢

CASCAVAL- 100
KETHP
TORCHYN <CHIL
UT-306
CEAPR- 1800




GUSTA NOUL KETCHUP 7 = - || DESCOPERALUMEA

COLECTIA

FARA AMIDON SCEITTE 8 o P |- MUSTARULUI SRENTE]

DULCE - 18U | ; - -
4 T5e3 MAZARE VERDE - 100G s -
¢ TOPUHH | : e { TOPYHUH
ripns 1 ripuniia

NATIAHUA 3 YACHMKOM CLASIC - 50 GR
KETYWYN KETUWYN VIN ALB SEC - 2 LING nij:z»j.w.
- ULE] DE MASLINE - 2 LING




CASE STUDY:
ORANGE PUBLIC WI-FI

e sel
n stal t I 1 e transport pi |
gr: atult pentru toti la O range

Orange Moldova was the first operator
within France Telecom Group to launch
free Wi-Fi access on public bus stations.
Apart from traditional media mix there
were the unique combination of moving
outdoor (public transport branded inside
and outside) and OOH (trolleybus stations,
citylights, city clocks).

IORITY
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MANAGING PAGES
IN SOCIAL MEDIA

PRIORITY successfully manages
the pages of our clients in social
networks such as Facebook,
Instagram, Odnoklassniki.ru,
LinkedIn, Twitter and now is
mastering TikTok :)



We are the exclusive partner of the National
Office of Wine and Viticulture of the Republic in
managing social networks of the most massive
national event - Wine Day, as well as pages of
Wine of Moldova and Vernissage of wine.



1)

il

SMM FOR WINE DAY / ZIUA VINULUI

You([TT)

EURORPA:
* Video views: 38 891 (35.34% VTR)
 Impressions: 102 140

ROMANIA:
* Video views: 58 887 (22,71% VTR)
* Impressions: 574 332

MOLDOVA:
* Video views: 10 223 (34.22% VTR)
* Impressions: 27 878

UKRAINE:
* Video views: 42 987 (34.74% VTR)
* Impressions: 123 754

K1 facebook. (@) Instagram

Total reach: 3 791 589 persons
Event responses : 6 350 persons
Clicks on page: 83 025

Local web sites:

« unimedia.md: 100 515 video views
« agora.md: 75 000 video views

« ea.md: 70 000 video views

Google Display
GO Sle (Moldova)
Display Network

Clicks: 22 417
Banner impressions: 14 904 225

IORITY
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WINE OF MOLDOVA IN INSTAGRAM

pe drumul
vinului!

Ziua Nationala a Vinului are un format

unic pentru industria mondiala a vinului.

Republica Moldova este singurul stat
care are o sarbatoare ,nationala”
dedicata vinului.

Anual, turisti din intreaga lume ... more

Instagram

,&_}, Moldova Wine Day
<’ Sponsored

& QY 7 A

Ziua Nationala a Vinului implineste 18 ani si te invita
sa-i celebram majoratul! ...

va Wine Day
ed - » Keap Watching

si te invita
sa-i celebram
majoratul!

A

Ziua Nationala a Vinului implineste 18
ani si te invita sa-i celebram majoratul!
Pe 5 si 6 octombrie vino in Piata Marii
Adunari Nationale sa savurezi din
vinurile delicioase moldovenesti si sa
descoperi legendele vinului de ... more

IORITY
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WINE OF
MOLDOVA

<

A e R OD’ . DO
VERNISAJUL VINULUI IN FACEBOOK: 3 o -2
| o ,DO
090, ) 3 most popular posts
< ¥ % A
9 VernisajuAIVinului ® Vernisajul Vinului ® Vernisajul Vinului

29 nov. la20:52 - @

incheiem anul 2019 cu o noué editie a Vernisajului
Vinului! Pe 13 decembrie te invitdm sa savuram
impreuna cele mai bune vinuri ale vinariilor tarii,...

Save the date:

13 decembrie

Vernisajul
Vinului

Vernisajul Vinului
Comunitate

Q0 86
5 imi place

Impact - 9.079 de persoane >

Afla mai multe
3 comentarii * 23 distribuiri
D Comenteaza

Promoveaza postarea

547

Clicuri pe postari

A> Distribuie

Impact organic Impact platit

9dec.la14:47 - Q

Te-ai decis ce faci pe 13 decembrie? Invitatia
noastra la Vernisajul Vinului - ,Dansul perlelor de
iarna!” ramane in vigoare pentru toti iubitorii de...

Vernisajul Vinului
Comunitate

OO 59 3 comentarii * 8 distribuiri
[ﬂ) imi place D Comenteaza A} Distribuie
| t-15.602 A
2.293 963

Impact organic Impact platit Clicuri pe postari

7dec.la11:57 - @

13 pekabpsa Bo [Bopue Pecnybnmku mbl
co6epemcsi HTo6bl HacNaAUTbCA HaWMMKU
No6UMbIMU BUHaMN ¥

Bonee 300 BUAOB BUH, Npon3BefeHHbIX 6onee
yem 50 MecTHbIMU Npo...

- .
Vermnisajul
Vinului
Edigla a XVil-a

v
.

Vernisajul Vinului

Cumpara bilete
Comunitate bk ton

©0Os 78 1 comentariu + 18 distribuiri
Ub imi place () Comenteaza £ Distribuie
| t-18.314 St 7
960

Impact organic Impact platit Clicuri pe postari

IORITY
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WINE OF
MOLDOVA

36 aprecieri

wineofmoldova Editia de iarna a Vernisajului Vinului
2018 a incalzit inimile a sute de invitati.

Oaspetii au savurat cele mai bune Vinuri ale Moldovei
alaturi de cei 66 de producatori autohtoni, care au dus
faima Vinului Moldovei in intreaga lume!

In acest an te asteptdm pe 13 decembrie s celebrdm
impreuna vinurile de aur ale tarii!

#vernisajulvinului2019 #dansulperlelordeiarna
#winetasting #wineofmoldova #onvv #localsmd #wine
#sommelier #winecountry #winestagram #winelover
#winetime #moldova

29 aprecieri

wineofmoldova Pe 13 decembrie te asteptam la
Vernisajul Vinului - ,Dansul perlelor de iarna!”

Vino la eveniment sa vizitezi si standul special al Wine
of Moldova, unde vei avea oportunitatea unica de a
degusta vinurile din soiuri autohtone si europene din
cele 3 regiuni cu Indicatie Geografica Protejata, produse
de specialigtii ONVV.

Descopera savoarea Vinurilor Moldovei sub indrumarea
expertilor in vinificatie!

#vernisajulvinului2019 #dansulperlelordeiarna
#winetasting #wineofmoldova #onvv #localsmd #wine
#sommelier #winecountry #winestagram #winelover

28 aprecieri

wineofmoldova in 2018, pentru prima data, divinurile au
fost incluse in programul Vernisajul Vinului, iar in acest
an le transformam in vedetele sarbatorii!

Pe 13 decembrie, 10 producétori din zona IGP ,Divin” it
vor pune la dispozitie adevarate combinatii selecte de
arome si gust!

Vino sa degustezi bauturile legendare care au célatorit
pe 4 continente ale lumii si s@ cunosti oamenii care stau
in spatele producerii lor!

#vernisajulvinului2019 #dansulperlelordeiarna #divine
#winetasting #wineofmoldova #onvv #localsmd #wine
#sommelier #winecountry #winestagram #winelover
#winetime #moldova

ORITY
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SMM FOR EU PROJECTS: EU4BUSINESS.MD

Cerinte Sanitare si Fitosanitare
si Aplicarea in Republica Moldova

Social Media accounts have been created on Facebook,
Instagram, Youtube and Odnoklassniki



SMM FOR AGENCY FOR ENERGY EFFICIENCY (AEE)

Advertising campaign for information

campaign reach

The information campaign was targeted to the audience

with the following specific characteristics:

Age: 18-65 years old Campaign set:

Demography: Republic of Moldova « Campaign $ 10,000 prize
Behavior: » Sectors for the project

In the past, he interacted with a page or similar pages « Campaign Big Prize $ 50,000

depending on the complexity of the content
Interests:
technical, economic, engineering, agriculture, transport,

@ camganie 10 k dolari premiu  energie reqenerabila i call wo action despre premiul mare tatal 50k eco energy’ entrepreneurShip R I O R I TY

@ industriile pentny prolect

communication group
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SMM FOR AGENCY FOR ENERGY EFFICIENCY (AEE)

campaign reach

5 B0 sameni

19 405 oameni
20 608 oameni

15207 nameni

& 50k i sicdeme @ vdmpc pome i wdecapotaien @ G ulinele s -

Redirect traffic to the application link

Advertising campaigns aimed at redirecting traffic to the regulatory
page and application form had the best conversion rate and the best
results. As a result of these campaigns, 80 participants applied.
Informing them, communicating and telling about the prospects of the

project were the heating of the target audience for the final CTA.

RIORITY
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COMMUNICATION STRATEGY KEYSTONE MOLDOVA

i

KEYSTONE

HUMAN SERVICES INTERNATIONAL

In 2019 we provided:

O
an ¢ -
" w of ==
o%'0 ™ 0
Y X ah a 4
Organization of a seminar Counseling on the Packaging a communication
on the communication communication strategy strategy into a document that
strategy development development matches to international

standards

RIORITY
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SMM FOR ULIM

Unique and creative promotion:

* ad campaigns for university admission in 2019
* Interviews with teachers and students

¢ Interviews

«  Professional and creative photo shoots

*  Promotion of specialties

la contractul
A\ de studii

| 3 | 10%

& BAC Vino sa studiezi la ULIM

& uLim Tmiroe:ng o |l
éﬁw @ Vvacation @; 7 (Bl . HﬁM

TORITY

@efnEntNrication group
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Orthodontica

Pe langa anii de facultate si rezidentiat ortodontic,
specialistii nostri invata aditional 3 ani pentru a-si
dezvolta competentele necesare de gestionare
ortodonticéa si ortopedie dentofaciala.

Tinem mereu pasul cu modernizarile care au loc,
urméand in mod regulat cursuri si specializari peste
hotarele t&rii, cum ar fi: Thailanda, Spania, Franta,
Romania, Ucraina etc.

Scopul nostru nu consta doar in garantia unui
zambet perfect, dar si faptului ca ai primit cea mai
buna asistenta ortodontica posibila.

+/ Echipa de experti;

+/ Atentia obsesiva la detalii;

+/ Abordare individual,

+/ Plan de tratament optim cu posibilitatea de
achitare in

rate,;

+/ Plata flexibilg;

+/ Tehnologii moderne;

Vino sa te convingi singur de asta.

Orthodontica
Cum ar fi dacd intr-o zi ar incepe toti sé@ zambeasca
fara jena?

Pietonii pe strada ti-ar zambi dragut si s-ar saluta cu
tine, casiera din magazin ti-ar spune multumesc cu
un zambet larg pe fatd, iar in transportul public toti
si-ar zambi sincer si ar discuta noutati frumoase.

Ce ne opreste sa o facem?

Mai mult de 42% din oameni se rusineaza de dantura
sa si se limiteaza in placerea de a zambi.

Doar pentru ca nu te-ai nascut cu dintii perfecti, nu e
cazul sa te lipsesti de puterea magica a zambetului!

Vino la o consultatie si afla cum s& ai un zambet mai
sanatos.

Programeaza-te acum.

1ORITY
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Orthodontica

O stii si tu, ai nevoie de aparat dentar.

De care s alegi? Cat trebuie sa il porti? Obtii
rezultate in urma tratamentului? Doare?

Poti sa faci diverse cautari pe GOOGLE, sa cauti
sfaturi, sa citesti articole platite, sa te urmareasca
publicitatea stomatologiilor pana la adanci
batranete...dar nu vei primi un rdspuns personalizat
si clar pentru toate framantérile care le ai.

Programeazé-te la o consultatie gratuita la
Orthodontica

si iti vom explica:

- cum te ajuta aparatul dentar;

- de care aparat dentar ai nevoie;

- specificul tratamentul ortodontic;

- despre tratamentul ortodontic in sine;

- cat timp trebuie sa porti aparatul dentar;

si cel mai important:
- despre aparatul dentar pas cu pas;
- ingrijirea corecta a aparatului dentar;

Noi te asteptam cu drag.
Fotografii din cronologie - 14 mar. 2019

Vezi la dimensiune completd - Mai multe optjuni

B

M FOR 01

Orthodontica
Cartea de vizita a unui ortodont sunt zambetele
sdnatoase a pacientilor sai
Astazi iti prezentam un caz real:
Problema: inghesuire superioara si inferioara,
ocluzie adanca, retruzia accentuata a incisivilor
inferiori.
Tratament: Bracketi metalici superiori si inferiori,
expansiune, aliniere si nivelare. Corectarea
supraacoperirii frontale
Rezultat: Corectarea completa a inghesuirii in 14
luni.
Vino sa gasim o solutie si pentru zambetul tau!
Programeazéa-te acum la o consultatie gratuita
www.orthodontica.md

Fotografii din cronologie - 24 mai 2019

Vezi la dimensiune completa - Mai multe optiuni

Orthodontica
Si dintii au preocuparile lor &

Fotografii din cronologie - 25 feb. 2019 -

Vezi la dimensiune completa - Mai multe optiuni

|ORITY
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SMM FOR (ONLINE TRADING)

Online promotion strategy
We have developed: Strategy for the selection of qualified specialists
Research and analysis of market cooperation

ENVIRO TECH

©

La click

. ~ - '1
distanta de tine!
| J\ 06054 54 64
ou ragents smile? - & emvirotech.hiing@gmallcom




SMM FOR EMILIA CREMERIA

* Promenada Mall store
promotion campaigns
(Calea Floreasca 246B)

» Media campaigns to promote
the store situated on str. Liviu
Rebrianu, 4

& !Emilia Cremeria :
= Tti pregatim inghetata perfecta pana in cele mai mici Emilia Cremerid

ii €@ ¢ ] s " n
i‘étal_']'_ % A ¥ Ccuncitevei simti mereu ca in al nouslea cer
#Gmll Ita Ar(i‘m'e”al ;éurl fyA t|sctg|t #Gelato #EmiliaCremeria #AINoualeaCer
ediosilidianderoRidiontliclnee #GelatoAutentico #GelatoArtigianale

Fotografii din cronologie - 6 apr. 2019 -
4 g P Fotografii din cronologie - 17 mai 2019 -

Vezi la dimensiune completa - Mai multe optiuni . . . V . o
Vezi la dimensiune completa - Mai multe optjuni
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O'Blanc
Attitude is priceless, and @katushalobanova proved
that. .

Like a movie star &

Photo credit: @sherrii_dress

I Dress is available for order|i #oblanc
#hautecouture #oblancdress

Vezi traducerea
O’Blanc Ladies Il - 10 mar. 2019

Vezi la dimensiune completa - Mai multe optiuni

SMM FOR O'BLANC

O'Blanc
Champagne mood is already here
Have you prepared your dress for fun? /' & B
Visit our site for more:
Iy www.olgablanc-shop.com [

#oblanc #oblancladies #newyear #dress
#dressoftheday #burgundydress #fashion #party

Vezi traducerea
O’'Blanc Ladies Il - 17 dec. 2018

Vezi la dimensiune completa - Mai multe optjiuni

14'=70ctober 3, 20

OBlone \lemones,- |

-20 %

Mdldexpo: 7

O'Blanc

Visit us at International Fashion Expo 2018. & 4-7
October, Moldexpo

<-20 % on New Collection

We are waiting for you.

Vezi traducerea

De pe mobil - 4 oct. 2018 -

Vezi la dimensiune completa - Mai multe optiuni

éIORITY

nMmunnication group
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Our-work makes
your business possible. -\

+373 (22) 997 763

www.virtualoffice. md

Virtual Office
o Have an idea for a business, but you're lacking
manpower and staff, yet you really want to do things
right?

Virtual Office is here to help you out: branding,
accounting, secretarial services. Leave your worries
aside and focus on running a successfull business!
Findus at @ +373(22) 997 763

Vezi traducerea
Fotografii din cronologie - 22 mai 2018 -

Vezi la dimensiune completa - Mai multe optiuni

VirtualOffice
Infiinteaza-ti propria firma.

leftin. Rapid. Simplu! \ 8

+373 (22) 997 763

www.virtualoffice.md

Virtual Office

Incepe cu Virtual Office propria afacere!

Fara intermediari, fara costuri, fara drumuri inutile.
@ +373(22) 997 763

Fotografii din cronologie - 24 nov. 2017 -

Vezi la dimensiune completa - Mai multe optiuni

- /
= | /

TUDOR MARDARI
Founder of Virtual Office

about Your Hassle - Free Company with Virtual Office

7-9 DECEMBER 2018

LEGAL
HACKATHON
CHISINAU

Virtual Office

Are you attending Legal Hackathon Chisindu 2018?
Meet our founder there and find out how the services
we provide at Virtual Office can make running a
business a hassle-free experience.

Vezi traducerea
Fotografii din cronologie - 6 dec. 2018 -

Vezi la dimensiune completd - Mai multe optiuni

—_—
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207. OFF

BURGER -
CRAFT

Burger Craft

B Takylo norofy, Kora He xo4eTcs BbIXOAUTb U3
[lOMa, 3aKaXuTe Halm 6yprepbl C JOCTaBKOM Ha
nom

K ToMy e, y Hac 20% cKuKa Ha BCce MeHIo

Reducerile continua la Burger Craft,
Comanda acum si ai -20% la burgerii preferati.
https://www.burgercraft.md/ro

Vezi traducerea
Fotografii din cronologie

Vezi la dimensiune completa - Mai multe optiuni

Burger Craft

J Kaxpabivi ieHb Mbl NeYéM Hawm GUpMeHHble
6ynouku ,,6puoLb " - Bceraa cBexue , Ytobbl
chenatb A1 Bac uaeanbHblit 6yprep.
3akaxuTe ceityac Ha www.burgercraft.md.

Zilnic coacem cele mai bune chiflele “Brioche.
Proaspat scoase din cuptor pentru crearea celui mai
bun burger. Comanda acum pe www.burgercraft.md

Vezi traducerea
mobil - 5 feb. 2018 - Fe D00k Android

imensiune completa - Mai multe optiuni

~—

El PLGZ/IE 1)

AROME SI GUST
CU INGREDIENTE

100% NATURALE

Burger Craft

Halun 6yprepbl Takme BKyCHbI€,TOTOMY YTO Mbl
rOTOBWM WX TONbKO U3 OTGOPHOro MAca .

3akaxuTe oavH npamMo cetyac www.burgercraft.md
- NogHUMUTE cebe HaCTPOEHME B 3TOT XMYPbIi AeHb

Avem cei mai buni burgeri pentru ca ii pregatim din
cea mai buna carne .

Comanda burgerii care iti umplu sufletul, nu doar
stomacul.

www.burgercraft.md

Vezi traducerea
Fotografii din cronologie

Vezi la dimensiu ompletd - Mai multe




LA FESTA
(CAPPUCCINO & HOT CHOCOLATE)

SMM + OLV




Instagram

<D
p——0
CONTENT
b —

Content plan
development

000
o°°

2

Publications
for Stories

PROMOTION ON INSTAGRAM

Photo shooting
for content plan

Paid post
promotions

Copywriting

La Festa prizes
drawings

Hashtag selection

<1>

La Festa prizes
promotion on

Instagram and local
woman web portals

ORITY

communnication group



FOTO SHOOTING FOR LA FESTA ACCOUNT ON INSTAGRAM

IORITY

communication group



LA FESTA CONTESTS ON INSTAGRAM AND LOCAL PORTALS

Orange I0tO = .ill59% ®mh11:15

THE PRIZE

1k Hpasurcs v N\ Moanucku v A Mogenutsca

@ Locals.md ese
22 MuH. - @

Y4acTHWKOB XayT corpesatoLlme npusbl oT LAFESTA: TEpPMO-KPYXKM C
BCTPOEHHOW ayauo KOMOHKOW, MEPCOHANU3NPOBaHHbIE KOhenHble
YaLlKM 1 BKYCHENLLUIA Kamny4uHO M rops4uii LLIOKOMa B NOAAPOHHbIX
ynakoskax La FESTA Limited Edition!

#localspromo
Locals.md P

@locals.md

maBHas
WHchopmauma
®oto
MeponpusaTus
Bupeo

My6nmkaumn /D) Hpasutcs liuda_mirza v ewyé 534
lafestamoldova Concursul continua! Scrie-ne pe cine
] ai vrea s #invitilaocafea si poti castiga sapt... eué
LOCALS.MD - ! #LPO . 1? Bl Bl
MNocm 3Th BCE MeHTanuu (504
KOHKYPC: #npurnawatonakode ¢ LA FESTA - Locals DEMATASTR A OMpE TR 2

@)
Ha npaBax peKnambl @ Q o A

CoobLecTBo

MHdopmauma 1 peknama

IORITY

communication group



LA FESTA & MOVIES

—— =

La Festa accompaned all movies during the bad weather days at the
most popular in our country online cinemas & video sharing web sites:

(M Tube ) Tube

THE RESULTS:

E‘ b 100

iod of promotion: November — Decembe :

ot duration: 10sec



WORK WITH
INFLUENCERS

PRIORITY was the first agency in Moldova
that start working with opinion leaders on
Instagram to promote brands as part of
common communication strategies
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CASE STUDY: DANIEL WELLINGTON ON-LINE CHALLENGE

To promote the Daniel
Wellington watches was
created the digital strategy
which has involved the
Moldovan/international
trendsetters, influencers
and hipsterish generation
to share their everyday
experience with DW.

IORITY

communication group



CASE STUDY: MOLDOVA - BE OUR GUEST!

Instagram is the most dynamic and the fastest growing social network in Moldova.
Instameets have been organized as the most creative and effective way to promote
the Republic of Moldova as the tourist destination.

IORITY

communication group






HO CANDY - ANIMATED BANNER (HTMLY5)

Incearca gustul victoriei!
Razuieste codul de pe
abtibild si castiga unul

din premii:

i
‘ e e
& y
S,
i
I.-.\
[

Smartphcn&ufri 5004

Laptop-uri !

IORITY

communication group



HO SIROP / HO CANDY - ANIMATED BANNER (HTMLY5)

H@ SIROP H@ CANDY

SPUNE ORICAREI A Tuse
TUSE STOP! O Dureri in gat

5‘) Miros din gura ]ES‘:E IR H@ CANDY

Spune STOP!

oricarei Tuse
Dureri in gat

INUISERSYROIZE Miros din gurd

IORITY

communication group



OTILIN MARIN — ANIMATED BANNER (HTMLY5)

Al NASUL \ AJUTA LA DESFUNDAREA
INFUNDAT? S| CURATAREA CAILOR NAZALE

SOLUTIE DE APA DE MARE e Wil - H
100% NATURAL 1 il A | m

MARIN’
— RESPIRA DIN PLIN!

4 é - o — pentru
" | BOGATA iN SARURI MINERALE ’ i g
SI OLIGOELEMENTE

IORITY

communication group
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NESCAFE GOLD — ANIMATED BANNER (HTMLY5)

NESCAFE. NESCAFE. NESCAFE. NESCAFE.

Pentru
CELE MAI
PRETIOASE
MOMENTE,
IN PERIOADA
SARBATORILOR
DE IARNA

IORITY

OmmuniICe |I(JH(!’)I[



ALLERGOFF — ANIMATED BANNER (HTMLY)

;‘"
BN
\ u T
b of
(Y

4‘.;‘% - -
\;('l
ALERGIE? ':l

{5 Allergoff,
2

Allergoff,

INOVATIE IN TRATAMENTUL
S| PREVENIREA ALERGIILOR

RIORITY

communication group



EU4BUSINESS — ANIMATED BANNER (HTMLY5)

,in 2015-2017,

D;::Drité DCFTA, mai multe
companii din industria usoara
din Republica h'Aadova produc
acum pentru branduri conoscu-

Implementarea DCFTAa

DCFTA a impulsionat dezvoltarea

businessurilor prin export astfel capitalul le. ceea ce a permis multor

ca 15 mii de moldoveni si-au
gasit un loc de munca acasa. i

|ntrepr|nder| moldovenesti sa-si

acum mai usor la consumatorii
din Uniunea Europeana.|

modernizeze liniile de productie.

IORITY

communication group



DAVITA BONE — ANIMATED BANNER (HTMLY5)

davita BONE davita BONE

0 COMBINATIE PERFECTA DIN
CALCIU, D3, ZINC, MAGNEZIU $I CUPRU

OASE SANATOASE 0 COMBINATIE PERFECTA DIN CALCIU, D3, ZING, MAGNEZIU §1 CUPRU |

FARA RISC DE FRACTURI Y

davita BONE
Calcom

yitamin 02
Zoe

|
(
)

y Ny
\;‘\\

- B DASE SANATOASE
davita BONE FARA RISC DE FRACTURI

AV

Foot epp—t T )
davita BONE

IORITY

communication group



4 and n arconstant growh

< 17 years of busin eriel / |
o L .,. ’4 ‘ - nroiects p ’

- *» Thousands success collaborations

< Tens of thousands happy clients

WE LOVE 10 TAKE CARE OF OUR CLIENTS!

PRI




7369 18 43 12

RS




