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PRIORITY is the only Agency in 

Moldova who's team-member won 

the award of Instagram section  

within the prestigious international 

advertising festival “Cannes Lions” 

(France) in 2014 with the 

awesome work

PRIORITY is built on 

inspiration and we are 

cultivating the talents



As you’d expect from entrepreneurs, we don't have layers of

bureaucracy. What we do have are teams built around the

specific needs of our clients.

Responsive teams, passionate teams, talented people who make

a difference for our clients and take great pride in a job well done.

Our Brand Teams are the central point of contact for our clients

and the hub of all activity.

We have experienced leaders, a deep bench of talent, and we

work tirelessly each day to provide leadership for clients and

deliver big results.



















Central Park of Chisinau has been transformed into the two-month open-air

fitness zone with modern treadmills, professional instructors, fun activities, on-line

personal and team competitions and awesome Run Day first 10 km marathon.







Suedzucker is the biggest sugar producer in Moldova and in order to increase the awareness of one 

of its brands - “Cinci inimiore”, PRIORITY developed a sponsorship project on TV8 channel that was 

on air for 5 months and included:

- 5 sec bumpers were placed before the TV show 

- long TV commercials (1 min) were placed before and after the TV show and its repeat

- Studio branding

- Special guests from Suedzucker invited to studio



In order to increase the brand awareness and reposition the FoxMart brand we had

elaborated a complex and cross-platform strategy. There were 2 key elements:

- creation of an attractive, smart & modern mascot – a fox named SMART ;

- popularization via MAT as one of the most popular TV shows.







THE GOAL:

• To inform about the opening of the new G-ENERGY service in Chisinau

• Actively attract new customers

• To tell about the benefits of G-ENERGY service

• To give away prizes among customers of the new service

THE SOLUTION:

Special project with prizes on RADIO 7 –

the popular radio station among Moldavian drivers



WHAT WE MADE:

• Media plan for direct placement for G-ENERGY oil

• Concept and scenario for the Quiz

• Audio spot production in 2 languages (RO, RU)

for G-ENERGY service

• Audio spot production in 2 languages (RO, RU)

for G-ENERGY oil

• Photo report with winners and sponsor prizes





The special project went on air from 8 to 12 am on work days 

Period: October 2017

In total there were 15 programs

132 audio spots with the announcement of the program 

were on air 

16 prizes were awarded: 15 weekly prizes and 1 super prize.











































Născut pentru a zbura.

Nascut pentru a zbura // Born to fly // Рожденные летать











Short-listed have been six icons 

to cover major  categories, 

including those with the most 

spectacular growth thanks to 

DCFTA according to the data of 

the research report of the 

Expert-Grup.



















































Due to its inspiring messages, unique and 

dynamic design, multi-segments execution 

and cross-platforms nationwide media 

placement that campaign developed by 

PRIOR MEDIA had a huge success and 

became the well-known, recognizable sign of 

the successful implementation of the DCFTA 

in Republic of Moldova
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To promote the Daniel 

Wellington watches was 

created the digital strategy 

which has involved the 

Moldovan/international 

trendsetters, influencers 

and hipsterish generation 

to share their everyday 

experience with DW.



Instagram is the most dynamic and the fastest growing social network in Moldova.

Instameets have been organized as the most creative and effective way to promote

the Republic of Moldova as the tourist destination.





















PRIORITY

 A powerful team , talented and in a constant growth

 17 years of business experience

 Hundreds of fully built projects

 Thousands success collaborations

 Tens of thousands happy clients

WE LOVE TO TAKE CARE OF OUR CLIENTS!




