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Complex Communication Services

For the second year in the row we are providing full

package of communication services to Invest Moldova

Strategic communication

; Developing the communication strategy
: INVEST ® |dentifying categories of target audience
MOLDOVA Determining online and offline Tone of Voice and messages
for each category of Target Audience
Determining the channels to be used for communication
online/offline

Developing the communication grid/plan




SELECTION OF

LINE COMMUNICATION

Stiri

POLITIC ECONOMIC EXTERNE

Ay

RAZBOI IN UCRAINA SOCIAL BUSINESS VIDEO

INVEST

Potrivit Infotag cu referire la portalul "East Fruit”, pentru a actualiza si extinde standurile cu

diverse produse ecoloaice moldovenesti in cadrul a celor 32 de misiuni dinlomatice ale R.

Selecting subjects related to
activities of the agency that
represent reasons to
communicate (RtC)

(VIDEO) Cum putem salva industria laptelui? in ultimii 10
ani productia a scazut cu 38%

Dumitrita Culiuc

18 Mai 2021, 18:10 Actual

VILLAGESw«~.
PILOT INITIATIVE‘? :

e . B -
@ i
) 25.06.2021 17:45 Sursa foto:Agentia de Investitii

Agentia de Investitii incurajeaza APL-urile si
asociatjile obstesti sa participe la initiativa
Best Tourism Village, lansata de Organizatia
Mondiala a Turismului

Share Agentia de Investitii a realizat un studiu care arat3 c3 producatorii de lapte din Republica
_ Maldaus ca ranfriints mii a criv3 da linaZ dirat3 In altimii 10 ani nendoctia da lanta e a

Disseminating press releases &
ensuring their placement
natioanlly&internationally

Determining the
communications
messages&means/writing the
press releases/articles




/ : / PRIMA SURSA DE STIRI
M Ra!’lp , Radio IMPORTANTE. VERIFICATE iunsuv REAL
Chisinau Romania  NOI DAM STIREA EXACTA

Tighina 106.1 MHz FM

Toate gtirile -  Emisiunl +  Radio Chigindu - 10ani  Romania Rubrid ~  COVID-19

Stiri > Economie

Editia a 12-a ,Export Morning” a analizat
oportunitatile de export pe piata Suedeza

29 intreprinder
d 43,659 min.lei

Su 4,19 min. USD (2019)

dia se afla

Dupa valoarea capitalului inv 2
pe locul 23 printre principal estitori ai RM

Regatul Suediei este al 32-lea partener

2

Developing and implementing
communication campaigns for

all events and projects of the

agency, such as Export Morning,

Export Missions, Dialog Pro-
Business, Neampornit etc.

SELECTION OF

EVENT/CAMPAIGN COMMUNICATION

Agentia de Investitii invita antreprenorii la Programul

Export Mission

15 Oct. 2021, 17:26 Economie

Vor h selectate

de companii

Share Agentia de itii Invest Moldova’, in colaborare cu Banca Europeand pentru

ACTUALITATE  POLITIC  JUSTITIE SOCIAL ECONOMIC EXTERN CULTURA SPORT SCI-TECH VREMEA

Programul prevede:

METAMORFOZE

M instruiri si consultanta
pentru identificarea

partenerilor de afaceri

M organizarea sesiunilor
bilaterale B2B

ULTIMELE STIRI

Patru birbati din Chisindu, retinutl
pentru organizarea migratiei ilegale in

#NEAMPORNIT e

VIDEQ. Conferints de pres3 sustinuts
de Presedintele Republicil Moldova,

Domeniul:

Media management,
copywriting, speechwriting,

2

Managing participation in
TV&radio shows, organizing
press conferences & press tours

media placement, reportage
making & placement



SELECTION OF

TV& RADIO
SHOWS
PARTICIPATION

PR & COMMUNICATION

Managing participation of the
General Director & the team in TV &
radio shows.

R

@D  AGENTIA DE INVESTITI, TOTALIZARI 2021

Writing the talking points for the TV
show presenter. MATINALII TVR PRIMA ORA

Analyzing effectiveness & reporting.
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n Relatiile comercial-economice
intre Republica Moldova si Marea Britanie

Dupa volumul schimburilor comerciale, Regatul
Unit al Marii Britanii este al 17-lea partener
comercial al Republicii Moldova.

Dupa volumul capitalului investit, Marea Britanie
se afla pe locul 11 printre principalii investitori
ai Republicii Moldova.

Tn Republica Moldova activeazi 224 intreprinderi cu
capital britanic, investitiile insumand 507,891 mil. lei.

Creation of graphic&video

content for all PR activities

%
#GrowlnMoldova #ExportMorning Mww:,v
MOLDOVA

neampornit

ATRAGEREA INVESTITIILOR 2021

N\

(12 investitori

Belgia ® Olanda @ Turcia @ SUA

Germania @ Lituania ® Marea Britanie * Vizitarea cetatilor si manastirilor
* Peisaje naturale

* Evenimente pentru familii cu copi

Valoarea totala a investitiilor
o e '

* Excursii cu barca pe Nistru ....

* Experiente gastronomice locale

© Evenimente si concerte in aer liber
© Drumetii, trasee marcate, prin locuri pitoresti
o Spectacole in aer liber

o Baze de odihna

o Vinarii si beciuri vinicole

btudiul de piata a potentialului de dezvoltare a produselor lactate din Republica Moldova

EXPORT MISSION

Program lansat de Agentia de Investitii ,Invest Moldova'
in 2020 cu scopul: g 3,

2@9

162 Ml
TONE

Sporirea si diversificarea exporturilor

Identificarea partenerilor straini in tari strategice

Participarea in sesiuni B2B individuale pentru
CX

INVEST
MOLDOVA

Atragerea si protejarea investitiilor

Promovarea exportului
Promovarea turismului
Promovarea imaginii de¢



WINET

Trode ond ‘mrewvt A W ome ABuetry

Complex Communication Services

Full package communication services for the European
Cross Border Black Sea Region Project WINET.
Communication for three countries: Moldova,

Romania&Bulgaria.

Strategic communication

Developing the communication strategy

Identifying categories of target audience

Determining online and offline Tone of Voice and messages
for each category of Target Audience

Determining the channels to be used for communication
online/offline

Developing the communication grid/plan




SELECTION OF

LINE COMMUNICATION

’ROEXPERT KoMnanuu Arpononuron MHenue akcnepra NaprHepckue matepuans

Schimb de experienta intre vinificatorii din Romania si cei di
Moldova

KAC-32 — 6onee 20 TbiC. TOHH
/‘> EuROCHEM  Ha cKnapax no ecei Monpgose
ven. +373 78 360 360

Selecting subjects related to
project activities that represent
reasons to communicate (RtC)

'/CA PI TA L Monitor al pietei financiare

Publicatie bilingv Comisiei Nationale a Pietei Financiare
Actual Piata de capital Piata de asigurari Piata de creditare Legisialie Centru de presa Reclama pe site Contacte

Un proiect care tine deschisa usa spre lume: ,WINET -
Comert si Inovatie in Industria Vinului”

in aceasta perioada cu struguri in floare pe vita de vie se poate deja
calcula cam care va fi recolta de struguri in anul curent. E drept, se
cere admisd o oarecare aproximatie, dar ea nu schimbé prea mult
datele. Logica lucrurilor spune ca mai multi struguri inseamna mai
mult vin si, deci, mai multi bani. Da, se stie bine ca vinurile bune nu
se fac neapdrat din struguri multi, ci din mai multé experients, mai
multd tehnologie, mai multd investitie. Se insista in continuare pe
vinuri de calitate, opinie motivata prin accesibilitate pe piata, prin
competitivitate, cerere, pret bun si, in final, o afacere prospera.
Pentru R. Moldova, lucrul acesta nu tine de o lume a basmelor, ci este luat direct dintr-o realitate pe care o
traim.

Anume de la aceasta realitate porneste efortul Agentiei de Investitii din Moldova, prin care promoveaza cu insistenta
Proiectul transfrontalier WINET — Comert si Inovatie in Industria Vinului”. Un proiect care, aga cum am scris si cu
alte ocazii, il doreste sa adauge vizibilitate vinurilor noastre vizavi de care piata externa este vitald pentru
vinificatorii din R. Moldova.

Determining the
communications
messages&means/writing the
press releases/articles

n ' WINET Hack e

Common borders. Common solutions.

Companiile vinicole din regiunea Bazinului Marii Negre — Republica Moldova, Romania si Bulgaria
— vor beneficia de mai multa vizibilitate, care va atrage dupa sine intensificarea exporturilor la nivel

Disseminating press releases &
ensuring their placement in
three countries and
internationally through PR wire.




SELECTION OF

EVENT COMMUNICATION

I
Stiri Speakeri de talie internationala la prima
INUCRAINA  SOCIAL  POLITIC EXTERNE  BUSINESS  \ conferinta transfrontaliera WINET organizata in
' R. Moldova
| transfrontalier "WINET - Comert si Inovatie in Industria Vinului" a fost lansat in
118 si se va incheia la sfarsitul acestui an. Proiectul vizeaza cateva zeci de @ Bye‘,’?fftla:LJNlrle[Vn»A‘ o 0 o o e o
WEdnESday ii vinicole din regiunea Bazinului Marii Negre - R. Moldova, Romania si Bulgaria si
ine dezvoltarea sectorului vinicol din aceste tari.
November 3 ' Conferinta transfrontaliera WINET a reunit comunitatea industriei vitivinicole din

Republica Moldova, Romania si Bulgaria, dar si speakeri din tari precum Franta,
; Marea Britanie, Italia, Elvetia si Germania. Participantii la eveniment au facut

na. schimb de cunostinte si experienta, dar si au discutat despre strategii de
dezvoltare si colaborare intre industriile din cele trei tari participante.

at 10:00 1 proiectului WINET este de 686 de mii de euro si este finantat de catre Uniunea

dé experienta intre vinificatorii din ROM si cei din RM

S~

Organizing 6 webinars, Communicaﬁion campaigns Complex national & .

determining the topic and a.b(.)ut experience exchange mternatlonall PR camoaign for

managing the speakers, visits of V\./memakerls and the International WINET
partenrs in the project to the Conference.

managing the communication

of the webinars. three participating countries



SELECTION OF

TV& RADIO
SHOWS

PARTICIPATION

PR & COMMUNICATION

Managing participation of the
Project Team & partners in TV & radio

shows

Writing the talking points for the TV
show presenter.

Analyzing effectiveness & reporting.

MOLDOVA ]

OBIECTIV COMUN



Complex Communication Services

Full package communication services for the International

Event of the tourism industry Moldova Tourism Forum

Strategic communication

Developing the communication strategy

ldentifying categories of target audience

Determining online and offline Tone of Voice and messages
for each category of Target Audience

Determining the channels to be used for communication
online/offline

Developing the communication grid/plan




SELECTION OF

EVENT COMMUNICATION

VIDEU: MoLlaova lourism
Forum, despre produsele
turistice moldovenesti,
REinvetate pe timp de
pandemie

n eveniment dedicat industriei turismului " o!dova Tourism Forum 2021: au fost premiati
ambasadorii turismului national. TOP lansari de branduri

n Republica Moldova va avea loc la ale anului 2020
hisinau. Evenimentul se va focusa pe
rategia de reconectare a tarii la circuitul

iristic international

28 Mai 2021, 16:37 Actual Dumitrita Culiuc

& TOURISM .4
E“%.‘FORUMJ}’;& g

Pre-event communication to Live communication during the Post-event communication. TV
attract viewers, copywriting, event, media management, news reportages, online&offline
graphic content creation, press Kit, press corner articles, PR wire distribution,
national& international Management, press releases posts&articles on blogs & BY SM
placement, invitations to the distribution, working with influencers

media, press conference bloggers, influencers & Key

Opinion Leaders



FORA @ ramarizeoiua @ crisisraq (@ Lver

Traditie si inovatie, acasa la Taraboste
Chateau Vartely a inaugurat tururile c
proiectie de realitate augmentata (VIC

.(er Traditie si inovatie acasd la Taraboste - la Chateau Vartely

Traditie si inovatie acasa la Taraboste - |
Chateau Vartely

iiile cupaj armonios acasa la Taraboste. Marti

n sala de baricuri a complexului din Orhei, 0 no

Stiri
311N UCRAINA SOCIAL POLITIC ECONOMIC e
tiile si inovatiile renasc intr-un cupaj armonios acasa la

yoste. Marti, 10 august 2021, vinaria Chateau Vartely a
it, in premiera, in sala de baricuri a complexului din Orl

Jla atractie turistica.

Communication campaign for
Chateau Vartelly

Developing the communication plan & placement grid
Copywriting

Press release distribution

Video content making

Press invitation

Press kit development

TV news reportage management

Media management



DIGITAL




INVEST
MOLDOV.

invest.gov.md

Digital Communication

« Developing the Digital Communication Strategy

« |dentifying Target Audiences

«  Determining online communication channels

«  Webinars organizing

+ Content development — static and animated banners,
videographics, video ads, copywriting

* National and international targeting - Facebook,
Instagram, Linkedin, Google ads

«  Monthly reporting according to set KPIs



INVEST

MOLDOVA

msr Agentia de Investitii/Invest Moldova
Agency

Leam Mor
12K followers - 213 following O e Mow

Invest Moldova

One-stop-shop for investment / Export opportunities / Promotion of tourism offer /
Country brand administrator
locyaapcreerHHoe ynpaenerve - Chisindu - 1872 orenexvsatomx

Posts and targeting on four
platforms:

« Facebook

* Instagram

« Linkedin

« GCoogleADS

PLDOVA TOURISH

RT-UP Pragram
e e bt

FRI, 18 MAR
Export Morning "Reorientarea exportului

Event by Agentia de Investitii/Invest Moldova
Agency

MON, 31 JAN
03 Moldova Tourism Start-up Academy

Event by Asociatia Nationala pentru Turism
Receptor

FRI, 10 DEC 2021
Cerinte de calitate, siguranta si ambalare |

Event by Agentia de Investitii/Invest Moldova
Agency

Online events

°

#neampornit

EXPORT MISSION

2 - Program lansat de Agentia de Investitii ,Invest Moldova'

aﬁ - X in 2020 cu scopul:

uri deodihn; refera moldovenii? . s . 5
= B Sporirea si diversificarea exporturilor

Identificarea partenerilor straini in tari strategice

Participarea in sesiuni B2B individuale pentru
Ct

M "

ATRAGEREA INVESTITIILOR 2021

AVEST 12 investitori
MOLDOVA
Belgia ® Olanda ® Turcia ® SUA

. . . epee Germania @ Lituania ® Marea Britanie
Atragerea si protejarea investitiilor

Promovarea exportului Valoarea total a investitiilor

Promovarea turismului X 30

Promovarea imaginii d¢ /

abem ¢

Content: static and animated
banners, videographics, video
ads, copywriting
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CROSS BORDER
COOPERATION

Project funded by
EUROPEAN UNION

WINET

Trade snd Innovation in Wine Industry

Digital Communication

« Developing the Digital Communication Strategy
« |dentifying Target Audiences
« Determining online communication channels

e Online events

ROMANIA - Content development - Facebook, Instagram

« Targeting in 3 countries — Moldova, Romania, Bulgaria
« Carrying out online interactive contests

« Developing the media plan and establishing the KPls
«  Monthly Reporting

Common borders. Common solutions.

CROSS BORDER
Lv ¥ coorerarion XK




DIGITAL COMMUNICATION

WINET
& @winet.project - Not a business #' Edit Send Message

winetproject

69 postari 314 de urmaritori 165 de urmariri

Trade and innovation project

WINET - trade and innovation cross-border project in wine industry aimed to unite the
winemakers from the Republic of Moldova, Romania and Bulgaria.
www.winet.wine

Page management Facebook,
Instagram and content creation —

banners/copywriting

Targeting 3 countries:
Moldova, Romania, Bulgaria

j(ﬁ’r./{g walillatious. @ :
the 6/1)////1{ v/ 1/

Comman borders. Common solutions.

Three interactive

' WINET

contests



Digital Communication

Digital campaign concept development for a 6 months

period

Creating social media pages and the content plan for

]nveSteSte ln V .toml téu them: Facebook si Instagram

PROGRAM DE EDUCATIE FINANCIARA Content developement — banners and copywriting

3 online webinars

KOL campaign (Key Opinion Leaders)

] . . «  Monthly reporting
||




I Past events

MON, 22 NOV 2021
¢ Progresul proiectului "Investeste in viitorul tau”
e Program de educatie financiara “Investeste in viitorul tdu" - Online event

Tnvesteste tn viitorul tiu
PROGRAM DE EDUCATIE FINANCIARA Obiective SMART

FRI, 6 AUG 2021
Online Webinar “Prima aplicatie de gesti eal lui pt

1 * 9 9

Program de educatie financiara "Investeste in viitorul tau" - Online event

A FRI, 16 JUL 2021
Online Webinar “Investeste in viitorul tau"

= Program de educatie financiara "Investeste in viitorul tau" - Online event
Online Webinar:
Specific. Accesibil,  Relevant. Investeste n vi
Sare e e, g wogal treati e dach
tolseste e 41w i gl apd aresens
care deeoth deratent. ek contale.
Programul training-urilor g,
de educatie financiara ol

“Investeste in viitorul tau”

Viata e despre progres, atit in plan personal, cit i in plan profesional. Obiectivele fac

partedi pectal vietii, iar fara unsird h: ,
il Edinet Fil. Soroca Fil. BBt Eb + indif bad
or. Gaines, oc Brieenl, o Sarocs, or. Drochin. o 00 o Wgaenl. P P P v
setsonlbrenil St B T e S amenajarea locuintei, schimbarea locului de munca, initierea unei afaceri sau
N, L A efectuarea uned investitii.
omeans o o,
o nen g - o aumbiess
N TR R, Obiectivele SMART iti ofera baza unui proiect de succes.
FiL Fil. Tighina Fil. Orhe
- < chinans e Gota e A, %
o Teomnesti SM.AR.T. (destept) este acronimul care te poate ghida atunci cand iti setezi diverse
B S —
TGty | Suatina Roesoce | P obiective, intr-un mod specific, masurabil, accesibil, relevant si incadrat in timp,
Sl D birrors 8 m—— Acesteasunt arac f p lung,
o STRSOR—..] N darsipentru projectele maimici.
UCIP IFAD "t:: ’
| feli 440K

Managing facebook and

Content creation, grafic, video, Three online events and KOL

instagram pages, including campaign

copywriting, inlcuding online

video ads targeting.




CUzA VODA
~—~ DIVIN =

Digital Communication

REGE PRINTRE DIVINURI

« Elaborarea strategiilor de promovare prin intermediul
platformelor online
Elaborarea planului media cu stabilirea bugetelor si KPI
« Configurarea, optimizarea campaniilor de publicitate pe
platformele selectate — Facebook, Instagram, Admixer,
MyTarget

Raportare lunara

/’ygfylfa/)vt

A a0LDOVA
/.‘ < 5:',,,.,M.*‘-"-%§'
P N N
(I WEX
/S SRL L\
I FANY
(&

; i{!"ANODIUAh};F

2\ 75/
DN, oA
WO 7002600035,

e
=




- '
<, 7.
{ (‘ANODILIA’;

Mediaplan

Cuza Voda

LA - xutenu cen u HebonbLinx ropogos - okoao 900 000 - 1000 000

Impressions  Avg.CPCICPV  Clicks Views Avg.CTR/VTR Avg. CPM Frequency Unique Reach

BANNERS "B e memeet  wiedt B e R
Mytarget| 5000 000 0,12€ |12 500 [ 0,25% | | 0,30€ | 8,0 | 625000
SOCIAL MEDIA (Banners)
Facebook/nstagram| 2857143 |  0,16€ |12 857] [ 0,45% | 070€ | 5,0 | 571429
Total| 7857 143 015€¢ (25357 0 | 032%] | osgse |
Ads Setting
Agency Fee %
TVA20%
TOTAL|

Elaborarea planului media si
selectarea platformelor online —

Facebook, Instagram, Admixer,

MyTarget

CUZA VODA
I~ DIVIN

PUREGE
PRINTRE "~

“. DIVINURI

MEDIA STRATEGY
&~ ‘,"{' \

CUZA VODA - DIGITAL PLATFORMS
) facebook
Facebook ads is a cost-effective and efficient tool for digital marketing, which increases a company’s profitability and visibility online.
©1DOMIXER"

° Admixer Moldova enables advertisers to plan and activate across more than 15 directly connected local websites and across
premium global resources, via offical partners as Google ADX and Bidswitch.

MY TARGET

MyTarget is the Advertising platform of Mail.Ru Group, which unites all the largest social networks and services in Russia and the
@IS with a total reach of more than 140 million people.

) PROviisiral

* 9 most visited sites in Moldova.

* 1600 000 unique visitors per month (65% of Interet users from Moldova).

* The biggest news sites package in Moldova (8 sites with over 1 500 000 unique visitors per month, over 75% of news
consumers).

CUzA VODA ARGET

Elaborarea strategiei de promovare

pentru anul 2022

search... B

Configurarea, optimizarea
campaniilor de publicitate pe
platformele selectate Facebook,

Instagram, Admixer, MyTarget



Comunicare digitala

*  Online yearly promotion strategies — Facebook,
Instagram, Vkontakte, OK

«  Monthly media plan wirh KPls

+ Configuration and optimization of targeting campaigns—
Facebook, Instagram, VKontakte

* Targeting in 12 countries

«  Monthly mood board and post plan creation

+ Content creation(monthly foto sessions, animation
posts, gif, video, copywriting)

*  Page management- Facebook, Instagram, Vkontakte,
Ok

+ Contests and Give-Away

* Influencers

«  Annual and monthly reporting




DIGITAL COMMUNICATION

Off/On Campaign

oIl MOLDCELL 7 % 16:08

takhtari.l de @
natakhtarl.lemonade [12.2021] [Instagram] [Reach] [9 countries]

[12.2021] [FB] [Reach] [9 countries]

[7.2021] [Instagram] [Reach] [9 countries]

[7.2021] [FB] [Reach] [9 countries]

[01.2022] [Instagram] [Reach] [9 countries]

[01.2022] [FB] [Reach] [9 countries]

[11.2021] [FB] [Reach] [9 countries]

[11.2021] [Instagram] [Reach] [9 countries]

[10.2021] [FB] [Reach] [9 countries]

Page management: Targeting 12 countries
* Instagram KOL (influenceri)

« Facebook
« Vkontakte
« OK




Protejeaza-te

Digital Communication

« Digital communication strategy — Facebook, Instagram,
Admixer, Hornet, Mamba, Megogo.net, Noi.md, ProTV,
Grindr

 Media plans with KPlIs

« Configuration, optimization of campaigns - Facebook,
Instagram, Admixer, Hornet, Mamba, Megogo.net,
Noi.md, ProTV, Grindr

* Installing metric software Yandex Metrics, Google
Analytics, Target Mail.ru, Facebook Pixel

« Creating content —video ads, foto sessions, banners,
copywriting

«  Monthly reporting




DIGITAL COMMUNICATION

VIDEO
Youtube Bumber: AdMixer

YouTube Discovery - 0 $ /YouTube cets
ProTV, Realitatea, Timpul
MediaContant
DISPLAY (Banner)
Network MD / Programmatic *
Bluesystem (text ad)*****

SOCIAL MEDIA
Facebook + Instagram / Traffic
Facebook / Video
Grindr*******

HOFnet********

Targeting on many platforms

Infectarea cu

poate fi
Viziteaza getprep.md

ACUM INFECTAREA CU HIV _
POATE FI PREVENITA

VIZITEAZA WWW.GETPREP.MD

# * =)
2, > s
Kootmva  Efecr o, Amwanc . -Sierige  TMEINE

Content development at every stage:
video ads, foto sessions, banners,

copywriting

¢’ CEESTE PrEP?

PrEP este protectia ta impotriva HIV. Doriti sd aflati mai multe? Atunci

accesati acest link.

ﬁ AM EU NEVOIE DE PrEP?

Ar trebui s& administrez PrEP sau nu? Faceti clic aici pentru a afla mai
multe.

POATE FI GASIT PrEP iN
MOLDOVA?

Vrei sd stii daca puteti obtine PrEP in Moldova? Raspunsul il vei gasi

aici.

/\ ESTE PrEP SIGUR?

Multi oameni cred ca administrarea PrEP are efecte secundare. Este

asta adevarat?

Installing metric software-
Yandex Metrics, Google
Analytics, Target Mail.ru,

Facebook Pixel on the welbsite.
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Project funded by
EUROPEAN UNION

° r' :
W\\O“ \S the p OJeCt QbOUt) Digital Communication
§ +  Developing communication strategies — Facebook,
Instagram, Linkedin, Twitter

+ |dentifying target audiences

+ +
A C* «  Monthly post-plan development
+ + =

== + Content creation— banners and copywriting

heripreneurship.eu

Targeting in 6 countries — Georgia, Romania, Moldova,

'[ﬁ' GCrecia, Bulgaria, Turcia
\

Monthly reporting




O gama de

FORME DE COMUNICARE IN LINIE
1

<
goO‘S Of the project

- Black $ea

V\d‘“
Project funded by
P November - Prognozed| 3,20 EUR 0,08 EUR EUROPEAN UNION
.= November - Actual
@? December - Prognozed| 18750 3,20 EUR 750 0,08 EUR
heripreneurship.eu December - Actual , -
January - Prognozed 18750 3,20 EUR 750 0,08 EUR hOt \S the project Qbo
January - Actual \I‘I ut P
February - Prognozed 18750 3,20 EUR 750 0,08 EUR
February - Actual
Common borders. Common solutions. March - Prognozed 18750 3,20 EUR 750 0,08 EUR
March - Actual + g+ Py C X
April - Prognozed 18750 3,20 EUR 750 0,08 EUR + W ?.
April - Actual gﬁ
oy o B heripreneurship.eu

Moldova areHcTBa, uHTepeckl - | bepnuH - TA - Mapt
TYpU3M, KynbTypa, 2023 &

Hacneave. i
Georgia KpeaTtusHaa uigycTpusa | Pymbinna - Uionb 2023
Bulgaria
Turkey

Romania
Greece

Servicii de targeting in 6 tari —

Elaborarea planului media si , o
Georgia, Romania, Moldova,

copywriting instalarea KPI

Crecia, Bulgaria, Turcia




TV ©® Development of multimedia strategies.
Market research and competitors'

analysis.

RADIO © Traditional and internet radio stations.
Media planning/buying.

Media monitoring/reporting.

OOH ® Billboardsand bigboards.
LED screens.
M E D IA - Trolleybus and taxi advertising.
E RVI E - u-,x Ads on street furniture like bus stops or benches.
S CES

TT— uy N\ INDOOR @ shop-windows design and decoration.

: Wabiy Floor graphics.
Promotional stands and Information table.
Light boxes.

Displays in markets.
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ATLANT —timp de 10 ani
compania belarusa Atlant face

plasarile la Tv si radio sar si

digital cu compania noastra

ASKOHOMUUHOCTH

o @ % @ O I Il » © oi0/02

1 »

PLASARE TV

Pentru ATLANT ]n fiecare facem
descrierea pietei si analiza detaliata a
concurentilor. Elaboram strategia de

plasare si media planul, negociem cu

furnizorii si plasam spoturile publicitare.

RMECTUTENRLHOCTHR

O B & [ OO [

La finalul fiecarui flight in baza
indicatorilor elaboram un raport
complex cu recomandari pentru

urmatorul flight.

TARGET
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0:04

Il » © o09/02

Castel Mimi este detinatorul unui

sir de branduri printre care si Cuza Pentru Cuza voda elaboram strategia Pentru Mimi facem plasare la TV
Voda, dar si multiple branduri de digita, TV si radio, facem media cu elaborarea strategiei a media
vin care sunt promovate de catre plannurile, realizam plasarea si raportarea planului si a raportului post buy.

compania noastra



LOOKING
FORWARD TO

BEING OF ASSISTANCE

90 Bucuresti str, of. 33,
Chisinau, Republic of Moldova
office@targetgroupww.com
Tel.. +37322 242 113

Fax :+37322 242 M3

M: +373 68162 224
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