
AGENCY
CREDENTIALS



THE AGENCY Agency was founded in 2003 as a local creative 
boutique named Indigo.

In 2005, Indigo worked with 2 out of 10 Moldovan top 
advertisers, taking a shape of a full service operation 
by media and BTL directions development.

In 2006, Indigo became Indigo Ogilvy by the decision 
of Ogilvy Central & Eastern Europe headquarters.

As a result of the global rebranding in 2018, the agency 
was renamed in Ogilvy Moldova.

For media operations, we are MediaCom and Mindshare 
affiliates in Moldova.

Ogilvy Moldova today is a growing business with a team 
of 40+ young professionals, one of the best creative and 
strategic potential in the market.





PORTFOLIO
SMM Activations



The idea, identity, content creation, administration and supervision of the new 
community #VinulMeu in social media.

2020-2022 USAID \ VinulMeu



The idea and implementation of live events for the community #VinulMeu in social 
media.

2020 \SMM campaign \ USAID\ VinulMeu



The mechanics and logistics of Wine Quest for the community #VinulMeu in social 
media.

2020 \SMM campaign \ USAID\ VinulMeu



The idea, mechanics and logistics of partnerships for the community #VinulMeu in 
social media.

2020 \SMM campaign \ USAID\ VinulMeu



User Generated Content by the community #VinulMeu in social media.2020 \SMM campaign \ USAID\ VinulMeu



The SMM strategy, campaign identity, content creation, administration and supervision 
of the SM page #MyWineOfMoldova

2020 \SMM campaign \ ONVV



The identity of the PR & SMM campaign, communication plan, content creation and 
supervision of donors SM pages

2021 \SMM & PR campaign \ USAID \MCP



2021 \SMM & PR campaign \ USAID \MCP The identity of the PR & SMM campaign, communication plan, content creation and 
supervision of donors SM pages



2021 \SMM & PR campaign \ USAID \MCP The identity of the PR & SMM campaign, communication plan, content creation and 
supervision of donors SM pages



The strategy, branding identity, content and supervision of the SM pages 
#ChateauVartely
Domestic sales growth in 2021 by 35-40% compared to last years.

Chateau Vartely\ 2021 \ SMM campaign



2021 \SMM campaign \ Chateau Vartely The SMM strategy, the identity of the campaign, content creation, administration and 
supervision of the SM pages (Facebook, Instagram)



2021 \SMM campaign \ Linella The SMM strategy, the identity of the campaign, content creation, administration and 
supervision of the SM pages (Facebook, Instagram)

Linella Facebook page

https://www.facebook.com/linella.md


2021 \SMM campaign \ Linella The SMM strategy, the identity of the campaign, content creation, administration and 
supervision of the SM pages (Facebook, Instagram)



2021 \SMM campaign \ Linella The SMM strategy, the identity of the campaign, content creation, administration and 
supervision of the SM pages (Facebook, Instagram)

Linella Instagram page

https://www.instagram.com/linella.moldova/


2021 \SMM campaign \ Linella Collaboration with influencers

Linella Influencers Collaboration



2021 \SMM campaign \ UKLON UKLON launch in Moldova. SMM strategy development, content creation/adaptation, 
administration and supervision of the SM pages (Facebook, Instagram)

UKLON



The identity of the SMM campaign, communication plan, content creation and 
administration of the HVAA social media pages (FB & IG)

2022 \SMM campaign \ USAID \HVAA



The identity of the SMM campaign, communication plan, content creation and 
administration of the HVAA social media pages (FB & IG)

2022 \SMM campaign \ USAID \HVAA



The development of the anniversary logo, the implementation of the anniversary 
campaign on Maib Leasing Social Media pages (FB & IG)

2022 \SMM communication \ MAIB Leasing \ 
20th anniversary campaign



The administration of Maib Leasing Social Media pages (FB & IG), communication plan, 
content creation & publication

2022 \SMM communication \ MAIB Leasing 



Development of Social Media pages & communication of Rising Philharmonic 
project on FB, IG and Linkedin

2022 \SMM communication \ Rising 
Philharmonic



Social Media communication on Rising Philharmonic project pages (FB, IG and 
Linkedin)

2022 \SMM communication \ Rising 
Philharmonic



Awareness campaign about gender-based violence in Moldova, through powerful local media 
and influencers.

2020 \PR campaign \ OSCE\ VAWG



Awareness campaign about gender-based violence in Moldova, through powerful local media 
and influencers.

2020 \PR campaign \ OSCE\ VAWG



Awareness campaign about gender-based violence in Moldova, through powerful local media 
and influencers.

2020 \PR campaign \ OSCE\ VAWG



CLIENTS
REFERENCES



May 16, 2024 31

Chemonics:
Diana Matiescu email: dmatiescu@chemonics.md tel.: 0 (60) 434293

Olesea Galușca email: OGalusca@chemonics.md tel.: 0 (79) 994430

Metro:
Ana Dobrot email: ana.drobot@metro.md tel.: 0 (79) 697969

MAIB Leasing:
Dumitru Popa email: dumitru.popa@leasing.md tel.: 0 (68) 200901 

Ministerul Culturii:
Alina Ostapov           email: alina.ostapov.arh@gmail.com      tel.: 0 (60) 101802

Boris Cremene          email: boris.cremene@mc.gov.md          tel.: 0 (68) 208634

mailto:dmatiescu@chemonics.md
mailto:OGalusca@chemonics.md
mailto:ana.drobot@metro.md
mailto:dumitru.popa@leasing.md
mailto:alina.ostapov.arh@gmail.com
mailto:boris.cremene@mc.gov.md


Serghei Lazo street, 25/1 MD-2004, Chisinau, Republic of Moldova.

(+373 22) 855 850li

veronica.pruteanu@indigo.md 

Let’s do this together!
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