FINAL REPORT

CAFE VIENA CAMPAIGN —
BUCHAREST
5-11™ OF DECEMBER




Coffee: the
Austrian (air) way

Austrian Airlines
flies me to Vienna
for the best coffee
in the world!

CAMPAIGN OBJECTIVES

Strengthen brand awareness of Austrian Airlines in the foreign (Romanian)
market as the ideal incoming airline to Vienna

Create desire to visit Vienna

Amplify the communication channels to engage and interact with customers in
the foreign market (at the moment only local online performance campaigns)

Widely promoted in the online environment




Implementation of a traditional Viennese pop up café in cooperation with
Beans&Dots. Integrated campaign to communicate the pop up café
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COFFEE MENU

Date:
5.12-11.12.208

Campaign period:
24.11-16.12.2018
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Influencer trip to Vienna (24-25% of November)

4 of the most important journalists & influencers join us on a coffee road and Austrian Airlines experience in Vienna
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OPENING OF THE POP UP CAFE

44 top journalists & influencers attended the event
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KPI OF THE CAMPAIGN

The total audience of the campaign is
approx. 24 million, almost the same

number of passengers that flew from
Romanian airports in the whole year

A= \

~' CafeViena 4sapt.
: N

Based on the engagement on social media,
#CafeViena generated in Facebook approx. 5
million impressions, approx. 15.000 organic

likes, approx. 500 comments.

On Instagram, #CafeViena generated approx.
30.000 organic likes, approx. 300 comments,
approx. 500 Insta stories seen by approx. 1

million people.
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Vizut de 25 Mai mult Vazut de 16 Mai mult

2 barista interviews on
main televisions

On Twitter, #CafeViena reached approx.
100.000 people
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EXCLUSIV. Ce surprize le pregateste

Austrian Airlines a deschis in Bucuresti cafeneaua ( B . : - 5
romanilor compania aeriana Austrian

Viena
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seven media®

NOT JUST PR. COMMUNICATION!
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