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THE AGENCY

Agency was founded in 2003 as a local creative
boutique named Indigo.

In 2005, Indigo worked with 2 out of 10 Moldovan top
advertisers, taking a shape of a full service operation
by media and BTL directions development.

In 2006, Indigo became Indigo Ogilvy by the decision
of Ogilvy Central & Eastern Europe headquarters.

As a result of the global rebranding in 2018, the agency
was renamed in Ogilvy Moldova.

Ogilvy Moldova today is a growing business with a team
of 60+ young professionals, one of the best creative and
strategic potential in the market.

Odilvy
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PORTFOLIO
IDENTITY

Ogilvy Moldova has extensive experience in
developing identities and branding across
various business categories.

Over the years, we have crafted identities for
large companies such as

, as well as for other medium and small-
sized companies in various sectors including
fashion, construction, wines, associations, and
non-profit organizations.

Below, you can find a few examples of our
work.

Ogilvy



Telecommunication

Indigo Ogilvy has managed the fixed
telephony and internet access ATL account
of

2007 - developed the brand identity for the
MTC mobile operation launch in the CDMA
standard - Unite. Brand of the year 2007.

2018 - we've developed a new identity for the
brand Moldtelecom, the first company brand
book, and the integration with Unite mobile and
Business divisions.

In 2021, due to the merger of "Unite" mobile
telephony with Moldtelecom, we developed the
new Moldtelecom logo and created a new
communication platform.

Ogilvy
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For the launch of the third mobile operator in Moldova, we’ve developed the logo,
the philosophy, and an exhaustive set of guides that shaped the brand for almost ten years.
Later we adjusted the logo of the new trends of the time.

Unite \ Identity



OPERATOR TIONAL

MOLDTELECOM Moldtelecom

1990 2018

The national operator had until 2018 a logo created in the 90s. In 2018 we made the
new logo that corresponded to the new modern trends and we made the first
brandbook of the company.



Moldtelecom \ New identity

New identity & positioning. |
brand with the Moldtelecom
brand and create a new com




2021

L

Un singur operator
pentru a le face pe toate

{ ¥ Moldtelecom

Moldtelecom \ Identity New identity & positioning. “One single operator to do it all”
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Moldindconbank \ Identity Rebranding for one of the largest banks in Moldova. Identity, guidelines,
merchandise, and many others.



Victoriabank \ Identity New logo and guideline for internet banking services VB24.



Fashion
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Sekana \ Apparel for women\ Identity Name, identity, guides, look book
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Alina Bradu \ Apparel for women\ Identity Identity guidelines, navigation, merchandise, and many others.



Moft \ Apparel for children\ Identity Naming, identity, merchandise, and many others.



Food
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Carmez \ Identity
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Identity & products design all range. Launch campaign: KVs, TV commercial, branding

Carmez \ ATL
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Carmez\ Identity One of the largest producers of meat and sausage products in the country. Identity, guidelines
& products design all range with relaunch campaign.



Pharma
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Naming, identity & guidelines.




Construction retall

Ogilvy



Conluxart \ Identity Identity & guidelines for the roofing solutions company.



2019 \ Supraten \ Redesign all range  Package redesign



Associative &
others



Logo guidelines

This is our logo. It consists of a sign and a name. The name is a modular construction of a static part
"Community Center" and a localization (in this case Chisinau), separated by a vertical line.

® Community
® Center |chisindu

UNHCR Moldova\ Identity Logo, brandbook for Community Center



Apparel branding

T-shirt branding is the situation where the separation of sign and name is welcome. In this case the sign is applied
to the back by one of the fabric printing methods, and the name is applied to the front. The name can be printed
or embroidered. The name here can be with or without a localizer depending on task.

UNHCR Moldova\ Identity Logo, brandbook for Community Center
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Logo, detailed

ASOCIATIA FEMEILOR
ANTREPRENOARE
DIN MOLDOVA

AFAM \ Identity
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Federatia Agricultorilor din Moldova
Federation of Farmers of The Federation of Farmers of Moldova formerly called “Agroinform”. We proposed
Moldova \ Identity an alternative naming and realized the identity of this organization of which several

associations are part. Naming, identity, merchandise, and many others.



Federation of Farmers of
Moldova \ Identity
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Naming, identity, merchandise, and many others.
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Ministerul Justitiei al Republicii Moldova M s Centrul
CENTRUL NATIONAL Tehnico-Criminalistic

DE EXPERTIZE JUDICIARE Centrul de Medicina Legala si Expertize Judiciare

UNDP Moldova\ Identity Logo, brandbook for Institutions of judicial expertise. It is a grant project of UNDP
Moldova to support state institutions in judicial reform.




Concept #1

Prieteneste
pentru turism

EFES

MOLDOVA

EFES Moldova\ Social project\ Identity Logo, identity kit for social project "Friends for business". It is a grant project to
support small businesses in Moldova developed by the largest beer company in the
country.



Concept #1

It’s a Handshake It’s a Heart It’s a Check Mark.
Partnership. Passion. Friendship. Work done.
From heart.

EFES Moldova\ Social Project\ Identity Logo ID



Variatii de logo

Paleta cromatica diferita pentru cele 6 elemente simbol reprezinta domeniile de activitate care sunt sustinute de catre Efes Moldova.

Prieteneste
pentru mediu

ooooooo

Prieteneste
pentru sport

nnnnnnn

Prieteneste
pentru agricultura

EFE3.

Prieteneste
pentru arta

EFES,

EFES Moldova\ Social project\ Identity Logo variations

Prieteneste
pentru femei

uuuuuuu

Prieteneste
pentru turism

MoLbovA



Reguli de machetare pentru materialele print
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Partenerul proiectului

EFES Moldova\ Social project\ Identity Guide rules for use in communication.



Picasso Art Studio \ Art studio for children

Identity & guidelines

PICASSO

ART STUDIO

PICASSO PICASSO

ART STUDIO




CHISINAU
INTERNATIONAL
PRESCHOOL

CHIPS \ Chisinau Preschool Identity, guide and printed materials.
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Filarmonica Nationala \ Rising Philarhmonic Logo, key-visuals, website design, social media and digital materials
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SMM Identity \ Rising Philharmonic Development of Social Media pages identity & communication of Rising
Philharmonic project on FB, IG and Linkedin
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pentru ¢ lume
mai buna

FESTIVALUL INTERNATIONAL AL ARTELOR SCENICE

MAKE THEATRE, NOT WAR

21 MAI - 15 JUNIE 2014

Ryt gy @

Eugene lonesco Theater\ Logo, key-visuals and print materials.
International Festival of Living Arts



Spirits and Wine



Nameplate.

BOSTAVAN

3OSTAVAN

Our logo i the fend. al visual exp
used 10 entify Rostavan.

1t e wienple, moders and dutinctive.

Consistent and proper usage of the logo s sbsolutely essential. Dut,
taking into consideration the variety of carriers, we bet a certain degree
of freedom bn the usage of logo mameplate (within the limas of the cor-
porate color palette).

"'AVAN

BOSTAVAN

This it the logo 1o be used in all branding s 0r ¢ aions. Ex
amples inclade letterhead, business canls, peint ads, direst madl, televicen
commercialy, videos, websites znd more.

The rectangle and the type should always be kept in proper proportion to
maistain the integrity of the logo,

Materials should be designed with the pameplate as the primary logo. The
muterials in certuln cases, the type can be pulled vut of the nameplate and
used ax olive, white or black. Basically, it depemds on how basy the back-
ground is. (see o)

Bostavan\ Identity Moldovan one of the biggest winemakers. New brand concept, logo, guidelines.



Bostavan\ Portfolio

. RamANBAGRA
CANLENE TSAUNVR

New brand concept, packaging design, launch campaign.
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Crama Caplura logo consists of the typographic part and a graphec elament, which is an imling representation of the name - the
entrance 1o the wine celtar

Consistent and proper usage ol the loge = absolutely essential  Howewer, given the vaniaty of carriers, a certain degree ol
freedom s necessary for the ussge of the [ogo. This is the iogo to be usod in all branding materials o commumicabons, Examples
inchude elterhead, business cards, pemt ads, direct mad, television commercials, wdeos, websiles and more. The space around
the fogo and the type should always be kept in proper proportion to marmtan the integrty of the logo. The logo may only sppear
in golden, black or whele, depending oo how busy the bachground &

Crama Ceptura \ Identity Romanian winemakers. Structured portfolio, new umbrella identity, new labels for the entire
range.
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Crama Ceptura \ Portfolio Structured portfolio, new umbrella identity, new labels for the entire range.



Logoul
/ FTONDAT 1529 \ Lot Bardar tonst clamant + el aie
Dlv'N majoritatea caz r, este amplasat pe o placd met

ARDAR

versiunea de bazd bule menfinutd Intr-0 proporfie corectd, pentru a asigur versiunea redusd

/ FONDAT 1928 \ / TONDAT 1929 \
DIVIN DIVIN

BARDAR \ R BARDAR

Bardar \ Identity One of the largest producers of divines in Moldova. New logo & guidelines.
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Bardar \ Portfolio

Concept & package design




INDEVIDO INDEgVIDO

SETEA PENTRU PERSONALITATE SETEA PENTRU PERSONALITATE
Versiunea cu linii de arama Versiunea cu linii de bronz
Chateau Vartely \ Identity Launch of a new range of wines under a new brand in the portfolio of the wine company

Chateau Vartely. Naming, logo and guidelines.
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Chateau Vartely \ Reserve collection Brand concept, packaging design, launch campaign



Vinaria Hincesti \ Identity New logo, brandbook, website design.



Vinaria Hincesti \ Portfolio

TOLBA

semAlgaet
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Brand concept, packaging design, launch campaign

TOLBA

T

TOLBA

cemkionvin




Vinaria din Vale \ Identity Naming and Brand concept for Romania, packaging design and logo.



MinisTerrios \ Identity

Who are MinisTerrios?

Mind terrias are sirall lands with & streng pecicasity that
pasies an to the people that wort them, who take pleasure
N Ceating and taitieg This wice

Aosgside with B Carefuly selected grapes, we've put &
greet deal of lave, 30ul, enthuilawm and Mmpition irgo ow
eifert, togather with & portion of drearm and lars to make
it woeld & b betler, orw grape ot & tisew

MinisTerrios is one of the small wine producers with family-type wineries. We develop for him

logo, brand concept, packaging design.



MinisTerrios \ Portfolio Identity, brand concept, packaging design



PORTFOLIO
SMM IDENTITY

Ogilvy



Ajutam un producator o
= S0 23 R s S sociatia
mic sa ramana voinic micilor producitori

de vinuri
din Moldova

Group by Asociatia Micilor Producatori de Vinuri din Moldova

VinulMeu

Q Public group - 7.5K members

SMM campaign \ USAID \ VinulMeu The idea, identity, content creation, administration and supervision of the new
community #VinulMeu in social media.




#VINULMEU

#VINULMEU
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SMM campaign \ USAID \ VinulMeu The idea, identity, content creation, administration and supervision of the new

community #VinulMeu in social media.



QVA
'\:!1:_!5 B == swe(k". 2 IS
USAID W= Sverige ; oig

FROM THE AMEAICAN PEIRLE from e B8N poin

SMM & PR campaign \ USAID \ MCP The identity of the PR & SMM campaign, communication plan, content creation and
supervision of donors SM pages
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Descopera

SMM Identity \ ONVV

Sl

Descopera
tot ce ai mai
bun in tine!

SRy

.. ATU Winery

“ATU Winery 3
descopera tot ce
ai mai bun in tine”

The SMM strategy, campaign identity, content creation, administration and supervision
of the SM page #MyWineOfMoldova



|# Agricultura Performanta

4 A
~Un scop atins in 2022 este livrarea
mierii ambalate Regina Naturii
intr-o retea din Marea Britanie.
Acum negociem extinderea
vanzarilor in aceeasi
retea in Germania."

il Regina Maturs™

in Moldova

Plantam viitorul azi

@vusap

p:
»E posibil de facut lucruri— -
frumoase si de succes
la noi, in Moldova.
Investim in viitorul nostru,
ca ai mei copii sa creasca
aici, acasa.”

dariei Taranest|
n"

In mai bine de cinci ani de activitate
a proiectului USAID APM:

729 de antreprenori

au fost instruiti,

iar 537 au adoptat /
noile practici. ' .

Plantam viitorul azi

~Irigarea
~culturitor
in Moldova

Plantam viitorul azi

©UsaD

Suprafetele cu vii

pe sistem Pergola au crescut

de la 10 hectare in 2016

pana la 400 de hectare in 2022.

Plantam viitorul azi

Beneficiile
Agriculturii
Perfomante

Plantam viitorul azi
L b

SMM Identity \ USAID \ HVAA The identity of the SMM campaign, communication plan, content creation and
administration of the HVAA social media pages (FB & IG)




Thank you!

Odilvy



