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ECONOMIC & FINANCIAL QUALIFICATIONS

CUBE Communications (UK) Limited is an independent
communications agency that offers consumer and trade engagement
services for international wine and spirits clients in the UK market.

Principal fields of activity include Strategic Consultancy, Press and
Public Relations, Lobbying, Promotions, Events, Experiential, Training,

Design and Digital/Social.

« Registered HQ at 1 Cobden Mews, 90 The Broadway, Wimbledon,
London SW19 1RH

« Chris Mitchell and James Gabbani are company owners and
directors

« Office address as above, contact +44 (0)20 8401 5501 or
chris@cubecom.co.uk

« VAT Registration Number No 778471087
« Registered in England and Wales Company Number 4220985

cube
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cube

TECHNICAL AND PROFESSIONAL QUALIFICATIONS
EXPERIENCE RELATING TO THE WINE & SPIRITS INDUSTRY

» Established in 2001, we are a drinks specialist communications
company based in Wimbledon, London

* The vast majority of our clients are wine clients

 Unusually, we divide our team into two specialisations -
PR/Digital and Events/Marketing. This allows us to do the very
best work in the most efficient way.

«  We represent retailers, generic organisations, importers and
producers, so have a detailed understanding of how the trade
works

« We also have an unrivalled contact book across specialist food
and drink, wine credentials, trade and lifestyle media




We are experts at

Combining experiential, PR & social

De-commoditising brands
to amplify a great activation to a wider audience

and helping the magic shine through

Forming emotional connections Bringing brands to life
between brands and their audiences through o i
education and experiences

Communicating the detail

around brands and products whose complexity
and premium positioning require the audience to
really understand and believe




Cube is a commumca'tléns agency 'that
packs a punch = -

Big agency capability but wuth ﬂexrblln;y _res ﬁsﬁr&se@and a =
personal touch | S e

20 years' experlence of dnvmg awa emss

for drinks brands

From global leaders to ch’a’lfengers and Start-ups

We think big

But are driven by detail, meaning that our solutions eallywork

Our team is multi-skilled and flexible

Our Comms team handles PR, influencers and digital while the
Events team manages brand activation and experiential work.




We know how the trade works...

We work with every link in the chain and know who is
who and what needs to be done

...and what make the consumer tick

We know how to engage media gatekeepers who
influencer your target consumers

We think and act Global, but adapt

Local

We've run Global Press Offices for E&J Gallo and
Martini, so have insight and experience on how to
build assets that work across markets

We win
Our awards include 3 x Best PR Agency at the Drinks

Business Awards plus 5 x project awards
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TECHNICAL AND PROFESSIONAL QUALIFICATIONS
EXPERIENCE RELATING TO THE WINE & SPIRITS INDUSTRY
WHAT CLIENTS SAY ABOUT US
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E&). Gallo Winery

“The Cube team has used its exceptional wealth of experience to deliver original,
impactful and fully-integrated campaigns for both trade and consumers over the
past 5 years; their ingenuity has been instrumental in raising awareness of modern
Bordeaux. They are a seamless extension of our Marketing team and a pleasure to
work with.”

Fiona Juby, UK Market Consulftant, CIVB

“Cube has played a significant role in creating a wine culture within a spirits environment.
Industry knowledge along with strong relations with the key wine media stakeholders
around the world have made Cube a terrific partner to work with and a significant
contributor to our Sparkling wine success”.

Marco Mazzini, Global Director, Sparkling Wine, Bacardi Martini

“They are a fun, creative and reliable group of people - a safe pair of hands, which is
exactly what is needed with a schedule as busy as mine. When they talk about Gallo as a
company, or of Gallo brands, they talk of “us” and “our brands” - and it is this total

immersion in our business that enables them to represent us as thoroughly and effectivel
as they do.”

Mairead Quinn, Head of Marketing Communications Europe, E&J Gallo Winery

cube
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TECHNICAL AND PROFESSIONAL QUALIFICATIONS
EXPERIENCE RELATING TO THE WINE & SPIRITS INDUSTRY
WHAT THE MEDIA SAY ABOUT US

“Team Cube offers impeccable attention to detail and are a splendid bunch to work wi_th.
Informal and led by their expertise, they work tirelessly to deliver the very best for their
clients.”

Olly Smith, TV Presenter

“As a journalist, | have always found the Cube team to be friendly, fast and focused with a ‘can
do’ approach to requests, no matter how fiddly. | have travelled with members of the team on
press trips which have always been comfortable and very well organised. As a host, | have
been struck by the creativity and attention to detail with events that always seem to run
smoothly, no matter how challenging.”

David Kermode, The Buyer, Vinosaurus

“I've found Cube to be one of the most dynamic and entrepreneurial of communication
companies, leading where others have followed, taking initiative, and delivering superbly. “

Jamie Goode, Wine Writer
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cube

TECHNICAL AND PROFESSIONAL QUALIFICATIONS
EXPERIENCE RELATING TO THE WINE & SPIRITS INDUSTRY
WHAT THE MEDIA SAY ABOUT US

“I have worked with Cube for many years in my role as a drinks writer and have always
found them to be among the very best. They are professional, creative and dependable,
understanding the nature of (often very tight!) timescales.”

Helen McGinn, Daily Mail, Saturday Kitchen, Knackered Mothers’ Wine Club

“Cube are at the top of the wine PR sector for one standout reason. They are specialists
in both wine - and PR. That's what makes them standout. Their longstanding, highly
experienced team means they know the industry, the challenges, the opportunities and
can then apply them to creating campaigns and ideas for their clients that are both

relevant to their industry needs and objectives, and make sense and appeal to the
journalists and media channels they are hoping to influence.”

Richard Siddle, The Buyer

"Good wine PRs are worth their weight in gold to journalists, and Cube is up there with
the best. Quick to keep me informed of news and campaigns they know are of relevance

to me, really efficient with samples and communications, and organising great trips and
tastings, Cube's team is a pleasure to work with.”

Kate Hawkins, Olive
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TECHNICAL AND PROFESSIONAL QUALIFICATIONS
EXPERIENCE RELATING TO THE WINE & SPIRITS INDUSTRY
KNOWLEDGE & EXPERIENCE

Because we have worked with leading retailers, generic organisations, brand owners, closure manufacturers
and wine producers for over 20 years, we have a deep understanding of how the wine sector operates, and
how to communicate both within it and to its end consumers.

This includes an intimate knowledge of the regulatory and legislative framework, necessitated in part by our
role running Tesco Beers, Wines and Spirits Press Office for 19 years. Our role is partly proactive publicity but
also incorporates considerable reputation management with not only the trade, business and consumer

media but also with the supplier base.

Moreover, as a multi-skilled communications agency firmly embedded in the UK wine trade, we understand
how to work with the trade, influencers and consumers in an integrated way to get the best possible results

for our clients.

Our Directors’ experience within the UK wine communications landscape stretches back 25 years, and
includes running the London Wine Fair, The International Wine Challenge, Wine Magazine and advising

industry-leading brands on their consumer engagement strategies

We are The Drinks Business’ most-awarded PR agency having won the PR Company of the Year three times
in addition to five trade and consumer campaign awards.
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TECHNICAL AND PROFESSIONAL QUALIFICATIONS
EXPERIENCE IN PROVIDING PRESS RELATIONS SERVICES

A broad base of multi-channel experience

We have Press Relations and wider communications services for generic
advocacy organisations and wine brands for over 20 years.

These have evolved over time to also encompass social media and virtual
content provision and, although we place great importance on the
quality and frequency of our contact with specialist wine writers, we now
do more and more of our work beyond the wine pages, in lifestyle and
consumer affairs media.

We are adept and well-versed in running integrated, multi-channel
campaigns and were an early mover in the adoption of online
conferencing to deliver press events in the face of Covid-19.

We are wine-expert enough to write compelling, informative and
relevant wine content for any audience, from national wine writers to the
UK trade at large. Equally, we like the housekeeping too, such as making
sure all activities across Trade and Consumer Relations are amplified to

reach a wide, relevant audience.

cube
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cube

TECHNICAL AND PROFESSIONAL QUALIFICATIONS
EXPERIENCE IN PROVIDING PRESS RELATIONS SERVICES
MEDIA SPECIALISATION

We have an impressive list of contacts and strong, established
relationships with the media channels important to Bordeaux

Wines.
Time Experience Strength of
Contacts
Lifestyle Press 40% Strong Strong
Drinks/Food Trade Press 20% Unrivalled Unrivalled
Specialist Wine Journalists 40% Unrivalled Unrivalled
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TECHNICAL AND PROFESSIONAL QUALIFICATIONS
EXPERIENCE IN PROVIDING PRESS RELATIONS SERVICES
LIST AND SUMMARY OF PRESS RELATIONS PROGRAMMES

During the past five years we have implemented a considerable number of
press relations campaigns and activities. Some of these are outlined In the

following slides:

Bordeaux Wines Press Office - since 2015
Bordeaux Press Trips - since 2015
Bordeaux Briefings - since 2015

Tesco BWS Press Office - since 2004
E&J Gallo Trade Press Office - since 2001
E&J Gallo Fine Wine - since 2014

Martini Sparkling Wine Press Office and The Spumante Experience - since
2018

Vins de Provence Press Office - since 2015

cube
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TECHNICAL AND PROFESSIONAL QUALIFICATIONS
EXPERIENCE IN PROVIDING PRESS RELATIONS SERVICES
EXAMPLES OF PRESS RELATIONS PROGRAMMES

BORDEAUX WINES PRESS OFFICE

The brief: To generate positive media exposure and drive
consumer consideration for Bordeaux Wines by reenergising
their image, raising awareness of initiatives and creating
strong and long-lasting relationships with media.

The detail: From one-to-one press meetings, virtual tastings,
press trips and consumer press events, to supporting trade
activities such at the Bordeaux Hot 50 and training initiatives,
our press office works tirelessly to deliver impactful coverage
that communicates the exceptional quality, diversity and
value of modern Bordeaux in a memorable way.

Results: 272 x features across consumer and trade media
(print and digital), with a total circulation of 505M+ in 2020.

THE SUNDAY TIMES

magazine

The most affordable big

2015-present

& INDEPENDENT

—_— [-1-1 ]

e b 3 e ite o P, 12 8 ey am T ot Vot
Bl bz s, i T P g S B S

e o e

T e e e e e e
red s i vt Bt it S Bl v D 30 g0 e
e e e By Bordia” Wl e e . W et

o o 3 e P st b e e et foend s s P
o IRy g i e B 13 v e L, Sy e 58 428

gl ot e e o o | RO W S b S

— — o e of whem

cube

s AL a

N

GOING GREEN IN
THE BORDEAUX
HOT 50

5 Py B (% g

00600

France’s most famous wene regeon
has tuned its Evevpdsy Bordesus”
kstng wvio a Vot 507 Peter
Reascombe foliows fex wol © U
aree o March wifh 3 look af e
reer’ wanes on the new k31

I'_!_AHPERS.CU.UK

e




WINES OF MOLDOVA | PRESS RELATIONS QUALIFICATIONS

TECHNICAL AND PROFESSIONAL QUALIFICATIONS
EXAMPLES OF PRESS COVERAGE Cont.
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2015-present cube

TECHNICAL AND PROFESSIONAL QUALIFICATIONS
EXPERIENCE IN PROVIDING PRESS RELATIONS SERVICES
EXAMPLES OF PRESS RELATIONS PROGRAMMES

BORDEAUX PRESS TRIPS

The brief: To invite established and next generation wine
writers to experience modern Bordeaux.

The detail: There is no better way to communicate on
modern Bordeaux and build strong and lasting
relationships than by taking media to the vineyards of
Bordeaux to meet the people behind the wines.

Trips are meticulously planned to focus on specific themes
eg Sustainability, young winemakers or dry whites, and
ensure that attendees can produce an informative and
positive feature

Results: Since 2018, we have taken 10 x journalists to
Bordeaux, resulting in over 20 x in-depth features and

30+ x social media posts.

This includes a trip for 2 x media in 2020, which delivered
5 x solus features, 11 x social media posts and reached an
audience of 240k

“Crom an environmental standpoint, | had no idea what to expect. |
did wonder whether, due to reputation, Bordeaux could be resting on
its faurels, but | was hugely reassured by the brilliant efforts by the
CIVB to propel incentives to growers; for example by banning wide
estate sprays of herbicide and the fantastic efforts to combat
flavescence d'orée. The figure of 9% org/BD in Bordeaux is also
reassuring, of course not high enough but far higher than the
statistics of other regions.” - Christina Rasmussen, Little Wine

B “RHE™ Q = b 1 Q
PR — ol s e
# BCrmana 38 EAUX.
IT'S BORD NEVER DISMISS

Some fascinating lessons in 5-8 genaration hybrids BUT LIKE YOU'VE THE LAND
today @jonsthanduccurt - plants that were bred outside NEVER SEEN IT BETWEEN THE
for 20 years & chosen for their resistance to various BEFORE RIVERS
sicinesses. In the vineyard they only need around 1 Oy St £3m 0t [RP———

copper/sulphur treatment per year. @BordeauxWinesUK

006000@
Ehybrid Sorganic o . X

’ ""'.“'t"-’ ¥

Belfory g lockdownn, Peter 10 the sevond of Dwee artcien about

raemied o L] Pater Asnacombe pazed
vl winemabers who are carny for » priecton of ergane: white waws
e enveonment 86 well a3 hew trom ore of 3 overiooted Ires
v

OPEN & wene lewthock 81 the page

SEAN BAPTISTE Cordannee hnew maried Tave Deus Mery and
B wan damg some g ngit when chances are the words will retay the
S Baty gross endkes slaned
comang back wta hus Lilchen

R AN Va0 Teiter lor Prore

b3 futhet, Pusre, had farmmed the
lamaly's wraryards reer Mouiis &
Rt a s renana als ‘milTesd




WINES OF MOLDOVA | PRESS RELATIONS QUALIFICATIONS

TECHNICAL AND PROFESSIONAL QUALIFICATIONS
EXAMPLES OF PRESS COVERAGE Cont.
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Independent thinking for drinks retailers
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TECHNICAL AND PROFESSIONAL QUALIFICATIONS
EXPERIENCE IN PROVIDING PRESS RELATIONS SERVICES

EXAMPLES OF PRESS RELATIONS PROGRAMMES Dl’ll]kSREt&l]il'lE
BORDEAUX BRIEFINGS THEBUYER
The brief: To highlight Bordeaux’s position as thought- el o e ki i i
leaders and champions of modern Bordeaux to the trade T e T
media

The detail: These bi-annual briefing meetings provide a
valuable opportunity for the CIVB to update key trade
media on the latest news from Bordeaux, including export
figures, sustainability initiatives and new trends, and build
strong, lasting relationships. Hosted in person in previous
years, meetings in 2020 took place over Zoom.

DRINKS

INTERNATIONAL

Results: The 2020 briefings resulted in 7 x interviews, 8 x
features, delivering 220k+ opportunities to see
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TECHNICAL AND PROFESSIONAL QUALIFICATIONS
EXAMPLES OF PRESS COVERAGE Cont.
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THE WINE MERCHANT.
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Cllb.

TECHNICAL AND PROFESSIONAL QUALIFICATIONS
EXPERIENCE IN PROVIDING PRESS RELATIONS SERVICES
EXAMPLES OF PRESS RELATIONS PROGRAMMES

SPECIATOR

TESCO BWS PRESS OFFICE 20 The Observer é e
The brief: To ensure that Tesco’s award-winning range of best festive === -
Beers, Wines & Spirits maintains the lion’s share of media cs

coverage through a dynamic proactive and reactive press Reds, iwhitcs und
office. '

The detail: Through a combination of newsblasts, press
release, meetings and tailored approaches, we liaise with
the UK'’s top wine writers on a daily basis to ensure that
Tesco is always front of mind. In addition, we organise the
bi-annual Tesco BWS press tastings, collaborate with
experts to host virtual media tastings and coordinate
original and engaginging experiential activities.

Results: In 2020, we generated 1020 x features, reaching
an audience of 4.3B and securing a 20% share of voice.

.
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2001-present
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TECHNICAL AND PROFESSIONAL QUALIFICATIONS
EXPERIENCE IN PROVIDING PRESS RELATIONS SERVICES
EXAMPLES OF PRESS RELATIONS PROGRAMMES

E&J GALLO TRADE PRESS OFFICE

The brief: To secure varied and pertinent coverage for
E&J Gallo’s mainstream and commercial premium brands
in key trade media.

The detail: From product launches to marketing
campaigns, ongoing liaison and annual trade media
briefings, we have managed the E&J Gallo Winery Trade
Press Office since 2001, delivering consistently strong and
positive coverage that ensures that Gallo’s brands and
campaigns never leave the trade media.

Results: We secured 70+ features in 2020, generating
10M+ impressions, an impressive 50% above target

For E&J Gallo
Winery sustainability
comes naturally
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TECHNICAL AND PROFESSIONAL QUALIFICATIONS
EXPERIENCE IN PROVIDING PRESS RELATIONS SERVICES
EXAMPLES OF PRESS RELATIONS PROGRAMMES

E&J GALLO FINE WINES THEBUYER

The brief: To introduce E&J Gallo’s fine wine portfolio to

2014-present
cube

the UK’s national, specialist and trade media.
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TECHNICAL AND PROFESSIONAL QUALIFICATIONS

EXPERIENCE IN PROVIDING PRESS RELATIONS SERVICES

EXAMPLES OF PRESS RELATIONS PROGRAMMES

MARTINI SPARKLING WINE PRESS MULLEBALEESS M‘“‘b’be'm o e
OFFICE L o Speciale Vintage Prosecco

The brief: To position Martini as the Masters of Spumante by :

introducing the brand’s sparkling wine portfolio to specialist
and lifestyle media across the globe.

The detail: Leading the surge of Italian sparkling wines and
looking beyond Prosecco, we have created and implemented
PR strategy across the world. Our hard-working proactive
press office in the UK includes ongoing media
communications and bespoke media events, while globally,
we coordinate partner agencies in different markets to ensure
consistent messaging and tactical local market support.

Results: In 2019, we generated 187 x pieces of coverage with
a reach of over 211M (up by 49% on the previous year)
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TECHNICAL AND PROFESSIONAL QUALIFICATIONS
EXPERIENCE IN PROVIDING PRESS RELATIONS SERVICES
EXAMPLES OF PRESS RELATIONS PROGRAMMES

THE SPUMANTE EXPERIENCE

The brief: To launch Martini Asti Ice and Martini 0.0 Dolce
to UK lifestyle media in a compelling way, encouraging

them to explore the Martini Sparkling Wine range in
greater depth.

The detail: We hosted an exclusive event for 8 x
consumers lifestyle journalists and influencers at Sartoria
restaurant in the Central London. We working closely with
the chef to create a bespoke menu that showcased the
exceptional versatility of the wines. Our in-house created
stunning table setting and display to bring the iconic
brand to life.

Results: Over 51 x social media posts and stories were
published during the event, reaching an audience of 1.5M;
an additional 5 x product features were published in the
national and lifestyle media

Martni launches brand new Asti lee
sparkling wine and it's cracking'

cube
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2015-present cube

TECHNICAL AND PROFESSIONAL QUALIFICATIONS
EXPERIENCE IN PROVIDING PRESS RELATIONS SERVICES
EXAMPLES OF PRESS RELATIONS PROGRAMMES

10 OF The Best Rose Wines Under Lo

SOUAREMEAL

VINS DE PROVENCE PRESS OFFICE

The brief: To build on the popularity and success of Vins de

Provence Rosé wines by reinforcing its premium credentials to
media and consumers.

The detail: We have been running Vins de Provence’s
Communications Programme in the UK since 2016. In addition to
training and trade initiatives, our dynamic press office which
includes press releases and creative mailings, bespoke press
trips and events and especially curated digital activity delivers
exceptional results, making sure that everything remains Rosé.

The results: in 2020, we secured 288 x features, with no less
than 68 x national recommendations and reaching an
audience of 377M.
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TECHNICAL AND PROFESSIONAL QUALIFICATIONS
EXAMPLES OF PRESS COVERAGE Cont.
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TECHNICAL AND PROFESSIONAL QUALIFICATIONS

EXPERIENCE IN PROVIDING PRESS RELATIONS SERVICES

EXISTING OR PREVIOUS PRESS RELATIONS CLIENTS

Over the past three years we have provided press
relations services to the following companies

« CIVB (current)

 CIVP (current)

* Tesco Stores Limited (current)

« E&J Gallo Winery (current)

* Martini (current)

* Waddesdon Wines (Rothschild Portfolio, current)
* Moét & Chandon

*  Wines of Portugal
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TECHNICAL AND PROFESSIONAL QUALIFICATIONS
MANAGEMENT INFORMATION

We pride ourselves in our systems and ability to track and measure the output of our work.

Finances

Cost estimates are issued in advance and a payment plan agreed for the year. Final invoices are
adjusted to actual final spend through meticulous reconciliation, so that any surplus funds can be
reallocated.

Monitoring
Press coverage is tracked through a professional clippings service. All activities are followed up by
a user survey, with feedback helping to shape future activity

Reports

Monthly status reports are provided to track progress and share information. All activities
generate a full final report, detailing every element including user feedback and budget
reconciliation

cube
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TECHNICAL AND PROFESSIONAL QUALIFICATIONS
MEETING SOCIAL AND ETHICAL RESPONSIBILITIES

CUBE has always been an equal opportunities employer, so recently we have
turned our attention to more environmental and social caring initiatives

Responsible Energy Sourcing
We recently switched our office energy supply to Octopus Energy, which uses
100% green energy

Recycling
We recycle all we can in the office, and were recently awarded a Silver Medal by
Merton Council and Love Wimbledon in recognition

Wine Sales

Each year, with the permission of our clients, we hold a wine sale of surplus wine
with all proceeds donated to local charities. This year, we have also gifted wine to
local members of the National Health Service to give them a little treat as they get
home after a shift battling Covid-19.

cube

lovewimbledon
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